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34HPHP6902 – Dissertation
Did propaganda in Britain during 1914-1918 lead millions to their deaths and can we morally and ethically justify victory at any cost?
The First World War was one of the deadliest conflicts in human history, with an estimated 20 million deaths making it one of the bloodiest wars the world has ever seen. Every other conflict to this point was pale in comparison to the level of destruction and loss of human life in this new total war scenario. Among the many factors that contributed to the war’s high casualty rate, propaganda played a pivotal role in shaping public opinion, sustaining morale and encouraging enlistment. While the power of propaganda on the masses had been used prior to 1914, it was never utilised across all mediums with the same messages on a coordinated national and international level quite like this period. This dissertation attempts to quantify in real terms the impact and significance of propaganda in the deaths of the millions who gave their lives for a cause they believed in or were manipulated into believing.
Introduction
While it is difficult to gauge propaganda’s influence between 1914-1918 on the people in real terms, this dissertation seeks to provides evidence to support the argument that propaganda played an integral part in sending many men to their deaths. This dissertation will explore the different methods used to disseminate the British message to its people, allies and enemies and the development of propaganda over the course of the war. With war in modern nations there is a general psychological resistance to conflict which propaganda attempts to overcome and justify with the simple universal ideals of freedom, justice and democracy, something which is repeated and used to justify conflicts today. The key to all this is to portray the enemy as the sinner and their actions as unjustifiable and you as the righteous defender of civilization. The lengths to which these messages were repeated and propagated throughout the war essentially manipulated the psyche of the civilian populations and prolonged a brutal conflict where the realities of war were suppressed and distorted for public consumption. 
Propaganda as a weapon was thrusted into the public sphere during WW1 and has continued to retain its critical importance in conflicts ever since. The new realities of fighting a prolonged campaign against fellow industrial and modern power required nations to utilise all means at their disposal to continue the fight in this new age of total war. Propaganda would be needed to not only recruit the men and women to fight this new total war but also maintain the morale and support of the population during this drawn-out global war. While propaganda was used prior to 1914 by all nations in some form or another, Britain was in a unique position coming into the conflict with a well-established and sophisticated propaganda machine. This machine had been churning out British Empire propaganda and paraphernalia for 75 years from tins of biscuits and bars of soap to series of cigarette cards and postcards which promoted an idea of Imperialism and a British Empire. This sophisticated network of music halls, cinema, postcards, stories and schoolbooks which helped to manipulate and promote the ideas of Imperialism to the British public will enable the state to effectively open a pandoras box of propaganda and utilise its full arsenal to bear on the British public and the wider world during the war. In Britain, the government through various official and unofficial channels launched an extensive propaganda campaign to justify the war, demonize the enemy and persuade millions of men from around the globe to join the armed forces. This dissertation seeks to explore the extent to which propaganda in Britain between 1914 and 1918 directly contributed to the deaths of millions, either by compelling individuals to enlist, sustaining public support for prolonged conflict, or influencing military strategy and decision-making. 

The period prior to 1914 saw some huge advancements in printing and visual technology which were all utilised to full effect during WW1. Britain's propaganda machine didn't just spring up during the war, it was already a well-oiled established machine. It was extremely pervasive and multifaceted and extended across posters, newspapers, speeches, literature and cinema. The sheer scale of the apparatus available made the consumption of material by the population relentless and all that was needed was a change in message. This campaign permeated throughout British society at local, national and international levels encompassing the globe and paving the way for future propaganda use. The British government, through the newly established War Propaganda Bureau (WPB) and later the Ministry of Information, coordinated large-scale campaigns aimed at mobilizing national sentiment in favour of war. Slogans such as “Your Country Needs You”, and “Women of Britain Say – Go!” became iconic symbols of the era compelling men to enlist and encouraged societal pressure on those who hesitated. 
[image: ]	[image: ]Image 2: Women Of Britain Say ’GO!’[footnoteRef:10863]
Image 1: Lord Kitchner, ’Your Country Needs You!’[footnoteRef:9113] [10863:  https://www.iwm.org.uk/collections/item/object/14592]  [9113:  https://www.iwm.org.uk/collections/item/object/16576 ] 

The use of direct personal language was very effective, and the rise of advertising helped form a symbiotic relationship with propaganda that provided new avenues to manipulate the population on mass. At the same time, the extreme vilification of Germany as a culture and people as brutal aggressors committing atrocities were exacerbated with reports of war crimes in Belgium. This played a crucial role in framing the war as a moral necessity for the British population. Propaganda set the war in a comprehensive moral explanatory framework which enabled the justification for war and made the continuation of it to be easily consumed by the masses. While this dissertation focuses on the British efforts, it will also touch on the efforts of the Central Powers and the Allies, as I am aware that British propaganda was not the sole factor for the millions of deaths but rather a leading contributor.

The effectiveness of propaganda in influencing enlistment is undeniable as Britain relied on a volunteer army and the propaganda efforts played a decisive role in accelerating and sustaining recruitment rates. The introduction of conscription only started in 1916 after two million men had been enlisted. The use of propaganda helped maintain recruitment rates utilizing time old empire traditions of duty and honour which had been implanted in the public psyche from the mid 1800’s. More importantly the use of propaganda actively silenced all opposition and marginalised conscientious objectors and effectively contributed to a societal atmosphere where going to war wasn't a choice but an obligation. 
While British propaganda contributed to enlistment, it also had a huge influence over military decision-making and the public perception of the war’s progress. The British government tightly controlled information about the war through censorship and crafted narratives designed to maintain home front morale. They also helped control the perception of neutral nations, primarily the USA where Lord Northcliffe had a profound impact. 
One of the most interesting aspects of British propaganda was the effective dehumanisation of the enemy, its people, culture and leadership. German soldiers and leadership figures were frequently depicted as barbarians, responsible for heinous crimes against civilization. The mass circulation of reports of alleged bayoneting of babies, rape and murder of civilians and crucifixions reinforced a sense of righteous indignation among the British population. The fact that most of these reports were falsehoods deliberately circulated on mass in Britain does not negate the damage that they caused to the morality of such acts. As Arthur Ponsonby writes in ‘Falsehoods in War Time’, “Injection of the poison of hatred into men's minds by means of falsehoods is a greater evil in war time than the actual loss of life”[footnoteRef:7511]. Defilement of the human soul is worse than the destruction of the human body[footnoteRef:224]”. Such poignant statements but can they be justified under the idea of victory at any cost?  Falsehoods are a recognised and extremely effective weapon in warfare, deceiving the British people, attracting the neutrals and misleading the enemy. This deception was implemented on such a massive scale its psychological impacts have lasted well after 1918 and have been utilised effectively during World War Two and subsequent conflicts. [7511:  Arthur Ponsonby, Falsehood: Containing An Assortment Of Lies Circulated Throughout The Nations During The Great War (New York: E.P. Dutton and Co, 1928), p. 17.]  [224:  Ponsonby, Falsehood in War Time, p. 17.
] 

This dissertation also looks at the role propaganda had in shaping military strategy and justifying controversial decisions. The emphasis on heroic narratives and glorification of battlefield sacrifice masked the true brutality of trench warfare. This idea that death in combat was noble provided the framework to enable generals to accept high casualty rates as essentially an inherent aspect of war. This ideological framing harnessed by the propaganda machine assisted in sending thousands to their deaths without questioning of tactics by British high command.

The impact of propaganda extended well beyond the British Isles, influencing allies and neutrals alike and even Britian's enemies. As the war progressed the psychological and emotional manipulation employed by British propagandists created an environment in which war was normalised where suffering was downplayed, and the opposition was suppressed. This combination played a significant role in the continuation and the escalation of the conflict and by this extension, the death toll. 
While the impact of propaganda is significant in prolonging the conflict it is important to consider other factors that contributed to the horrendous casualties. While propaganda mobilized the people for war and sustained favourable moral it was not the sole factor. Technological advancements in weaponry, military strategy and the evenly matched participants all played their part in the carnage that ensued. Additionally, some historians argue that propaganda merely reinforced pre-existing patriotic and Imperialistic sentiments rather than creating them entirely something in line with my research. This anti-German sentiment predated 1914 and grew out of rivalry of empires as one grew and expanded while the other fought to maintain control as the great dreadnought arms race would be an excellent example.

In assessing the role of propaganda in leading millions to their deaths, this dissertation will explore a range of primary and secondary sources including official government records, local and national newspapers, letters and war diaries. Understanding the impact of propaganda during the WW1 is not only essential for historical purposes but it also provides us valuable insights into the mechanisms of state influence, media manipulation and public persuasion, all issues that remain extremely relevant today.
Ultimately my dissertation will argue that although there are several factors that contributed to the deaths of so many people, a war cannot be fought unless the people are ready and willing to forgoe their lives for a sustained period regardless of the reasoning, this is the power of propaganda.
Chapter 1 – British Propaganda Infrastructure, The Birth of a Giant
The British propaganda machine prior to 1914 was a well-oiled beast of considerable size and influence that helped shape British Imperial world views. Between the 1850s and 1914 great social, commercial and industrial revolutions took place in Britian which enabled the British population to become exposed and manipulated by British propaganda. During this period the population of England and Wales doubled from 18 million in 1850 to 36 million in 1914 and Britain nearly achieved universal literacy[footnoteRef:32369] a key component for the effective dissemination of propaganda to the masses. In John Mackenzie’s work Propaganda and Empire, he paints a very sophisticated picture of propaganda which really starts to be consumed at a national and international level from 1880 onwards. This coincides with the advances in mass printing and the lowered cost to the publishers allowing propaganda to be consumed by all segments of British society. The message was simple and repetitive that Imperialism and Empiricism and British exploits at home and abroad helped shape the world and protected the civilised Christian world. [32369:  John M MacKenzie, Propaganda and Empire: The manipulation of British Public Opinion 1880-1960 (Manchester: Manchester Univeristy Press, 1985), p. 9.] 


It is often wrongly believed that the age of mass media propaganda arrived with cinema and television, and although they certainly added new and expansive dimensions for propaganda use, the age truly began with printed and visual materials. To coincide with the rise in literacy rates, the British population also had a rise in income from 1850-1914 that almost doubled matched with the falling costs of printing and publications enabled the purveyors of propaganda to achieve a greater saturation of the public. A question that will be asked throughout this dissertation is how far concise manipulation occurred of the public and how can it be measured and evaluated when trying to answer the question if propaganda led millions to their deaths in WW1. The propaganda apparatus where certainly available and in use in pre 1914 Britain as an effective way of promoting the British Empire ideals through the new visual culture available to the nation. A wide spectrum of available media channels were used to convey a British Imperial world view to the British population and to export its ideas to the colonies, allies and enemies alike. These channels would all be used upon the outbreak of war to promote what can be considered as more generalised patriotism or nationalism and a more jingoistic attitude in the populace especially when war broke out.
Britain during this period exported this image to the populace of what a shining example to civilization the empire was and was continually propagated with all manner of ephemera, theatre, exhibitions, institutions and literature at local, national and international levels. One of the key developments that helped propel propaganda during this period was the advances in printing techniques allowing mass publications at reduced costs. From the 1860’s posters could be printed at a rate of 10000 an hour[footnoteRef:16619] and the annual production of paper increased from 11,000 tons in 1800 to 652,000 tons in 1900 [footnoteRef:10209]. These developments helped move the printed word away from just the wealthy few to encompass all social classes and assist the propaganda message had a larger saturation within the public domain. 
Now that the means and ability to transmit ideas to a person or group where available it was essential that the correct messages were used with the specific intentions of influencing them. This period the message was essentially one of British superiority over the rest of the world through imperial nationalism, militarism, monarchism and social Darwinism which could all be revised and utilised upon the outbreak of WW1. This message was spread through an Intergrated network of the Church, educational institutions, juvenile literature, theatre and cinema, broadcasting and advertising all assisted by not only the new advances in an old technology of printing but by an entirely new medium, photography. In MacKenzie’s book, ‘Propaganda and Empire’, he paints a picture of how the infrastructure was in place to promote a positive image of Empire and essentially provides avenues to manipulate the British public during WW1. The issue this dissertation will face is how to provide evidence on how audiences received and interpreted it, something that MacKenzie fails to address in his work. What MacKenzie successfully achieves is providing the sheer scale of the apparatus available to produce and to disperse a general message throughout the population something that would become very useful during World War 1. [16619:  MacKenzie, Propaganda and Empire, p.17.]  [10209:  MacKenzie, Propaganda and Empire, p.17.] 

A key component in this tale is the formation in the public mind of the Germanic peoples becoming rivals to the British Empire and its interests. This began decades before 1914 and saw an intense arms race among the major European powers particularly Britain and Germany. Fuelled by imperial rivalries, economic competition and nationalist tensions significantly contributed to the outbreak of hostilities in 1914. In the years before the outbreak of war the stage perfectly reflected the military anxieties and crazes of the period[footnoteRef:32106]. The Navy League and the National Service league produced and realised plays called, ‘Wake up England’, ‘Nation in Arms’, and ‘A Plea for the Navy’ in 1909 which corresponded directly to the Dreadnought arms race being fought between Germany and Britian in the decade leading up to war. Although there are no reliable figures on viewership, we can see the Navy League membership grow from approximately 15,000 at the turn of the century to around 125,000 members by 1914[footnoteRef:12705]. Theatre and music halls pre-1914 were really part of the first great entertainment boom[footnoteRef:4441] and this appealed to all segments of British society. These mediums provided an important avenue to disperse propaganda and in 1914, 24 war plays were licensed by Lord Chamberlain[footnoteRef:24309] himself in just a 3-month period upon the outbreak of war tapping into patriotic fervour. [32106:  MacKenzie, Propaganda and Empire, p.50.]  [12705:  Navy League Organisation, Navy League (https://henson.durham.ac.uk/organisations/org194?) [accessed 4 April 2025]]  [4441:  MacKenzie, Propaganda and Empire, p.40.]  [24309:  MacKenzie, Propaganda and Empire, p.67.] 

Alongside the music halls and theatre, literature assisted also assisited in framing Germany as a potential rival. The Navy League was an influential promoter of the idea that Britain needed to maintain a powerful navy to counter any German threat and a novel by William Le Queux ‘The Invasion of 1910’ written in 1906 sold over a million copies and was translated into 27 different languages[footnoteRef:26222] . The book was also published in the Daily Mail which was already the largest selling daily newspaper globally and circulation rose to 1.5 million copies[footnoteRef:27748] in 1906 providing increased saturation of ideas into the public domain. By 1914 much of the British public were already predisposed to view Germany as a threat which made propaganda even more effective. It seems that propaganda only serves to sharpen or crystalize views already held at present, but the seeds were being sown long before the outbreak of war marking Germany as a rival threat. This fear of German expansion helped to justify and solidify the alliances with France and Russia forming the ‘Entente cordiale’ and contributed to the tensions on the continent. While Germaphobia was being established in Britain, Anglophobia in Germany was been propagated contributing to the rising tensions. [26222:  Wikipedia, William Le Queux (https://en.wikipedia.org/wiki/William_Le_Queux) [accessed 11 February 2025
]  [27748:  World War 1 Newspapers, The History of the Daily Mail (https://ww2newspaper.blogspot.com/2012/11/the-pre-ww2-history-of-daily-mail.html) [accessed 15 December 2024]] 


The Empire propaganda machine utilised the full armoury available that seeped into all aspects of general live in Britian. School textbooks glorified British explorers and generals with feats of heroism and adventure, novels like King Solomans Mines and Jungle Book romantised Empire and colonial expansion. Juvenile literature also exploited the youth's interest in warfare with novels based around General Gordon’s exploits in China and Africa and assisted in preparing the nation to make sacrifices on behalf of King and country something that would be utilised upon the outbreak of war. The production and distribution of this helped to foster a patriotic atmosphere and this ideology developed pre 1914 greatly assisted in fomenting a jingoistic attitude. This patriotic rhetoric was widespread and was disseminated by political elites and radicals but was quickly reclaimed by the government upon the outbreak of war. 
ADD SECTION ON 1909 AND NORTHCLIFFE
Chapter 2 – Outbreak of War – Getting the Troops
In 1914 British opinion was very much divided with the major daily newspapers split between Intervention and neutrality as war was brewing. Lord Northcliffe’s conservative papers The Times and the Daily Mail were calling for action in August 1914 while the Liberal Nation and Daily News argued for a more neutral stance. The years spent building an anti-German stance lead by Northcliffe’s media empire greatly assisted the first wave of volunteers at the outbreak of war by imbedding this image of Germany as the enemy. Northcliffe's comment to Wickham Steed a correspondent in Vienna sums up the relief after years of framing Germany as a threat, ‘Well its come!’, to which Steed replied, ‘Yes, thank God!’[footnoteRef:31909]  [31909:  Cate Haste, Keep The Home Fires Burning: Propaganda in the First World War ( London: Penguin Books Ltd, 1977), p.20.] 


The years leading up to war shaped Germany as this enemy of opposing values and enabled the British government to quickly tap into the national sentiment when Germany invaded neutral Belgium. The attack through Belgium provided the catalyst to unite and justify Britain entering the war and assisted in the recruitment drive men to fight. Unlike France, Germany and Russia, Britian did not have a large land army. Conscription in Germany had increased the size of the army in August 1914 to a standing army of 1.9 million men and with reservists could mobilize over 4.5 million men at arms.[footnoteRef:9381] Against this force the British could only muster around 120,000 men to be sent to France as part of the BEF In August 1914. The key role of propaganda at this point was to unite the country which began a massive recruitment drive that was successfully answered. While there was some opposition to the war prior to its commencement from national liberal papers and members of parliament upon the declaration of war on Germany on the 4th August 1914 no national newspaper opposed the war and only a handful of MPs abstained from the declaration in the house of commons[footnoteRef:29039], the country united.  [9381:  FIGURES...]  [29039:  Haste, Keep The Home Fires Burning, p. 22.] 


The attack on ‘Little Belgium’ provided the initial moral justification and this was repeated through all mediums available to the government. The recruitment campaign was the most concerted propaganda exercise of the first half of the war[footnoteRef:26132], it successfully combined justifying the war and persuading men to sign up and fight. Until Belgium was invaded not only the government, but the press and the people were divided on the moral obligation to support France. The invasion of Belgium provided the pretext to unite the nation and the prime minister at the time Asquith rallied the nation with a speech on the 6th of August 1914. ’We are fighting to vindicate the principle that small nationalities are not to be crushed in defiance of Intenational good faith, by the arbitrary will of a strong and overmastering power.[footnoteRef:26513]’ The key uniting feature established to the people of Britain and the world was that she was not fighting for her own self-interests, but which Asquith adds, ’for principles the maintenance of which is vital to the civilised world’[footnoteRef:20176]. The move through Belgium also allowed the British to take this moral high ground in this war which was sold as one which was forced upon Britian. The accusation that Germany was soley responsible for the war was repeated throughout the British and allied media at the time and this becomes the indispensable basis of all subsequent propaganda[footnoteRef:2669] and greatly assists in the recruitment of men and neutral nations.  [26132:  Haste, Keep The Home Fires Burning, p.48.]  [26513:  Haste, Keep the Home Fires Burning, p.24.]  [20176:  Haste, Keep the Home Fires Burning, p.24.]  [2669:  Ponsonby, Falsehoods in Wartime, p. 57.] 


Britian declared war on Germany on August 4th 1914 and in just 8 weeks 750,000 men volunteered with a peak in recruitment coming after the Secretary of War, Lord Kitchner asked for 100,000 volunteers and the iconic poster ‘Briton’s want you’ was produced and seen all over the country in a multitude of different formats. The graph below shows the impact the call to volunteer and the posters had on recruitment levels in the opening months of the war.
[image: ]
The boost in recruitment peaked in early September and falls after as reality of trench warfare sets in. 
[image: ][image: ][image: ]
It's vital for the population to believe in the war as being a just and justified conflict especially if lives are going to be sacrificed for this cause and the media managed to sustain this image throughout the war. American President Woodrow Wilson hit the nail on the head when he said in 1919 that, ’Is there any child who does not know that the seed of war in the modern world is industrial and commercial rivalry?... This was an industrial and commercial war.’[footnoteRef:3551] [3551:  Ponsonby, Falsehoods in Wartime, p. 59.] 

Interestingly although propaganda was used little persuasion was needed at the start of war as recruiting stands were soon overwhelmed with men ready and willing to fight against the Germans. Further vindication for intervention was also provided by the rumours spilling out of Belgium of the German atrocities. While some atrocities surely occurred, restrictions placed on correspondents at the front allowed a wealth of atrocity stories to flood the British press with little or no evidence to support claims of supposed German barbarity. The British media were quick to circulate these stories knowing that the reaction from the public would be one of revulsion and would assist in recruiting efforts in the early months of the war. Some of the most shocking stories published included a story about a mutilated nurse named Grace Hume who was serving over in Belgium at the outbreak of war. The story was first published by the Dumfries Standard on September 15th, 1914 and was picked up by the regionals and nationals in the following days. The Star and The Times were just two of the nationals that repeated the claims that Miss Humes died in great agony having her breasts cut off by German soldiers. This story which was published throughout the country was quickly found to be a total fabrication and The Times on the 29th and 30th published an article on the conviction of Miss Hume. While this atrocity story was quickly dispelled it still indicates the continued role of these atrocity stories being published nationally with little thought of evidence until after publication and after the impact of such stories had an effect if on this occasion in the very short term. Another story about the Belgian baby who had their hands cut off also managed to evade any real investigations and was again published not only nationally but internationally, The Times, correspondent in Paris reported on August 27th 1914, ’One man whom I did not see told an official of the Catholic Society that he with his own eyes German soldiery chop off the arms of a baby which clung to its mothers skirts[footnoteRef:25785]’ [25785:  Ponsonby, Falsehoods in Wartime, p. 61.] 

This story was repeated in several adaptations throughout the war with The Times reporting on September 2nd 1914 that ‘They cut the hands-off little boys so that there shall be no more soldiers for France[footnoteRef:11514]’  [11514:  Ponsonby, Falsehoods in Wartime, p. 61.] 

These stories of civilians without hands were very popular on the Continent as well and helped fuel the hatred towards the Germans a key component of wartime propaganda. Not one case was proved with the Italian Prime Minister stating in his memoirs after the war, ‘During the war France, in common with other Allies, including our own Government in Italy, circulated the most absurd inventions to arouse the fighting spirit of our people.’[footnoteRef:32121] This is not to say that all these atrocity stories that were circulated were complete falsehoods some may have been exaggerated or distorted but by restricting the press from the front allowed this material to be propagated on a huge scale. We must remember that in war there will be tragedies and innocents will be caught in the crossfires and by publishing these stories you are also minimising the impact of actual crimes that have taken place. Essentially the government encouraged this type of sensationist reporting on the outbreak of war as it greatly assisted in painting this image of the Germans as being barbaric and provided the British the moral high ground.  [32121:  Ponsonby, Falsehoods in Wartime, p. 81.] 

The German advance through Belgium enabled the propaganda machine to fully utilise there actions to produce a swath of atrocity posters and articles that not only assisted in the war in 1914 but were continually used to insight indignation of the Germans throughout the war. Some images below are just some of the posters produced and used to rally support at local, national and international level.
[image: ][image: ][image: ]

War in its very nature is atrocish and suffering is inherent to it but the use of atrocity stories by the British initially seems to have been a necessity given that the British had no conscription at this point, so the public needed to be emotionally manipulated to donate their lives to the cause. The stories being circulated at this time certainly helped with the overall recruitment drive but as I have mentioned prior that Germany were already framed as the adversary in the years leading to war so these stories would have had a minimal impact at the start on recruitment numbers but as we will see as the war drags on falsehoods will assist in maintaining recruitment levels and civilian moral. The initial restrictions placed on reporters at the front enabled the huge influx of these atrocity stories to be published at national, regional and local levels many of which were to be proven manipulations of truth at best and outright falsehoods at worst. 
While atrocity stories where widespread one of the most successful stories which helped recruitment of British men across the nation was based on orders issued by the German Emperor on August 19th, 1914 which stated, ‘all the valour of my soldiers to exterminate first, the treacherous English, walk over General French’s contemptible little army...’[footnoteRef:14978]. The indignation which this report caused was felt nationwide and was used by the national papers and politicians throughout the war in multiple different guises but all with the same aim of rallying continued support and recruitment for the war. This report was not dispelled until after the war when the Daily News reported on its total fabrication in November 1925, well after its usefulness had been fully exhausted. [14978:  Ponsonby, Falsehoods in Wartime, p. 84.
] 

While propaganda certainly helped with recruitment numbers Voluntaryism worked extremely well at the beginning when the War Office which was now headed by Lord Kitchner issued the first call for volunteers. On the 6th August Northcliffe's papers were the first to carry the advertisement headed, ’Your King and Country Need You’. This message was replicated on posters and other national and local papers as the first 100,000 signed up by 25th August. In the first eight weeks alone, over 750,000 men volunteered to join the British Army with the largest single day coming on the 1st September with 30,000 enlistments. This coincided with the papers publishing stories of the Mons retreat[footnoteRef:5987] and is a clear indication of the knock-on effects of such publications. Coincidently this surge in volunteers did not follow on from falsehoods or manipulated truths but from factual news coming from the front on the BEF initial setbacks. [5987:  Haste, Keep the Home Fires Burning, P. 51.] 

While atrocity stories played a significant role in recruitment, we must not forget the role women played in the emotional blackmailing of men that had not initially volunteered in the opening months of 1914. The white feather movement which was founded in August 1914 by Admiral Charles Penrose-Fitzgerald where he enlisted women to hand out white feathers, a sign of cowardice to men in civilian clothes in public places. Essentially attempting to emasculate the men if they did not fight another prime example of propaganda tapping into themes of gender and the innocence of the female family members at home. Amazingly the British government released all Women's Social and political Union members from prison in 1914 as they knew these women would assist in the recruitment of men for the fight. Emmeline Parkhurst declared that suffragettes must now, “fight for their country as they fought for the vote”. A deal was essentially struck between the government and the WSPU and received government aid towards its campaigns. The role of the “Order of the White Feather” members had a huge psychological impact on the men who received a feather, and a supporting propaganda campaign drove many men to enlist. Some men even committed suicide due to these actions. Richard Greaves killed himself after being handed a white feather, even though he was classed as being unfit for service. This was repeated countless times up and down the country at a national and local level and even reached internationally with Australian women replicating the actions.
To coincide with the recruitment drive by the government a great number of literary figures from the period were swept up in the prevailing national mood. 53 prominent writers including H.G.Wells, Thomas Hardy and Rudyard Kipling publicized their patriotism with a signed public statement published in The Times wholeheartedly supporting the war in which they wrote, ‘destiny and duty... call upon us to defend the rights of small nations and to maintain the necessary law-abiding ideals of Western Europe against the rule of ‘Blood and Iron’ and the domination of the whole Continent by a military caste’.[footnoteRef:29966] This shows that the pretext for this intervention was not primarily to assist the French but neutral Belgium. These writers had all contributed in the years prior to war by portraying Germany as the rival to British interests and would utilise their literary skills to the overall propaganda campaign being waged. [29966:  Haste, Keep the Home Fires Burning, p.25.] 

A highly successful and uniquely British phenomenon in the recruitment of men was the formation of Pals battalions where local communities could be utilised for overall national gain. The idea was proposed by Lord Derby in early August 1914 and the government quickly found that men would volunteer more if they could join up with their friends or work colleagues when the stockbrokers of the City of London raised 1,600 men to become the 10th Battalion, Royal Fusiliers in just a few days. This was soon repeated the length and breadth of the country and was supported officially by the War Office as they embraced the wave of patriotism at all levels of British society. Below are images of local Pals Battalions being formed from Grimsby and Hull, notice the smiling faces of the men something that would change once the realisation of war sets in.
[image: ][image: ]
Pals battalions raised between 100,000-150,000 men between 1914 and 1915 and tragically many communities were devastated when whole pals battalions were killed and injured at the Battle of the Somme and the idea was quickly abandoned after.
When researching into Pals Battalions in my hometown of Bracknell, Berkshire I found that many recruits helped form the Royal Berkshire Regiments so were not specifically Pals Battalions although many friends joined together. This is due to the smaller population of Bracknell and towns like her, and this is why we see the battalions predominately being formed in larger industrial towns to the North of England.
While the initial call for volunteers was answered successfully Lord Kitchner now the Secretary of State of War believed that this war would be a long war, a remarkable insight considering most popular assumptions were based on a short conflict. Kitchner knew that as conscription was not supported by most of the population propaganda had to play an integral part in the recruitment process as the war rolled on and the short war predicted by many fell at the wayside as the stalemate on the Western front set in. Kitchner key decision was to create the ‘New Armies’ which would be recruited and trained from scratch and as Cate Haste writes in Keep The Home Fires Burning, ‘Opened the floodgates for the propaganda of persuasion’. The sheer magnitude of the propaganda aimed at morally pressuring men to volunteer put a great shame on men and families of men who had not yet volunteered, in what ‘Conservatives called the tyranny of illegal conscription’[footnoteRef:25660]. As I have mentioned the initial appeals for men to join up were sufficient [25660:  Haste, Keep the Home Fires Burning, p.50.
] 

One of the key issues for Britain upon the outbreak of war was the need to mobilise an army as Britain was one of the few European countries in 1914 to not have conscription. This would soon change as it became evident that the war was not going to be a short conflict and as the war moved into 1915 the task for British propaganda was to utilse German actions for propaganda purposes.
To suggest that Britain went to war because of the invasion of little neutral Belgium is a falsehood in itself and the Germans certainly assisted the anti-German propaganda in the UK by initiating the first military action of the conflict, playing into British propagandist hands. The Invasion of Belgium provided the pretext for war and rallying public opinion something which has been repeated and used in subsequent conflicts to rally neutral or adverse populations to war. 
The invasion of Belgium did not bring Britain into the war but by our commitments to France. This Invasion of Belgium was just used to incite the nation to even more hatred towards the Germans and essentially confirm the Germophobic rhetoric and prejudices that had been established prior to war. The early recruitment propaganda worked so effectively was partly due to the work undertaken by the British political elites in establishing the Germans as a rival and enemy of the British people. For the propaganda to work as it did the seeds of Germanophobia where planted and nurtured and upon the outbreak of war comes to fruition. The nation was already sold the idea of war but were seeking articulation of its cause[footnoteRef:14530], something that the press, private individuals and the government continued to disseminate. What seems to be apparent is propaganda played little role in directly persuading recruits to initially join in 1914 but as the new circumstances of total war became apparent the control of public opinion gradually developed as the war progressed into 1915 with a little help from German military actions. [14530:  Haste, Keep The Home Fires Burning, p. 21.] 

Chapter 3 – Dehumanising the Enemy
Portraying an opponent as sub-human, barbaric and uncivilised was a well drilled tactic for the British in the years leading up to WW1. The British had vast experience of colonial battles and wars and continually framed their opponents as unruly and uncultured in the press and through adventure literacy which was extremely popular in the late 19th and early 20th centuries. What the British faced in WW1 was an enemy that was an Industrial, Christian and civilised nation in Germany. How would the British begin to dehumanise this enemy? As we have established the Germans were labelled as a rival in the decades before 1914 by the British but upon the outbreak of war, they soon jumped on every ounce of German action to manipulate and portraying them as monstrous and barbaric. 
This played a crucial role in boosting recruitment efforts in Britain and France but more importantly it helped bring in the United States into the war on the side of the Allies. The actions of the German army during the war also allowed the British to make the greatest use of them for propaganda purposes. At the start of the war the British went to great lengths to portray the Germans as committing mass atrocities in Belgium often these were completely fabricated or exaggerated to create this sense of justification for war for Britain. In Arthur Ponsonby’s seminal work Falsehood In War Time, he details a vast catalogue of falsehoods, lies and manipulations of truths, all lead to the goal of turning the war into a clear-cut battle of good vs evil. ‘When war is declared, truth is the first casualty’. Ponsonby work shows the lengths to which the country used falsehoods to emotionally manipulate the population suggesting that the war and its continuation were partly based on lies which is evident.
The Germans move into neutral Belgium created a plethora of atrocity stories which helped to cement an image of Germans as the evil enemy of civilization, something that was continued throughout the war. The move into Belgium created one of the most effective stories of the war, ‘The Rape of Belgium’. Newspapers and posters reported across the globe reported on massacred civilians, burned villages, raping of women and other horrendous atrocities creating moral outrage across Britain her allies and neutrals alike. We can see direct cause and effects with the release of this story with thousands of men volunteering to defend little Belgium and recruitment surged after stories spread in August and September 1914. The story was published in multiple papers across the country and was also repeated in neutral America.  An excerpt from The Times on the 25th of August 1914 referring to the burning of Louvain shows the language being used amplifies the emotions of the reader,

“The German forces, with deliberate cruelty, have sacked the ancient town of Louvain. Churches have been burned, women violated, and the aged and infirm slaughtered without mercy. Civilization itself stands outraged by the barbarism of the invader.”
These stories and reports were supplemented by visual images, posters and drawings depicting the Germans barbarity and the use of moral framing to assist with the overall theme of justification of war. The Daily Mail on of the biggest dailies in circulation repeated the sentiment a few days later on the 28th August.

“The Huns have brought ruin and desolation to peaceful Belgium. Mothers have been slaughtered before their children, and the grey-haired fathers of families shot down like dogs in the street. No home, no church, no innocent life has been sacred to these monsters in human form.”
The Daily Mail, goes even further in this article linking the Germans to ancient barbaric invaders by calling them “Huns” and using highly emotive language to arouse the populations sense of indignation at Germans conduct. Interestingly Kipling links the Germans and Hun as a synonym back in 1903[footnoteRef:2953] as part of the campaign to frame Germany as the rival and wrote the poem “For All We Have And Are“ which was published globally on 2nd September 1914 again using Hun as a derogatory term which has stayed within the British lexicon as a synonym for Germans to this day. Kipling made no secret of his feelings towards the Germans even going as far in a speech at Southport in June 1915, ’However the world pretends to divide itself, there are only two divisions in the World today – human beings and Germans.’[footnoteRef:31963]  The recruitment posters mirrored the press and key individuals in arousing hatred towards the Germans which was continued for the duration of the conflict especially as war weariness sets in. As we have mentioned previously, I have no doubt that atrocities occurred on both sides and in war it seems to be a secondary thought to clarify, and fact check reports and primarily to print all rumours and deal with the ramification if any later. [2953:  James Hawes, Englanders and Huns: The Culture-Clash which led to the First World War (Simon & Schuster UK, 2015), p.130.]  [31963:  Haste, Keep The Home Fires Burning, p. 81.] 

The actions of the Germans during the conflict massively assisted in not only the recruitment drive and dehumanisation of Germans but the persuading of neutral nations to join the conflict. The so called ‘Rape of Belgium’ in the opening weeks of the war provided ample opportunities for British propagandists to conjure up some notable images of the ‘Barbarous Hun’ at work. The actions that followed the invasion of Belgium caused a bigger reaction from the nation, events including the Zepplin raids and the bombing of Scarborough. Below are some of the more well-known posters from Britain and the commonwealth along with posters from France.
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Chapter 4 – Bringing America into the War
As the war became bogged down in the fields of Flanders and a war of attrition began the British not only needed to maintain the moral of its citizens but had to maintain the supplies for its continuation. While the common consensus in 1914 would be for a short war, Lord Northcliffe the media giant and Kitchner among others feared it would be far longer, they proved to be correct. Very early on Northcliffe became convinced that the US would be needed as an ally against Germany and he was greatly concerned at the German press sympathizers in the US and Canada. Due to the Defence of the Realm Act and the inaccessibility of reporters at the front allowed space for US reporters and reporters from neutral countries to join the German army at the front and report on their early successes something that was restricted by the British press. This allowed the Germans to provide information from the front to the Americans press and bypassed the British restrictions. One of the most concerning aspects for the Americans was the blockade of Germany by the Royal Navy which was used by the German press to great effect in putting pressure on the British government. The December 1918, the German Board of Public Health reported that approximately 763,000 German civilians had died from starvation and disease resulting from the blockade showing the severe impact on the civilian population during the war. While many academics challenge this figure including Niall Ferguson who commented on the ‘fantastic’ figure produced having little evidence to support it the consensus agrees that the blockade resulted in thousands of avoidable deaths.
The blockade would become a key component for Germany in her attempt to garner US sympathy during the war something which German actions during the war would nullify as the conflict grew. For the British it was very important to remain on positive terms with the US and Northcliffe feared that any negative comments could be used against the British for German propagandist uses. Northcliffe gave instructions, “No criticism of the US was to appear in my newspapers until the American Fleet bombarded Liverpool.”[footnoteRef:28385] Fortuitously the Germans contributed to the swaying of US public opinion as much if not more than British propaganda ever could, although they certainly made the most of events. [28385:  J Lee Thomas, Lord Northcliffe and the Great War 1914-1919, Politicians, the press and propaganda (Kent: Kent State University Press, 1999), p.38.] 

Zeppelin and naval bombardments on civilian targets which began in late 1914 brought home the bitter realities of a total war and their actions while having a minimal military impact for the Germans they provided a wealth of patriotic articles and posters which again rallied the nation against these aggressors. This atrocity propaganda continued to add fuel to the population's hatred of all things German but American opinion was still neutral. We can see a swing in American attitudes towards the war when Germany declared unrestricted submarine warfare which started in the early months of 1915. Any ship including neutral ships in the waters around the British Isles could be engaged and sunk without warning and was a response to the British naval blockade both actions are questionable but in a total war can be justified in assisting to gain victory. On the 7th May 1915 the Germans sunk the liner Lusitania with the deaths of 1,197 and around 200 American civilians, this event while did not bring America into the war in 1915 certainly helped the British propaganda machine in portraying the Germans as inhuman to the American public. In Diana Preston’s ‘A Higher Form of Killing’ she suggests, “In geopolitical terms the Lusitania was described as failing to bring two hundred U.S civilians to Liverpool in 1915 but in 1917 bringing two million U.S. soldiers to France”[footnoteRef:22229]. Something which would be extremely hard to argue with considering the US long term objection to Germanys unrestricted submarine warfare eventually led to the U.S. declaration of war in April 1917 and consequently the defeat of Germany. Now for the point of propaganda it was essential to show that the Germans had sunk a defenceless passenger ship with no military value and was hence represented as a breach of international law and act of piracy[footnoteRef:135]. Now while the evidence now suggests that she was in fact carrying 5,400 cases of ammunition[footnoteRef:3549] was only divulged in1920 at an inquest at Kinsale making the sinking legitimate in the eyes of international law. What of the more astonishing falsehoods which gained great traction in Britian and the US was the reports of the Germans issuing a commemorate medal for the sinking of Lusitania to continue this running them of German barbarity. While a medal was formed in Germany by a man names Goetz it was unofficial and had a very limited existence this did not stop the British from utilising its full propaganda potential. In an article published in November 1926, Lord Newton who oversaw propaganda at the forgein office in 1916 said, [22229:  Diana Preston, A Higher Form Of Killing: Six Weeks in World War 1 That Forever Changed the Nature of Warfare (New York: Bloomsbury Press, 2015), p. 2.]  [135:  Ponsonby, Falsehood In War Time, p121]  [3549:  Ponsonby, Falsehood In War Time, p123] 

“I asked a West End store if they could undertake the reproduction of it for propaganda purposes. They agreed to do so, and the medals were sold all over the world in neutral countries... I believe it to have been one of the best pieces of propaganda”.
Over 250,000 medals were sold, and the propaganda value of these medals were immense and its impression it created was an absolute falsehood as no medal was given to any German crew. It's amazing to me that Germany would undertake such actions knowing that any mistake could bring the US into the conflict and widen the disadvantages facing them, something in hindsight I think the U Boat captain may have reacted differently if he knew the implications of his actions. In Prestons, ‘Higher Form of Killing’, she suggests that this 6-week period between April 22 and May 30th, 1915, when Germany used gas on troops at Ypres, sunk the Lusitania and conducted the first ariel bombardment of London and its inhabitants changed the face of war. To a certain extent I agree with Preston that these actions did change the face of war but not in the same way that she presents. She presents these acts as a breach in the Hague conventions and a continuation of the age-old debate of what constitutes a just war, I on the other hand see it as the birth of the use of propaganda on a truly international stage. The utilisation and manipulation of these acts that had minimal military and strategic impact were used to maximise justification for the continuation of war and to bring neutrals into the fight. 
The sinking of the Lusitania was labelled as “premediated murder” by the Daily Mail on the 8th May and follow up articles on the 10th May contained graphic photographs of dead women and children which many at the time though would bring America into the war, as mentioned in Politicians, The Press and Propaganda the spirit of Wilson’s stated rule of “strict accountability”, but his “too proud to fight” speech soon disabused them of the idea[footnoteRef:3128]. For the time being. [3128:  Ponsonby, Falsehood In War Time, p48] 

In 1916 Volunteerism could no longer fulfil the manpower requirements of the war the British finally introduced conscription in January 1916. 3 million British men had volunteered by 1916 but there was a falling trend in recruitment numbers despite the wartime propaganda being in overdrive, they simply needed more men. This made America the prime focus to persuade them to join the fight against Germany with huge industrial output potential and more crucially their manpower could tip the balance of the war. Britian's main aim was to ensure US sympathy with the allies' cause from the very outbreak of hostilities, despite continued protests from some segments of the US press regarding the British blockade and the Irish question the US mission was highly successful. Northcliffe's position took a more public stance in March 1917 pushing for a settlement on the Irish question something which was high on the agenda of the US. While this received little attention in Britian it was noticed and applauded in the US, On 21st March 1917 the Chicago Tribune commented, “The liberalizing effect of a democratic war, fought by the people for causes they adopt, has made Northcliffe reverse... he says now something must be done for the Irish,”[footnoteRef:15963]. I believe Northcliffe knowing how important the US would be to the outcome of the conflict began to alter his position on Ireland not because of the liberalizing effects of a democratic war but for Britain's own self interests.  [15963:  Thompson, Lord Northcliffe and the Great War 1914-1919, p.140.] 

Another key element in the Americans joining the war was the Zimmerman telegram, a secret military communication between Germany and Mexico suggesting an alliance against the US if they declared war on Germany, something which was looking more likely with the continuation of the unrestricted submarine action. The message was decoded by the British and passed to the US who initially believed it to be a forgery and another way to manipulate the US entry into the war. It was in fact real and was another factor that encouraged the US to declare war on 6th April 1917. Wilson informed Congress to declare war, "a war to end all wars" that would "make the world safe for democracy"[footnoteRef:3684] , something we now know to be unfortunately a little too optimistic but resonated with the public. When war was declared the US were careful to position themselves not as an allie but as an associate. The British continued their propaganda campaign and Northcliffe made a visit to the US especially the Midwest which had stronger German sympathies and to hammer home the message that they were in a moral version of a crusade, to make the world safer for democracy[footnoteRef:7522] something that is repeated continuously today. The American opinion prior to the US entry was viewed by many to be a war where the French did the most fighting and dying and the threat of the submarine peril was exaggerated by the British to trick the US into war. Exaggerating the circumstances yes, tricking no, the US had to make sure they chose which side they wished to support and back, and the propaganda produced by Britian did much to persuade the many similarities with the British people on multiple levels over the Germans. [3684:  Arthur S Link, Woodrow Wilson and the Progressive Era, 1910–1917 (New York: Harper Collins 1963) pp. 252–282]  [7522:  Thompson, Lord Northcliffe and the Great War 1914-1919, p.153.] 

Lord Northcliff was an extremely important propaganda element not just at home, but he was gaining prevalence in the states as well. During his tour in 1917 after the US had declared war with Germany, he travelled all over America to deliver speeches and emphasised the need for the Americans to mobilize its population for the rigors of total war. This unofficial propaganda campaign waged by Northcliffe in America undoubtedly helped to educate America as to the true nature of the war and the immense sacrifices Britain had already made[footnoteRef:7417]. He among others understood the value of America and on his voyage home in November 1917 wrote,” the value of the American Giant to the Great Cause depends entirely on how it is used by those who direct war. Wealthy beyond dreams in Manpower, Machine Power, Money Power, Food Power, Steel Power.[footnoteRef:1576].”. Northcliffe was clearly concerned with how the US would be managed. [7417:  Thompson, Lord Northcliffe and the Great War 1914-1919, p.168.]  [1576:  Thompson, Lord Northcliffe and the Great War 1914-1919, p.171.] 

Before the US entered the war the American public opinion had been influenced by the British propaganda emphasizing the German atrocities in Belgium and the German unrestricted submarine attacks. When war was declared in April 1917 President Woodrow Wilson founded The Committee on Public Information, CPI as Americas official propaganda agency, its mission was simple to mobilize public opinion, promote the war and silence anti-war sentiments. Similar posters were used to the ones in Britain in 1914, “I Want YOU for U.S. Army” featuring Uncle Sam calling forward men reminiscent of the successful Kitchner posters of 1914. One of the most influential factors in sustaining moral and support in America after war was declared in 1917 was the formation of the 4 Minute Men, a body of 75,000 volunteers authorizes by Wilson to deliver persuasive propaganda supporting the war effort. Outstandingly they delivered more than 750,000 speeches across 5,200 communities and reached an estimated audience of 400 million listeners. Before the invention of the internet and social media the scope and reach of the Minute Men was truly remarkable. Many of these Minute Men where respectable members of the community, teachers etc which enabled them more credible within their local communities. An example of a Four Minute Man Speech rallying support for liberty bonds shows the powerful sentiments raised to arouse the nations attitudes. 
Conclusion
In evaluating whether propaganda in Britain led to the deaths of millions of men during the First World War, it becomes clear that propaganda played a central and pivotal role in mobilising mass participation in one of history’s deadliest conflicts. Propaganda by its very design was a tool of persuasion and manipulation and in the context of 1914–1918, it succeeded in shaping public opinion, encouraging enlistment, demonising the enemy, and sustaining morale on both the frontlines and the home front. While this dissertation focuses on British propaganda, we must acknowledge all participating nations contributed to the recruitment of men to fight their war. While the Germans propaganda focused on the British blockade of the nation and the impacts it had on the population the British propaganda really focused on German actions during the war and as it continued a shift towards neutral propaganda can be seen with the wooing of the American public.
 At the outbreak of World War I, Britain relied heavily on voluntary enlistment. Without conscription in place until 1916, the government launched an intense propaganda campaign to persuade men to join the army. Posters like Lord Kitchener's iconic "Your Country Needs YOU" became emblematic of early wartime recruitment efforts. By appealing to notions of patriotism, honour, masculinity, and duty, such propaganda created an overwhelming sense of social obligation. Recruitment surged with over 1 million men enlisting in the first four months of the war, demonstrating the persuasive power of state messaging. This was not simply a matter of patriotism; propaganda created a social climate where non-participation became stigmatised and even shameful, with campaigns like the White Feather Movement targeting those who had not enlisted.
Another huge factor was the propaganda employed to dehumanise the enemy. Germans were routinely portrayed as barbaric "Huns," capable of unspeakable atrocities such as the alleged mutilation of Belgian civilians and the rape of women. These stories, many of which were exaggerated or entirely fabricated, were institutionalised through the Bryce Report in 1915 and widely disseminated in newspapers and pamphlets which were only proven to be falsehoods many months and years after the reported events. Such demonisation justified the war in moral terms and sustained public outrage, making compromise with the enemy politically and socially untenable. As a result, millions of men were sent to die in what was increasingly seen as a righteous war against inhuman aggression.
Along with framing the Germans as the enemy and assisting with the initial recruitment propaganda also played a vital role in sustaining the war effort once the initial enthusiasm had waned. We can see the peaks and troughs of the volunteer numbers falling steadily after the early rush and by 1916 as casualties mounted and enthusiasm declined the government shifted its propaganda efforts towards maintaining morale and legitimising conscription. The National War Aims Committee (NWAC), formed in 1917, was tasked with coordinating pro-war messages through lectures, films, and pamphlets to counteract war-weariness. Posters such as "Daddy, What Did YOU Do in the Great War?" shamed men into enlisting or supporting the war economically. These campaigns were successful in maintaining civilian compliance and soldier morale, even as the horrors of trench warfare became widely known.
 Nevertheless, it is important to contextualise the role of propaganda within the broader machinery of war. Propaganda was not the sole driver of enlistment or of mass casualties. Economic hardship, social pressure, military conscription, national identity, and imperial loyalty all contributed to why millions joined the war and subsequently died. Additionally, military strategy, technological advancements (e.g., machine guns, gas warfare), and leadership failures were directly responsible for the unprecedented scale of death. Propaganda may have led men to the battlefield, but it was the nature of industrial warfare that slaughtered them something we shouldn't forget.
As detailed in Mackenzie’s, Propaganda and Empire propaganda was widespread and the tools where in place decades before 1914. War enabled the machine of propaganda to roar into action and was not limited to recruitment posters or leaflets It was embedded in education, religion, journalism, entertainment and children's toys. In reached every social level and class of all ages, you could not fail to be whipped up with anti-German sentiments as exposure to this material was widespread. Every facit of British society assisted in this new total war era, School curriculums emphasised national superiority and framed the war as a noble cause, Clergy members preached the moral duty of supporting the war,  Newspapers, tightly censored by the government ensured that the realities of trench warfare were concealed from the public until it was too late to resist. These coordinated efforts effectively constructed a national narrative that made dissent rare and dangerous thereby ensuring a continued supply of manpower for the frontlines.
 It is also essential to consider the psychological dimensions of propaganda. Once soldiers arrived at the front, the gap between propaganda's heroic portrayals of war and the grim reality of the trenches often led to disillusionment, trauma, and breakdown. Yet, even amid horrific conditions, many continued to fight because the propaganda had fostered an internalised belief in sacrifice, honour, and national duty. The emotional manipulation at play—fear of letting down one's family, community, or country—meant that many soldiers stayed at the front long after their morale had been shattered.
 In conclusion, propaganda was a powerful instrument that undoubtedly contributed to the deaths of millions of men in World War I by facilitating mass enlistment, sustaining public support, and eliminating avenues for dissent. It helped create the conditions under which industrial-scale killing could occur. However I have seen through my research that propaganda was not the sole cause, and it was one part of a complex system of political, military, and social forces. While it did not pull the trigger, propaganda played a vital role in placing men in the line of fire and persuading them to remain there. Thus, while we cannot say that propaganda alone led to the deaths of millions, we can confidently assert that without it, the scale and endurance of the war—and its staggering human cost—would likely have been far less.
By Matthew Simpson
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