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Executive summary
This report will discuss a variety of definitions and theories in line with entrepreneurial motivation delving into each section analysing their influence on an individual. It will cover several approaches to entrepreneurship touching on various aspects and their application. Within this document will be research conducted on an entrepreneur of my choice with application of theory to their journey. The aim of this report is to provide the reader with a general understanding entrepreneurial motivation.  It will also discuss if defining an entrepreneur as a hero is relevant in the 21st Century.
Introduction
There has never been a definitive and consistent definition of entrepreneur or entrepreneurship. The word entrepreneur was derived from the French verb entreprendre which means “to undertake”.  There have been definitions for centuries that varied the idea of entrepreneur, however classical and neoclassical economists left entrepreneurs out of their formal models at the time leaving the definition undefined in theories/models for centuries as they assumed this specific information would be known to fully rational actors which left no room for risk-taking or discovery.
Main findings
Definition of entrepreneur 
Only when the 20th century came around did economists of the time consider the incorporation of entrepreneur into their models, Joseph Schumpeter, Frank Knight and Isreal Kirzner were the free thinkers of their time that brought the inclusion of entrepreneur into their models. Schumpeter suggested the idea of not only companies being responsible for the creation of new and inventive things to attract profit, but entrepreneurs are also responsible to a contribution in this endeavour for profitability. (Investopedia, 2017)
When delving into term entrepreneur there are several definitions out there that have some relevance to the term, these definitions include:
Business dictionary’s definition: “Someone who exercises initiative by organizing a venture to take benefit of an opportunity and, as the decision maker, decides what, how, and how much of a good or service will be produced.
An entrepreneur supplies risk capital as a risk taker, and monitors and controls the business activities. The entrepreneur is usually a sole proprietor, a partner, or the one who owns the majority of shares in an incorporated venture.” (Dictionary, 2017)

Investopedia: An entrepreneur is an individual who, rather than working as an employee, founds and runs a small business, assuming all the risks and rewards of the venture. The entrepreneur is commonly seen as an innovator, a source of new ideas, goods, services and business/or procedures. (Investopedia, 2017)
Approaches to entrepreneurship
When looking at entrepreneurship and the influences that affect the entrepreneur through their development, there are many aspects to consider, some of the theories that relate different factors to the growth of an entrepreneur include:
Personality Theories: 
Trait theory: As defined in (Dictonary, 2017) trait theory is the measurement of consistent patterns of habit in an individual's behaviour, thoughts, and emotions. The theory is based on the stability of traits over time, how they differ from other individuals, and how the will influence human behaviour. There are different models that can be used to discover if an individual has habits or impulses that became the building blocks of their personality. One model used by psychologists is the big five personality test which breaks down a person’ personality into 5 factors which then break down into a spectrum, for example once section of the test is extraversion which ranges answers from highly extraversion options to introversion options. If used correctly the model can assess what type of person you are and gives insight into what makes you decide the way you do to a degree, many researchers suggest that both environmental and biological influences play the role in shaping the personality of an individual. 
However, a study on the genetic and environmental underpinnings of the five traits was conducted, the researchers observed 123 identical and 127 fraternal twins. The results suggested that the percentage for hereditability of each trait was 53 for extraversion, 41 agreeableness, 44 conscientiousness, 41 - neuroticism, 61 openness. This suggests that your genetics and environment does affect your personality and trait development, however studies have shown that maturation may have impact on the five traits as people tend to become less extraverted, less neurotic and less open to experience as they age (Cherry, 2017). In relation to an entrepreneur this study suggests that the individual would be influenced genetically have the personality traits to become an entrepreneur, however depending on the environment when developing, said environment could have positive or negative impact. 
Psychodynamic: This approach includes several theories in psychology which see human functioning based on the interaction of drives and forces within an individual, particularly the unconscious mind. Psychodynamic theory originated within the work of Sigmund Freud’s psychoanalysis theory which was a major development in the world of psychology, and mental health that spoke of Freud’s belief that the human mind can be cured through making them aware of their unconscious thought and motivations to gain clarity (Mcleod, 2014). 
social-psychological approaches: This is as said by (Allport, 1998) the scientific study of how people’s thoughts, feelings, and behaviors are influenced by the actual, imagined, or implied presence of others. Social psychology is a science that attempts to answer several questions about human behaviour by testing hypotheses both in the field and laboratory. Such an approach to the field focuses on the individual, and attempts to explain how the individuals thought process, behaviours and feelings are influenced by other individuals. (iresearchnet.com, 2017)
An example of this being tested in real time is the marshmallow experiment. A Stanford professor in the 1960’s named Walter Michel began conducting a series of critical psychological studies. During these studies Mischel and his colleagues tested hundreds of children aged 4 and 5, the series of important studies revealed what is now believed to be the most imperative characteristics of success in health, work, and life. One of the studies Mischel conducted was the marshmallow experiment which began by bringing one child at a time into a private room, seating them and placing a marshmallow on the table in front of them. At this point the child was offered a wager, the researcher would leave the room and if the child would be patient and not eat said marshmallow, they would be rewarded with an additional marshmallow. However, if the child became impatient and ate the marshmallow then they would not be rewarded. The child had a simple choice of one now or two later. The researcher waited 15 minutes before entering the room again. As you can assume, the children reacted in different ways; some gave in instantly and ate the marshmallow, some gave it a few minutes and gave up, but some children passed and withheld their temptations. The study was published in 1972 and became popularly known as the marshmallow experiment however, the data collected after the publication made the study famous. The results of the study showed a surprising result to the researchers, the results explained that the children who waited for the second marshmallow patiently ended up having higher SAT scores, lower levels of substance abuse, lesser chance of obesity, better stress coping mechanisms, better social skills and generally better scores than the average child. The researchers followed the children over 40 years and every child who succeeded in the study succeeded in pushing their capacity and improving over the years, this proved the ability to delay gratification was critical to success in life. (Clear, 2017).
Behavioural approach: The behavioural approach; also known as behaviourism is the study of the connection between the mind and behaviour. The researcher who delve into the psychology of behaviourism are trying to understand people behave the way they do and why there are patterns in our actions and behaviours. The aim of this research is to discover if there is a use for behavioural psychology in which we can predict how a consumer will behave, develop improved habits as individuals, create new companies, and enhance the living spaces as communities. (Clear, 2017)
Cognitive approaches: This is the approach to human behaviour that focuses on how we think, however it also takes into consideration other approaches such as biological which acknowledges the influences of genetics and chemical imbalances on our behaviour. The theory is said to have emerged around the 1950’s and 60’s, with Ulric Neisser’s book Cognitive Psychology. The approach developed part due to ineffectiveness of the behavioural approach, which focuses on visible behaviour without interpreting the internal processes that stimulated it. (World, 2016)
My entrepreneur
The entrepreneur I have chosen is Andrew Schrock. Born January 10th, 1984 in Cincinnati, Ohio, USA, Andrew Schrock began his entrepreneurial path through working at a fast food restaurant and gained recognition in the skating industry as an amateur skateboarder for small sponsorships. June 11th, 2007 is where he debuted on YouTube where he initially began his social media career with skate montages such as ‘How NOT to Skate a 13 Stair Handrail’ and ‘Funniest Montage Ever (720 double flip)’ which aided his subscription growth. As the popularity of his channel grew he began creating skate parts such as ‘Andy Schrock – YouTube Skate Part’ in late 2009’. After becoming a YouTube partner from the constant interest in his content Andrew released several videos including ‘We want Revenge 3: Spots needed’ and ‘Hollywood High 16: Crazy Guy Harasses Skateboarders’ which gained so much traction on the platform they became the most viewed videos on his channel between 2009 and 2010. Due to the popularity of his channel there was a demand for skateboarding products featured on his videos, this led to him and his partner Brian Ambs deciding on the creation of their first company ‘Revenge Skateboards’ (people, 2017). After the birth of Revenge Skateboards, the pair began developing full-length skate videos displaying the various products they had at the time and his passion for the sport. However, after a couple of years they ran into issues with the name of the company and settled for the change to ‘Revive Skateboards’. The company Andrew Schrock has created is still growing and gaining traction in the market and delivers a service higher than many average quality skateboarding equipment suppliers in the current market with high quality materials and exceptional durability but with a price that is fair (Skateboards, 2015). 
By evaluating Andrew Schrock’s journey as an entrepreneur using the social-psychological approach for example, would suggest that as Andrew had to begin his career in a small fast food job as the influence around him at the time would have been the necessity of getting a job to survive and continue his passion which then pushed him into social media as it was a cheap way to advertise himself and gain a following. From the sudden growth in views gave him access to becoming a partner with YouTube where he would have a relatively solid income if he continued his content at a sustainable rate, this in turn brought the demand from the public for his own branded gear so his fanbase can represent their favourite content creator. From this new presence of demand brought the creation of Revenge Skateboards and thus built the foundation to his entrepreneurial motivation. From the information I have extracted I conclude that I think Andrew Schrock was influenced by the environment and options he had through his development of his career at a young age and final motivations to enable his ideas to become reality.
Conclusion
Is defining an entrepreneur as a hero relevant in the 21st century?
[bookmark: _GoBack]Peter Klein explains that on subject to several institutional conditions, such as a market based, private property oriented economy without heavy interventions of outside influences then the entrepreneur is considered a hero in society. The entrepreneur is in some way an unsung hero in society as the aim of an entrepreneur is to fulfil the needs and demands of society to benefit it. However, in a more corrupt regime or failed state and highly interventionist society the entrepreneur needs to be the most creative and taking the initiative to develop a business that will benefit them at society’ and the state’ expense. Entrepreneurship can only become beneficial to society when said society has the right set of institutions (Klein, 2011). 
In relation to the question, I do think that is still relevant to consider an entrepreneur as a hero as they benefit societal needs and improve the growth of the economy by producing more jobs, opportunities and availability of goods. Society considers teachers, doctors, and researchers as hero’s because they are vitally important to the growth and development of society, but the entrepreneur is somewhat an unsung hero. They are not considered a benefit to society because of the stigma that people who own businesses just want to get rich because of greed and selfishness however, in a market based economy this is not true. The entrepreneur strives to benefit society to continue the beneficial repercussions.
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