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The ‘Power café’ questionnaire was geared towards retrieving useful data that I could use to increase revenue and be used proactively for the business. Therefore the design and thoughts behind the questions were carefully laid out; factual, behavioural; opinion based, attitudes, and beliefs. When designing the menu, the marketing strategy, the pricing strategies, it would be prudent to take as much of this data into consideration.
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From the response, I have derived data to support; that a 3rd time visit within a week, could be a promotional offer during the seasonal quieter periods of summer holidays, it wouldn’t be any benefits for a twice a week visiting offer. We realise from the response data that; future customers have a preference to a desired healthy option meal, but are reserved to what it should be, as many people left this option empty in their response, I believe customers need to be shown perhaps, what delicious new meals take their fancy. The age category response will insure, we are ready to cater for a certain age group in terms of: new trends, social media marketing strategy, and pricing strategy fit to cater for a certain age groups general disposable income bracket.
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The ‘Power café’ website build was interesting, ‘Weebly’ is an innovative web page builder platform, for novice users; quite fiddly, but it gets easier, and the end product is amazing. I  before and during making our webpage, took into consideration the qualities other webpages, especially our competitors have in terms of; flexible clear layout, brief history of owners and their passions, name and brand logo, products and services, links to social media, simplicity v complexity, feedback section, testimonial and maps of location. I designed the ‘about page’ to have similar colour scheme, mention similar offers to home page, so viewers can have a clear idea of our objectives, and recognise this business is a niche. There were encouraging warm friendly pictures in the webpage, portraying a happy positive vibe, and also put a ‘You tube’ self-cook video of healthy cooking tips, to show undecided customers, that even if you’re not ready to become our customer yet, we still will help you, because we care about healthy eating.
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