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Proposed Research

	Current Proposed Title (20 / 30 words):

	Dreamcore：Research on the psychological resonance phenomenon based on the nostalgic culture of Generation Z

	 
Background & Context (approx. 500 words)


	In this section you will need to:
· Place the research topic in its historical, cultural and social context.
· Explain why the research is significant and important.
· Place the research in the current academic context.



In the cyberspace of contemporary China, the trend of dream core culture has begun to rise. This is a new way of cultural expression (Wu, H., 2022). Behind this trend phenomenon, there is a certain connection between the main groups of Internet users and the reason for the spread of this phenomenon. This connection is called the resonance phenomenon.

From a social perspective, the main group of Internet users who respond to this trend is Generation Z. The source of this resonance phenomenon is partly due to the period of rapid social and economic development they have experienced（Zhu, X.,Huang, Y., 2012）. This is a common memory of a generation. This common part allows young people to have an empathy effect among themselves and choose collective expression in the face of dissatisfaction with contemporary society.

From a cultural perspective, this is a retro aesthetic brought by nostalgic culture. It comes from the Generation Z group and also affects the aesthetics of the Generation Z group. This aesthetic reflects the emotional expression of contemporary youth in the face of social problems and current situations(Su, J., Watchravesringkan, K. and Zhou, J., 2018), such as the popular dream core aesthetic images and videos on the Internet, and the retro style of clothing.

From a historical perspective, this phenomenon of the popularity of nostalgic culture has certain rules. Dream core is a name for this cycle. Whenever the economy is down, the aesthetic trend will tend to nostalgia. This is because conservatism caused by consumption levels prevails. This conservatism is not only reflected in the economy and culture, but also affects policies and international relations.(Milojev, P., Greaves, L., Osborne, D. and Sibley, C.G., 2015)

The importance of this study lies in filling the gap in the causes of this nostalgic resonance phenomenon in China's Z generation group. It will explain it from the perspectives of history, social background, group experience, etc. This study will enrich the theories in related fields, provide new ideas in semiotics and psychology, and promote the application of semiotics in the field of psychology. It will understand and analyze the current widespread resonance of this group, and provide theoretical laws and basis for future trends. And potentially affect the aesthetic trend.

In terms of academics, this study belongs to "blending theories". The main reason is that the dream core resonance phenomenon involves interdisciplinary research. They are essentially a fusion of phenomenological observations, semiotic connotations, psychological mapping, social and historical changes, etc. The main research question is to explore the principles of why these visual symbols resonate by analyzing popular cultural phenomena such as dreamcore aesthetics and retro style dressing.

This study, through the analysis and research of the resonance of dream cores and nostalgic culture, helps to decode the causes of popular phenomena, provide a new perspective for the current popular cultural phenomena, and analyze the psychological and social motivations behind them. This provides practicality for cultural prediction and trend analysis. And with the help of the theoretical knowledge of semiotics, it explains how nostalgic symbols gain new meanings in a specific social context, providing a more three-dimensional analytical perspective for the study of semiotics. In this study, the analysis from a psychological perspective is used to link emotional phenomena with visual culture research and provide a new theoretical framework.

At the same time, through the participation of the field of art and design, new ideas are provided for future nostalgic design, and nostalgic symbols are more effectively integrated and reshaped to create a deeper emotional connection with the audience. The current dream core cultural communication is based on images and videos, and is spread online by recording nostalgic scenes or objects. But this fusion combines modern art design and dream core culture, which is a new attempt to summarize the aesthetics of this nostalgic culture and try to establish the dream core aesthetic expression in the design field to establish an emotional connection with the audience.



	
Aims and Objectives (approx.. 250 – 500 words)    

	In this section you will need to:
· Explain what you want to achieve through the research. 
· Outline the aims of the research. 


The purpose of my research is to reveal the semiotic mechanism behind the phenomenon of dream core cultural resonance. By analyzing popular cultural phenomena such as dream core aesthetics and retro style dressing, I explore how these visual symbols trigger psychological resonance in Generation Z. By understanding this mechanism behind it, we can connect Internet culture with semiotic theory and enrich the knowledge framework of related fields.

At the same time, this study explores the connection between economic downturn and nostalgic aesthetic trends, revealing the influence of conservatism in economy, culture, policy and international relations. These connections help provide references for relevant teams in formulating activities, policies, etc.

Firstly, this study will explore the performance of nostalgic elements in online works, sort out and analyze its composition principles and element sources. Secondly, analyze the relevance of nostalgic elements and it from the perspective of semiotics, and explain the essence of nostalgia. Then, analyze from the perspective of social background, by explaining the history, culture, and economy of society, to analyze the reasons behind this phenomenon. Finally, reveal the principle that social psychology is affected by cultural symbols, which in turn reacts to social trends. My research practice will produce interactive art, by extracting elements of the dream core to produce symbolic images (eg. pixelation, nostalgic photography, real objects), leading to the audience's judgment on the degree of resonance.

This study will provide suggestions for practical applications, such as providing references for marketing, cultural industries and policymakers to help them understand how to use nostalgic symbols to influence consumer behavior or social psychology. Through my research, I can show the combination of art design field and nostalgic cultural aesthetics, so that dream core culture has more artistic communication attributes.

At the academic level, it is possible to construct an interdisciplinary analysis framework, integrate phenomenology, semiotics and psychology theories, and provide a comprehensive explanatory framework to analyze the social and psychological dynamics behind nostalgic culture. I hope that my research will not only provide new understandings and insights, but also open up new perspectives on the role of art in society and culture, and promote innovation and development in the field of art. Through this research, I envision revealing a whole new realm of artistic creation and experience in the digital age, and exploring new paths for the future development of art.



	
Proposed plan of work including timetable 

	Proposed plan of work

In this section you will need to complete a proposed plan of your work explaining the timeline for key elements of the thesis. This can be set out as a table like below or as a gantt chart (for example)

This plan should indicate that the research will be completed by the end of the fee paying period (the minimum period of candidature.
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	Planned Development (e.g. submission of form, completion of chapter, submission of thesis)
	Target Date

	Finish PG1 and PG2 form
	15.Dec.2024

	Literature review and searching info
	01.Feb.2025

	Collecting data
	01.Apr.2025

	Introduction writing
	01.May.2025

	Writing episode of nostalgia theories
	01.Jun.2025

	Writing episode of semiotics theories
	01.Jan.2026

	Writing episode of psychology theories
	01.Apr.2026

	Practice
	01.Aug.2026

	Conclusion and final organization
	01.Nov.2026

	Complete study 
	01.Dec.2026

	
	





	Proposed methodology (approx. 500 words):

	In this section you will need to explain how you will achieve your aims and objectives:

· Explain your disciplinary orientation/ approach
· Describe the methods you will use to carry out your research: (eg library-based research, on-line research, fieldwork (interviews/ participant-observation), analysis of visual data, combinations of these)


In my research, I adopted an interdisciplinary approach, combining the perspectives of art, design, phenomenology, and semiotics to explore how a combination between nostalgic aesthetics and art design  will affect the audience's emotional experience.

In the study, I will adopt the phenomenological methodology to conduct a phenomenological observation of the dream core resonance phenomenon, record and analyze the audience's perception and experience of nostalgic symbols in the context of economic downturn, and understand the connection between their subjective emotions and social background. At the same time, the phenomenological methodology can study the nostalgia phenomenon under a specific economic and cultural background, and explore how social changes prompt people to find psychological sustenance in cultural symbols. This method can explain the source of the phenomenon, the key points of its generation, and the historical laws, so as to derive the reasons for this resonance.

In the article, I will analyze the nostalgic cultural symbols of the dream core from the perspective of semiotics, conduct a semiotic analysis of the dream core aesthetic images, retro style outfits, social media content, etc., decode the signifiers and signifieds of these cultural symbols, and reveal the symbolic meanings behind them. And conduct a comparative analysis from a historical perspective, trace the evolution of nostalgic symbols in different historical periods, from ancient symbols (such as totems and religious symbols) to modern network symbols, and explore how their meanings are reshaped as the social environment changes.

At the same time, I will also use the methodology of self-ethnography, analyze and summarize the experience of the group I belong to, analyze from the perspective of experience, and explain the experience behind this phenomenon in combination with my own background and group background.

This project will mainly use the methods of data collection, questionnaire survey and coding analysis.
Data analysis aims to read the core literature related to nostalgia, semiotics, and psychology, refine key theories, and establish a theoretical foundation. It collects relevant data on economic, cultural, and historical laws, and uses quantitative analysis methods to prove the existence of such historical laws and the existence of strong correlations.
Questionnaire surveys and coding analysis can design questionnaires or interviews for Generation Z to explore their emotional reactions and reasons for specific nostalgic symbols. Analyze the participants' answers to understand how these symbols trigger psychological resonance. By summarizing the experiences and emotional resonance of the interviewees for coding analysis, a phased conclusion can be drawn.



	Introductory bibliography:

	In this section you should list a minimum of 30 titles that are relevant to your research. 
You should include all works cited in this form. 
The list should be alphabetical using the referencing system appropriate to your discipline.
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	Facilities and resources available for the investigation: please indicate if you expect to need any special resources

	In this section you should indicate:

· What facilities you will need access to including libraries, archives, institutions, specialist IT facilities
· Whether you have permission to access the facilities and resources
· Whether you need to travel to access the facilities and resources – where do you need to go, for how long, and how will this be financed
· Whether you will be carrying out fieldwork or interviews and whether you have followed the correct protocols, secured permission and ethical clearance.


In my research, I may need to access various resources and facilities, which are very important for my research. These resources and facilities facilitate in-depth exploration of the combination of art design and nostalgic culture. My research requires the use of relevant design software (such as PS, AI) and specialized camera equipment for shooting, which can help me record data and creation, which is the key point of my practice.

I need to use the resources of libraries and electronic libraries, which can provide academic literature such as contemporary art, cyber psychology, semiotics, economic and cultural laws, etc. These will be one of the foundations for building my research theory and are a vital part. I plan to visit contemporary art museums and various galleries so that I can observe and refer to contemporary artists' expressions of emotions and views on nostalgic culture. Recording these observations and collecting data can support my research.

I have obtained the necessary permissions and licenses to use these resources and facilities. I will comply with all necessary protocols and ethical review procedures to ensure that my research complies with legal regulations and is ethical. My research requires field surveys or interviews. I will strictly follow the correct protocols and ethical review procedures and ensure that all data collection activities are ethical and legal to ensure the feasibility and reliability of the research.







Intellectual Property IP
It is anticipated that Intellectual Property (IP) will be produced as a result of this research.
	Tick √

	
	YES
	NO

	Is the IP already subject to a separate agreement with a third party (e.g. employer, sponsor or external funder)? If so please provide details below
	☐	☒
	Is the research dependent upon background IP owned by: 
If so, please provide details below
	UWTSD
☒
	A third party
☐

	Text box will expand
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	I understand that:
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	NO

	If any party other than the student is likely to be involved in the development of IP a separate IP agreement will be needed and it may be necessary for the student to assign the IP rights to the University.

	☒	☐
	If there are no third parties involved in the creation of the IP the student is deemed to own the IP, however should the student wish to commercially exploit their IP and require the assistance of the University to do so, they will be required to assign their IP to the University. https://www.uwtsd.ac.uk/iiced/protecting-innovation-and-creativity---intellectual-property/
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