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Introduction


This report will  examine how  important the Marketing Information System is , the report will outline the effectiveness of this tool  in the hospitality and tourism industry and how it is used as an instrument for marketing goods or services, gathering information on customers  and communicating to customers . Marketing can be considered as the act of advertising, selling and promoting goods or services in order to make profits for the company. The concept of marketing also identifies unsatisfied needs and wishes and is focused on every segment of how customers can be drawn to the business in order to grow the business. Marketing concentrates solely on its customers as this enables business owners to understand the needs and wants of their consumers. The purpose of this report is to analyze how the hospitality industry uses marketing information system to increase their clientele. Marketing Information System involves the gathering and analyzing of data which is then communicated to the managers on a regular basis. In the hospitality industry customers are having more option and personalized choices in the types of services need in order to facilitate this MIS is very important one such hotel that used customers are getting used to increasing choice and personalization
3.Gathering Information 

Information System is crucial for sustaining competitive advantage in the hotel industry and it includes all the computerized system which are used to gather information data for both use; internally and externally.
Now a day’s technology has been influenced every scope of human life in the last few decades. Tourism and hospitality sector have been a beneficiary key and it allowed the contemporary traveler to enjoy an excess of options. This system play’s a very important role in the hotel industry and management operations of the hotel and the policymaking, however the information system used in the hotels are very advanced in order to secure all the data and information about the company.
,,Withholding information is the essence of tyranny. Control of the flow of information is the tool of the dictatorship’’…… (Bruce Colville)
One of the biggest hotel company in the world is Marriot Hotel and is very well-known for his various wide range of categories to choose from short stay to luxury treatment. Their main objective is to attract as many customers as they can by offering them premium services and brands.

    -Sustainability marketing, which seeks to meet the needs of this generation without messing up the future and is a way to build relationships with the consumers while letting them find that they are significant and so are the future generations.
     -Segmentation marketing, which is the method of dividing a market of potential consumers into groups or sectors based on different characteristics and the sectors  created are composed of consumers who will respond similarly to marketing strategies and who will share traits such as similar goods, needs or location.
      -Target marketing refers to a group of potential customers to whom a company wants to sell its products and services.
Targeting marketing involves breaking a market into segments and concentrating your market efforts on one or a few key segments depending on the customers’ needs and desire.
Target markets are usually categorized by age, lifestyle, income and location.
It also defines a specific target market which allows a company to home in a specific market factors to connect and reach with consumers through sales and marketing efforts.
     -Product position marketing, is the process marketers use to control how to best communicate their products and points them to their target consumers based on costumers needs, competitive pressure, accessible communication channels and carefully created key messages.

Based on customers needs, we can market organizations, properties, ideas, properties, goods, people, services and information’s.
Now a days Hotel Industry became a serious business and it must be treated with professionalism and work ethic by the employers. By such a thing to be done most of the high-class hotels provide a proper training to their employees by perfecting a smooth operation of the business.
Successful brands sometimes find that they are attacked by low-priced rivals. One option is to reduce price in order to increase the sales.
                   Parry (2005); Nagle and Hogan (2006); Ritson (2008) Jobber and Fahy (2009). 

MIS for information gathering 
    Necessary information can be gathered and distributed to the project management activities and processes. It is very important that companies use this technique to ascertain information on new and prospective customers. This technique is used to generate and organize data over varied sources. There are different ways in which companies go about getting information about everything that involves the business and growing the business. 
Information is gathered from internal report system, this system supplies and examines information from different departments within the company. The Marketing Intelligence System is a useful tool because it collects the frequent movements allowing managers to quickly adapt to market trends
Hilton is one of the principal hotel business in the world and it provides some of the best services and an extensive range of venues from long stays to premium services and luxury treats for customers. Its main objective is to appeal as many customers as they can, and they want to deliver outstanding products, services and experiences all around the world. Hilton values his business and their loyalty and more important they are treating very serios their job with a great work ethic recognizing that privacy is an important matter



MIS for Marketing 
To my understanding, marketing is  pleasing the customers with a set of goods or service, by noticing competition they may have and awaiting trends and consumer’s needs. Decision making and careful planning are involved in the strategy of marketing with the intention  of finding the opportunities and identifying appropriate target market and creating a competitive benefit. The effectiveness and importance are determined by the target obtained and by the number of people that reach the target.
From my point of view Hilton has created a great concept and a big hotel business that leads by examples by personalizing the service you request with a great atmosphere, quality food and a great value for money.  





MIS Communication 
,,The days of mass media advertising are over. Any single ad, commercial or promotion is not a summary of our strategy. It’s not representative of the brand message. We don’t need one big executive of a big idea. We need a big idea that can be used in a multidimensional, multilayered and multifaceted way’’
                                                                   Larry Light (2004)
Marketing communication system is a vital and complex part of the company’s marketing efforts and it can be defined as all the communications and media you deploy to connect with the market and it includes advertising, packaging, branding, direct marketing, your online presence, sponsorships, trade show appearances and many more. Product is the main thing that we sell, it can be tangible (products) or intangible (services). Price is the amount of money that our consumers has to pay for services or products that we are selling. Place, it refers at where the product can be sold and both by our customers in order to make profit and it can be sold on shops and websites 
The Effectiveness 
After analyzing the Importance of a Marketing Information System it can be said that it is highly effective within the Hotel Industry and the Hilton hotel to be specific. The MIS  is  fixed on the market and it offers a set of services willing to satisfy the customers needs. Marketing Strategy in Hilton Hotels believes that the hotel industry now a days must be focused on social media strategy for advertising and promoting their services and their new promotions and packets. Most common social network is twitter because it solves the customers request and share the new data about their hotel next to many other social networking sites.


Conclusion 

Information means power and is the key to success. To understand how the business world works, we must be eager on our customer needs because is vital for the business. Marketing Information System analyses internal and external data in order to permit to the managers to fix problems and to find the best solution for their business environment, also helps marketers to connect with customers and change strategies.
By analyzing the feedback of Hilton Hotel I’ve noticed that marketers are focus on creating promotions and very important helps to develop customer loyalty to the brand. On the other hand, Hilton Hotel keeps showing great quality value and standards in exchange of high price range and they need to be aware about their competitors in order to provide the best services.
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