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This essay will be examining areas of a charity campaign, this will be examining how the campaign was created, published, the impact that the campaign has had and what are the results. Campaigns work as a series of coordinated activities, such as public speaking and demonstrating, designing to achieve a social, political, or commercial goal such as a presidential campaign or an advertising campaign. (Definition of campaign., 2021) The quit smoking campaign helps to put in place why quitting smoking can be one of the bet decisions to help improve a person’s health and stop smoking is a Public Health Agency that helps to support smokers and ex-smokers. (Stop Smoking, 2021) The stop smoking campaign will also offer support and advice on how to help quit smoking and where someone can go to gain support from local stop smoking service. 

Individual chosen area

There are a lot of local stop smoking services that a person can use to help quit smoking, depending on what treatment a person is offered and this will then enable them to be able to gain support and help quitting smoking. Professionals involved will provide accurate information and advice as well as offering professional supports during the first few months to help someone stop smoking. Professionals also making it easy and affordable to get stop smoking resources and treatment which can include Champix also known as varenicline which a tablet form medication that reduces the craving of nicotine and helps with withdrawal symptoms. (nhs.uk., 2020) Bupropion also known as Zyban which another tablet form medication to helps withdrawal symptoms from smoking cigarettes. (Tidy., 2018) The use of nicotine replacement therapy, for example patches and gum are also recommended by professionals. (nhs.uk., 2018) Other services such as one to one or group sessions will also be offer to people who are trying to quit smoking, one to one appointments will be with an adviser but will also be offered group or drop-in services too. (nhs.uk., 2018)

How do we know there is a problem?

With the growing population and relevant resource to gather new and updated data, smoking studies have shown to be harmful for the smoker but also for the people who are surrounded by those smokers. Smoking is considered to be one of the main causes of health inequalities within England and this also causes harm to others. Smoking is one of the leading cause of preventable illness and also premature death, smoking killed around 64,000 people in England alone in 2019. Smoking has proven to harm nearly every organ in the body, this can cause things like lung cancer, cardiovascular and respiratory disease, as well as many types of cancer in other organs for example, lip, mouth, throat, bladder, kidney, stomach, liver and cervical. Smoking has also proven to reduce fertility, raise the risk for developing type 2 diabetes, eye disease and also dementia. Smoking also reduces to bone mineral density and can also run the risk of osteoporosis, bone fractures, back pain and also degenerative disc disease. Second-hand smoke has also proven to be dangerous to anyone who is exposed to it, this includes children as they are considered vulnerable because breathing is more rapidly, less developed airways, lungs and immune systems. (GOV.UK., 2021) It is apparent from the studies shown that smoking can have a serious effect on the human body and can massively affect a person’s physical health.

Is It a good idea?

Campaigns like Stoptober is calling for more people to join in the 2.3 million people who have previously quit smoking with the launched in 2012, according to data gathered from Public Health England. (GOV.UK., 2021 B) As already mentioned stop smoking can have multiple benefits to health of a person which some will be imminently after quitting and others will take time. Other benefits from stopping smoking are things like being able to save money, data from 2021 shows that the average smoking can save up to £1,875.60 a year just by quitting smoking, (GOV.UK., 2021 B) The Stoptober campaign offers resources like the NHS quit Smoking app, Facebook messenger bot, Stoptober Facebook online communities, daily emails and SMS and online Personal Quit Plan which works to help people find combination of support which is right for them this includes experts support from local Stop Smoking Services and stop smoking aids. (GOV.UK., 2021 B)

Who are the audience?

The audience when it comes to smoking could be anyone from children, youth, adult or elderly, however the most influenced are children and younger people. Most people will start smoking then become addicted to nicotine while still being a child, those who have parents or siblings that smoke are 3 times more likely to start smoking than children who live within a non-smoking household. Children who get addicted to smoking will often become heavy smokers and therefore find it harder to quit later in life, children who continue to smoke into adulthood will become greater risk to developing smoking related disease. (Action on Smoking and Health., 2021) Stop smoking campaigns will help to prevent younger people from feeling the pressures of smoking but also being made aware of the long-term risks. 

Has this been done before?

As early as the 1960’s there were things put in place to help understand the affects the of smoking, the Royal College of Physicians report on Smoking and Health was published and this report received a lot of publicity. This put in recommendations for restriction of tobacco advertising, increasing the taxation on cigarettes, more restrictions on the sale of cigarettes to children and smoking in public. (ash.org.uk., 2020) In 1974, health minister at the time Dr David Owen announced to Parliament that more budget should be given to help advertising to abolish smoking in cinemas, to abolish coupon schemes where cigarettes were able to be bought with coupons and also to consider curbing tobacco sponsorship for sports. (ash.org.uk., 2020) Moving on through the years there have been varies challenges to help prevent smoking and helping to promote non-smoking. With the current 2020 regulations with smoking free ASH and other partners have launched a new campaign called Smokefree 2030 which was setting out a roadmap which sets out what the Government has to do to make England Smokefree by 2030. Ash and partners have also launched a Quit for Covid Campaign to help encourage smokers to quit smoking to help reduce the risk from coronavirus. This is because data from China indicates that smokers are 1.5 times likely to get severe stage of covid compared to people who don’t smoke. (Ash.org.uk., 2020)

How effective was the previous campaign?

In the mid 1990’s No Smoking Day was one of the leading cessation campaigns within the UK, this launched in 1984 and the campaign seeked to create a supportive environment for smokers to give up. When the campaign originally began, smoking prevalence within the UK was more than 33% of adults, then in 2003 it was 25% and this was to encourage people to stop smoking for the day. Although through the 1990’s, this shifted a change to help encourage smokers to quit completely. (Owen, L. and Youdan, B., 2005) The No Smoking Day campaign seeked to attract maximum publicity for smoking and health at a low cost, this was done by creating new stories and events that would attract media. Organisers who support the campaign at the local level using running events and helping support smokers who want to stop smoking. This campaign helped to support activities with provision of materials and training. The release of the first government white paper on tobacco, smoking kills was published in 1988, this came with a promise a fund of £100 millions over the next 3 years for tobacco control in England and this also included up to £60 million to establish smoking cessations services within the National Health Service. (Owen, L. and Youdan, B., 2005)

What do we need to do to change?

According to the WHO, millions of people worldwide want to quit tobacco, meaning that this should be invested in a service in order to help people quit successfully.  This mean creating an environment that encourages people to quit tobacco, the WHO has been working with partners and all different counties around the world to help implement tobacco control measure that helped to reduce the demand for tobacco. The WHO also called for all different government to ensure that citizens will have access to all brief advice, toll-free quit lines, mobile and digital cession services. Also the use of nicotine replacement therapies and other tools that are proven to help people quit, the use of strong cessation services to help improve health, saving lives and saving money. (WHO.int., 2020)

In what way is the campaigns message conveyed?

Conveying a campaign message is by building a clear message, by stating what the problem, promotion a solution through a campaign and therefor action taken by the audience to help reach the goal of the campaign. The effective messages helps to draw the attention of the target audience, making the campaign easy to understand and to remember therefore not requiring further explanation. For some campaigns, different messages are created for each different target audience while others will be used to send a message which will attract a segment of a target audience for example children, smokers, women etc. When creating a campaign, it is important to find a campaign message, this is important for taking particular approach and solicit the views and perspective of the members of the target audience. (Endvawnow.org., 2012)

What metrics are used for success?

Metrics can be used to measure how successful something is however this doesn’t always give a lot of information and will rely on metrics that make marketing campaigns performance look better. Marketing performance metrics will give a better picture of campaign’s successes and struggles. Metrics is what people see as marketing campaign performance and this can be subject to lower statistics, this is a way of the marketing team to consider all the angels and help analyse a campaigns performance to help understand if and how it can be modified. Metrics shows how much better a growth can be added to a marketing effort are being brought to a business, this is by replying on the measure performance which means that the number are in the correct order and the whole business can see the whole results. (Kahn, R., 2021)

How did the campaign perform overall?

Stoptober has continuously effectively prompted people to give up smoking, in the year 2020 this campaign generated quit attempts within the 12.3% all smokers and the recent ex-smokers this was with 4% therefor reporting that not they had not returned to smoking. The Stoptober campaign also showed that 7% of participants had claimed that they had made positive claimed actions because of the campaign for example by the used of downloading the app, speaking to a pharmacist about quitting smoking. This therefore has encouraged smokers to decrease and medica context of the campaigned, Stoptober awareness had fallen to 40% from 54% in 2019. With the long growing difficult year of 2020 with the coronavirus campaign, this has affected the impact of quit attempts, however in 2021 this will be re-evaluated on what support can be provided and how the Stoptober app will be developed ready for the 2021 campaign. (Stoptober 2020 Campaign evaluation., 2020) 






























References 

Action on Smoking and Health. 2021. Young People & Tobacco - Action on Smoking and Health. [online] Available at: <https://ash.org.uk/category/information-and-resources/young-people-tobacco-information-and-resources/> [Accessed 29 December 2021].

Ash.org.uk. 2020. Key dates in tobacco regulation 1962 — 2020. [online] Available at: <https://ash.org.uk/wp-content/uploads/2020/04/Key-Dates.pdf> [Accessed 2 January 2022].

Assets.publishing.service.gov.uk. 2020. Stoptober 2020 Campaign evaluation. [online] Available at: <https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/1018003/Stoptober_2020_Evaluation.pdf> [Accessed 3 January 2022].


collinsdictionary.com. 2021. Definition of 'campaign'. [online] Available at: <https://www.collinsdictionary.com/dictionary/english/campaign> [Accessed 28 December 2021].

GOV.UK. 2021. Smoking and tobacco: applying All Our Health. [online] Available at: <https://www.gov.uk/government/publications/smoking-and-tobacco-applying-all-our-health/smoking-and-tobacco-applying-all-our-health> [Accessed 29 December 2021].

GOV.UK. 2021 B. Smokers encouraged to take part in Stoptober, as they report smoking more during pandemic. [online] Available at: <https://www.gov.uk/government/news/smokers-encouraged-to-take-part-in-stoptober-as-they-report-smoking-more-during-pandemic> [Accessed 2 January 2022].

Kahn, R., 2021. How to Optimize Marketing Campaign Performance Metrics. [online] Anura.io. Available at: <https://www.anura.io/blog/marketing-campaign-performance-metrics-that-matter> [Accessed 3 January 2022].

nhs.uk. 2018. NHS stop smoking services help you quit. [online] Available at: <https://www.nhs.uk/live-well/quit-smoking/nhs-stop-smoking-services-help-you-quit/> [Accessed 29 December 2021].
nhs.uk. 2020. Champix (varenicline) – a medicine to help you stop smoking. [online] Available at: <https://www.nhs.uk/medicines/champix-varenicline/> [Accessed 29 December 2021].

Owen, L. and Youdan, B., 2005. 22 years on: the impact and relevance of the UK No Smoking Day. [online] Available at: <https://www.ncbi.nlm.nih.gov/pmc/articles/PMC2563638/> [Accessed 3 January 2022].

Stopsmokingni.info. 2021. Stop Smoking. [online] Available at: <https://www.stopsmokingni.info/> [Accessed 28 December 2021].

Tidy, D., 2018. Bupropion | Zyban | Stop Smoking Medicine. [online] Patient.info. Available at: <https://patient.info/healthy-living/quit-smoking-cessation/bupropion-zyban> [Accessed 29 December 2021].
	
Who.int. 2020. WHO launches year-long campaign to help 100 million people quit tobacco. [online] Available at: <https://www.who.int/news/item/08-12-2020-who-launches-year-long-campaign-to-help-100-million-people-quit-tobacco> [Accessed 3 January 2022].


