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Marketing Strategy Pitch

Brand overview: Market revenue of Burberry is recognised to reduce 310 billion British
pounds in 2023 to 2.46 billion British pounds in 2025 (Statista, 2025). It has indicated the need
for product development requirements in this era of globalisation.

Proposed product: Burberry has proposed the plan of designing and manufacturing
sustainable shoes. It will be made by using the wastes of its own clothing products to offer
unique products at affordable cost This sustainable item of this fashion company will be
launched as “EcoShoes'.

Segmentatic
+ 18-35 years of age group will be the main customer segment for Burberry Plc

to sell its EcoShoes.
Psychographic: The values and lifestyle of the UK Gen Z customers for sustainable products
will be the main psychoqapmc customer group .

Strategic element of the new brand
The 4Ps of marketing mix

Product: Ecoshoes will primarily be made by effectively utilizing its own production waste to
reduce yearly waste generation

Price: EcoShoes will be available at a comparatively lower price range due to the use of
waste clothing products from the production, where investment is minimal.

Place: The oniine market will be the main priorty of EcoShoes for maximum market
availability. Additionally, Burberry wil consider direct marketing channels through the official
website.

Promotion: digital marketing policies are effective to reach the mass population with
attractive contents and social media campaigns that induce brand awareness in the
operational markets





