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	https://www.thecookingacademy.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website offers a user-friendly experience, loads swiftly, and is very responsive. With the right broadband speed, it loads in seconds and is highly optimised.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:  The website is very user‑friendly and has well‑organised subpages. From a customer’s point of view, it offers a smooth experience with a range of choices, including different types of cooking classes such as Asian, Indian, and European. It’s also easy to navigate, with clear guidance on what each tab offers. 



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The website is strongly focused on online cookery and classes, offering detailed information about each one. It also includes a booking tab that covers all types of classes, wellbeing sessions, and experiences, helping to improve the overall user experience.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website would be easier to use if the navigation were clearer, the pages loaded faster, the layout worked well on the mobile, and the content was easy to read. Clear buttons, fewer pop‑ups, and better accessibility like good contrast and alt text also helps people move through the site more smoothly.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website serves the purpose and is incredibly well-designed and intuitive to use. Offers a wide range of booking possibilities and even group reservations. The mobile version is quite similar to the desktop version; it is straightforward to use and make reservations. 

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website has all it takes to attract and hold users' attention, including a wide range of pictures, videos, and vibrant colours. It contains a lot of pictures, all of which are suitable and enhance the content on each page. Even if there aren't many videos, the ones that are featured support the website's goal and blend in with the overall aesthetic.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website feels modern and up to date, offering advanced communication tools that enhance the user experience. It includes an AI‑powered chat feature, giving customers instant support without needing to call. Alongside online booking, the site also provides a clear and user‑friendly enquiry form, making it easy for users to submit their requests. These features create a smooth, flexible, and efficient experience that aligns with today’s digital expectations.


	Question 2d – How effective are the social media links on the website?


	Answer: All of the well-known social media platforms, including Facebook, X, Instagram, LinkedIn, and YouTube, are available on the website. Being active on social media boosts visibility and lets consumers see new deals and promotions, which boosts visibility and attracts more clients.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Through well-organised tabs that direct clients to various packages, the company's products and services are clearly shown. In order to help users understand what they are booking, each section provides a detailed explanation of what is included. Customers can more easily select the service that best fits their needs as a result.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are easy to find on the website, and they appear to be kept up to date. The company has a strong collection of positive feedback, with frequent testimonials that highlight the quality of its services and the trust customers have in it.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through its positive customer reviews, clear information about each package, and the professional way everything is organised on the website. The frequent testimonials show that people trust the company and are happy with the results. I would use this service or recommend it to friends and family because it has strong feedback, explains exactly what you’re getting, and appears reliable and customer‑focused.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are clearly shown before booking, so clients can easily understand what they will pay. The site offers different rates for various event types, and these are explained upfront. Users can also customize their packages to suit their needs, allowing them to see the full price in advance.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking 

	
	2. Cookery 

	
	3. Cooking Academy 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: If I type cooking academy, this https://www.thecookingacademy.co.uk/ appears in google. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In today’s digital world, the website remains relevant, but both technology and customer expectations are constantly advancing. To stay competitive, it needs regular updates that keep it aligned with modern standards. Ongoing improvements to its design and features help ensure the site stays secure, visually appealing, and in line with current digital trends. Refreshing promotions and offers also helps maintain customer trust and keeps the website feeling up to date and reliable.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: A helpful improvement for the website would be adding direct links to Google Reviews, Trustpilot, and a WhatsApp contact option, along with a QR code for quick access. This would make it easier for customers to view trusted feedback and connect instantly, improving convenience, building confidence, and giving the website a more modern, user‑friendly feel.
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