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Introduction                                                                                                                                                         The aim of this assignment is to discuss the purpose of marketing information system and its usefulness mainly within hospitality and tourism industries. As Emma Wood (2001), mentioned in her journal (Marketing Information Systems in Tourism and Hospitality Small- and Medium-sized Enterprises: a Study of Internet use for Market Intelligence), “The marketing informational system is a system that stores and process important information in the environment and helps when taking marketing decisions”. This suggesting that MIS plays an important role in all organisations, especially the ones in the hospitality and tourism industry which need to take important decisions constantly in order to improve services.
There are so many hospitality and tourism organisations using MIS. Some of them being Marriot International Hotel, which is one of the biggest hospitality industries in the world. Marriot uses MIS as an IT tool in order to organise data, control internal information, analyse and plan all the gathered information. Another hospitality environment that uses Marketing Information Systems as a tool is InterContinental Hotel, which is located in Bucharest, Romania and over the year it showed continuous development of services offered, unique products… The intercontinental hotel is using MIS mainly to gather and process the feedback from guests, which is very important for them in order to draw conclusions and to generalize some marketing changes that have to be done.  The last hospitality industry organisation using MIS is the one I will focus on throughout the assignment is the Bulgari Hotel Milano, which is a 5-star hotel located in Italy in a very much visited area of the country. Therefore, there are guests coming from a variety of cultures so the employees that are in charge of the marketing changes in the hotel  need to be very productive when it comes to the usefulness of Marketing Information System. 
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Is MIS effective in Marketing?                                                                                                                      Marketing is the concept that is used to determine the company in an accurate way to test specific target markets and to deliver the expected satisfaction to the guests using unique products, services and unique staff behaviour against guests. (Schiffman and Kanuk 1994). Taking into consideration the marketing definition, it is already clear that the Marketing Information System is necessary if good marketing progress is wanted. Marketing Information System is considered as being a strategy for business as well and this because it supports the “make and sell” strategy, which is initiated with the aim to increase the market distribution over the time. Therefore, the Marketing Information System is working hand in hand with the “make and sell” strategy because it does gather and process information to which results are outlining the improvements needed. 
There are specific roles for marketing managers and for the marketing environment especially when there are marketing decisions discussed through MIS. The Marketing manager’s roles are to analyse information, to plan the changes that are about to be done, to put into application the changes to the organisation and then to keep all the things under control in order to ensure that they are not failing to succeed with what they are doing. After the managers are following their roles there are decisions taken through the marketing intelligence section of MIS using Marketing Research over the marketing environment which is formed by the target markets, marketing channels, competitors audience and macro-environmental forces, them all being linked one to the another to take good decisions that are increasing the marketing standards of the organisation. 
Now, thinking about the chosen hospitality industry, the Bulgari Hotel Milano, it needs to use MIS all the time because there are important decisions that need to be taken constantly to compare one hotel to the another. Therefore, decisions are needed to prevent giving the same products in the same package at the same/ higher price as the competitors. 
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Communications within MIS 
There are internal and external communication networks and most of the organisations has to use the internal company data and external data as well to be able to communicate the specific information with other people in the business and outside the business that need to be informed about all the aspects of the information that is gathered and processed. 
Communication using MIS is also very much used because the communication systems and MIS are working hand in hand. For example, marketing research process which is part of the MIS is collecting and processing information that is then introduced to the communication systems in order to inform everyone about the new changes using specific procedures and equipment.
Gathering Information 
The gathering process consists in the collection of information using the Marketing Information System. Marketing Information System has four main components that are working together to collect, process and analyse the information that is needed for the organisation (Encyclopaedia of information systems 2003). The four main components are user interfaces, applications software, marketing databases and system support.  
1. User interfaces- These are considered as being the most necessary element that is used by managers all the time to analyse the information that is gathered for the changes that will be occurred. 
2. Applications Software- these are the software’s that are used by all the marketing decisions makers to gather, process and manage information with the aim of improving the information that is necessary for marketing decisions. This software contains the MDSS (Marketing Decision Support Software) and a guest management software that covers all the on-line sales and guest services. 
3. Marketing Databases- It is a system that pushes the marketing information to be organised and stored. Using this database, information is gathered from internal and external sources. The internal sources are the ones coming mainly from operations, they are showing information from e-business sites, sales progressions, delivery information, inventories, etc. When it comes to the external sources, some of them are the marketing research, competitor development, credit agencies. After information is gathered, through the marketing database, the collected information has to be organised either using the flat file style of the relational database and therefore each guest’s name should be identified somewhere, most preferable on a table using all other information that is needed in order to record such data. 
4. System Support- this is the component that used by managers in order to manage and maintain the internal systems especial software and hardware networks which need to be kept under control to make sure that there are activities taking place using organizational policies.   
The Bulgari Hotel Milano is using the mentioned four components a lot regarding to the fact that people are coming constantly to their hotel, leave feedback, share the feedback and if the feedback is negative than the marketing position of the hotel decreases. Using this statement, the decisions makers of the hotel must collect information frequently to ensure that all the issues are kept away. They do also need to ensure that the internal and external sources of information are well-informed about everything that is happening in the hotel, so they know what they are gathering information about. 
Because the hotel is catalogued as being a luxury hotel, it demonstrated that the most effective decisions are being taken and therefore, for them, it does matter how good the MIS is used because, MIS being a IT tool, it has some specific techniques of collecting and processing the information in the best way possible. 


Conclusion
As a conclusion the Marketing Information System is very effective in all environments and this because it is working with so many other systems that supportive especially when it comes to the decision making which is made based on some gathered information using specific databases and systems. Next to that, as a result the Marketing Information System the most effective IT tool because there are many hospitality environments using it and all of them using the Marketing Information System and its components are succeeding in the marketing progress and the attraction of more and more guests. 
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