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Sustainability is a serious priority for the hospitality sector, with companies striving for profit and planetary and community viability (Costa & Costa 2022). Tourists increasingly prefer hotels that minimize their environmental impact. Therefore, many hospitality organizations have resorted to implementing energy-saving tools, methods to reduce single-use plastic, and better purchasing policies (Edgell 2020; Hilton 2015). Hilton in particular has put into effect the Travel with Purpose program, aimed at reducing its environmental footprint by 50% by the year 2030 (Hilton 2022). While this program has yielded some benefits in areas such as carbon reduction and food waste recycling, there are still gaps to be rectified, namely eliminating plastic from operations, improving supply chain management, and protecting water ( Hilton ,2024) (Sustainable Hospitality Alliance ,2024).
Energy conservation is critical, owing to the electricity-hungry equipment found in huge hotels that need lighting, heating, cooling, laundry drying, and cooking. Hilton's Light Stay platform tracks this information, and certain hotels have installed on-site renewable energy, modernized to LED lighting, and replaced older heating or cooling systems (Hilton, 2019; Hilton, 2024). Light Stay data allow Hilton's properties to limit energy use by looking for ways to change temperature settings and shutdown lights in empty spaces. Other mechanisms such as rooftop solar panels and geothermal systems have been tested to lessen reliance on non-renewable energy. However, these innovations have not been universally adopted across Hilton's hotels, many of which, therefore, remain heavily dependent on conventional power lines (Costa & Costa, 2022). Further renewable projects would reduce carbon emissions, lower energy costs, and catch the attention of customers who consider environmental issues an asset (Hilton, 2023);          (Korstanje et al., 2020).
Energy use can also be affected by guests, and Hilton has an opportunity to enlist their guests to participate in conserving power. Many guests will not be willing to sacrifice comfort for the means of conservation, but, for some, small signs or hints in the room about turning down the air conditioning or reusing towels may be appreciated on such occasions (Hilton, 2024). Some properties have instituted loyalty points for guests who choose not to have their linens changed daily or who agree to partial housekeeping. Meanwhile, each digital check-in has an opportunity to communicate with the guests regarding the site-specific eco-amenities that can grow awareness and increase the guests' satisfaction with the decisions they are making for the sake of the environment (Edgell, 2020). Certain guests may be less inclined to participate, but by simply explaining why these initiatives are important, they would be encouraged to cooperate.
Again, plastic pollution is another issue that needs to be worked on. Hilton has banned plastic straws and mini toiletry bottles in most of its hotels, but there are still other sources of plastic (Hilton, 2024);( Lacalle, 2024). Other plastic sources have included larger items, like bin liners, disposable gloves, and single-use packaging of amenities that still get into the waste stream. This has been associated with logistical issues where supplies come in from outside, covered in piles of plastics; then housekeeping uses bags, disposable gloves, and small pails of cleaning products. Sometimes it may be possible to use reusable cloth bags, refills, and bio-degradable packages, but these measures need standard policy adherence for all franchises and partners (Sustainable Hospitality Alliance, 2024). Changing plastic items to biodegradable or refillable containers is very pricey in the beginning; thus, some hotels will not do it (Hilton, 2024). Yet, initial expense is proved recoverable from wider purchases and less disposal, with an added boost from a better image among eco-minded guests (Costa & Costa, 2022); (Jauhari, 2021). The primary objective is to eliminate not just visibly single-use plastics like straws but to clean from within by removing hidden plastics found within deliveries, food packaging, and even in the back-of-house areas. Hilton has received praise for its successes in the supply chain (Hilton, 2024), but it can force its supplier to use wooden crates or cardboard instead of plastic wraps. Once these things are already a habit, the brand will be able to make a consistent practice in the world that all cuts, curbs the plastic into the hands of communities around the Hilton property.
The hospitality industry produces food waste, mainly from buffets, events, and kitchens. Hilton partnered with organizations like the Felix Project to channel surplus food to charities and has piloted AI-based technologies that track and automate kitchen waste. While these are good approaches, they are not uniformly adopted in all hotels, hence varying application at different sites. Zero-waste menus have been identified in selected properties across the UK, demonstrating that cooking using every edible part of the ingredient, fermentation and pickling, and scrapping the rag just could work (Hilton, 2024). Although these new-style menus have the power to cut down waste significantly, training and changing the old way of doing things in kitchens could make worldwide adoption of this system a challenge. The kitchen brigade would have to be trained in techniques that use up all ingredients (Edgell, 2020). The head chef shall design menus so that any leftover parts of produce that would typically be discarded can end up in soups, sauces, or something else entirely.
It is established that buffets foster huge wastages since hotels usually overestimate guest demands (Jauhari, 2021). Being more flexible with the amount of food placed and having buffets restocked more often would be advantageous. Moving to a station-centred buffet instead of one giant spread will minimize the time food sits out and, ultimately, waste. If diners are made aware that this will aid in cutting waste while also ensuring high quality, they will appreciate the fresher offerings much more (Costa & Costa, 2022). Linking that to food donations would contribute further to the reduction of disposal and also help people in need. The brand could set up formal arrangements with local charities or food banks, as they have done with Felix Project, and share local success stories to inspire employees in each outlet.
Water consumption has become a topical subject. Several Hilton hotels are located in growing water-scarcity regions (WWF, 2017). Water conservation efforts by Hilton include the installation of low-flow showers and toilets and towel reuse programs, which encourage guests and staff alike to contribute to saving water. While this is already being done in many places, more action on the part of Hilton could include the installation of systems for recycling water and advanced filtration for its uses in washing or landscaping. There have been trials in some hotels involving greywater recycling, which reuses waste water from sinks and showers for garden irrigation (Hilton, 2024). Widespread adoption might cut on-deck water bills as well as relieve local impairment. Staff training is preferable, as employees cleaning linen or looking after gardens must know the correct use of recycled water (Costa & Costa, 2022). A set of guidelines and the technology supporting them will help standardize these practices, which could, in turn, serve as an example for other chains.
Hotel supply chains usually have complex structures and comprise multiple suppliers scattered all over the areas. Countries have confusion over packaging, transportation, and product sourcing, resulting in hotels sometimes being served with high-carbon logistical solutions or even engaging in labour practices that are questionable. Hilton has been awarded some prizes for supply chain initiatives (Hilton, 2024), but the improvement of suppliers' standards is still basically an open process. Responsible sourcing means working with vendors that minimize emissions, energy use, and waste while treating their workforce decently (Korstanje et al., 2020). Hilton can design contracts that incentivize those suppliers with environmentally friendly goals or decrease business with non-compliant suppliers (Edgell, 2020). Hotels can thoroughly analyze their supply chain to find pathways for avoiding unnecessary packaging, including plastics, for materials received and to ensure that produce is cultivated responsibly. This path helps with the uniformity of the brand with planet-friendly options and glorifies in the eyes of guests who care about such issues (Hilton, 2023).
Major sustainable changes cost a lot of money because some might alter the infrastructure or require advanced technology and training of personnel. However, studies have shown that hotel businesses profit in the long run from the savings realized in energy, water conservation, and waste management (Jauhari, 2021; Costa & Costa, 2022). Such initiatives also create goodwill among guests who favour environmentally responsible businesses. Some guests are willing to spend a little more for the privilege of staying at hotels engaged in green practices (Lacalle, 2024). The guests' willingness to pay, together with decreased operating expenses, can make the cost of sustainable upgrades worthwhile. In areas where the government encourages solar panels, grey water systems, or other carbon-cutting schemes, government grants or incentives can be sought (Hilton, 2019);( Hilton, 2024).
Motivation of workers is an integral part to these sustainability objectives. Employees tend to observe certain permissible procedures by management towards saving energy and waste when they really mean it. Comments made from employees can lead to some new innovative ideas. For example: the housekeeping team might find a better way to reduce plastic bin liners by collecting rubbish differently. Chefs might come up with ways to utilize leftover produce. Buy-in from staff at all levels increases the likelihood of success as everyone sees how day-to-day habits can change (Edgell, 2020). Success stories of different hotels can provide healthy competition, which would keep pushing the employees to develop their own sustainability projects.
Guest collaboration can also help. Hotels can inform visitors of the progress they are making in such areas as the increase in the number of plastic bottles removed or savings made in energy over that month. Digital channels, room signage, or staff conversations can all increase the awareness (Hilton, 2024). Some hotels have started offering perks, however small, to the guests opting for activities such as skipping housekeeping or not using single-use items. This creates an impression of participating in solutions rather than merely "watching" them as an observer (Costa & Costa, 2022). Shared responsibility builds up permanent changes in behaviour, which are good for the hotel and its surrounding area.
There is already recognition of Hilton by some environmental indices (Hilton, 2024); however, progress can still be made in each of the energy, waste, plastics, water, and supply chain management areas. If these improvements are implemented across all properties, they can make the global claim even stronger. Other big hotels have progressed toward such activities (Korstanje et al., 2020). This proves that they can also make major brands better without losing comfort and service (Jauhari, 2021). A standardized policy and good monitoring may help Hilton in realizing its targeted goals for 2030 (Hilton, 2024).
One of the tough chores still in daily doings is cutting plastic. Even though feedback received from guests states that they would prefer fewer disposables in guest rooms, it is difficult to get rid of them at all (Lacalle, 2024), (Sustainable Hospitality Alliance, 2024). Housekeeping may continue to use cleaning sprays containing plastic, while most restaurants still depend on plastic packaging for delivery. Finding alternatives that won't involve increased costs with maintained high hygiene standards is challenging. However, many eco-certified suppliers produce products out of bamboo, paper, or any other form of compostable materials.
Zero-food-waste menus showcase what determining careful procurement and creative cooking can attain in a hotel/brand context (Hilton, 2024). Where the programs have been tried, leftover percentages decreased, and the guests were presented with unique items showcasing ingredients that otherwise would have potentially been wasted. Such examples might motivate other Hilton properties to give it a shot. More planning and alterations in buffet operations may be required, but the outcome will yield lesser food costs and greater savings in terms of avoidable waste (Costa & Costa, 2022). As for the remnants: well, they can either be given away or composted.
The introduction of more advanced consumption monitoring devices can further conserve water use. For instance, digital flow meters in shower cubicles signal to hotel staff when water is running excessively long and requires investigation for either leaky pipework or faulty devices (World Wildlife Fund, 2017; Hilton, 2024). Washing machines could further be optimized with systems that automatically control water usage based on load size. Gardens can then be landscaped with drought-resistant plants, which greatly decrease the need for watering (Hilton, 2023). 
These days, guests increasingly expect hotels to provide them quality services while ensuring that their approach is environment-friendly (Edgell, 2020). Considering what Hilton has done, it seems feasible to reduce carbon emissions, decrease plastic waste, and manage resources prudently while satisfying guests' needs. It could further reinforce Hilton as a leading global responsible hospitality company by building on the existing efforts and closing the gaps that are yet to be closed (Hilton, 2024). 
Enabling progress means the joining up of all of the elements: having standards in place for all properties, training the staff, engaging guests, and pushing suppliers to adopt responsible methods. This will create a model for the rest of the sector to follow (Korstanje et al., 2020). More saving and increasing loyalty to hotels will ultimately accrue benefits to the environment and the local communities over time (Costa & Costa, 2022).
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