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Introduction
The aim of this qualitative research is to learn more about the participants' perspectives on looking for exterior cleaning and painting services using the internet. (Clark 2018) The data was obtained by unstructured face-to-face interviews with three participants. The respondents were chosen using a convenience sampling technique to illustrate the steps they take to locate an exterior cleaning and painting service if using the internet and any reservations about using this method.  Often, if someone is using the internet for these reasons, it's a question to see if the internet is beneficial or harmful to this kind of operation. Being a directory of my own pressure washing company, this area of research is especially interesting to me because since technologies and industry are now nearly indispensable in today's culture, it is extremely important that the data will determine if this method of marketing is beneficial for acquiring the company's future clients.

Literature Research
The research took a qualitative rather than a quantitative method because it was necessary to learn about the participants' perspectives on using the internet to find exterior cleaning and painting services, as well as any issues they had about doing so. Qualitative analysis is used in a variety of fields, including the behavioural and social sciences, to better understand human interactions and circumstances, as well as people's backgrounds, attitudes, and values. Qualitative analysis is particularly useful for investigating dynamic processes that are impossible to quantify using quantitative methods. (Bwalya, 2017) In writing this article I had three random participants of different age categories to conclude if the answers differed due to the age factor, how they found using the internet for the purpose of searching such a service and any thoughts, issues or concerns they had in doing so. Just a few people who have experienced the phenomena and can provide a clear account of it may be enough to point out the core elements. Interviewing is widely used as the main data collection method in qualitative studies. The aim of the interview in a phenomenological theory analysis is to evoke the participant's tale. The researcher/interviewer poses as a listener and asks participants to describe their encounter with the phenomena. The interviewer asks probing questions to allow the subject to expand on the facts to provide insight and be as close to the living experience as possible. It is not assumed that the interviewer and the subject say the same thing when they use the same terms in a discourse analysis conversation. Both the interviewer and the interviewee are expected to use words to present themselves and the individuals and activities about which they talk in a specific manner during the interview. Words are not assumed to stand for themselves in this way. As a result, the interviewer might need to ask clarifying questions regarding the context the subject is attempting to express by using descriptive words. (Helene Starks, 2007) 

Procedure
Following the selection of the phenomenon process and methods, the most appropriate way of gathering qualitative data was determined to be an unstructured interview procedure. To achieve correct and ethical outcomes. (Brinkmann, n.d.) The following procedure was followed:

1. Themes within the subject of explaining using the internet, locating a nearby pressure cleaning company, and their complaints regarding using the internet for these reasons were selected as a question. The question was written in such a way that it would have enough material for interpretation.
2. To ensure a varied range of data, a representative group of participants from various ages was chosen.
3. An unstructured interview was chosen as this does not use pre-written questions; instead, the interviewer asks open-ended questions about a given research subject and tries to let the dialogue proceed naturally. The interviewer tailors his or her questions to the candidate's unique context. Prior to signing the ethics agreement, practical agreements were made for the research subjects, and the procedure and reasoning were adequately explained.
4.  Individual unstructured interviews took place in a private, distraction-free room. All of the questions were posed in the same style and quality by the interviewer. Each interview lasted from 15-20 minutes.
5. For interpretation, the responses were transcribed into a word document. No names or identifiable information were registered in either of the transcriptions, which met with the ethical arrangement and privacy laws.



Data Analysis Techniques
Search engines and social media sites have evolved into one of the most influential technologies on the internet and an integral part of our everyday lives in today's digitalized world. I wanted to learn about my participants' behaviour while searching for a particular service they need using the internet, and any concerns they had during the process. I have found three themes across the transcripts.
Any other statements not related to using the internet to locate a nearby exterior cleaning and painting company and what their reservations were about using the internet for these purposes. Where the transcribed word record was deleted. 

Data Presentation and Findings

	Participants answers
	Interpretation of researcher
	Themes Identified

	
	
	

	I would not necessarily use the internet I would probably ask around family and friends’ fist for someone local. (A)
	The participant seemed not computer friendly and would prefer to use word of mouth to find someone local
	(1) Theme identified with the competent and non-competent users of the internet the consensus was finding a local service.

	
	
	

	I would then use a google search to see if anything local came up (A)
	It appeared there was only basic use of the internet for participant (A) and would only use it as a last resort but still insisted on someone local.
	

	
	
	

	I would first do a google search and google knows my location, so, it would come up with the top local one’s in my area (B)
	Participant (B) came across as experienced with the use of the internet to be able to set the settings for local searches.
	

	
	
	

	I would put up a post on social media for the service, asking for recommendations or experience with the use of the service (B)
	Participant (B) appears to be more interactive with the internet making full use of finding the service they require locally.
	

	
	
	

	I use the internet to search for services I need and tend to use google search and social media asking family and friends if they know anyone local (C)
	A competent user of the internet making good use of google and social media to find local services.
	

	
	
	



When asking the participants how they found a certain service on the internet, the first theme that came up was having a local service. For the participants, this proved to be the most significant factor. Another interesting finding was how different participants from various age ranges thought about and used the internet. Participants (B) and (C) were very comfortable in their use of it, but participant (A) was not.

	Participants answers
	Interpretation of researcher
	Themes identified

	
	
	

	I would browse through a few company’s and read the revies before making ay decisions. (A)
	Participant (A) prefers to shop around making sure they get the best service on the internet and likes to read other peoples experience of that service.
	When using the internet to find a service reviews and opinions of other people that have used the service mattered.

	I would click on the first company on the google search and read any reviews. (B)
	Participant (B) prefers not to browse and choose the first local service that is presented on the search and then reads the reviews of others experience of the service.
	

	I would choose a service not always the first one that came along on the search and read the reviews and if they had a web page, I would have a look on that too and read reviews of their customers. (C)
	Participant (C) prefers to research a service thoroughly using different internet sites and reads reviews to find people’s experience with the service.
	



The second theme was that participant’s often read the service provider's reviews before deciding, and that they were compelled to see what former users wanted to say. This, I believe, would have given them more faith in using an unfamiliar company.

	Participants Answers
	Interpretation of researcher
	Theme identified

	
	
	

	I am very wary about using the internet to search for services in case they get my personal data. (A)
	Participant (A) has data security issues through lack of software knowledge.
	The participants lack knowledge when using the internet is clearly noted and could potential be a data issue for them.

	
	
	

	I don’t feel I understand the internet enough to know what the cookies that pop-up do or are. (A)
	Participant (A) seems to have a lack of understanding regarding their presence and how it used on the internet.
	

	
	
	

	I don’t feel too bothered about using the internet to search for a service because it already knows your location as to be able to offer local businesses, but don’t know your exact location and you don’t have to put any personal information on there. (B)
	I feel participant (B) is confident in using the internet for searching for services but also understands some security aspects.
	

	
	
	

	When cookies pop-up on the web sites, I just usually click ok because I don’t really know or understand how they work, and I am usually in a rush to look at the site. (B)
	Participant (B) may have a lack of knowledge with cookies and there use with web sites.
	

	
	
	

	I take my time when visiting any web sites on the internet because of the cookies, as I know it is best practice to not click ok straight away and instead read what they say they are going to do using any information about you. (C)
	I think participant (C) has a good understanding about how cookies are used when visiting a website but will still search for a service while being conscious about data security.
	



The third theme concerned the participants' attitudes toward using the internet to find a service. What I noticed was a lack of understanding about cookies on websites. Participant A defined how the breach of personal data made them feel vulnerable. Participant B was simply pressing the ok button on the cookies without reading what they were clicking ok on. I believe that a lack of basic internet information and the use of cookies may deter certain participants from using the internet for searches, while others may be unaware of the possible data issues they may encounter.


Conclusion/Reflection:

Since the data was gathered from only three researchers, conclusions of a larger society could not be drawn due to the limited sample size. A larger survey will be more representative of the population and have more reliable evidence. The interviewees thought that using the internet to locate a business for an exterior cleaning and painting business was a good choice. The key themes could be deduced from the unstructured interview results, demonstrating that the questions were both accurate and relevant. 
Before beginning, participants were briefed on possible ethical problems and interviewing methods. I discovered that using qualitative approaches allowed for more convincing responses and for the subject to present a statement rather than simply respond in a predictable manner, as is the case for quantitative results. The themes revealed how participants behaved while searching for an exterior cleaning and painting business on the internet.
I concluded from this research that finding a local exterior cleaning and painting business was one of the most important factors to considered. This suggested that if they were acquainted with the service or had known someone that had done prior work with them, they were more comfortable using it. They also believed that browsing on the internet had its own set of security concerns, and that their basic understanding of these matters made them feel venerable.
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Introduction

The aim of this study is to investigate what prospective customers think while looking for an exterior cleaning/painting service. Every day, Google users conduct over 5 billion searches, half of which are for contractors who specialize in home services such as electrical, heating, roofing, and Exterior cleaning/painting companies. ("Consumer Behaviour in Services", 2021) This report's quantitative analysis would reveal consumers' thoughts and perceptions about seeking an exterior cleaning/painting service. 
Because of personal experience in the exterior cleaning/painting industry and how customers influence the company's marketing trends while evaluating the service offered, this study field was selected.

Data Collection

To describe the chosen phenomena, data was gathered using a quantitative survey tool. (Muijs, Daniel. (2010). A web-based questionnaire was used to capture the results. Because of its usability, the survey approach was selected. A sampling technique was used to ensure that the survey was broad enough and representative enough in viewpoints to ensure a valid set of data. (Ray, A. (2012).
[bookmark: _Toc8038890]
Analysis Approach
Quantitative information is collected that is in or can be translated to numbers, allowing it to be analyzed mathematically and used to generate statistics (Williams, C. (2007). Quantitative data includes counters, sensory calculations, and qualitative detail quantification.

A way of analyzing interactions between different variables is cross tabulation. This approach works better for categorical results, which can be separated into mutually exclusive categories and cannot be in more than one category at the same time. By sorting the variables into distinct classes, the cross-tabulation process may reduce measurement errors. The data's correlations are then examined, and new patterns emerge.

Procedure

A cross-sectional retrospective analysis used a sample data collection tool. This is because the subjects' natural surroundings are not influenced. This approach was preferred over a longitudinal research method because it saves time and allows for the evaluation of several variables at the same time (Cross-Sectional Study Vs Longitudinal Study. (2019). Because of its ease of delivery, an online questionnaire was used to gather data. The questionnaire was created using Survey Monkey, an online survey creation program (SurveyMonkey. (2019). Since this program is cloud-based, it can be evaluated and updated from anywhere. The questions were created with the aim of gathering data on the average age and gender of customers, when searching for a service in exterior cleaning/painting. The process of doing this. How reviews of others influenced their decision making and how likely they are to use someone local.  Closed ended questions, nominal questions such as gender selection, and ordinal questions such as age were all included in the questionnaire. The first two questions collected data on the participants' demographics, which were used to connect themes to categories in the study. Multiple choice, standard of calculation, contingency, and dichotomous responses were among the options (Trochim, W. (2006). The survey was sent out too many people via the internet. Since the survey takers could fill out the questionnaire at a time and location that matched them, distance and time were not a concern. A total of eleven people took part in the online survey.
[bookmark: _Toc8038892]
Analytical Procedure. 
The data was processed, and patterns identified using the IBM Statistical Package for Social Sciences (SPSS) and Survey Monkey graph analysis. There was no violation of security because each participant was given an ID. Labels referring to multiple choice responses were assigned to a coding frame. Variables are transformed and set to be nominal, scaled, or both. SPSS was used to download the survey data. To help analytics and fit the labels given, several variables were entered in numeric form. The data was cleaned to ensure that the results were free of mistakes.

[bookmark: _Toc8038893]Data Presentation and Findings
	Q1) Age

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	25-45 
	8
	72.7
	72.7
	72.7

	
	45-60 
	3
	27.3
	27.3
	100.0

	
	Total
	11
	100.0
	100.0
	



The age distribution of the participants is seen in this table. The bulk are between the ages of 25 and 45, although there is representation from certain age groups.


	Q2) Gender

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Man  
	4
	36.4
	36.4
	36.4

	
	Woman 
	7
	63.6
	63.6
	100.0

	
	Total
	11
	100.0
	100.0
	




The evidence from the survey reveals a higher percentage of women than men. This results in a less accurate portrayal of the general public.


	

	Q3) Have you ever used an exterior cleaning/painting company. 
before?

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Total Valid
	No  
	7
	63.6
	63.6
	63.6

	
	Yes 
	4
	36.4
	36.4
	100.0

	
	
	11
	100.0
	100.0
	


Sixty-three percent of the people who took part in the survey have never used an exterior cleaning/painting service before. These findings indicate that the service's consumer base is lower than average.


	Q4) If you were searching for an exterior cleaning/painting company, what source would you use.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Word of mouth
	1
	9.1
	9.1
	9.1

	
	Social media  
	4
	36.4
	36.4
	45.5

	
	All of the above  
	6
	54.5
	54.5
	100.0

	
	Total
	11
	100.0
	100.0
	



More than half of the participants use social media and word of mouth to locate an exterior cleaning/painting firm, according to the findings. This may mean that they want to hire someone who comes strongly recommended.

[image: ]


According to the graph, 45 percent of consumers will appoint an exterior cleaning/painting company based on consumer feedback. 35 percent, on the other hand, stayed undecided. This indicates that consumer reviews will be beneficial to this service.

[image: ]

The majority of those who took part in the survey were likely to leave a review after using the exterior cleaning/painting service, according to the results. When considering the former question and the fact that many customers read reviews, this may have a positive impact on the service.


	Q7) When choosing an exterior cleaning/painting company, what would most likely attract you into using them over others.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Reviews  
	4
	36.4
	36.4
	36.4

	
	Recommendations  
	1
	9.1
	9.1
	45.5

	
	Price  
	1
	9.1
	9.1
	54.5

	
	All the above 
	5
	45.5
	45.5
	100.0

	
	Total
	11
	100.0
	100.0
	



Customers will be drawn to the service of their choosing based on price, recommendations, and ratings, not just price alone, according to the findings.


	Q8) How much would you be prepared to pay for an average house wash?

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	£100-£200  
	5
	45.5
	45.5
	45.5

	
	£200-£300  
	5
	45.5
	45.5
	90.9

	
	£300 +  
	1
	9.1
	9.1
	100.0

	
	Total
	11
	100.0
	100.0
	



Customers normally have a budget in mind when deciding to use an exterior cleaning/painting service. According to the findings, this is a consensus of £100-£300.


	Q9) How likely are you to consider using an exterior cleaning/ painting service in the future?

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Very unlikely  
	2
	18.2
	18.2
	18.2

	
	Very likely 
	2
	18.2
	18.2
	36.4

	
	Somewhat unlikely 
	2
	18.2
	18.2
	54.5

	
	Somewhat likely
	3
	27.3
	27.3
	81.8

	
	Neither likely nor unlikely  
	2
	18.2
	18.2
	100.0

	
	Total
	11
	100.0
	100.0
	



Regarding an exterior cleaning/painting company, the findings of the participants' intentions to use this type of service in the future, which showed just 27.3 percent, were disappointing; however, this may be attributed to the different age ranges.


	Q10) If you were looking to use an exterior cleaning/painting company how likely are you to use one that is local.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Very unlikely 
	2
	18.2
	18.2
	18.2

	
	Very likely 
	6
	54.5
	54.5
	72.7

	
	Somewhat likely 
	2
	18.2
	18.2
	90.9

	
	Neither likely nor unlikely 
	1
	9.1
	9.1
	100.0

	
	Total
	11
	100.0
	100.0
	



[bookmark: _Toc8038895]Finding a local exterior cleaning/painting service was the most popular response, indicating that consumers want local businesses to thrive.

Limitations of the data.

The limited sample size is a restricting factor since it necessitates consideration before extrapolating the findings to a larger population. Because of the limited number of users, the convenience sampling process has similar drawbacks. A more diverse set of observations may have resulted from a more variable sampling technique approach. To investigate customer patterns over time, future studies would require a broader survey population, more rigorous sampling methods, and longitudinal follow-up. It would be useful to see how using environmentally friendly materials affects consumers' perceptions of the service.

Conclusion

Finally, most of the data collected came from women aged 25 to 45. Just a limited number of the participants had previously used an exterior cleaning/painting business and would have found this provider through a variety of methods, but not including the internet/google search. Given the billions of searches for services like this that occur every day, this is an unexpected finding. Other findings showed that 45 percent of participants believe it is important to read feedback before using a service; however, this is not surprising given that a significant number of participants said they prefer leaving reviews. Furthermore, it was important to see how much people are willing to pay for the service, but sadly, fewer than half of respondents said they were unlikely to use the service in the future, which may not indicate a more representative sample.
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