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1.0 [bookmark: _Hlk144762310]Introduction
This essay embarks on a reflective journey through the research process, employing Gibb’s Reflective Model (1988) as its guiding framework. The primary purpose of this essay is to chronicle the various stages of research. I will delve into nuances of each stage, emphasizing the challenges encountered, the knowledge and skills acquired, and their capability to future endeavours in various settings. This essay underscores the reflection tool’s significance for personal and intellectual growth, enabling a comprehensive understanding of the research process.
1.1 Gibb’s Reflective Model (1988)
Gibb’s Reflective Model facilitates reflective learning from experiences through a structured framework (Gibbs, 1988; Markkanen, Välimäki, Anttila & Kuuskorpi, 2020) consisting of six stages, illustrated in Figure 1. The model is versatile, suitable for any situation requiring improvement and reflection, which is widely utilized for assessment, experience learning, and method and enhancements when faced with similar situations (Li, Chen, Liu & Deng, 2020). It commences with Description, where individuals clarify the experience’s context, emphasizing factual details. Subsequently, in the Feelings stage, individuals delve into their emotional responses (Adeani, Febriani & Safryadin, 2020), fostering self-awareness and empathy. Evaluation follows, encouraging critical analysis of the experiences, encompassing both positive and negative aspects, and contemplating areas for enhancement. Next, the Analysis stage builds upon the evaluation, necessitating a more profound exploration of the experience’s implications. This involves examining the broader context, underlying factors, and links to theoretical concepts. In the Conclusion phase, individuals consolidate their insights and draw overarching lessons from the experience, identifying potential changes in behaviour or future actions. The final stage, Action Plan, revolves around devising concrete steps for future actions based on reflections. It aids individuals in establishing objectives, effecting improvements, and applying newfound knowledge effectively.
Figure 1
Gibb’s Reflective Model (1988)

[bookmark: _Hlk144762456]2.0 Idea Creation
My research journey commenced with a compelling problem: the ever-growing impact of AI-driven recommendation systems on consumer behaviour in e-commerce. This fascination stemmed from my passion for technology and its transformative potential across industries. However, as I ventured into the initial phases of proposing a research topic, I encountered a significant challenge. While my enthusiasm knew no bounds, I grappled with the need to distil this broad interest into a specific, well-defined research problem and question. This dilemma mixed excitement with uncertainty. I was eager to explore my passion, yet I felt apprehensive about narrowing it down.
To address this challenge, I embarked on an assessment of the relevance and significance of my chosen research area. It swiftly became apparent that a clear problem statement was not just advisable but crucial. It was essential not only to align with my personal interests but also to bridge a discernible gap in existing literature. Consequently, I initiated a deeper analysis of the research area, and it was during this exploration that I stumbled upon a pivotal detail: the evaluation of recommendation systems’ value predominantly relied on conventional business metrics encompassing customer retention rates, user engagement, click-through rates, and revenue (Jannach & Jugovac, 2019). Armed with this new perspective, I contemplated the profound impact of AI-driven recommendation systems on consumer behaviour and the enhancement of the overall customer experience.
This introspection led me to realize that specific factors of AI-driven recommendation systems could significantly influence customer satisfaction (Behera, Gunasekaran, Gupta, Kamboj & Bala, 2020) and purchase intention (Roudposhti, Nilashi, Mardani, Streimikieni, Samad & Ibrahim, 2018). This revelation held the promise of offering valuable insights to businesses, particularly in their relentless pursuit of optimizing their recommendation algorithms. The more I delved into this area, the clearer it became that this evaluation was pivotal not just from a business perspective but also from an academic standpoint.
As I sought to refine my research question, focusing on the variables of recommendation precision, diversity, and convenience of the system (Kim, Choi & Li, 2021; Shin, 2020), I started to discern the broader significance of my research. By addressing these specific variables, I aimed to ascertain whether and to what extent they impact customer satisfaction and purchase intention. This evolving process was a vital learning experience as it underlined the paramount importance of a well-defined and specific problem statement. I recognized how this clarity could guide the research (Srinivas, Donald, Thippanna, Madiletty & Thanmai, 2023), preventing it from becoming too broad or unfocused.
However, I encountered a unique challenge during the assessment process. It became evident that the word count restrictions could potentially hinder my ability to elucidate the research problem fully and connect it seamlessly to my research question. It was apparent that flexibility in word count would be immensely beneficial, allowing me to provide a more comprehensive literature review and, thus, a more holistic view of my research's foundation. This recognition instilled in me the importance of seeking guidance and feedback from the lecturer to strike balance between incorporating an exhaustive literature review and aligning my research with academic standards. This would serve to fortify a finely tuned and meticulously shaped research or assignment, ensuring precision, relevance, and alignment with the academic requirements.
[bookmark: _Hlk144762479]3.0 Idea Development
The research approach phase prompted me to contemplate the most suitable path to address my research question. For this research, I opted for the deductive reasoning approach, which involves deriving specific cases’ situations from a general rule (Okoli, 2021) and this aligns with my research objective to assess how specific variables impact customer satisfaction and purchase intention in the context of AI-driven recommendation systems. Initially, I considered primary research, to gather firsthand, authentic and reliable data (Taherdoost, 2021), but later found it might be time and resource-intensive (Mishra & Alok, 2022). Hence, I opted for a mixed-method approach, combining a questionnaire survey to gather data through respondents’ responses to a series of questions (Taherdoost, 2022), with an analysis of secondary data. This choice offered me a more comprehensive view of the research problem. I began with reviewing literature for secondary data collection, to identify AI-driven recommendation system factors impacting consumer behaviour and structure my questionnaire. Then, I conducted primary data collection to confirm these factors’ relationship with consumer behaviour. 
	Delving into a primary and secondary research stirred a mix of emotions. Surveying online excited me because they allowed for quick responses due to the convenience (Ball, 2019) and the potential for rich, firsthand data. However, concerns about response rates and time constraint loomed. Moreover, the vast literature pool provided a sense of security and broader contextual understanding of the topic (Linnenluecke, Marrone & Singh, 2020), required meticulous sifting within the constraints of a tight deadline. Given Malaysia’s diverse e-commerce platforms and the time constraint, I decided to limit respondents to Shopee users only. 
Choosing Shopee as the research context proved strategic due to its reputation and prominence, large user base, ensuring access to diverse potential respondents and enhancing data quality. Consequently, the results, obtained from correlation analysis using SPSS, aligned with the research objective and complemented the literature review, which strengthened the research’s academic foundation and contributed to the existing body of knowledge. However, limitations arose, such as excluding users of other platforms, reducing the sample size, and introducing selection bias. To enhance the research, diversifying the sample by including users from other platforms and complementing surveys with qualitative interviews for richer insights could have been considered. 
	Creating the elevator pitch video was a valuable learning experience. I outlined key points, practiced delivery, and used Microsoft Teams for recording. One challenge I encountered was overcoming camera nerves, but I aimed for confidence, engagement and clarity. Additionally, adhering to a three-minute limit for the video was not enough to cover all aspects as it meant focusing on key aspects, simplifying language and logical structuring. Crafting this pitch forced me to distil complex information into a clear, concise message that developed my skill in communicating ideas effectively. This experience is a valuable skill-building opportunity, emphasizing concise and confident communication of complex ideas. It underscores adaptability to various communication challenges which would be beneficial in academic and professional contexts. Moreover, feedback from my lecturer suggests that I should allocate more practice time, seek input from peers, simplify complex information using visuals and enhance fluency and confidence, thereby I am considering investing in public speaking courses or workshops. From this task, I learned the importance of brevity, clarity and confidence in delivering compelling pitches.
	Poster creation was an interesting experience for me. I enjoyed the creative aspect of designing and laying out the content. It allowed me to visually represent the key aspects of my research, which can be a very effective way to communicate complex information. The poster’s visual design and layout went well as I found a balance between text and visuals, which made the poster engaging and informative. Additionally, I received positive feedback from my family about the overall design. However, space limitations were a challenge. I wanted to say more about my research, but I had to prioritize the most essential points. To improve, I plan to refine content further, using more visual elements to convey information, such as graphs or diagrams, and start the design process earlier to allow more time for revisions and feedback. Seeking resources or workshops on effective poster design will also be beneficial.
4.0 Individual Learning
Throughout this research learning, I have developed and refined several critical skills, especially in the art of research. I have learned how to identify research problems, frame research questions and conduct comprehensive literature reviews. These skills are invaluable for any researcher, as they provide the foundation for informed decision-making and problem-solving (Mydin, Rahman & Mohammad, 2021). Moreover, I have become adept at designing and conducting primary research, particularly through questionnaire surveys. This experience has enabled me to understand the practical aspects of data collection, from crafting effective survey questions to managing and analyzing data sets. As a result, I have gained a working knowledge of statistical software and data analysis techniques from self-learning via Moodle, which are increasingly vital in today’s data-driven world. Furthermore, Moodle has served as a valuable repository of insights, not only enhancing my understanding of idea generation but also fostering creativity in approaches to idea presentation. This diverse knowledge base has been instrumental in shaping my holistic learning experience.
	I found great enjoyment in the challenges presented by this research journey. Tackling research question, delving deep into literature to unearth insights, and the sense of accomplishment that followed each milestone were highly satisfying. Additionally, I relished the creative aspects of research, such as designing a research poster and producing an elevator pitch video. These elements allowed me to combine analytical thinking with creativity, resulting in engaging outputs. However, I also encountered certain aspects that were less enjoyable. For instance, grappling with word count restrictions in Assessment 1 and time limit in the elevator pitch video, proved to be a test of brevity and clarity. The pressure of conveying complex ideas like this was occasionally frustrating. 
	Throughout this journey, I have pinpointed certain areas in need of improvement. One challenge I encountered was time management, especially when dealing with multiple tasks and deadlines. There were instances where I needed to allocate my time more efficiently to ensure each research’s aspect received adequate attention. Furthermore, I identified room for growth in my data visualization skills as creating impactful visuals to convey research findings is vital for effective communication across diverse audiences (Asamoah, 2022).
	To tackle these areas and build on my strengths, I plan to employ time management tools and techniques like the Pomodoro technique, which involves breaking work into 25-minute intervals followed by short breaks (Costales, Abellana, Gracia & Devaraj, 2021). This will help me better manage my time across various tasks, enhancing focus and productivity while alleviating the stress of tight deadlines (Usman, 2020). To enhance my data visualization skills, I will explore relevant courses or workshops to learn how to represent complex data effectively, especially in making research findings more engaging and accessible to a broader audience. Additionally, I will learn to refine my elevator pitch and presentation skills by actively seeking opportunities for public speaking practice. This may involve participation in workshops, joining public speaking clubs, or engaging in mock presentations with peers or mentors.
	In the workplace, I foresee using these skills and knowledge to contribute to evidence-based decision-making. My ability to identify research problems, design data collection and analysis strategies, and communicate complex information will be valuable in roles that require problem-solving and research-oriented tasks, which are significant in marketing positions. These skills are highly transferable and will empower me to excel in various professional contexts, spanning research, academia, industry and beyond.
5.0 Conclusion
This reflective journey using Gibb’s Reflective Model (1988) through the research process has honed my skills and deepened my understanding. It began with a broad fascination with AI-driven recommendation systems and evolved into a well-defined research question about their impact on consumer behaviour in e-commerce. The challenges of word limit and time management were acknowledged, highlighting the importance of balance in research communication. The experiences of primary and secondary research, along with creating an elevator pitch video and a research poster through self-learning, emphasized the need for concise and engaging communication. These skills will undoubtedly benefit evidence-based decision-making in diverse professional contexts, marking a transformative step in my academic and professional journey.
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