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Abstract: 
The aim of this particular journal is to critically discuss about the learning outcomes of a given topic " Restaurant roles and responsibilities ". It has also been clarified that the roles and responsibilities of restaurant has enormous impacts on hospitality industries. Besides, throughout this journal, it has been clearly described the application of the theory-based knowledge on practical fields.
Introduction: 
Hospitality industry has become one of the lucrative business outlets across the world, especially in European countries, the hotel management business occupies a large place in the business world. Therefore, it is natural to research the roles and responsibilities of those who work in this industry. The hotel provides its guests with a variety of accommodation and services, which may include reservations, restaurants, social and banquet facilities, recreation and leisure facilities, parking facilities, and more. entertainment, gambling/gambling, airport transfers. From waiters to hotel manager, even at higher position like administrative positions have some essential roles and duties that cannot be ignored. For example, Managers often rely on their thoughts, ideas and experiences on the main problem of obtaining new things (Ottenbacher and Gnoth, 2005: 206). Similarly, As shown by Truong and King (2006, 2009, 2010a, 2010b), the behavior of employees affects the tourists' opinions, which can translate into vacation satisfaction and return visits. Furthermore, Studies have shown that the relationship between the hotel receptionist and the guest is very important for the evaluation of the guest's satisfaction or dissatisfaction, so that they can fulfil their desired success ( Booms,Bitner, &amp; Tetreault, 1990;).

Benefits: 
After going through this particular topic, I have gained some outstanding information about the roles and duties of the hotel management industry. Important duties include guest check-in, making and changing reservations, hotel operations, and guest services. Customer Service Managers must have a positive and positive attitude and a desire to provide exceptional customer service to our customers. I personally believe that to make this industry more effective, every position what includes in a hotel should be given same priority. Vandermeeren (2005) ,Iborra and Ruiz Garrido (2006) highlighted the idea that 
qualified employees in the hospitality industry require the right instructions to do their job. Because, without right direction and proper instructions, many staff would not effectively execute their responsibilities. It is commonly seen that waiters sometimes start mismanaging while they do not have any productive direction from the manager or other higher ranked staff. There are something that makes this topic more interesting. To exemplify, when the staff develop their understanding on individuals roles and responsibilities, then it turns out to be a boom for the company. To gain exponential profit in the existing competitive market, hotel industry needs to have vigilant eyes on employes responsibilities. Furthermore, the usage of modern technology by hotels is regarded extremely crucial, affecting both customer preferences (Beldona and Cobanoglu, 2007; Cobanoglu et al., 2011). Beldona and Cobanoglu further (2007) argue that hotel companies are often take any steps quite slowly  to adopt new types of tools like any kind of modern technology , probably due to they do not understand its significances in hotel operations. Learning by the using of modern devices, staff can be upgraded as well as it ensures the skilled workers in the job market. Moreover, Tam, 2004) revealed that consumer satisfaction drives the effects of service quality on different prospective like behaviours.
Limitations: 
Considering the limitations and inconsistencies, I would say - roles and responsibilities in hotel industry has been a common and old topic to be explored. There's nothing new today. However, to extract the good out of normal, hotel industry should emphasize on roles and outstanding duties of a hotel. However, Wong (2004) realized that the quality of the service will impact emotional satisfaction which, as a consequence, will have a positive effect on customer consistency and relationship building. Further assist for the connection between customer allegiance, satisfaction, and service quality.  Experts have discovered that the quality of the product package sometimes affects on consumers' consumption intentions (eg, Qu, 1997; Kivela et al., 2000; Soriano, 2002; Zopiatis and Pribic, 2007). Also, the surroundings (Wall and Berry, 2007) can impact the relief and travel of customers. Prybutok, Qin and Finallt (2008) also scrutinised the impact of price in. measuring customer satisfaction for a certain restaurants, and got  that it was unimportant.

Applications: 
In real-life, I can apply this knowledge on practical workplace. There're lot to see in the upcoming days. As I have been fascinating with hotel management, therefore, it is a wroth topic that would support me to have solid understanding about the roles and responsibilities in a restaurant. Although, that type of lesson is quite tedious, it would definitely help me to gain better knowledge. 
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