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This report provides a comprehensive analysis of the marketing strategies of two of the most successful multinational hotel brands, Six Senses and Moxy. The report examines the brands' historical background and their current marketing positions, the use of segmentation, targeting, and positioning strategies, and their approach to marketing communication. Also, the report explores the brands' considerations regarding sustainability, social, geopolitical, and contemporary issues, as well as their use of digital marketing and social media versus traditional advertising and marketing techniques. Toward the end, the report will provide a few recommendations for developing and enhancing marketing activities that will aid future growth in the hospitality market.



Six Senses and Moxy are two multinational hotel brands in the hospitality industry. Six Senses (sixsenses.com, 2023) is a luxury hotel brand that offers unique and sustainable experiences to its guests. The brand has hotels and resorts in exotic destinations around the world and is known for its commitment to environmental and social sustainability. Six Senses properties feature spacious guest rooms and suites, top-notch amenities, and a variety of dining options. Also, many Six Senses properties offer wellness activities such as yoga, meditation, and spa services, as well as outdoor adventure experiences like hiking, kayaking, and more.
Moxy (moxy-hotels.marriott.com, 2023), on the other hand, is a budget-friendly hotel brand that caters to millennial travelers. The brand is a subsidiary of one of the most popular hotel chains in the world “The Marriot Hotels” who have over 8000 hotels worldwide (statista.com, 2022). The brand's design is fun, playful, and stylish, and its hotels offer a more laid-back atmosphere compared to more traditional hotel chains. Moxy hotels typically feature smaller, more compact rooms, and prioritize communal spaces like bars and lounges. The brand's focus is on providing a fun and social experience for guests, rather than traditional hotel amenities.

The marketing mix is the combination of strategies and tactics a company uses to promote its products or services to its target market (Thabit and Raewf, 2018). Six Senses and Moxy have made different marketing choices and taken different directions with their marketing.
Six Senses, being a luxury brand, has focused on promoting its unique and sustainable experiences. The brand's marketing strategy has centered on showcasing its commitment to environmental and social sustainability, as well as its spacious guest rooms and suites, top-notch amenities, and a variety of dining options. Six Senses has used various channels for promotion, such as print and online advertising, public relations, and social media, to reach its target market of luxury travelers.

Moxy, on the other hand, has over 60 hotels and around 120 hotels more to be expected (news.marriott.com, 2023). They focused on promoting its budget-friendly and fun experience to its target market of millennial travelers. The brand's marketing approach has centered on showcasing its playful and stylish design, it’s fun and social atmosphere, and its budget-friendly prices. Moxy has used digital marketing channels, such as social media and online advertising, to reach its target market. The brand also produced some popular campaigns such as “Do not disturb” for its promotion (Shrivastava et al., 2022). The brand has also used partnerships with popular lifestyle and travel bloggers to promote its hotels and reach a wider audience.

Both Six Senses and Moxy have made changes to their marketing approach over time to adapt to changes in the market and reach their target audience more effectively. For example, Six Senses has expanded its focus on wellness and added more wellness activities and services (travelweekly.com, 2023), while Moxy has expanded its use of digital marketing and social media to reach a younger and more tech-savvy target market.

Segmentation, targeting, and positioning (STP) are three important marketing strategies that help companies effectively reach their target customers (Kalam, 2020). Marketing communication strategies involve the various channels a company uses to communicate its message to its target market.
Six Senses has used demographic segmentation, targeting high-end travelers who are looking for a luxurious, sustainable, and wellness-focused experience. The brand has positioned itself as a luxury hotel brand that offers unique and sustainable experiences and is committed to environmental and social sustainability. Six Senses has used various marketing communication strategies to reach its target market, including print and online advertising, public relations, and social media. Moxy, has used demographic and psychographic segmentation, targeting budget-conscious millennial travelers who are looking for a fun and social experience. The brand has positioned itself as a budget-friendly hotel brand that offers a playful and stylish experience with a focus on social spaces. Moxy has used digital marketing channels, such as social media and online advertising, to reach its target market.

Six Senses, as a luxury hotel brand, is currently focusing on promoting its unique and sustainable experiences and its commitment to environmental and social sustainability (sixsenses.com, 2023). The brand is using various marketing strategies to reach its target market of high-end travelers, including print and online advertising, public relations, influencer marketing, and social media. Six Senses is also using digital marketing channels, such as email marketing and targeted online advertising, to reach its target audience effectively. However, the brand still relies heavily on traditional marketing techniques, such as print advertising and public relations, to promote its image as a luxury brand. Moxy, is currently focusing on promoting its budget-friendly and fun experience to its target market of millennial travelers. The brand is using digital marketing and social media as its primary channels for reaching its target audience, including social media advertising, influencer marketing, and email marketing. Moxy is also using partnerships with popular lifestyle and travel bloggers to reach a wider audience. The brand has reduced its reliance on traditional advertising and marketing techniques, such as print advertising, in favour of more cost-effective and targeted digital marketing strategies. They have also been rewarded for their approach towards sustainability in recent years (corehospitality.dk, 2021).

Both Six Senses and Moxy have made considerations regarding sustainability, social, geopolitical, and contemporary issues in their marketing. These considerations reflect the changing attitudes and expectations of consumers, who are increasingly looking for brands that align with their values and priorities (Coman et al., 2022).

Six Senses has made sustainability a central part of its brand message and marketing. The brand is committed to environmental and social sustainability and promotes its sustainable practices and initiatives to its target market of high-end travelers. Six Senses' brand message emphasizes its commitment to sustainability, wellness, and unique experiences, and the marketing messages given to customers reflect this focus. The brand has expanded its sustainable initiatives, such as its commitment to plastic-free environments (sixsenses.com, 2023) and community development programs. Moxy, has made social and contemporary issues a key part of its brand message and marketing. The brand targets budget-conscious millennial travelers and positions itself as a fun and social hotel brand. Moxy's brand message emphasizes its playful and stylish experience, with a focus on social spaces. The marketing messages given to customers reflect this focus, promoting the brand's fun and social atmosphere, stylish design, and budget-friendly prices. Over time, the brand has continued to reinforce this message, using social media and influencer marketing to promote its fun and stylish image to its target market of millennial travelers.

Six Senses has made changes to its marketing in response to the growing importance of sustainability and environmental concerns. Within the UK the brand is about to open its first Hotel in the year 2023 and will have to prove their value in terms of wellness aids and sustainable approach as well (breakingtravelnews.com, 2022). Six Senses has also changed its marketing approach to reach its target market of high-end travelers, who are increasingly looking for brands that align with their values and priorities. The brand has reinforced its brand message of sustainability and wellness and has expanded its sustainable initiatives to reflect the changing attitudes and expectations of its target audience. Moxy has also made changes to its marketing in response to changing industry trends, such as the increasing importance of social media and digital marketing. They have successful made a name for themselves in some high-end markets such as USA and have been included in top hotels in markets such as New York and Miami in the USA (prnewswire.com, 2022). The brand has increased its focus on promoting its fun and social atmosphere, using social media and influencer marketing to reach its target market of millennial travelers. Moxy has also changed its marketing approach to reflect the changing attitudes and expectations of its target audience, who are looking for budget-friendly and stylish hotels that align with their social and contemporary values.

To develop and enhance marketing activities that will aid potential future growth while considering relevant contemporary concerns in the hospitality market, a few recommendations could be:

Focus on sustainability and environmental responsibility: Sustainability and environmental responsibility are becoming increasingly important to consumers, particularly in the hospitality industry (Mercade Mele et al., 2019). 
Apply digital marketing and social media effectively: Digital marketing and social media are increasingly important for reaching and engaging with target audiences. 
Individualize marketing efforts: Personalization is key in today's marketing landscape, as customers are more likely to engage with brands that tailor their marketing efforts to their individual needs and preferences.
Incorporate new technologies: New technologies are rapidly changing the hospitality industry, and hotels need to stay ahead to remain competitive. 
Take into consideration the customer experience: The customer experience is becoming increasingly important to consumers, and hotels should prioritize the customer experience in their marketing activities.




The report has provided a comprehensive analysis of the marketing methods of two multinational hotel brands, Six Senses and Moxy. It has shown that both brands have made significant investments in their marketing efforts, leveraging a combination of traditional and digital marketing techniques to reach and engage with their target audience. The report has also demonstrated that both brands have made important considerations regarding sustainability, social, geopolitical, and contemporary issues in their marketing, reflecting the growing importance of these issues to consumers in the hospitality industry. In the end, the report has offered recommendations for developing and enhancing marketing activities that will aid future growth in the hospitality market. 
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