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Children and the Media.
Historical Aspects.
According to Danesi (2009), the term ‘media’ has developed from the word ‘medium’, meaning there are various ways in which people communicate, by putting out information to the public, to be viewed by many. Several types of media make up mass communications such as newspapers, television (TV), radio and the internet (Danesi, 2009). 
Kidwell (2011) suggests that over the past few years, the media has grown rapidly, starting from newspapers being the only media source, to the introduction of technology in recent times, meaning that media is surrounding us one way or another. Katz (2013) mentions that digital technology has taken over media in today’s world. According to Buckingham (2015), parents are more aware of the effects of technology and media today and tend to focus on the negative aspects media has to offer. For example, when parents look back at their childhood, the only media influences they may have consumed, were television, radio and newspaper, which only played a small part of their lives due to limitations of programmes and channels, however allowed plenty of time for children during these times to play outside and to build on social interactions, therefore causing concerns for parents that children are lacking social skills (Buckingham, 2015). Synthesising with this, Steyer (2014) suggests that media has a long term affect on children’s social, emotional and physical learning and behaviour when consuming vast amounts, therefore digital technology must be limited with young children. 
In the year 1876, the telephone was invented to build communication links with those who lived a far distance away, this is in accordance to Mendoza (2017). However, in recent times, social media has been introduced through the use of digital technology and the internet, as suggested by Hajli (2014). Hajli (2014) further states that social media is the immediate communication to people all around the world, allowing the sharing of information, images and videos. Oh and Agrawal (2013) mention that social media is beneficial in times of crisis, such as a natural disaster, everyone can find out instantly through smartphones, tablets and other technological devices, and encourages people to take safety measures, and ensures people to message family and friends when safe. Social media allows news to travel faster than when there were only newspapers around, to announce the latest news, allowing people to take action sooner, and becoming aware (Oh and Agrawal, 2013). 
Zevallos (2011) states that philosopher DeBono suggests social media is the cause for laziness and lack of intelligence due to the broad knowledge of false and pointless information. However, Zevallos (2011) suggests that social media and technology can be beneficial for younger children as it can be used as an informal way of learning. Several centuries back, people would have to walk to a certain meeting point in order to learn or share news or information, whether this would take them miles, it became a popular way of sharing information in towns (Würgler, 2012). Würgler (2012) suggests that people were actively seeking information or passing on information, which is in contrast to DeBono’s theory of social media in recent times encouraging young people to become ‘lazy’ (Zevallos, 2011). 
Influences of Media Personalities and Celebrities.
According to Levin and Levin (2010), the media has several tactics in order to influence young children into consumerism, for example, advertising unhealthy snacks aimed at young people under the age of 17, with the use of cartoon characters or celebrities which has a big impact on young people going out and buying these products. Deckelbaum and Williams (2001) as cited by Levin and Levin (2010), suggests that childhood obesity has risen greatly since media has grown rapidly over the past 30 years, suggesting media does have great influences over young children. Similarly, Boyland and Halford (2013) mentions the high use of television adverts in portraying high fat, salt and sugar foods to young children, using creative techniques such as making the adverts memorable, look enticing and fun, and using cartoon characters or celebrities. It has been suggested that the increase of children eating unhealthy foods is based upon these adverts which they view every day, as a result, causing problems for young children and their health, starting their journey to adulthood by eating unhealthily, leading to obesity and health problems in the future (Boyland and Halford, 2013). In accordance to Cairns et al. (2009), television is the more dominant media resource, influencing children and their perspectives, however, there is a broad range of media which influences children, such as advertisements on apps on smartphones and tablets. Advertisements are usually aimed towards children as consumers, but also in order to influence their parents while food shopping or going to fast food restaurants by persuading and constantly asking, which is suggested to be beneficial for these companies (Cairns et al., 2009). In relation to this, it has been suggested that multimedia causes physical inactivity and childhood obesity amongst young children due to the growth of digital technology in the home, in particular, in children’s bedrooms, encouraging children to spend more time in the house, rather than playing outside (Strasburger et al., 2010). Strasburger et al. (2010) suggests one problem this causes is in children’s eating habits, therefore effecting their health. Children are either overeating unhealthy foods, or eating very little, causing eating disorders at a very young age, damaging a child’s development and creating problems for health as an adult (Strasburger et al., 2010). 
Hogan and Strasburger (2008) suggest that media has created the ‘ideal body image’ effecting many children, especially young girls, making them feel as though they must look a certain way, be thin and have perfect hair and makeup. These body images have caused many problems amongst young girls, such as lowering their self esteem and confidence, some young girls may change their appearance, some may even go as far as not eating, causing eating disorders from a young age (Hogan and Strasburger, 2008). Roxby (2014) synthesises the fact that appearance causes concern for young girls, who view ‘perfect’ women in the media, who have most likely been edited to cover up any possible ‘flaws’. This sends a bad message to young girls, as this appears to make them feel that they are not good enough to fit into this ‘image’, therefore causing emotional problems (Roxby, 2014). Roxby (2014) further suggests that on digital technology in today’s world, there are such filters that are used when taking photos, allowing children to change and alter images in order to make themselves look almost unrecognisable, again allowing young children to feel as though they need to look a different way. Siddique (2017) suggests that body image increases the amount of girls who put themselves at a health risk due to trying to look like the ‘perfect image’, meaning the rate of girls growing up with eating disorders have increased, therefore, some young girls lose out on a social life due to lack of confidence, meaning that by the media portraying these images suggests lack of social and emotional development, especially amongst young girls. However, young boys are also affected by body image, to look muscular and tall as suggested by Bartlett et al. (2008). Bartlett et al. (2008) further suggests that young men have low self-esteem following seeing images of how they feel they should look, which leads to some long-term effects such as behavioural changes, for example excessive exercise, and psychological disorders such as depression and anxiety. Due to this, there is evidence that the contribution of social media portraying these ‘perfect body images’ has negative effects on the social and emotional well being and development on young children, leading to adulthood, this can have long term effects (Bartlett et al. (2008). However, not all social media is negatively impacting children based on ‘body image’, such as suggested by Dove (2016), who has recognised the issue of body image on young children, and therefore have began a campaign in order to encourage young people to love themselves and how they look, encouraging self esteem and body confidence. Similarly, Shire (2015) mentions the introduction of plus size models in the media today, this is to encourage young people that there is no specific ‘body image’, and to encourage young people to be confident, and this may have a positive impact on social and emotional well-being, as confidence plays a part in these two aspects. 
Fairclough (2015) states that celebrities are considered to be role models in today’s world, however this can cause some negative influences on young children. Similarly, Steinhoff (2016) suggests that when children idolise a certain celebrity, they tend to imitate them, in order to be like them, so when they cause public disturbances which are reported on the news and in the media, these children will witness this behaviour and may assume that it is okay, enabling children to confuse reality and fantasy. Fairclough (2015) further mentions that young children who become involved in idolising celebrities may influence children’s sense of identity. Following this, this could have an impact on young children’s health and well-being, changing themselves in order to be like their idols (Fairclough, 2015). Shaw et al. (2010) states that parents concerns for their young children and the influence from celebrities has risen since the development of media and digital technology have an input to every day lives. However, according to Shaw et al. (2010), a study found that when young people found out about certain celebrities and their substance abuse, the majority of these young people were criticising these celebrities, suggesting that there is over emphasis on children being influenced by celebrities and their bad behaviour. 
According to Anderson et al. (2007), the link between violence within video games and entertainment and young children suggests this has an effect on children’s aggression and behaviour. Beresin (No Date) synthesises that children are easily influenced by the media, such as the violence it portrays. Also, according to Beresin (No Date), good characters portrayed in films, such as superheroes, act on violence and using weapons, and from a young age, children are unable to distinguish between fantasy and reality, and what is right and wrong. In relation to this, Bandura’s social learning theory suggests that young children learn through imitation and interactions (Cherry, 2017). Similarly, Artino (2007) mentions that within Bandura’s research, he tested whether or not young children imitate violent and aggressive behaviour, through placing children ranging from the ages of 3 to 6 in a room with various toys, after exposing some of the young children to a video of an adult hitting and saying aggressive words to a Bobo doll. These children were then placed in a room and repeated similar actions to the adult on the same doll, rather than playing with other toys available to them (Artino, 2007). This suggests that young children do observe what is witnessed on the media, including violent and aggressive behaviour which is easily repeated in real life, without having an understanding of whether this is acceptable or not (Cherry, 2017). Young children are vulnerable and therefore rely on and imitate adults, since children see adults as superior to them, and are unable to see the difference between right and wrong (Cherry, 2017). Anderson et al. (2007) states that concerns have arisen that children have easy access to violent games and other media due to parents or carers who are unable or unaware to put parental locks on the internet. Also, it appears that children are gaining access to video games although there are age restrictions, due to shop assistants who are not checking ages of those purchasing games, and possibly by parents carelessly buying games that are restricted for the older children (Anderson et al., 2007). 
The role of Parents and Carers
Hogan (2012) states that parents or carers are the main role models of a young child’s life, and so they need to be wary of children and their use of the media and monitor their digital devices. Ofcom (2017) suggests that the majority of parents find it difficult to restrict their child on what they do on their smartphones, tablets or on the internet. According to Valcke et al. (2010), parenting styles have had some relation to children’s media and internet access, for example, parents who are strict are more likely to put limits on digital screening in the household, however parents who are more permissive will allow their child to spend the majority of their time on digital screens if they wish to do so. Padilla-Walker et al. (2012) states that since the increase of digital technology and the media amongst young children, there has also been an increase in parents monitoring their children’s use of the media. Funk et al. (2009) suggests that it is essential for parents and carers to be educated into the importance of physical, social language and creative development over the excessive use of the media. Parents have a lack of understanding of how media takes over a child’s opportunity to improve on their development through play and social interactions (Funk et al., 2009). According to Kaye (2017), some parents do not fully understand the benefits and negatives to young children using media, and what this can lead to. Kaye (2017) further suggests that some parents do not realise what children are able to access and should be educated on how to monitor their children’s digital devices and the media they consume. 
Bond (2017) mentions that when it comes to media, parents have lack of knowledge and experience in order to guide their children with advice and support. Bond (2017) states that it is essential for parents to talk with their children about the internet and the media, and how to stay safe, although parents do not fully understand, they must try and get to know more information on media and online safety through talking about this subject with other parents, teachers and the children themselves. Dinleyici et al. (2016) suggests not only do parents lack information on the media their children are consuming, parents do not know where to turn for advice or information on this subject. However, according to Dinleyici et al. (2016), some schools do provide some media and e-safety talks with the children, it is seen as more reliant when parents discuss internet safety rather than adults who are unknown to the child. 
Dinleyici et al. (2016) suggests some parents sit with their child during digital screen time in order to monitor what their child is doing. Similarly, Kaye (2017) states that Vygotksy’s Zone of Proximal Development in relation to digital technology means that parents have the chance to sit alongside their child during their use of media and digital technology and interact with them through games and discussing what they are doing, as this benefits the child’s learning and development, as they learn through guidance and being challenged by a more knowledgeable other. Caldwell and Bird (2015) mentions that tablet use alongside a parent or an adult can prove beneficial to young children as this allows them to improve their skills, in particular, their communication skills, by playing interactive games or looking at images and discussing what is happening allows children to pick up new words and understand what they see or do. 
Skinner (2009) states that although the majority of parents have parental locks on technological devices, however do not turn this on due to being unaware of how to do so and also by having a lack of understanding to the types of security which can be enabled on the software. Morris (2015) mentions there is an app available to parents which allows them to monitor their child’s activities on their smartphone or tablet in order to ensure their safety. However, this app has been criticised for the lack of privacy children would have on certain apps, possible without their knowledge, meaning there are questions whether or not this is morally wrong (Morris, 2015). 
NSPCC (No Date) offers parents a wide range of information and resources on internet safety and children and the media, allowing parents to understand the issues that are linked to young children and digital technology which is surrounding them and influencing them daily. NSPCC (No Date) allows parents to understand that there are many issues to look out for when allowing their child digital screen time, which do not usually cross their minds. Goodall et al. (2010) states that the role of parent or carer has an effect on the child’s holistic development and learning, which prepares children for adulthood, meaning that the part parents and carers play during activities with young children proves important, especially during the use of technological devices and the use of the media. Therefore, it is essential in today’s world that parents and carers keep up to date on their knowledge of the media and how this can impact children for the future, so this allows parents to support their children and to encourage them to use media in the right ways (Goodall et al., 2010). 
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