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	The Impact of Social Media Usage on Body Image and Self-Esteem Among Young Adults in the UK

	01 Introduction and Research Aim 
A methods chapter explains how research was located, evaluated, and analyzed. This poster provides a visual summary of the process for a systematic review-based dissertation.
Research Aim: To evaluate how social media usage impacts body image and self-esteem among young people aged 13-21 in the UK, drawing on research and data from 2015 – 2025.
	02 Search Strategy 
A search strategy is a planned, systematic approach to locating relevant literature using defined terms and databases (Klerings et al., 2023).
Keywords were drawn from the research title including; “social media”, ‘body image’, ‘self-esteem’, ‘adolescents’, ‘United Kingdom” with synonyms such as; ‘self-image’, ‘
Boolean operators (AND/OR) combined and narrowed terms, e.g. ‘Social media’ AND ‘body image’

	03 Searching for Information 
Sources were retrieved from Google Scholar, NHS Digital, PubMed and the UWSTD Library. These were selected for their credibility and relevance to health and social care research.
Filters for date range (2015 – 2025) peer-review status and UK focus narrowed results. Terms were broadened where searches returned to few results. A source tracking document logged each article found.

 
	04 Statistics 
99% of UK teenagers aged 12–15 are connected to the internet, and 95% use social media before and after school (Home Office, 2020). Separately, 95% of under 18’s would consider changing their body image or appearance, most commonly through diet and exercise (Women and Equalities Committee, 2021).


	05 Research Validation and Analysis
Validation is the process of assessing whether a source is credible, accurate, and reliable before being used (Hausner et al., 2014). The CRAAP test (Currency, Relevance, Authority, Accuracy, Purpose) was applied to every source; priority was given to Currency, Relevance, and Authority. A strength of this validation approach lies in its structure, although a limitation is that not every source meets all five criteria equally.
Secondary Research Analysis involves systematically identifying and interpreting patterns within existing literature. It involves the systematic re-sue, re-analysis, and synthesis of existing data or published research to answer a research question without collecting new primary data (Kelly et al., 2024).  A thematic coding approach was used; articles were reviewed in detail; recurring ideas were coded and grouped into broader themes which formed the foundation for the findings in chapter 4. 

	06 Inclusion Criteria 
Peer-reviewed journal articles and UK government publications published from 2016 to 2026, written in English, focused on UK adolescents/young adults aged 13 – 21, and fully accessible online.
All study types including systematic reviews
	07 Exclusion Criteria 
Non-peer reviewed sources (e.g. blogs) Excluded sources over 10 years old, sources outside the UK, articles which were not fully accessible or not written in English.


	08 Ethical Considerations
Ethics in secondary research concerns the honest and responsible use of existing data and published literature, without direct contact with participants.
Integrity was maintained by accurately citing all sources using the UWTSD Harvard referencing style.
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