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[bookmark: _Hlk174392126]LinkedIn and Facebook have significantly transformed the recruitment landscape by providing dynamic platforms for both employers and jobseekers. Social media recruiting can also save companies a large sum of money its effectiveness and short time hire. On social network, companies can have a good communication to potential applicant in real time, develop in a faster feedback and easier connections. Their role in recruitment can be understood through several key aspects whoever, social media platforms allow recruiters to connect with a fast and diverse pool of candidates across geographical boundaries, both LinkedIn and Facebook provide sophisticated targeting options for recruitment ads.
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[bookmark: _Toc175003244][bookmark: _Toc175003281][bookmark: _Toc175003291]
 What social media use and development in recent years
Social network has profoundly transformed the away people transmit, share details and interact globally. It has evolved from simple platforms for connecting with friends and family into powerful tools that influence various aspects of daily life, including business, politics, culture, and social movements. Social media roots can be traced back to the early 2000s with platforms like Facebook (2004) and LinkedIn (2003). These sites primary focused on personal networking, allowing users to create profiles, share updates, and connect with others. Facebook grew rapidly, expanding its features to include groups, pages, and eventually, a global user base. In the past social media has continued to evolve Communication and Connection, Business Marketing, News and Information, Social and Political Movements, Entertainment, Challenges, Privacy and Data security and many more, however, social media’s growth has been rapid and impactful, shaping modern communication, culture and business in profound ways. As it continues to evolve, it will remain a central part of global digital ecosystem (Bajaj,2023).
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[bookmark: _Toc175003246][bookmark: _Toc175003283][bookmark: _Toc175003293]What is hiring strategy/ Recruitment? 
Recruitment is the procedure of identifying, engage, interviewing, choose, hiring and selecting good candidates for a job within a company. It is a critical component of human resources management, aiming to fill vacancies with individuals who have the right skills, experience and cultural fit. Effective recruitment ensures that an organisation has the talent needed to achieve its business objectives. Recruitment methods can be broadly categorized into traditional and modern approaches, each with its own advantages and disadvantages. Traditional Recruitment: is refers to the different methods and processes used to recruit and hire employees. A few examples of traditional hiring methods including  posting job openings in newspapers, on job boards, conducting in-person interviews, Employee referrals, Recruitment Agencies, Walk-ins. Modern Recruitment: On the other hand, refers to newer approaches and technologies that are being used to recruit and hire employees. Some examples of modern hiring methods include, Online job boards and social media, Conducting video interviews and Assessments, Company Websites and Career Pages, Artificial Intelligence and Data Analytics. Both Traditional and modern recruitment methods have their place depending on the needs of the organisation. While traditional methods are sometimes more trusted and proven, modern techniques offer more efficiency, reach and flexibility (Bajaj,2023). 

[bookmark: _Toc175003247][bookmark: _Toc175003284][bookmark: _Toc175003294]How LinkedIn and Facebook can be used for recruitment:
[bookmark: _Hlk174435357][bookmark: _Hlk174436164]LinkedIn and Facebook are two of the most popular social networks, each offering unique advantages for recruitment. Recruiters and hiring managers often turn social media to conduct background checks on potential candidates. Platforms like LinkedIn provide insight into a candidates’ professional background, recommendations, and endorsements. However, it’s essential to use this information ethically and responsibly. Facebook and LinkedIn are diverse, expansive and ever- evolving. Facebook: provides an essential avenue for companies to list their openings, Facebook jobs, Target jobs ads, Facebook groups, Direct engagement, company page, Content Marketing, Employee Advocacy, Referrals through Networks, Hosting Virtual Events and Facebook Insights theses recruitment methods connect with a potential audience of candidates and even schedule interviews. You can create a business page for your company and easily create job listings. LinkedIn: Also provides many essential methods that can be used effectively for example LinkedIn Jobs, Targeted Jobs Ads, LinkedIn Recruiter, Network and connections, Company page, Content sharing, Engagement in Professional Groups, LinkedIn Analytics. Both LinkedIn and Facebook offer a powerful tools for recruitment but serve different purposes and audiences.  Using both platforms can create a comprehensive recruitment strategy that taps into the strengths of each, ensuring a wider reach and targeted recruitment efforts (Muduli and Trivedi, 2020).

[bookmark: _Toc175003248][bookmark: _Toc175003285][bookmark: _Toc175003295] The advantages of using media as a tool for recruitment:
social media recruiting has become more and more popular in the past few years. Based on the huge global access, the amount of user the use internet has over five social media accounts. Facebook has over 2 billion active users and those numbers only continue to grow, by adding social media to your recruitment strategy, you can specific and ideal talent to boost your employer brand and company culture and save on recruiting costs. Social media as a tool for recruitment offers numerous advantages, making it an increasingly popular choice for organizations. Some keys advantages are: Wider reach and access to a larger Talent pool, Cost-effectiveness, Speed and Efficiency, Enhanced Employer Branding, Improved Candidate Screening, Increased Engagement and Interaction, Access to Passive Candidates, Data Analytics, Employee Advocacy and Referrals, Flexibility and Adaptability. By using these benefits, companies can attract top talent more effectively, making social media an indispensable part of modern recruitment strategies. (Moore,2023) 
[bookmark: _Toc175003249][bookmark: _Toc175003286][bookmark: _Toc175003296]The disadvantages of using social media as a tool for recruitment 
The huge amount of information available on social network can be harsh for recruiters. This information overload can hinder the efficiency of the selection process and potentially result in missed opportunities to find the right candidates for a job, however while using social media for recruitment there are also several potential disadvantages that companies need to consider: Limited Audience Segmentation, High Volume of Unqualified Applicants, Privacy and Ethical Concerns,  Misinformation and Misrepresentation , Reputation Management Risks, Legal and Compliance Issues, Overemphasis on Employer Brading,  Limited Effectiveness for Certain Roles, Difficulty Measuring ROI,  Platforms Dependency and Changes (Moore,2023).
Companies need to be aware of these potentials disadvantages and develop strategies to create a combination of social media with other recruitment methods that ensuring legal compliance and maintaining a balanced approach to candidate evaluation (Moore, 2023). 

[bookmark: _Toc175003250][bookmark: _Toc175003287][bookmark: _Toc175003297]Conclusion
 Social media recruitment is a powerful and increasingly essential tool in the modern hiring landscape. It offers significant advantages, it enables direct engagement with both active and passive candidates, allowing companies to build relationships and maintain a strong presence in competitive job markets. 
However, social media recruitment also comes with challenges, including privacy concerns, the potential for overwhelming volumes of unqualified applicants. Additionally, its effectiveness can vary depending on the role and industry, and there are ongoing concerns about dependency on platform, in conclusion while social media should be a key component of any modern recruitment strategy, it works best when integrated with other traditional and digital methods. Companies can effectively harness social media to attract top talent and stay competitive in the job market.
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