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The hospitality industry, which plays a crucial role in worldwide economies, has a long-standing reputation for significantly impacting the environment through its substantial energy and water use, as well as its reliance on consumable resources. According to Susilo and Santos (2023), with the increasing momentum of environmental issues such as climate change and resource depletion, businesses that have significant impacts, such as the hotel industry, are being subjected to increased attention. Considering these circumstances, Corporate Social Responsibility (CSR) has transitioned from a discretionary pursuit to a fundamental corporate strategy. In contemporary society, there exists a prevailing inclination among customers to gravitate towards brands that are compatible with their personal beliefs. Furthermore, the implementation of more stringent rules has necessitated the adoption of environmentally conscious practises within business operations.

Accor, a prominent multinational hotel corporation, distinguishes itself via its dedicated stance on sustainability. Accor's CSR policy reflects its dedication to meeting stakeholder expectations and its commitment to fostering a sustainable future. This policy serves as evidence of the hospitality industry's ability to drive constructive transformations. This essay aims to explore Accor's sustainability initiatives, examining their alignment with overarching paradigms such as the circular economy and the Triple Bottom Line. The purpose of this essay is to elucidate the relationship between Corporate Social Responsibility initiatives and the overarching goal of sustainability in the hotel business.
Cowan and Guzman's (2020) research confirms Accor's status as a major player in the hospitality industry at large. The reason for this position is not just due to its extensive operating presence, but also to its forward-thinking and proactive approach towards sustainability. Accor has deliberately integrated its Corporate Social Responsibility initiatives with its core business activities, demonstrating a praiseworthy fusion of commercial interests and ethical considerations in response to the industry's substantial environmental ramifications.
Accor places great emphasis on its CSR endeavours, with a primary focus on mitigating the negative environmental effects typically attributed to the hotel sector. The resolution leads to the development of a specific strategy designed to mitigate carbon emissions, which holds significant importance within the global context of climate change. Accor actively contributes to the larger objective of achieving a carbon-neutral future by engaging in investments in energy-efficient technologies and advocating for the adoption of green building standards throughout their facilities (Kagan and Dodge, 2023).
According to Accor (2021), the company's focus on biodiversity is particularly remarkable. In an era characterised by the imminent risk of extinction for several species and the vulnerability of ecosystems, Accor has strategically positioned itself as an advocate of the natural world. The corporation emphasises the interconnected relationship between enterprises and the natural environment by promoting practises that support biodiversity in its landscapes and forming collaborations focused on conservation efforts.
Water, a valuable and more limited resource, is an additional domain in which Accor demonstrates excellence. Accor demonstrates a proactive approach towards water conservation by implementing water-saving devices, providing educational initiatives to guests on water conservation, and closely monitoring water use. This multifaceted approach allows Accor to surpass mere compliance and instead foster a more involved and conscientious utilisation of this essential resource. In addition, the waste management tactics employed by the organisation, which prioritise the reduction of single-use goods, recycling, and composting, serve to reinforce its dedication to fostering an environmentally sustainable and resource-efficient environment.
Accor's CSR goal extends beyond environmental sustainability, covering the broader societal dimension of sustainability. An important advancement in this regard is their endeavour to integrate local communities into the structure of their business. Accor assures the thriving of the communities in which they operate by engaging in practises such as sourcing locally, creating job opportunities, and supporting community-based programmes(Bohdanowicz and Zientara, 2016)
The 'Planet 21' programme implemented by Accor exemplifies the company's comprehensive approach to CSR. The entity in question is not only a software application, but rather a conceptual framework that embodies the brand's ambitions for a future characterised by environmental sustainability. Accor's 'Planet 21' initiative serves as a comprehensive framework for promoting responsible hospitality in the 21st century, including several domains such as food sustainability, responsible building, and guest awareness (Martínez-Blanco, Inaba and Finkbeiner, 2016).
In summary, Accor's CSR strategy goes beyond superficial compliance and aligns with our contemporary day's pressing and diverse needs, establishing a notable standard for the hospitality sector.

Over the past two decades, there has been a noticeable transformation in global corporate objectives, including several industries, such as the hotel industry. Various circumstances have compelled hotels, particularly Accor, to include CSR and sustainability principles into their operational frameworks (Accor Website, 2020).
[bookmark: _Int_nr54uRRm]The dynamic nature of regulatory frameworks has significantly influenced the phenomenon. Because of the negative environmental consequences resulting from unrestrained industrial development, countries and international organisations have implemented stricter laws regarding sustainable operations. The regulatory framework encompasses several aspects of environmental management, including waste disposal practises, carbon emission reduction strategies, water resource utilisation, and energy conservation measures. The implementation of mandates has clearly communicated the need to adopt environmentally sustainable practises, under the risk of suffering financial and reputational repercussions. The rules mentioned earlier serve as more than just compliance measures for organisations like Accor. Instead, they necessitate the development of innovative solutions, transforming sustainability into an organisational goal and an essential need (Accor, 2020). 
[bookmark: _Int_sGl7bntz]The demographics and interests of customers have undergone significant transformations. Travellers who possess the knowledge and a heightened comprehension of global environmental concerns exhibit a preference for accommodations that adhere to sustainable practises. The guests exhibit concern for the environmental effects of their accommodations and prefer eco-friendly hotels. The increasing number of environmentally concerned travellers has compelled hotels to modify their offerings (Sheu, Han, Li-Tzang, Lee, 2011).
[bookmark: _Int_rvkcqTvJ]The intense competition within the hotel sector contributes to the adoption and implementation of CSR practises. Brands have challenges in differentiating themselves inside a highly saturated market. In this particular circumstance, the implementation of a strong CSR strategy assumes the role of a strategic tool and a unique selling proposition (USP). Efforts that are genuinely sustainable offer hotels a competitive advantage in attracting environmentally concerned consumers and those who prioritise the brand's social influence (Guevara Plaza, Peña Miranda, Fraiz Brea and Camilleri, 2021).
In conjunction with market positioning, CSR facilitates the cultivation of long-term resilience. The use of sustainable practises has been found to result in a reduction of waste, an enhancement of efficiency, and long-term cost savings. Hotels may cultivate loyalty among tourists, staff, and investors by adopting a responsible brand image (Basil-Jones, 2023). 
[bookmark: _Int_rzoYY4Rk]Accor, similar to other entities within the industry, possesses multiple justifications for incorporating CSR. The sources of this phenomenon may be attributed to legislative obligations, evolving consumer preferences, competitive positioning, and a proactive commitment to fostering firm resilience and expansion. The adoption of CSR by hoteliers may be seen as a manifestation of prevailing economic needs and the practicalities of the industry, rather than a mere passing trend (Nga et al., 2020).

The circular economy has developed as a disruptive concept that presents a compelling alternative to the unsustainable paradigm of 'take, make, dispose' that has traditionally been prevalent in enterprises. The fundamental principle of the circular economy is to imitate the regenerative cycles observed in nature, aiming to minimise waste and ensure the continuous reuse, repurposing, or recycling of resources. This concept not only guarantees environmental sustainability but also provides economic advantages by decreasing reliance on limited resources and addressing the potential hazards linked to resource scarcity (Morea, Fortunati, Cappa and Oriani, 2023).
Accor, through its progressive CSR strategies, serves as a prime example of how enterprises may effectively incorporate ideas of the circular economy into their organisational practises. Their waste management technique, for example, goes beyond simple dumping. Through establishing collaborations with local farmers, Accor effectively diverts organic waste towards composting. This approach not only diminishes the amount of garbage sent to landfills, but also actively promotes agricultural methods that contribute to soil replenishment. In doing so, Accor exemplifies the regenerative principles inherent in the circular model (Schaltegger, Burritt and Petersen, 2017).
[bookmark: _Int_7IQxoeBI]Moreover, Accor's achievements in recycling and resource optimisation demonstrate a profound dedication to preserving value inside goods and resources for extended periods. Collaborations with NGOs aimed at repurposing leftover soaps serve as a noteworthy example. Rather than engaging in the common practise of disposing of these soaps, which is prominent in many hotels, Accor takes measures to repurpose them, therefore aiding individuals in need and concurrently mitigating waste. This straightforward activity reflects the underlying principles of the circular economy, which involves the continuous reintegration of goods into the system (Bohdanowicz, Zientara, 2016).
Accor's corporate social responsibility strategies demonstrate a notable degree of agreement with the fundamental concepts of the circular economy. Accor exemplifies the potential for businesses to transition from linear, extractive models to regenerative, circular ones by implementing sustainable waste management, diligent recycling practises, and community-oriented repurposing initiatives. This change in thinking not only contributes to a sustainable future for the environment but also fosters economic sustainability. 
Through its advocacy of circular practises, Accor not only enhances its brand reputation but also promotes the crucial notion that the hospitality sector can achieve both profitability and sustainability by implementing appropriate tactics (Atif, 2023).

[bookmark: _Int_K478I1cs]The Triple Bottom Line (TBL) concept has significantly transformed the way corporations evaluate their achievements. Historically, organisations assessed their success only through the lens of financial earnings. Nevertheless, the TBL paradigm expands upon this viewpoint by incorporating three interconnected dimensions: People, Planet, and Profit. The comprehensive approach entails the evaluation of a company's accomplishments based not just on its financial performance but also on its social and environmental effects (Miller, 2020).

According to a review conducted by Jaiswal (2022), the "People" aspect pertains to the social component of corporate activities. This highlights the significance of equitable treatment of employees, cultivating a workplace that embraces diversity and inclusivity, and guaranteeing that organisational activities do not have adverse effects on communities. Instead, it is imperative for corporations to make concerted efforts to enhance and strengthen local communities, make meaningful contributions to their overall welfare, and uphold fundamental human rights.
The concept of "planet" in this context places a significant emphasis on the notion of protecting the environment. Organisations are incentivized to mitigate their carbon emissions, minimise the generation of waste, optimise resource utilisation, and advocate for conservation efforts. The primary objective is to establish and maintain sustainable activities that minimise adverse environmental impacts, and ideally, make beneficial contributions to the environment. 
Profit, which is commonly regarded as the conventional metric for evaluating corporate performance, is intricately linked with the other two components within the Triple Bottom Line framework. The attainment of financial success is considered very valued when it is accompanied by favourable social and environmental consequences (Collins, Galli, Hipwood and Murthy, 2020).
Accor, via its environmental activities, exemplifies the concepts of TBL. The company's extensive corporate social responsibility policies not only aim to promote economic growth, but also prioritise environmental stewardship and societal betterment. This demonstrates the company's dedication to the larger principles of sustainability (Accor, 2020).
The Triple Bottom Line and the three pillars of sustainability provide a framework for businesses, encouraging them to go beyond traditional profit-oriented approaches. By adopting these principles, firms like Accor demonstrate the validation of sustainable operations as not only ethically justified but also strategically advantageous for achieving long-term growth and stability (Accor, 2020).

[bookmark: _Int_5aGmBuap]The concept of sustainability is supported by three fundamental pillars, namely the economic, environmental, and social components. These pillars collectively provide a complete framework for promoting complete sustainable development. The economic pillar places significant emphasis on the imperative for companies to maintain financial viability, therefore guaranteeing both development and stability. The environmental aspect focuses on the mitigation of adverse effects on the Earth, with an emphasis on the preservation of resources and the minimization of waste. The social pillar is centred on the improvement of societal welfare, the promotion of equitable labour practises, and the advancement of community development. The techniques employed by Accor are intricately intertwined with these foundational pillars. The business strategy employed by the organisation enables the promotion of economic growth, while concurrently addressing environmental issues through the implementation of various green projects. Meanwhile, the community outreach initiatives undertaken by the organisation exemplify their dedication to promoting social well-being, therefore embodying a sustainable methodology (Safdie, 2023).

The hospitality industry has experienced a significant transformation in its approach to sustainability and CSR, due to its substantial environmental impact. Accor serves as a monument to this transformation, leading the way in implementing a comprehensive and efficient CSR strategy. The measures implemented by this organisation not only effectively address environmental issues, but also integrate the social and economic aspects, therefore establishing a standard of excellence within the hotel industry (Accor, 2021).
The fundamental interconnectivity of the ideas of CSR, the circular economy, the Triple Bottom Line, and the pillar of sustainability is highlighted by their alignment. By adopting these conceptual frameworks, Accor guarantees its sustainability overall, enhances stakeholder contentment, and makes positive contributions toward global sustainability objectives (Accor, 2021).

The research conducted by Abdou, Hassam, and El Dief (2020), confirms the essence of what was discussed, that integrating sustainability practises into the hotel industry produces numerous advantages. Furthermore, aside from conferring a competitive advantage and assuring compliance with regulatory requirements, this method also enhances the preparation of the organisation for future challenges. Given the increasing recognition and apprehension regarding environmental issues among consumers, enterprises that prioritise sustainability will not only achieve prosperity but also facilitate positive changes in their immediate surroundings. 
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