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1. PROJECT OUTLINE 
 

To develop an artist campaign as a group, including the recording, digital release plan and 
promotion of a remix of a single. This portfolio will explain my role in the group project and 

include evidence of research, contributions and resources. The song we chose was sea-
punk shanty ‘Aboard!’, the latest single by the pirate / folk / sea-punk band ‘JollyRoger’, 
which I play in and manage.  We had the song remixed into a breakbeat style by fellow 

Tileyard student Iain Sumner from the Commercial Music Producer course and this remix is 
what we built our release campaign for. This portfolio will shed some light on the reasons 
behind our unique choice of genre fusion and also explain the process behind my creative 

contributions. I hope you enjoy reading it and I hope you enjoy the song.  
  
1.1. A SUMMARY OF MY ROLE WITHIN THE GROUP  

 
We decided that I would be best placed as the Creative Director for the group as I have the 

most knowledge and expertise of the band and its fanbase. I also have experience in 
producing creative content for JollyRoger and running the social media pages. Therefore, 

my tasks were: 
 

The digital artwork 
Briefing the artist on the art 

Writing a contract for the artist 
Merchandise design 

Creating promotional video content 
Liaising with the remix producer  

Updating the band electronic press kit  
Creating a press release 

 
 

1.2 THE ORIGINAL AND THE REMIX 
 

 
Aboard! - JollyRoger 

https://open.spotify.com/album/45HlUYapvzKuC9AJfClwBZ?si=pJU6g-pIRIekmjEdrCk4ew 
 
 
 

Aboard! BREAK BEAT REMIX - JollyRoger ft. Freak Response 
https://soundcloud.com/user-337354451/aboard-remix-jollyroger-ft-freak-response-1/s-QSlZ8igLHWf  
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2. 2. GROUP INFORMATION 
 
 
2.1 ROLES  
 

 

Samantha Harling – Creative Director 
Zoe Bastin – Social Media Marketer & Promotor 

Nathan Johnstone – Accounting & Contracts 
 

 
After discussing our previous experience and suggesting what we wanted to bring to the project we set our 
roles. Zoe helped to clarify our roles by sending a document via Whatsapp (see figure 1). Tasks were added 
and altered as the project developed. Later, I advised that we put our to-do list on the free version of 
project management App Asana – after a recommendation during a Tileyard Creative Management lecture 
(Asana, 2021). 
 
Figure 1: Group roles we all decided on – essential items in purple 

 
 

2.2 COMMUNICATION  
 
We worked remotely on the project; we are all online Tileyard students, live in different parts of the 
country and there are ongoing COVID 19 restrictions. I first made contact via Tileyard messenger and then 
we formed a Whatsapp group. Following further discussion on the best way to reach each other we agreed 
on the following methods of communication (see Table 1).  
 
Table 1 – Methods of Communication  
 
Programme Purpose  Frequency  
WhatApp  A group chat was created for us to stay in regular contact, support 

each other and share information and ideas between video calls. 
Daily 

Zoom  Video conferences were used to discuss ideas, decide on the 
direction of the project and keep everyone updated.  

Weekly  

Asana To keep a record of individual  task assignment / deadlines & 
completions 

When 
needed 

Google Drive I created a folder on JollyRoger ‘s account for everyone to upload 
and share their documents  and contributions to the project.  

When 
needed 
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Figure 1 – Asana Screenshot 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
Figure 2 – Zoom meeting Screenshot 
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3. PROJECT TIMELINE OF EVENTS 
 
 

 16/02/2021 S sends message via Tileyard 

Whatsapp group created, SH pitch 
her bands latest single as the 

remix 
17/02/2021  

 23/02/2021 
Zoom meeting 1 –SH & NJ introductions and 
ideas including Skateboarding link and deck 
design 

Zoom meeting 2 – decide on song 08/03/2021  

 12/03/2021 first draft of remix from Iain 

Zoom meeting 3 – with Joana & 
Iain 16/03/2021  

 26/03/2021 
Zoom meeting 4 & Zoe sends project roles / 
plan, SH send 4 concept designs for 
skateboard digital single artwork 

Zoom meeting 5 - SH suggests 
Asana App where everyone can 

see their to-do list and update, SH 
suggests releasing via blockchain, 

after researching and reaching out 
to skate shops SH suggests 

pivoting and simplifying the target 
audience to fans of both artists 

and sea shanty lovers 

29/03/2021  

    31/03/2021 
Zoe send marketing plan & SWOT analysis, SH 
sends DJ EP artwork received from JollyRoger 
artist Kate Tolchard 

Nathan sends insta filter from Joana 
(pirate flag) 01/04/2021  

 02/04/2021 
Zoom meeting 6 , final thoughts, updates, 
jobs, SH suggests release date 7th May 
Bandcamp Friday 

SH sends digital artwork & 
screensaver (idea for digital 

bandcamp bundle), t-shirt design, 
facebook design 

03/04/2021  

 04/04/2021 

NJ uploads preliminary remix contract, SH 
uploads 2 remix promo videos, agree on 
bandcamp merch bundle pricing, SH uploads 
updated EPK, SH uploads press release 

NJ uploads finance, SH uploads 
artist contract 05/04/2021  

 
See appendix 13.1 for zoom call meeting notes 
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4. 4. SONG INSPIRATION & RESEARCH   
 
4.1 REASONING 
 
Throughout our journey, Nathan Evans has held a top three spot on the UK official top 40 single charts with  
the sea shanty Wellerman (220 KID & Billen Ted TikTok Remix) (Official Charts, 2021a).  
 

 
Official Charts (2021a) - https://www.officialcharts.com/charts/singles-chart/  

 
This was following his viral TikTok video of the 19th century shanty -  2.1 million views at the time of 
writing (Evans, 2021). Since then, shanties have taken over social media platforms. There have been many 
remixes and covers e.g. Covers by Gary Barlow and Ronan Keating (TikTok, 2021) and EDM Remix by Agules 
(Heffler, 2021). Furthermore, TikTok ‘duets’ (which allow users to record a video alongside the original and 
then upload) with Evans have included Sir Andrew Lloyd Webber (Webber, 2021). Other artists that have 
been inspired to turning songs into shanties include Nickelback,  Glass Animals, Goldie Lookin’ Chain (Hunt, 
2021).  
 
I am the manager / member of emerging pirate seapunk band ‘JollyRoger’ that recently released an 
original Cornish shanty / punk / pirate single ‘Aboard!’ on 5th March 2021. Due to the current 
commercialisation and popularity of shanty music, I suggested this song would be a fitting choice for our 
remix. Throwing some 90’s Breakbeat into the mix and seeing how two completely difference styles can 
work together to produce an exciting and unexpected new sound. It seemed to work well for the likes of 
avant-garde band Zeal and Ardor who mix together genres that are worlds apart; African-America spirituals 
and black metal (Travers, 2019). (If you have not heard of this band yet, here is their Spotify link - 
https://open.spotify.com/artist/6yCjbLFZ9qAnWfsy9ujm5Y )  
 
 
Fellow Tileyard student Iain Sumner (Artist name: Freak Response, Studio: Responsive Audio) agreed to 
remix the song in his old skool breakbeat style which we thought would be a fantastic opportunity in terms 
of collaboration and both artists reaching new audiences. 
 
The original song was recorded in our home studio during lock down, using a Focusrite 2 input interface, 3 
x SM58 microphones, an iMac and digital audio workstation (DAW) Logic Pro X. The stems were sent to 
Ben Green from Studio 54 Exeter who professionally mixed and mastered it. For the remix, I sent the stems 
to Iain using wetransfer.com who then used DAW Cubase to produce the remix. 
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This collaboration works in line with the mission statement of JollyRoger.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

JollyRoger (2021a) - https://jollyrogerbanduk.co.uk/thecrew.html 
 

 
4.2 TARGET AUDIENCE 
 
Initially we chose to reach out to the local skateboard community. Playing with the pun ‘Aboard!’, I 
planned to customise a skateboard deck design and team up with a local skateboarding shop that works 
with young people. We planned to make a skateboarding video for the track and invite young people in the 
skating scene to be involved. We also wanted to sell USB mini skateboard tech decks loaded with behind 
the scenes footage of the music video and the creation of the remix. Furthermore, we planned to run a 
crowdfunder campaign to raise money towards the production of the music video. I reached out to a local 
professional skateboarder who recommended a shop to contact and sent them an email.  
 
However, after further research and not hearing back from the shop, I suggested to the group that we 
should pivot towards a different approach. I proposed that we pivoted our approach to fusing the genres 
and building the fanbase of each artist involved.  

 
 
 
 

See the appendix 13.2  for initial skateboard designs and communication 
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1. 5. DIGITAL ARTWORK, ASSESTS & DESIGNS 
 
As the plan was to help each artist reach new audiences, it was important to ensure the artwork was 
appealing to both markets.  
 
5.1 JOLLYROGER - IMAGE AND BRANDING 
 

 
          JollyRoger mascot and branding image 
 
 
This is our JollyRoger mascot used for our branding, merch, debut album artwork, social media platforms 
and website. See below for examples of use (and to follow, like and subscribe to our pages of course…). We 
have received lots of positive feedback on our design and sold approximately 300 t-shirts and 100 masks to 
date. 
 
 

JollyRoger on Spotify   JollyRoger Debut Album    JollyRoger Merch  
       Released June 2020    T-shirt & face mask 
  
 

https://open.spotify.com/
artist/7DIiC7Bcpm0eV4CL
7ReEsJ?si=nOd5htF_Qxu9
cLNgZP-Tow&nd=1 
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Website – www.jollyrogerbanduk.co.uk  

 
 

Bandcamp - www.jollyrogerbanduk.bandcamp.com  

 
 

Facebook – www.facebook.com/jollyrogerbanduk  

 
 

Instagram – www.instagram.com/jollyroger_banduk  

 
 

Twitter – www.twitter.com/jollyroger_band  

 
 

YouTube – www.youtube.com/c/jollyrogerbanduk  
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Previous JollyRoger artwork  
 

 
‘Jolly For All EP’ 

Released September 2020 
 

‘Silent Mountain  EP’ 
Released September 2019 

 
‘Turns out we’re Swingers  EP’ 

Released December 2020 

 
5.2 FREAK RESPONSE - ARTIST IMAGE AND BRANDING  

 
 
 

 
 

 
 
                   Freak Response – Artist Logo         
 

 
Facebook- www.facebook.com/freakresponse 
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 ‘About’ section of Freak Response’s website - www.freak.responsiveaudio.co.uk/about.html  

 
 
5.3 RESPONSIVE AUDIO  
 
 
 
 
 
 
 
 

     Responsive Audio – Iain’s Studio logo 
 
Iain’s studio is named Responsive Audio and he uploads remixes to his SoundCloud which he performs live 
as Freak Response.  
 
SoundCloud – www.soundcloud.com/responsiveaudio 
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One of Iain’s unique selling points is that he wears a mask when he performs. I decided it would be good to 
bring his enigma to ‘Jolly’ so gave our artist the picture below as a reference and asked for a drawing of the 
JollyRoger mascot wearing Iain’s mask and mixing on a desk.   
 
Reference image, Freak Response-  image from website, www.freak.responsiveaudio.co.uk  

 
 
 
Orginal ‘DJ JollyRoger’ by Kate Tolchard for this single remix of Aboard! 

 
 
I then researched into the genre of breakbeat and produce a digital design that would appeal to the 
fanbases of both JollyRoger and Freak Response.  
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5.4 BREAKBEAT BRANDING RESEARCH  
 

            
Universal Production Music (2021)   Last.fm (2021) 
https://www.universalproductionmusic.com/en-de/discover/playlists/1161/genre-breakbeat                           https://www.last.fm/tag/breakbeat/albums  

 
Google Search - ‘Breakbeat albums’ 

 

 
 
The research brought me to the conclusion that there is an ‘anything goes’ attitude in the market. There 
didn’t appear to be a running theme in terms of colour, style, format or font. The thing I did notice was 
that the majority of breakbeat album and EP artwork did use a splash of colour. Therefore, I decided to 
stick with the pencil drawing for the central piece, on brand with JollyRoger but add some colour to the 
background to blend it with breakbeat.  

 
See appendix 13.3 for further research 
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I chose to search for a nostalgic retro font to compliment the old theme of shanty’s and old skool break 
beat / 90’s rave music. I ensured that the font I used was available in the public domain to avoid the need 
to pay for licencing and violating any copyright. 
 

 
100%freefonts (2021) 

https://www.1001freefonts.com/monoton.font 
 
 
 

5.5 ABOARD REMIX - ARTWORK AND DESIGNS   
 
All of the following has been done at zero cost using free software. This is due to me being accustomed to 
finding ways to achieve things at no cost as an independent artist and having a small budget. Without the 
money and time to learn how to use Photoshop, I did all of the digital designs via Google Drawings.  
 
I have learnt on the go the skills I need to produce a product and I try to make it good quality and above a 
lean business model’s minimal viable product standard. I try to take a more corporate strategy with our 
branding as suggested by some critiques of lean methods, who argue that the founders should drive the 
long-term visions of the business (Mollick, 2019).  It is argued that by solely relying on what customers 
want in the present, it takes away innovation and future planning of a business direction (Gans et al, 2018).  
 

Digital artwork 

 
 
Uses 

• Digital artwork for streaming platforms, 
distributed to via Ditto which is $19 a year 
for unlimited releases (already paid by 
JollyRoger) (Ditto, 2021). 

• To create image for face mask merch 

Method – Free Software 
• Photoscape X - to cut out the artwork 
• Google Drawings  - for composition 
• 100%freefonts.com (2021) for retro 

Monoton Font 
• Photofilters (2021) free bubble mask filter 

(for illusion of movement – a sent the group 
images with and without the bubble and it 
was voted for. 

• LunaPic (2021), free picture editor – ‘Night 
tool’ art filter. 

 
 
 
 
 
 
 

https://www10.lunapic.com/editor/?action=night 
Elements  

• Free Underwater wallpaper from Wallpaper 
Safari (2021) - 
https://wallpapersafari.com/w/BELTW9  

• JollyRoger DJ art 
• JollyRoger logo 
• Freak Response & Responsive Audio logos 
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Animated Screensaver I made on Final Cut Pro 
https://youtu.be/90oVusFVvbs 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Merch designs 
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6. PROMOTIONAL VIDEOS 
 
Due to distance , time restraints and COVID 19, I had to be creative with the promotional videos for the 
Track. I asked Iain to send me some of his previous live performance promotional footage which I edited 
together with some previous JollyRoger videos to create the promotional material. I cut in parts of the 
remix for the audio. 
 
I created the videos using the software Final Cut Pro. I decided to go for a humous approach as our band 
like to have fun and not take ourselves too seriously (but take the music seriously). I wanted an element of 
interaction in the video so included some questions, and used a click bait type approach to get people 
wanting to hear the song. I would like to make a lyric video in a similar style. 
 

Promo vid 1 
https://youtu.be/_vO2KAxg8SY 

 
 

Promo vid 2  
(different text, same video) 

https://youtu.be/QfHcVabA8ZY 

 
 

 
 



NICE CHAPPIES

“ A superb live band who know 
how to throw a party and some. 
Top rate musicians, incredible 

songwriters and very nice 
chappies to boot. I cannot rate 

them highly enough.”

Jon Wisbey
- BCfm Radio & Astro Radio-

GREAT LIVE BAND

“Great live band, high 
energy, fun & professional - 
if you’re looking for a band 

that will get the crowd 
jumping, here they are!!”

Craig Freeman
-WKS Sounds on Coast FM-

TOTAL ROCKSTARS

“Great party tunes & crowd 
vocals to rock a boat out”

p.s. check out
www.lagerstein.com

Cptn Gregarggh 
- Lagerstein Vocalist -

 

check out
www.lagerstein.com

Since they began in 2019, Penzance pirate SeaPunk band JollyRoger have worked their 
cannonballs off. They have a loyal fanbase of over 6K across their social media, over 
10K streams on their song 'There's a Hole in me Glass' on Spotify, videos with nearly 
30K views on Facebook and over 200 live gigs in the bag, including supporting The 
Rumjacks, Mad Dog Mcrea & Fisherman's Friend's. The community driven band 
have regularly live streamed and ran virtual festivals during lock down. They have 
sold out shows and had plays on local BBC Radios. It's The Year of the Shanty & 

JollyRoger are here to hoist them  into the 21st Century.
x Jolly For All & All For Jolly x 

LINKS



2021 seems to be the year of the shanty & 
penzance sea-punk folk pirate band 
JollyRoger are bringing you something 
you never knew you needed. The pirates 
released their original Cornish shanty 
based track ‘Aboard’ on 5th March this 
year - to coincide with St Piran’s Day 
(Cornish Patron Saint) - but they haven’t 
stopped there.

AN UNEXPECTED CROSSOVER OF 
GENRES THAT NO-ONE ASKED  FOR, 
BUT EVERYONE SHOULD HEAR.

In alignment with their mission ‘to 
convert the whole world into pirates and 
recruit them into the JR community, the 
band are releasing an oldskool rave remix 
of Aboard! Genius or a side effect of 
lockdown? Let’s leave that for you to 
decide!

ABOARD! REMIX 
PRESS RELEASE

LISTEN HERE

EVER WONDERED WHAT 

SHANTY BREAK BEAT 
WOULD SOUND LIKE?

… US NEITHER …. UNTIL NOW!

JOLLYROGER HAVE TEAMED UP 
WITH FREAK RESPONSE TO BRING 
YOU THE ANSWER, THE QUESTION 
IS...

ARE YOU ABOARD?

WATCH THE PROMO VID
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7.3 CONTACTS  
 
Press release to be sent out to reviewers / bloggers / radio stations. Further research needs 
to be done in terms of breakbeat local stations. I put a post on my Facebook asking if any of 
my music contacts would be able to review this remix for the purpose of this assignment 
and got two reviews as a response. These can be utilised for future marketing, posts, 
quotes on social channels.  
 
7.4 REVIEWS 
 

            
                                                                                         Radio DJ – Express Fm, Portsmouth 

            

1.  
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2. 8. DISTRIBUTION 
 
As we are releasing a single, we did not consider producing any physical copies e.g. CD or 
vinyl.  
 

1. Ditto Music  
 

JollyRoger have an account with Ditto Music who distribute songs to 160 stores and 
streaming services including Spotify, Amazon Music, Apple Music, TikTok & Deezer (Ditto, 
2021).  
 

2. Bandcamp  
 

I suggested we release the song on 7th May as it is Bandcamp Friday. Since March 2020, 
Bandcamp have been supporting artists by not taking a share of the revenue on the first 
Friday of each month so 93% of the money goes to artists instead of the usual average of 
82% (Diamond, 2021).  
 
Bandcamp also give the option to offer limited edition merch bundles, additional digital 
downloads and side by side digital and physical sales. Their ‘pay this fixed price or more’ 
option also leads to fans paying more than the price 50% of the time (Bandcamp, 2021).  
 
I suggested the three options below, including the idea for the digital merch bundle and we 
decided the prices as a group. 
 

 Bandcamp options 
 
1.Digital Download of song 
£1 (or pay more if you want) 
 
2.Digital Merch pack  
-song download 
-moving screensaver 
-high resolution artwork 
£4 (or pay more if you want) 
 
3.Limited Edition Physical Merch (50 
available  
- song download 
-t-shirt (5 x small, 15 x medium, 10 x 
large, 10 x XL, 5 x 2XL, 5 x 3XL) 
-face mask 
£20 (or pay more if you want) 

         Bandcamp - www.jollyrogerbanduk.bandcamp.com  
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5. 9. MARKETING STRATEGY - Completed by Zoe 
 

 
 

 
 
 
 
 
Instagram Filter – organised by Nathan 
 
Nathan liaised with Tileyard Marketing Student 
Joana to produce an Instagram filter to help 
promote the single and band. We were looking 
into developing this further to include different 
elements and the remix logo but unfortunately 
could not due to time restraints.  
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We decided on a TikTok challenge where people dress in normal clothes, raise their hand to the camera 
with ‘Aboard!’ written on it and take their hand away to reveal them dressed as a pirate (editing together 
two videos) while the remix is playing in the background.  

 
TikTok Challenge -  ‘before’ and ‘after’ example pictures 

 

 
 
 

  
 
Zoe - SWOT Analysis  
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9.1 MARKETING TIMELINE – ZOE  
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9.2 DIGITAL MARKETING RELEASE TIMELINE – BY ZOE 
 

 

 
 



 25 

10. BUDGET - Completed by Nathan 
 
Incomings 

 

 
 
Outgoings 
 

 
 



 26 

  11. CONTRACTS 
1.  

11.1 ARTWORK PRELIMINARY CONTRACT – WRITTEN BY ME 
 
I decided to write a preliminary contract as both parties are currently unable to access legal advice and 
advised Nathan to do the same for the remix contract. 
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11.2 REMIX – WRITTEN BY NATHAN 
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1. 13. APPENDIX 
 
13.1 ZOOM CALL MEETING NOTES  
 

SH – Samantha NJ – Nathan           ZB – Zoe 
 

Meeting 1 – 23/02/2021 - Attendees: SH & NJ, Apologies – ZB 
 

• Introductions. 
• SH had made contact with Tileyard student Iain Sumners about doing a remix of her band 

JollyRoger’s latest single Aboard! In his Breakbeat style and pitched this to NJ as an idea for the 
group.  

• Discussed various ideas e.g. NJ idea to team with a brewery to create beer with QR code to song. 
 

Meeting 2 – 08/03/2021 - Attendees: SH, NJ & ZB, Notes by NJ 
The song 

• All agreed on using Iain Sumners upcoming remix of Aboard! 
• Original 120bpm / Remix 135bpm 
• Style – Old Skool Breakbeat 

Target Audience Idea 
• Link with skateboarding community of Cornwall  
• JollyRoger are a community based band and it’s good to link with local projects 
Money  
• Budget £500 
• Zoe suggested a crowdfunder campaign for remix music video 
• Merch incentive ideas – t-shirt, beanie, tech boards 
• Distribution - JollyRoger have already paid for 2021 subscription to Ditto (online distributor) so free 

to release the song onto major streaming services. 
Marketing 

• TikTok campaign ideas – tech board challenge, competition ‘best pirate outfit’, video challenge (put 
hand to camera and bring away dressed as a pirate), SH to think about ideas for tiers. 

• Think about making a contact list for marketing plan 
• Instagram pirate filter (NH to reach out to Tileyard marketing students) 

Music Video 
• Idea to include skateboarders, SH has a quote for video shoot and edit for £500 for 2 days work.  

 
Meeting 3 – 16/03/2021 - Attendees: SH, NJ, ZB, Joana (Tileyard Marketing Student – invited by NJ), Iain 

Sumner (Commericial Music Producer Tileyard Student – invited by SH) 
 

• Marketing ideas shared with Joana & a conversation about whether we should focus on the pirate 
theme or the skateboarding theme 

• Joana advised to pick one and solidify our W’s. 
• Spoke to Joana and AR Instagram filter and she said she may be able to do a 2D one (pirate flag / 

hat) and will ask another student about a 3D option. 
• Iain to continue to work on the remix 
• SH - to research and contact local skate projects for collaboration & start work on digital artwork 

 
Meeting 4 – 26/03/2021 - Attendees: SH, NJ & ZB 
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• SH - presented digital skateboarding artwork ideas to the group. 
• ZB sent document to solidify individual roles and tasks. 

 
 

Meeting 5 – 29/03/2021 
 

• SH pitches a pivot in target audience as there has been no reply from TR7 Skate shop. SH suggests 
they should focus on the breakbeat demographic and the collaboration of two independent artists 
supporting each other and building up both fanbase’s. (This method was advised to me by Danny 
Roberts in my first Tileyard Masterclass and it is something we already do as a band - collaborating 
with other ‘niche’ bands to build momentum and work together).  

• SH suggests Asana app for everyone to add their tasks to and so everyone can keep updated with 
each other’s progress toward the project.  

 
Meeting 6 – 02/04/2021 

 
• SH suggests releasing the track on 7th May as it is ‘Bandcamp Friday’. Bandcamp have been giving 

bands 100% of sales on the first Friday of each month during lock down. SH also suggests exclusive 
merch bundles available only on Bandcamp which include t-shirts and masks and digital bundles 
that include a downloadable screen saver and high resolution artwork download with the song.  
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13.2 SKATEBOARDING DESIGNS AND COMMUNICATIONS. 

 

JollyRoger <jollyrogerbanduk@gmail.com>

Aboard! JollyRoger & TR7 Skate 
1 message

JollyRoger <jollyrogerbanduk@gmail.com> 19 March 2021 at 14:32
To: tr7skate@gmail.com

Hello Chaz & the rest of the crew at TR7 Skate, 

I'm reaching out from Cornish folk pirate band JollyRoger. We have an upcoming EP and our first 
single is called Aboard! It's about sailing around the Cornish Coast and visiting villages on the way 
getting up to pirate antics. It's been played on BBC Radio Cornwall & also some local radio stations 
in the UK, USA and France. You can listen to us talk about the song on BBC Sounds 
(https://www.bbc.co.uk/programmes/p096thx2) . To link with our Cornish heritage, we released the 
song on St Pirans Day 5th March. I have attached more info on us, the lyrics and the original song 
press release too. 

Remix - ximeR

As 2021 seems to be the year of the shanty (have you sung The Wellerman for your TikTok yet?). I 
am currently studying an MA in Music Business and for my current assignment I am working on 
doing something amazing to promote a remix of a song. We have decided to REMIX Aboard! and 
give it more of an old school break-beat feel. We think it's a perfect opportunity to reach out to 
another community in Cornwall and work together to spread the word about what each other do and 
bring to the wider community. Our band influences include Dropkick Murphy’s, Flogging Molly and 
The Pogues which I know some skaters love to listen to. Due to the new feel and fitting name 
‘Aboard!, we think it would be amazing to team up with you guys and create an epic music video for 
the remix we hope to put out before the EP launch this summer. 

A Good Team

I read on your website that you and Harry are completely obsessed with skateboarding and this is 
your dream job and that you want to transmit a bit of the fun and lifestyle you are lucky to have. That 
is so great to hear as we feel exactly the same about our band and playing music. Like you, we went
for our dreams, left our day jobs behind and dedicated ourselves to the life of being in a pirate band 
with the intention to spread joy and get people to remember to have a good time. This shared 
mantra is one of the many reasons why I’d love to work with you guys on this project. 

Community

We are a community driven band and love collaborating with local businesses and events. We play 
local pubs and music festivals and have been booked for Boardmasters twice (unfortunately we 
haven’t actually played the festival yet due to the cancellations but fingers crossed for this year!). 
Also as a former youth worker, for Trelya (Penzance youth project) and Active8 (youth project for 
young people in Cornwall with physical disabilities), I am inspired by the work you do for the young 
people in the local community. Releasing your ‘how to’ videos and spreading the word about the 
amazing local skating scene. Also, all 4 members of our band used to skate / blade when we were 
younger and we know how much of a positive impact being part of the skate community had on our 
physical and mental health. 
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Digital Artwork Design Ideas  
 
Designs I created out of the JollyRoger skateboard deck designs using our logo and the head of the 
JollyRoger mascot to produce a skull and crossbones image. Tying to appeal to the JollyRoger fans, skate 
community and breakbeat fans by incorporating an element of each. Breakbeat graffiti font was used. 
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13.3 FURTHER DIGITAL DESIGN RESEARCH 

 
The Prodigy 
 

          
Official Charts (2021b)      The Prodigy (2021) 
https://www.officialcharts.com/artist/15197/prodigy/      https://theprodigy.tmstor.es/product/14505 

 
The Prodigy are possibly the most famous breakbeat artists of all time. Their album ‘The Fat of The Land’ 
was released in 1997, featuring tracks ‘Smack My Bitch up’, ‘Breathe’ & ‘Firestarter’ which are their top 
three tracks played on Spotify. A raving crab, an octopus mixing the decks, that’s a top sea party if I’ve ever 
heard of one.  
 
More inspiration for colour, style and font - searches done after receiving the artwork 
 
Google Search - ‘Breakbeat albums octopus’ 

 
 

 
Discogs (2021) 
https://www.discogs.com/Breaka-Guava-4-Lrds-Dawn-Razor-Slam-Jams-Vol-2/release/15752674  
 

 
 
 
 
 

Octo Octo – For Lovers 
Released 2019 

Ultimate Break Beats 
Street Beat Records 1987 
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