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[bookmark: _Toc160048547]Introduction 
The circular economy is an environmentally sustainable economic model that minimizes resource waste and optimises resource use. A circular economy aims to minimize waste and eliminate pollution by keeping materials and products in use for as long as possible, in contrast to the linear "take, make, dispose" model. This component provides enough opportunity for Corporate Social Responsibility (CSR) to be integrated, where firms are accountable for their influence on society and the environment.  Implementing the circular economy and corporate social responsibility plan offers several benefits related to environmental sustainability, resource efficiency, and positive brand perception. By prioritizing product durability, reuse, and recycling, companies reduce their carbon footprint, create new market possibilities, foster innovation, and encourage healthy competition. Moreover, participating in the circular economy may be seen as a strategy to guarantee corporate sustainability amidst the increasing global resource scarcity (Bardukova, 2023). This essay aims to examine how the multinational hotel operator Marriott has incorporated circular economy ideas into its sustainability policies. We will assess Marriott's strategy and compare it to other hotels in the same market. This examination will enhance our comprehension of the role of a circular economy in establishing a sustainable system inside hotels. 
[bookmark: _Toc160048548]Background of Marriott 
Marriott International is a worldwide hospitality corporation established in 1927 by J. Willard Marriott and his wife, Alice, who started a tiny root beer stand in Washington, D.C. The firm extended its activities and entered the hotel industry by building its first hotel, the Twin Bridges Marriott Motor Hotel, in 1957.  Marriott has expanded to become one of the biggest and most well-known hotel companies globally, owning approximately 7,600 hotels in 133 countries and territories. The corporation operates under 30 distinct brands, including Marriott Hotels, Sheraton, Westin, and Ritz-Carlton, providing various hotel alternatives for various travelers.  Marriott is dedicated to sustainability and corporate social responsibility via activities that priorities environmental stewardship, community participation, and ethical business practices (Deshpande, 2020). The Company's use of circular economy ideas in its CSR strategy demonstrates its commitment to minimizing its environmental footprint and promoting a sustainable future. 
[bookmark: _Toc160048549]Circular Economy in CSR 
The circular economy is an innovative idea that questions the conventional linear model of production and consumption, which involves the take-make-dispose method. The approach focuses on a regenerative system that prioritizes efficient resource usage, waste reduction, and the design of goods for long-term use, reuse, and recycling (George and Schillebeeckx, 2022). This strategy provides environmental benefits by decreasing pollution and preserving natural resources. Additionally, it has economic advantages by saving costs and creating chances for innovation.  Within Corporate Social Responsibility (CSR), the circular economy is becoming more popular as a strategic model for firms to tackle environmental issues while improving their social and economic outcomes. Marriott International, a prominent figure in the hotel sector worldwide, is leading the way in incorporating circular economy ideas into its CSR efforts, showcasing a dedication to sustainable business practices that go beyond simply adherence to regulations. 
Marriott has a comprehensive approach to the circular economy, considering several parts of its operations to reach sustainability objectives (He, Morrison, & Zhang, 2020). Waste management is a primary focal area. 
The corporation has established ambitious goals to decrease garbage sent to landfills and enhance recycling rates at all its locations globally. Implementing extensive waste reduction programmes includes composting organic waste, giving excess food, and recycling items such as paper, glass, and plastics. By minimising trash, Marriott decreases its environmental impact and achieves financial savings and operational efficiency.  Marriott's circular economy approach places significant importance on obtaining sustainable resources. The firm works with vendors to get environmentally friendly items, including furniture produced from recycled materials, biodegradable packaging, and amenities with low plastic content (Hui-Wen Chuah et al., 2022). These initiatives decrease the environmental impact of Marriott's supply chain and promote the growth of sustainable industries and markets.  Marriott's circular economy programmes prioritise energy efficiency and renewable energy. The firm has implemented cutting-edge technology and systems to minimise energy use in its buildings, including LED lighting, high-efficiency heating and cooling systems, and intelligent building controls. Marriott is gradually using renewable energy sources like solar and wind power to counterbalance its carbon emissions and progress towards achieving a net-zero carbon future (Jang and Kang, 2024). These methods bolster Marriott's capacity to withstand energy price volatility and regulatory changes while promoting environmental sustainability. Marriott's involvement with guests and communities also aligns with the principles of the circular economy. The organisation encourages ecological behaviours among its visitors by promoting programs such as advocating for towel and linen reuse, providing electric car charging stations, and offering locally produced and sustainable eating alternatives. Marriott engages in neighbourhood environmental initiatives like beach clean-ups and tree planting to promote sustainability and social responsibility. There are several advantages to using a circular economy strategy. Marriott has reduced costs by reducing resource consumption and waste disposal charges, improving operational efficiency, and enhancing brand perception (Marin-Pantelescu, 2021). 
Marriott can attract environmentally aware customers and address the increasing demand for sustainable travel choices by connecting its business operations with environmental sustainability.The circular economy provides social advantages such as employment opportunities in recycling and remanufacturing industries, fewer greenhouse gas emissions, and the preservation of natural resources. Marriott demonstrates how environmental sustainability and financial success can be achieved simultaneously by becoming a pioneer in circular economy techniques, setting a benchmark for other organisations in the hotel sector and beyond (Moret, 2020). Marriott International's use of circular economy ideas in its CSR strategy demonstrates a solid dedication to sustainability and ethical business practices. Marriott is reducing waste, sourcing sustainably, improving energy efficiency, and engaging with the community to minimise its environmental effect, create value for stakeholders, and promote a sustainable future. Marriott's leadership in the circular economy inspires other firms to adopt this disruptive strategy for a better world as it progresses. 
[bookmark: _Toc160048550]Review of Marriott's CSR Policy 
As a pioneer in environmentally responsible business practices within the hospitality industry on a worldwide scale, Marriott International is a pioneer in developing standards for corporate social responsibility initiatives (Nakai, 2023). In order to demonstrate its dedication to the advancement of a circular economy, Marriott has developed a corporate social responsibility policy that places an emphasis on environmental sustainability, community engagement, and ethical business practices.The corporate social responsibility strategy of Marriott is founded on a commitment to the principles of the circular economy. Reducing waste and increasing resource efficiency are the primary goals of this adjustment in the way the company does its business. Trash management, energy efficiency, and community participation are some of the things that Marriott is working on as part of its circular economy initiatives (Nam et al., 2020). In each and every one of its hotels across the world, Marriott has implemented thorough waste reduction programmes. Recycling rates for plastics, paper, and cardboard are going to be increased via these schemes, and the goal is to cut down on food waste. Through the implementation of innovative solutions and cooperation with local groups, Marriott has successfully reduced its impact on the environment and promoted environmentally responsible waste management practices. 
In its attempts to promote a circular economy, Marriott places a strong emphasis on energy efficiency and renewable energy sources. The firm has set ambitious targets to reduce the amount of energy that is used in its facilities as well as the amount of greenhouse gas emissions that are produced. According to Nazir, Islam, and Rahman (2021), Marriott is making strides towards achieving sustainability by investing in technology that reduces energy use and by using renewable energy sources such as solar power. Community involvement and social responsibility are at the forefront of Marriott's corporate social responsibility strategy. In order to support community development efforts and improve social welfare in the areas where it operates, the company has worked together with local groups and charitable institutions. By engaging with the communities in which it operates, Marriott works towards the goal of providing a positive social effect and enhancing the overall well-being of society. 
The corporate social responsibility policy of Marriott successfully integrates concepts of circular economies into the company's core activities. According to Petreca et al. (2022), Marriott uses sustainable procurement and resource conservation as their top priorities in order to guarantee that their supply chain is environmentally friendly. In order to acquire environmentally friendly items and lessen the impact that its operations have on the environment, the company works together with its suppliers. Marriott's CSR policy's efficacy in supporting a circular economy may be measured by its influence on waste reduction, resource conservation, and sustainable behaviours. Marriott's efforts have resulted in substantial decreases in trash production and higher recycling rates, showcasing the concrete advantages of its circular economy projects. 
Marriott's dedication to sustainability has had a beneficial effect on the Company's reputation and brand image. Marriott is seen by customers, workers, and stakeholders as a good corporate citizen that emphasises environmental care. Marriott's good image has increased its brand value and solidified its role as a sustainability pioneer in the hotel sector (Raphael et al., 2023). 
Marriott's CSR strategy aligns with global sustainability objectives and best practices, demonstrating its dedication to international environmental stewardship standards. Marriott's adherence to these standards benefits global ecological initiatives and sets a model for other corporations. Marriott International's CSR policy demonstrates its dedication to sustainability and ethical business practices. Marriott is at the forefront of promoting a more sustainable future in the hotel sector by adopting circular economy ideas (Sarode, 2022). Through inventive programmes and cooperative alliances, Marriott is establishing new benchmarks for corporate social responsibility and environmental stewardship. Marriott, a prominent figure in the hospitality sector worldwide, is committed to fostering change and advancing towards a more sustainable future. 
[bookmark: _Toc160048551]Industry Examples 
Other firms in the hotel sector have adopted the ideas of the circular economy in their CSR policies, showing dedication to sustainability and ethical business practices (Schio, 2020). Accor, a prominent hotel firm, has adopted many steps to decrease its environmental footprint and advance a circular economy. Accor has implemented initiatives to minimise waste, enhance recycling efforts, and advocate for sustainable procurement of resources. The corporation has made substantial efforts in energy efficiency and renewable energy to decrease its carbon footprint and advance environmental sustainability. Premier Inn, a prominent hotel operator, has incorporated circular economy ideas into its CSR policy. The firm has introduced measures to decrease food waste, encourage recycling, and save water and energy. Premier Inn has engaged with local communities and supported social welfare programmes based on the ideas of the circular economy (Zhao, 2020).  When comparing these techniques with Marriott's, it is clear that all these firms have a shared objective of encouraging sustainability and ethical business practices. Their plans and goals may differ depending on their distinct business models and operational circumstances (Xie, 2022). The examples show the hotel industry's shift towards adopting sustainable practices and embracing the circular economy. 
[bookmark: _Toc160048552]Conclusion 
Marriott's use of the circular economy in its CSR strategy demonstrates a dedication to sustainability and ethical business practices. The firm has incorporated circular economy ideas into its operations, emphasising waste reduction, resource efficiency, and sustainable sourcing. This strategy aligns with current industry trends as corporations increasingly acknowledge the significance of sustainability in the hospitality sector. 
The advantages of sustainability and the circular economy in the hotel sector are substantial. These benefits include financial savings by optimising resources, improving brand reputation, and minimising environmental impact. Hotels may decrease their ecological impact, generate new business prospects, and support a sustainable future by adopting circular economy methods. Marriott's corporate social responsibility initiatives and integration of circular economy principles showcase a proactive stance towards tackling environmental issues and advancing sustainable development. The Company's dedication to sustainability is a good model for the industry and emphasises the need to incorporate circular economy ideas into CSR initiatives. 
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