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The Growing Importance of Digital Identity Management
With over 2.23 billion monthly active users on Facebook alone, digital identities are becoming an essential part of life for many. There is a reciprocal relationship between the online and physical world, both representing huge markets, events in either will have repercussions on the other (Mandiberg, 2012). An increasingly common theme is that virtual contact will precede a physical encounter (often essential in recruitment structures in many organisations) verifying an awareness of one’s virtual identity and presence online being as vital as reputation in the physical world. This can be witnessed in the progression of social networking site “LinkedIn”. Therefor not only is it important to know how to stand above the competition, it is also essential to know how to manage your digital identity appropriately and successfully (Laurent, Bouzefrane & Pomerol, 2015).
This writing aims to critically evaluate the development of digital identities via a comparison of the writers use of social media to project a digital identity against that of leader of the Labour Party in the UK, Jeremy Corbyn. Hypothetical outcomes will be used to highlight the consequences of proper and improper professional digital identity over all social networks used by the writer. This will demonstrate the implications that digital identity management has on business and the systems in place that protect and hinder one’s digital identity. 

The Value of Social Media 
For one to explore digital identities it is appropriate to understand the term “social media”, and understand the uses and functions of different social media platforms. Although thought of as a recent development, it is commonly agreed that the first use of social media that fits todays definition was a website called “Six Degrees”. Created in 1997 and named after the “six degrees of separation” theory, first highlighted by Karinthy, (1929) explains how small the earth really is and that there are only six acquaintances between any two-given people in the world. Six Degrees was one of the first websites that allowed users to list friends, send and receive messages and post on bulletins. Thus, creating the first foundations in which digital identity can be recognised through communities based online (Dijck, 2013).
From this, the development of more popularised social media such as “Myspace” was formed. At its peak 75.9 million users formed their digital identities on this platform, where the profiles became more in depth and were used to display the user’s interests, friends etc. Once valued at $12 billion, Myspace may have been the first social media platform that displayed the true potential of digital identity (Standage, 2014).
Facebook shortly followed Myspace and by April 2008, the number of users on Facebook overtook Myspace. Facebook and twitter innovated the perception of social media as platforms that relied on user generated content, based on the “social circles” model of media, these innovations in user generated content went on to rapidly spur the development of web 2.0 (O’Reilly, 2018). Features that started exclusively on social media platforms are now seen integrated in practically all websites. A degree of user generated content is usually apparent on visiting most websites.
The one theme that all these platforms share is undoubtedly that these sites and services all seem to increase the possibility of human connection, participation and interaction. This is done through users developing a digital identity (Youngs, 2013). The development of technologies allowing us access to the internet in almost all environments has been a huge contributor to the seemingly merged online and physical worlds. Globalization has seemingly rendered geographical constraints to be less relevant, manipulating the way in which social and cultural relations work and this is driven by advancing technology (Seargeant & Tagg, 2016).  The rise in digital photographic technologies and its accessibility and popularity likely had an impact on the development of social medias and thus making our identities more valid and rich in multimedia content (Kirkpatrick, 2010).
It is important to note that one person may have several digital identities, choosing to interact anonymously or using pseudonyms. This is not limited to digital identity however and can be likened to that of the behaviour that an individual exhibits in certain settings, and the changes of their behaviour in these situations. A person can be anonymous and identifiable at the same time, depending on the information that the witness to this person has (Wang, Miller, Costa & Spyer, 2016). Just as in the physical world, a man can be relatively anonymous on his bus to work, but is then widely known as he walks into his work environment. Users rely hugely on their standing within their online communities, just as in real-life, there are appropriate means of transmitting a message and appropriate content on one platform may be redundant on another. This is validated by Bucholtz & Hall (2005) who explain that identity is not a static belonging of the individual but more like a range of resources which people can use to present and express themselves, depending on their contextual circumstances.

Social Media: An Invaluable Tool for Self-Promotion
The use of social media as a tool for self-promotion will be looked at in the this section. Upon entering online communities, an individual is presented with the management of his or hers’ digital identity, this can start by selecting a username, uploading a photo and deciding what information that they will share publicly. In making these decisions the user is knowingly or unknowingly influencing the perceptions that others hold of them (Warburton, 2013).
Jeremy Corbyn interestingly referred to by many as a political hero, is also accused frequently of facilitating anti-Semitism within his party and sympathising terrorists. He appears to be either loved or loathed and upon the last general election, much of the public were not expecting much from his campaign. He however defied expectations and lead an unanimously strong campaign winning vital seats for the Labour party. A critical look at his digital presence reveals a clear and strong identity, and is without doubt a large contributing factor towards his rise in popularity, particularly amongst the younger generation.
The writer has only intermittently used twitter, with infrequent tweets and no profile picture. Corbyn shows good understanding of digital identity, using a simple tag (@jeremycorbyn), he is also verified by twitter and has a clear photo looking directly at the camera without confusing backdrop. This could be to try and promote sincerity and to reinforce the idea that he is dependable and honest. 
[image: ../Desktop/Screen%20Shot%202018-11-16%20at%207.50.20%20pm.png]
Figure 1: Corbyn's Twitter Header
Corbyn has 1.87 million followers, this almost doubles the amount of followers of the prime minister Theresa May. 
[image: ../Desktop/Screen%20Shot%202018-11-16%20at%207.49.37%20pm.png]
Statistics retrieved from mpsontwitter.co.uk reveals that Corbyn is tweeting on average 2-3 times a day, this is vital for validity as in order to project a professional image, regular engagement with the community is necessary. 
[image: ../Desktop/Screen%20Shot%202018-11-16%20at%207.48.36%20pm.png]
Also retrieved from mpsontwitter.co.uk, this reveals Corbyn’s most used hashtags, including the slogan used in his campaign “ForTheMany”. As a leader who aspires to reach out to the average voter as opposed to an upper class, this hashtag was particularly effective and was shared frequently, it coincides with his message and socialist motives.
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Figure 2:Corbyn's Followers Monthly
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Figure 3: a popular tweet
Corbyn tweets here regarding his dismay at US president Donald Trump’s decision to withdraw the US from the Paris Climate Deal. He shows good understanding of his self-promotion by including a relevant hashtag, he however has neglected to tag Donald Trump’s twitter account, potentially reducing the reach that this tweet could have had. [image: ../Desktop/Screen%20Shot%202018-11-16%20at%207.49.01%20pm.png]
Here Corbyn can be witnessed replying to a tweet posted by president Trump. Challenging a global leader directly is likely done to create the perception of strength and confidence, and to be seen voicing support for the NHS.
Corbyn demonstrates appropriate content on his platforms as his official Facebook page confirms. Again he is verified by the platform and uses the same profile picture as his twitter page. He posts content generated by himself, often in video format, a format which Facebook algorithms make the most effective on its platform, as videos drive the best engagement and interaction (Schaefer, 2015). [image: ../Desktop/Screen%20Shot%202018-11-16%20at%208.38.39%20pm.png]
Figure 4: Facebook Prowess (Emulating a "Viral Video")
The original content posted by Corbyn is formatted in the way in which we are used to seeing viral videos, with headings and captions sandwiching the video content. It even is tailored to use the colour red, heavily associated with the party which he leads. His Facebook shows a great deal of consideration and uniformity. In comparison to the Facebook page of the writer, which uses different profile photos across platforms, it shows much more attention to detail in tailoring what the community will perceive and the impression it creates. A lot of posts still exist from when the writer was a lot younger, and maybe lacking social etiquette. The profile photos often contain more than just the writer and the profile has no information on work or academia, nor is it posted or blogged about. Posts are generated very infrequently with often months passing by between posts.
The appropriate content follows on to Corbyn’s Instagram profile. This time a more casual profile photo is used. Emoji’s are used in his bio, perhaps as his targeted community for this platform is the younger generation in which this app is more popular.[image: ../Desktop/Screen%20Shot%202018-11-16%20at%209.34.29%20pm.png]
Figure 5 :Corbyn's Insta Header
He also displays his snapchat username which further validates the youth appeal that he appears to be targeting, as well utilising the feature “Instagram stories” where he has a photo that references his Glastonbury appearance with popular artist George Ezra. [image: ../Desktop/Screen%20Shot%202018-11-16%20at%209.34.48%20pm.png]
Figure 6: Corbyn & Ezra (Validity by Association)
His posts reveal a more personal insight into his life, and he also seems to engage with current trends as this post referencing “tbt” or “throwbackthursday” where one posts an old picture of themselves. [image: ../Desktop/Screen%20Shot%202018-11-16%20at%209.35.30%20pm.png]
Figure 7: Corbyn utilising hashtag trends
Compared to the writer’s Instagram profile, Corbyn utilises trends and features of the app much more efficiently, posts more regularly and gives an almost cross over insight between his professional and personal life. 
Corbyn’s Linkedin account doesn’t contain much information at all, including a default grey avatar as a profile photo and just his current place of work listed as “House of Commons”. This could suggest that Corbyn has no intentions of trying to manage how other professionals perceive him but is much more interested in managing his identity that the general public see. The writer has previously not used Linkedin, which is an important tool in self-promotion amongst professionals and should be addressed for maximum impact. 


Summary
[bookmark: _GoBack]Digital identity is a lot like our physical identity, it is not a stationary picture but a moving painting, constantly changing and adapting as the medium and context changes to suit our needs. It is important to consider the implications of appropriate content for the medium and to ensure that all content is representative of our ideals and beliefs. Attention to detail in uniformity and tailoring the imagery in your media to almost resemble brandling is important in appearing professional and offensive language and vulgar content should be avoided at all costs to maintain professionalism. These processes may be easier to apply for a generation just beginning to explore social media, but for a generation such as the writers, who spent their teenage years amongst friends on these platforms it is worth creating new accounts post-graduation to separate personal accounts and possible undesirable content being witnessed by prospective employers and acquaintances. This allows these platforms to be used as powerful networking tools for self-promotion and gives you complete control over your digital identity to grow and cultivate as you progress thorough your professional and academic journeys. 
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