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Abstract
 The aim of the study is to investigate the potential challenges and factors that affect the motivation of successful women entrepreneurs with substantial family commitments. Women entrepreneurs are key players in increasing and enhancing the financial situation. In order for countries to emerge out of poverty, they potentially need to have a strong sense of entrepreneurial spirit among their citizens. The study evaluated the workable housewives’ solutions that help h entrepreneurs to release their full potential national development. Housewives' entrepreneurship has faced difficulties throughout their lives due to family commitments. The potential obligation set by the families significantly affects the decision-making of the housewives. The research represents that housewives have limited time to spend in seminars, training, and workshops that can help increase awareness. The objectives of the study are motivational factors for housewives’ entrepreneurs in developing their careers and the strategies that housewives’ entrepreneurs use to grow the business. businesses owned by housewives play an essential role in the overall economy and keeping pace across the business world. It effectively represents that the housewives’ entrepreneur business generates 1.2 trillion in sales annually. The housewives’ firm performance is affected by several internal and external factors. Moreover, each country has a different culture, religion, and culture and different religious perspectives. There are crucial internal and external factors in women's employment because government policies, environment, and uncertainty potentially disturb human behaviour. Entrepreneurs generally agree that their immediate family is the essential financial, informational and emotional support. Housewives entrepreneurs have to face that includes workfamily conflicts, access to finance is difficult, lack of entrepreneurial education. In this research primary research design and mixed approached is used in the study. The data of the study was collected using the interview and survey questionnaire. the interview was constructed by 10 different housewives and questionnaire was filled by 50 respondents. The data of interview was analysed by 3 thematic analysis and survey questionnaire was analyses by descriptive analysis. In research, it is potentially discovered that the characteristics that are associated with entrepreneurial success in industrialised nations are not shared by housewives in developing countries. The findings of our study demonstrate that characteristics such as the age of the women, their marital status, home ownership, rural vs urban location, family size, and the firm's income all have a major impact. Companies with male and female entrepreneurs exhibit gender bias in decision-making, job distribution, and leadership, according to a new study. In certain male-dominated organisations, greater executive leadership responsibilities are almost exclusively assigned to women.
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CHAPTER 1: INTRODUCTION
1.1 [bookmark: _Toc102231641]Background

 Across the globe, women's entrepreneurship is potentially increasing, and it has needed considerable research attention during the last few decades (Kamberidou, 2020). It significantly contributes to job creation and economic growth as well. In the economy, the range of diversity is potentially increased due to entrepreneurial diversity that significantly offers a valuable focus. Thus, women are potentially contributing to entrepreneurship. However, women face some challenges and barriers that are significant obstacles to the entrepreneur's success. In the majority of the emerging economies, women entrepreneurs are being ignored to support to initiate the venture. The research of Ghouse, McElwee and Durrah, (2019) determines that less importance is given to the woman entrepreneur most in the emerging economies. However, they have a sustainable contribution to the GDP and poverty alleviation. There are various reasons for the complex interaction in women entrepreneurship that include sociocultural factors religious and family structure (Roomi, 2018). In the majority of the developing society, the traditional patterns are being followed and masculine society is considered. Women intrinsically face discrimination, and gender inequality as gender-biased power relation is based on inequality and prejudice (Undurraga, 2019).
 There are various factors that influence the performance of women entrepreneurs (Shastri, Shastri, and Pareek, 2019). However, the intrinsic factors that influence the entrepreneur women's performance effectively include family support, self-confidence and motivation, risk-taking, and motivation that supports women to work hard. However, women do not have any proper business skills. Thus, technical understanding skills is a significant problem. In women's employee performance, business skills play an essential role. Moreover, the women enterprises are affected by government policies, access to fiancé, culture and regulation (Chhabra, 2020). The firm performance is potentially affected by employee behaviour, culture, economic and environmental factors (Saleh, et al, 2021). The housewives’ firm performance is affected by several internal and external factors. Moreover, each country has a different culture, religion, and culture and different religious perspectives. There are crucial internal and external factors in women's employment because government policies, environment, and uncertainty potentially disturb human behaviour. The housewives’ entrepreneurs' motivation level is extremely low; due to no support from the family, the confidence level decreases negatively affects the women firms' performance (Koneru, 2017). Women entrepreneurs have different supportive rules and regulations and face difficulty launching their businesses. The internal and external factors affect the house. Entrepreneurs have a different set of rules and regulations to establish their business.
1.2 [bookmark: _Toc102231642]Problem Statement

All across the globe, the business run by women is valued. The research effectively determines that the presence of women in the business world has effectively increased since 1985 that has evaluated the rapid change in the demographic of entrepreneurship. All across the business world, women’s initiated, functioned and ran the business successfully. It has a potential impact on jobs, innovation and gross national products (Noor, Isa and Nor, 2021.). The number of small businesses across the globe is increasing, and research shows that women own 30% of small businesses; however, the failure ratio of the business is 55%. The housewives do not have proper strategies, and most women have less corporate experience; thus, dealing with situations and challenges is significantly difficult. Housewives entrepreneurs faced the problem of family commitments. The parental obligation of women potentially affects the nature of the decision that women make to affect the growth of the business. Women effectively face difficulty in identifying the time for business, and most women feared that business involvement tends to affect children and families (Kumalasari, Lukiyanto and Purnomo, 2021.). Thus, housewife’s entrepreneur faces challenges of family breakups to lessen the output of the business (Đukić, 2020). Housewives' entrepreneurship has faced difficulties throughout their lives due to family commitments. The potential obligation set by the families significantly affects the decision-making of the housewives. The research represents that housewives have limited time to spend in seminars, training, and workshops that can help increase awareness. The families considered housewives running the business is potentially neglecting the families and house responsibilities (Mesra, 2019). However, housewives are fully committed to their actions. The research represents that married woman find it difficult in allocating time to their enterprises and families (Azmi, 2017). Housewives are feared that spending enough time establishing the business would increase could break the families. In most of society, family commitment is endeavouring associated with females than males. The business concept increased in most of society, and the 9 discrimination is based on males and females. In most organisations, the leadership and management roles assure. In most cases, the women are given lower positions and assigned small goals.

1.3 [bookmark: _Toc102231643]Research Gap

The research seeks to understand the challenges and factors affecting the motivation of successful women entrepreneurs, especially housewives. The current research does not explain the strategies that can help break down women’s’ challenges. This study will discuss the quality of the housewives that helps maintain work-life balance. The theory McClelland Motivation theory effectively gives importance to need for the achievement, need for power and need for affiliation. The past researches does not focuses on need for the achievement, need for power and need for affiliation for women entrepreneurs, especially housewives.

1.4 [bookmark: _Toc102231644]Aim of the study

The study aims to determine the potential challenges and factors that affect the motivation of successful women entrepreneurs with substantial family commitments to begin their entrepreneurship.

1.5 [bookmark: _Toc102231645]Purpose of the study

The purpose of the study is to critically determine the changes and factors faced by female entrepreneurs in enterprises. The study potentially evaluated the workable solutions that help female entrepreneurs to release their full potential national development (Azmi, 2017). A major purpose of the study was to understand more about the difficulties experienced by housewives’ entrepreneurs in starting and running a new firm than it did about the difficulties faced by male entrepreneurs. 

1.6 [bookmark: _Toc102231646]Research Questions

The research objectives of the study are:
· What are influential and motivational factors for housewives’ entrepreneurs in developing their careers? 
· Determine the strategies that housewives’ entrepreneurs use to grow the business and overcome the barriers to success?

1.7 [bookmark: _Toc102231647]Research Objectives

The research question of the study is:
1. To identify the challenges women encounter in their family life that impede their
entrepreneurship.
2. To determine motivational factors for housewives’ entrepreneurs in developing their careers.
3. To determine how women cope with the challenges they face.
4. To identify the strategies that housewives’ entrepreneurs use for the growth of the business
and overcome the barriers to success.

[bookmark: _Toc102231648]1.8  Significance of the Research

 In the majority of the economies, businesswomen are the influential workforce. However, housewives’ entrepreneurial success effectively provides an effective competitive advantage for small businesses (Bala, 2019). The research shows that since 1985, women-owned businesses have enjoyed a high amount of profit and success (Cho et al., 2020). However, businesses owned by housewives play an essential role in the overall economy and keeping pace across the business world. It effectively represents that the housewives’ entrepreneur business generates 1.2 trillion in sales 11 annually. The research Tahir, and Baradie,(2019) effectively support in identifying the challengesthat homemakers face. However, this supports determining the factors that motivate housewives’ entrepreneurs to deal with all the challenges and the potential strategies that women use to deal with critical situations. Housewives' entrepreneurship has been considered the essential component for the drivers of the economic growth in the majority of the economies. The scope of the housewives' entrepreneurship is enhancing the work-life interaction and educating children (Adom, et al., 2017). housewife’s entrepreneurship is considered the most important aspect of the socio-economic transformation process in the majority of the developing countries. housewives’ entrepreneurship is considered the potentially converting the available resourced into the most valuable goods that provides an effective employment opportunity that will lead to value creation and social empowerment. housewives’ entrepreneurs that are successful not only make money, but they also act as role models for other women who want to start their businesses and establish their careers (Ariffin, Baqutayan, and Mahdzir, 2020). Female personality qualities should be recognised and utilised in the workplace and provide an opportunity for leadership. In the future, governments and educational institutions may utilise this data to build educational programmes that will encourage female entrepreneurship and help women succeed in their careers. 

1.8 [bookmark: _Toc102231649]Limitation

 There are various researches that are conducted on the entrepreneur that are potentially discussing profit growth; however, there is limited research on housewives’ entrepreneurs; thus, gathering the data is a challenging task (Muhammad, Robinson, and Nisar2019). Thus, the study is intrinsically based on the challenges and factors affecting the motivation of successful women entrepreneurs, especially for housewives, but it does not consider the successful women working in large enterprises their success is not discussed.

[bookmark: _Toc102231650]Project Structure 

The research is effectively based on five different chapters 
Chapter 1 Introduction: This chapter includes an overall background of the study. It includes the aim, objectives and research questions of the study. It represents the problem of the study and the significance of the study. This chapter of the study includes the purpose of the research, research gap, and limitation faced in the research. 
Chapter 2 Literature Review: It includes various authors' theories and literature. Thus, theories that include the literature are McClellan’s motivational theory that effectively discusses the need for achievement, need for power, need for affiliation. This study also includes entrepreneurship theory along with Maslow’s need hierarchy theory, including all the five basic needs that are physiological, safety needs, social needs, esteem needs and self-actualisation needs.
Chapter 3 Methodology: It determines the methodology used to conduct the study. This study chapter potentially includes the research strategy used to conduct the study, research design and research approach. This chapter includes the research process, research philosophy, and details about the instruments used to conduct the study. This effectively includes ethical consideration and validity, and reliability.
Chapter 4 Results: The results were extracted from the interview and survey questionnaire conducted by housewives entrepreneurs.
Chapter 5 Finding & Discussion: This study chapter includes the finding determined by research instruments. It effectively includes discussion from various of the researches and authors.
Chapter 6 Conclusion & Recommendation: The conclusion and recommendation of the study is determined. 
[bookmark: _Toc97479602][bookmark: _Toc102231651]Keywords 
The keywords used in the study are 
Housewives entrepreneurs: A woman who has housewives responsibility develops a new business face all the challenges and risk to achieve rewards
Motivation: The potential desire to achieve a goal.
Self-confidence: The attitude of an individual over its skills and abilities.

[bookmark: _Toc102231652]Expected findings: 

With the help of the interviews, the data will collect and the findings will highlight that the housewives’ entrepreneurs will face a lot of challenges regarding finance, motivation, gender discrimination, and self-confidence. Self-confidence is one of the major issues that is faced by the housewife’s entrepreneur. Findings of the research will also indicate that the lack of capital and the lack of support from the family affected the spirit of the women in starting the business. Also, such women who have a high level of knowledge about entrepreneurship could manage to overcome these challenges. It is expected that the results of the research will suggest that the lack of social support has a great influence on the housewives thinking of creating a business., housewives’ entrepreneurs have to deal with the social norms that are made by the male dominant society.

[bookmark: _Toc102231653]Chapter 2: Literature review

 The entrepreneur's current development plays an essential role in generating employment, and it reacted as the engine for economic development across the globe (Aparicio, 2020). The entrepreneurs have strong qualities, desire and ability to enhance economic development. Women are effectively running the business across the globe (Ghouse, McElwee and Durrah, 2019). Women entrepreneurs have been unpredictably shaped the economy. Housewives’ entrepreneurs have attracted the attention of the majority of people. It has played a vital role in job creation and economic growth in economies. It has rapidly increased the source of entrepreneurial diversity in a range of economic. There are various barriers and challenges that housewives entrepreneurial face to hinder entrepreneur success (Azmi, 2017).
 Women entrepreneurs were initially ignored in emerging economies, despite the sustainable contribution towards GDP and poverty alleviation (Uzodike, 2019). Women effectively face discrimination and gender inequality owning gender-biased power relations. Thus society, family pressure tends to affect women's performance negatively. However, various factors motivate employees (Panda, 2018). There are many challenges that housewives’ entrepreneurship face, including family support, self- confidence, motivation, risk-taking, and lack of business skills (Li, 2021). The women-run enterprises are successful due to the government's new policies, financial access, culture, and regulation. However, women can improve the performance of the business, employee behaviour, culture, economic, and environmental factor (Bhardwaj and Mittal, 2017).

[bookmark: _Toc102231654]Women Entrepreneurs 

According to Muhammad Robinson and Nisar (2019) women entrepreneurs, according to the 17 Global Entrepreneurship Monitor (GEM), have a considerable influence on the economies of many developing nations. The research discusses the potential inability of Women entrepreneurs to lead and make business decisions effectively. There are a number of factors that such as cultural background, social situation, and a lack of education, that affect women to take proper decisions. Schwartz (1976) conducted one of the earliest studies on female entrepreneurship, and it effectively elaborated the characteristics of women entrepreneurs, including motives and attitudes.

[bookmark: _Toc102231655]Women Entrepreneurial Intention 

 Women entrepreneurs are key players in increasing and enhancing the financial situation. In order for countries to emerge out of poverty, they potentially need to have a strong sense of entrepreneurial spirit among their citizens (Njaramba, Chigeza, and Whitehouse, 2018). Entrepreneurs are the most important drivers of economic growth, the creation of new employment, and the reduction of poverty in emerging nations, according to the World Economic Forum. Entrepreneurship has been used to achieve rapid industrialisation and accelerate economic growth in developing countries. A second point to consider is that small firms are frequently regarded as stepping stones to larger enterprises. The research Iwu, Nsengimana, and Robertson, (2019) represents that in the last 30 years, there has been an extensive increase in women's economic and political influence, and it is considered a more serious problem (Kothari, 2017). Women entrepreneurs make significant contributions to their networks due to their understanding and the great amount of time, energy, and money they put into their businesses (Pan, 2018). Women entrepreneurs also contribute to creating jobs, whereas women entrepreneurs do additional work for service providers and other business partners involved in side projects (Xheneti, Karki and Madden, 2019). In spite of an increase in the number of women-owned businesses in recent years. The study discovered that males have a larger proclivity for commercial activities than females. Moreover, the 19 research determines that women entrepreneurs did not have the same access to the circumstances and resources as men necessary to thrive in the entrepreneurial world.

[bookmark: _Toc102231656]Motivational factors

 According to Bhardwaj, (2018) the variables such as family support, self-confidence in their ability to achieve their goals, and increasing income all contribute to the success of housewives’ entrepreneurs. According to Panda ( 2018), the findings of the research, females are inspired to start a business by a mix of pull as well as push forces. Externalfactors that include a job loss or an increase in the unemployment rate might have compelled housewives to take the next step. The factors potentially include self-fulfillment or housewives wanting to retain their social standing (Panda, 2018). Thus, women frequently have a strong desire to maintain their independence. However, housewives who are dissatisfied with their jobs and significantly believe they have a business opportunity may employ a combination of push and pull methods. The research of Senna, Agbolosoo, and Eyaakor,( 2021) determines that in various businesses owned by the women, it represents that their family members and close friends work alongside the owners to help be successful in the business. Entrepreneurs generally agree that their immediate family is the essential financial, informational and emotional support. According to Kothari, (2017) most of the support and assistance came from family and friends in the beginning. According to studies, housewives’ entrepreneurs gain the encouragement and support of their families and friends (Ghouse, 2019). Housewives rely on the assistance of family members such as their husbands or father to achieve success. 
 Moreover, housewives’ entrepreneurship potentially supports fighting poverty and promotes the family's economic well-being, and it helps in the well-being of the society (Okoi et al., 2022). Women 21 entrepreneurship effectively motivate women for better education and provides significant health to children and families (Kothari, 2017). Thus, the women included in the economic engagement potentially support increasing income and employment and indirectly affect the family's financial position. Housewives entrepreneurs can develop a work-life equilibrium and provide the facility of work-family synergy that supports generating income for women and families. Housewives' entrepreneurship supports developing the socio-economic and entrepreneurial income on the family financial position.
 According to Kothari, (2017) past research, having a high internal motivation is also associated with becoming a successful entrepreneur. External factors are not as essential as they are in the case of entrepreneurs who believe they are successful. Female entrepreneurs who are determined to expand their businesses will take massive risks to succeed in their activities. It is frequently cited as one of the essential factors in entrepreneurship as a source of motivation. It was argued that the aims and requirements of women entrepreneurs were the driving factors behindtheir success (Senna, Agbolosoo, and Eyaakor, 2021). Women, according to reports, were able to overcome their obstacles in company development by combining personal traits such as a strong personality, self-confidence, self-determination, autonomy, and dedication to their jobs with other personal attributes. According to this notion, entrepreneurs' lack of self-confidence may prevent them from extending and developing their companies.
 
[bookmark: _Toc102231657]Motivations of Women Entrepreneurs

 There are various factors that effectively drive motivation, and motivation is significantly used to achieve goals. Thus, its essential function is to initiate and succeed in the business. The study was potentially conducted it represents that establishment of the entrepreneurial activities is an important part, and it is the choice that is forced by various of the different motivational factors (Meliou, and Edwards, 2018). Thus, in the case of women, the desire to bring independence 23 is the core reason for the women entrepreneur. 

[bookmark: _Toc102231658]Barriers faced by Women Entrepreneurs

According to Welsh, et al, (2017) the number of females participating in self-employment is significantly high, and limited research focuses on the challenges. The research determines that female entrepreneurs are effectively facing various different challenges in initiating the business, and the development phase is the most complex and critical in the enterprise. However, housewives were running small and micro scale businesses in are industrial sector is facing challenges that include low productivity, establishment of financing, and low labour force that can be used to enhance the business (Kothari, 2017). Thus, in the majority of the developing countries, housewives had to face hassles in developing their careers. There are a number of problems found in the service and retail business sector where women are effectively working. Housewives entrepreneurs have to face that includes work-family conflicts, access to finance is difficult, lack of entrepreneurial education (Adom, et al., 2017).
 The most common type of barriers that housewives have to face in the establishment of the business is the education level in low, women are not effectively trained to run their business, housewives have to perform list of home chores, legal and cultural constraints and face problem is the access of the formal credit (Agussani, 2018). Housewives in developing countries potentially have low self-confidence and effectively face the risk of sexual harassment (Kothari, 2017). The housewives face the consequences of the low financial aid; most investors do not trust women that they can be successful and run their business and face low management skills. Thus, housewives have lots of family responsibility for children and family; thus, taking the time to perform the official task is critical (Meliou, and Edwards, 2018). Housewives have to manage their children; thus, maintaining the balance between the family and business is critical. Housewives face difficulty in managing both the roles simultaneously, thus as personal and professional tasks. Thus, entrepreneurs 25 are potentially focusing on the business they have limited time for their family and perform the staying back home women’s role. Housewives have limited time to perform dual roles and make them belong to entrepreneurs.
 However, housewives have to face custom social problems, ethics, social-cultural values, mother, gender-based discrimination. The education level and the family background can be an influential factor for entrepreneurial activities (Meliou, and Edwards, 2018). Thus, in most countries across the globe, cultural factors play an important role in women’s entrepreneurship. Cultural values in countries are different from one another. Thus, in some countries, housewives potentially have restricted mobility that increases the problem of freely visiting public places and effectively participating in the mixed-gender program (Agussani, 2018). It potentially reduces their chances of benefitting from the business and skill-building opportunities. Women potentially need to have permission from families before perusing any business activities according to the tradition.

[bookmark: _Toc102231659]Theoretical framework

 There are various theories that significantly support the study. However, in this research, two different theories are effectively used.

[bookmark: _Toc102231660]McClelland’s Motivation Theory

McClellan’s motivational theory effectively interpreted how the need for achievement, power and affiliation significantly motivate people in the professional environment. The theory effectively illustrates that a person needs are not a natural phenomenon; however, a person adopt them during their life (Bhardwaj and Mittal, 2017). The needs are significantly shaped by the experienced of an individual, and it is effectively further classified into three different groups: achievement, power, and affiliation. Thus, three needs potential influence individual quality of performance.

[bookmark: _Toc102231661]Need for Achievement 

McClelland’s theory determines that people effectively want to achieve things and want to be known as successful people and considered as respectful people in a certain field (Rybnicek, 2019). However, the achievement theory is essentially applicable to those comfortable working within a hierarchical system that effectively rewards performance potentially connected with achievements (Ghouse, McElwee and Durrah, 2019).
[bookmark: _Toc102231662]Need for Power

 McClelland’s is a significant theory of motivation that interprets that a person with an internal desire to gain control and has an effective and strong authority over others. The persons that need power potentially aims to influence and alter other personnel decisions to attain their wishes. The needs theory represents that self-esteem is boosted if other people start accepting their ideas and review. However, considering suitable leadership roles, it is identified that a need for power (Noor, Isa and Nor, 2021). It effectively focuses on managing another team member efficiently and working hard to achieve organisational goals.

[bookmark: _Toc102231663]Need for Affiliation

 The third element of McClelland’s motivational theory is the need for affiliation. It effectively determines that people are keen to develop social relationships and enhance engagement with a certain set of people. There are various people who prefer to efficiently work in a group and 27 work hard to create friendly and long term relationships (Panda, 2018). The need for affiliation gives importance to an individual desire for social acceptance instead of achievement motive theory in which performance is the driver.

[bookmark: _Toc102231664]Entrepreneurship Theory

 There are various fields that are effectively involved within entrepreneurship theory, such as economic, business, technology, innovation etc. However, entrepreneurship theory has no exact definition, and it extensively has a variety of meanings. Moreover, the entrepreneur and profit concept was determined by Ludwig Von Mises theory to evaluate the concept of entrepreneurship (Baker, 2020). It is an entrepreneurship choice to invest or not to invest in the production. The theory determines that the clients fail to develop an inefficient and cheapest way to produce the product according to the customers' demand (Bhardwaj and Mittal, 2017). The entrepreneur suffered losses and was ultimately dismissed from their competitive entrepreneurial position. Thus, making the potential decision is a significant activity of the entrepreneur. The research evaluates that all the entrepreneurs are not perfect, and their performance is significantly affected for various reasons. Entrepreneurs are effectively considered innovators, potentially organising factors of the effective production and catalyst for economic change (Ghouse, S.M., McElwee, G. and Durrah, O., 2019).

[bookmark: _Toc102231665] Maslow’s Need Hierarchy theory

 Maslow Hierarchy theory of need is significantly based on human need (UYSAL, 2018). Thus, the theory is effectively based on five different levels, and each level has its components.
Physiological Needs
The need related to human survival and maintenance potentially influences human 29 behaviour. It is effectively based on the need of human life that includes food, clothes, air, water and necessities. If one of the physiological needs is effectively satisfied, it is no longer motivated (Saleh, et al., 2021).
Safety Needs 
Once a physiological need is effectively satisfying, the next essential need is safety and security needs (Li, 2019). The needs can be potentially fulfilled by enhancing economic security and protection from physical danger. 
Social Needs 
Social interaction, companionship and belongingness. It is significantly socialising and belongingness if the individual prefers to work in a group and need a member. 
Esteem Needs
The core component is self-esteem and self-respect; thus, need effectively includes self-confidence, achievement, competence, knowledge and independence. The essential fulfilment effectively leads to self-confidence, strength, capabilities etc. If the needs are not fulfilled, it leads to inferiority, weakness and helplessness (Selamat, and Endut, 2020).
Self Actualisation Needs
 The lower, intermediate, and higher needs of humans are effectively, and it is the final step under the need of hierarchy model

[bookmark: _Toc102231666]Chapter 3

[bookmark: _Toc102231667]3.1Methodology 

The chapter will help in critically evaluating the validity and reliability of the selected research method for this research. The aim of the research was to effectively determine the potential challenges and factors that affect the motivation of successful women entrepreneurs with substantial family commitments. To gain the possible results, the current study will follow the pattern of research philosophy, research technique, research design, research instruments, sampling, data analysis, and ethical considerations.
[bookmark: _Toc102231668] Research philosophy
The philosophy of research concerns a set of beliefs related to the nature of the reality sought. The selection kind of research philosophy that can be applied in the field of research is on the basis of a knowledge research system for the latest and most reliable knowledge about the sought reality is gained (O'Gorman, et al., 2014). Researchers change the concepts into knowledge in the future extension of research using the philosophy of research. Researchers in mixed methods use pragmatism philosophy for pointing out that it has direct relevance to the mixed method requirements. Researchers believe that pragmatism philosophy helps in providing a base in general for social science research and especially in research with mixed methods. Pragmatism as a philosophy depends on the assumption that researchers need to adopt an approach for philosophy or methodology that is most appropriate for the understudy research question. It is a problem- oriented philosophy that assumes that research methods are only effective if that help answers the research question more effectively. 
[bookmark: _Toc102231669] Research technique
 This research has employed a mixed methodology to effectively determine the potential challenges and factors that affect the motivation of successful women entrepreneurs with substantial family commitments. Mixed methods research uses pragmatic philosophy, enabling research from both inductive and deductive approaches, and as a result, allowing researchers to mix themes building and hypothesis testing within a single study (Schoonenboom & Johnson, 2017). Mixed methods research is a technique in which researchers in the same study, collect and evaluate both quantitative and qualitative data. In mixed methodology, open and closed data is collected to 33 answer the research question. In addition, the combination of methods provides enormous potential to generate a new method to understand the complexity and connections of social experience and to improve our abilities for explaining socially and generalizing findings (Salehi & Golafshani, 2010).
[bookmark: _Toc102231670] Research design
 In research, two types of research are there which include primary and secondary research. In this research primary research was employed for collecting data. Primary data is collected as a result of interacting directly with the participants by conducting interviews, and their insights are gained first-hand by using surveys. In the context of qualitative research, interviews are primarily conducted, open-ended questions are asked of the participants and the answers are recorded by the researcher. Interviews are particularly useful for uncovering the facts behind the experiences of participants and for searching for complete data related to the aims and objective of the research. The rationale to use qualitative research is to find answers that can help to explain the quantitative results that did not answer adequate evidence for the research question. In the qualitative section, recommendations for improving the circumstance are provided.
[bookmark: _Toc102231671]3.5 Research instrument
 Assessment tools help in focusing on the elements of research quality. The term is applicable to any tool focusing on research quality, covering other elements like generalizability and reporting quality. This study has employed two assessment tools including the interview protocol and the survey questions.
[bookmark: _Toc102231672] Survey
The survey is a multi-faceted methodological form that helps at various levels of the knowledge- as-action approach, assessing the gap found in the research and practice, identifying barriers and intermediaries, and assessing knowledge utilization (Yan, et al., 2012). The method of survey is efficient for researchers to use the data systematically on different topics, the information is usually quantitative and collected from a population that is large as a sample (LaDonna, et al., 2018). Survey questions are typically processed by collecting data, analyzing the data collected and finding outcomes (Stoneman, et al., 2013). The survey used in this study is divided into two sections. The first section includes demographic information and the second sections include 15 35 questions related to five sections including social support, family support, gender discrimination, financial barriers and education. Furthermore, five points Likert scale was used (Strongly agree to strongly disagree) for acquiring the responses on close-ended statements.
[bookmark: _Toc102231673] Interview
 Researchers gain detailed primary data by using the interview as a research tool to understand the participants' experiences, their way of describing those, and the value placed on those experiences (Castillo-Montoya, 2016). The interview protocol is a tool of research that asks for specific details that are relevant to the research goals. The researchers' questions are formulated in theoretical language, whereas the interview questions are made in the everyday language of respondents (Hunter, 2012). This interview was conducted with women entrepreneurs online. An audio recorder was used for recording the responses to the interview. The protocol of the interviews in the current study contained 10 questions that were open-ended.
[bookmark: _Toc102231674]3.6 Sampling technique and sample size
A convenient sampling technique was used for conducting this research as it ease the process of research for the researcher by allowing him to include participants as per convenience. The participants were selected online as per their availability. To interview 15 women successful entrepreneurs housewives were selected as participants who shared their experiences about the barrier they faced in their journey to success. Whereas for surveys, 100 successful entrepreneurs housewives were from different demographics and were asked to share their opinions. 
Inclusion criteria for primary data: 
· Participants who are successful entrepreneurs housewives 
· Participants who can speak and read the English language.  
· Participants who have struggled to reach where they are.
Exclusion criteria for primary data:
· Participants who have quit entrepreneurship and are only housewives.
· Participants who do not know how to write or read the English language. 
· Participants from well-off families before becoming an entrepreneur.
[bookmark: _Toc102231675]3.7 Data analysis

 As the study has employed a mixed methodology and used two different research instruments so the data will be analysed in two ways which include descriptive analysis for the survey and thematic analysis for the interview. In the descriptive analysis, the graphical representation of statistical data is defined and a summary is provided describing the data. The summary of the collected data is provided in the form of pie charts that simplifies the complex data. In addition, for the analysis of the interview, thematic analysis was used which helps the researcher to analyze, identify, and interpret the data by making themes that are found common in the responses of the participants.


[bookmark: _Toc102231676]3.8 Ethical considerations

The main ethical consideration in the primary data collection method is to ensure the participant’s anonymity and confidentiality. The permission was taken from the ethics committee for conducting the primary research. In addition, informed consent was obtained from the participants in interviews and surveys which included the reason for conducting research and giving permission to the participants if they feel any mental or physical harm in the process. The data retrieved through responses were kept on the laptop protected by a password and after transcription of data, audios of the participants were discarded. The principle of no harm was followed throughout the process.

[bookmark: _Toc102231677]Chapter 4

[bookmark: _Toc102231678]4.1 Results

The primary purpose of this study is to identify the challenges and factors that affect the motivation of successful housewives entrepreneurs with substantial family commitments. The result of this study is divided into two parts. The first part include qualitative data on analysed through thematic analysis. The second part contain quantitative analysis which was done using excel and frequencies were analysed.

[bookmark: _Toc102231679] Qualitative analysis

In the thematic analysis, the themes were made that are based on the participant's responses during the interview. The themes that are emerged from the participants were pieced together to make a collective experience for participants. The superordinate themes from the responses are listed below:

 (
Lack of entrepreneurial education
)


 (
Barrier and challenges faced by entrepreneur housewives
)

 (
Social attitudes towards women
)
 (
Lack of capital/funding
)




 (
Motivational factor including family support and personal characteristics
)






Figure 1. Themes identified during analysis
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 From the responses, it is concluded that the majority of women entrepreneur faced the issue of capital/funding. Moreover, banks do not consider women to the creditworthy, as they think that Barrier and challenges faced by entrepreneur housewives Lack of entrepreneurial education Social attitudes towards women Motivational factor including family support and personal characteristics Lack of capital/funding they give up the business at any time and as result, they don’t provide bank loans easily. So, women entrepreneurs do not have any alternative other than relying on their savings to start a business. As one of the participants said that;
“ I faced a lot of funding problems when I started my career, I was disappointed that how much
our society believe in male dominancy, then I decided that I will do my own and used all my
savings” (P3).
Capital is the essential component in women's ability to seize opportunities for their businesses (Neumeyer, 2019). Another participant stated that;
“ My husband supported me throughout my journey and he was the backbone of my success” (P1).
From the responses, most women highlighted that they faced financial problems to get their business on the road. Almost 7 out of female entrepreneur participants faced a capital problem at the start of their business. As these women also tried to get a loan from the bank but due to their nonexistent track record, they cannot get a loan, and this factor affected their motivation. As one participant commented on that;
“ I faced a lot of difficulties in starting a business, and I decided to take a loan from the bank.. but banks asked for the statement and some kind of documents that could tell my stability. But I don’t have such things that time because I just started my business and I don’t have enough record” (P4).
[bookmark: _Toc102231681]Social attitudes towards women

In a male-dominated society, women are viewed as weak, passive, and submissive. As it is common, that religious beliefs and traditions are not in the favor of women taking part in outside activities. Sometimes, society thinks that it must be the weakness of the man that his wife is working. A participant said that;
“ I don’t want to work under someone, as I believe that women could also run businesses and can lead a successful life” (P1).
From the interview results, it was found that the majority of the women started their businesses on their own and break the social norm. As they were willing to take risks and really wanted to work hard to achieve their goal. One of the respondents cited that;
“ I am just 23 years old, and currently I owned a hair salon because I always wanted to own a business, and with the help of my mother I achieved my dream and now my business is stable” (P6).

[bookmark: _Toc102231682]Lack of entrepreneurial education

 From the responses, it is concluded that the majority of women faced a lack of education problems in their journey. As it is one of the biggest challenges for the modern entrepreneur to have prior experience in running a successful business. Some women faced some experiences issues in starting the business. On this one participant commented that;
“I don’t have any expertise except selling clothes and now I am too old for the development of new and technical skills. Nowadays, accounting and English are become essential to gain a job” (P1).
On this another participant shared that;
“ When a started my career, I don’t have any professional skills and as result, my sales were affected” (P5).
The findings of the research indicated that women need assistance in gaining knowledge and
skills in the business. For example, one of the participants cited that;
“ I faced a lot of difficulties in setting the price of my services in the initial stage, as my motive was to follow the market price but my clients said that my prices are high” (P2).
From the findings, it is stated that women entrepreneurs are newly evolved in the modern organization, and one participant stated that;
“ Honestly, I was unaware of the word Entrepreneurship, but my family guided and motivate me to start my own business, but due to lack of knowledge I faced some difficulties” (P7).

[bookmark: _Toc102231683]Motivational factors

 Motivational factors that were observed during the analysis were support from families and personal characteristics including self-confidence and self-esteem. From responses, it is stated that most housewives’ entrepreneurs motivate after getting a positive response from their partners and siblings. On this one participant cited that;
“ My husband and my father were too supportive in my entire journey, and they understand me and guided me to develop a successful business” (P5).
From responses, it is stated that the majority of women especially, housewife’s entrepreneur used their family support to overcome these barriers. On this one participant stated that; 
“ My mother supports me in lending some money for my business and she also helped me in purchasing the business assets” (P8). 
From the findings, it is clear that the majority of the women faced financial issues in starting their own businesses, but they solved this problem form borrowing money from their family as well as from their close friends. Moreover, some of the women also did multiple jobs to get the extra money for future business. Participant cited that; 
“ My close friends financially supported me, she lend me some money for my business, also 
I worked as a part-timer to gain some extra money and she helped me to find a job also” (P4). 
When asked about the time management barriers, the majority of participants cleared that they overcome this barrier with the help of their family members. Some of them stated their other sand mothers-in-law help them in taking care of their children. Therefore, some participants said that they get help from the daycare centers or anywhere just to make the best of what they have. On this one participant stated that; 
“ My mother-in-law and husband agreed to take care of the children and I also allocate some time to teach my children” (P10). 
From some responses, it is clear that the majority of housewives think that they don’t want to work under the direction of other and this thinking motivate them to start a business. Being their boss gives the housewives flexibility to manage work and home simultaneously. On this one participant cited that;
“ I believe that I can do better in the business world, and lead a better future for my family” (P7). 
Another participant mentioned; “I knew that I could do this” (P1).
From responses, housewives’ entrepreneurs agreed that their own interest in the business is the main driver of self-motivator and this also led them to success. On this one participant stated that; 
“ Own a business was my dream since I was in secondary school. Thus, when I started my business I get self-satisfaction” (P9). 
Another factor that was identified included creativity and advanced technology as it also motivated the housewives’ entrepreneurs to develop a career. On this one participant stated that; 
“I use social sites including Facebook for the promotion of my services to my friends and customer also I get a large number of customers from Facebook. I think that their feedback will help me to grow more. As people came to me due to my unique services and products” (P10). 
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Descriptive analyses were used to draw inferences and the dataset was analysed in two-step including analysis of demographic information in the form of a table (see table 1) and women entrepreneur challenges using survey responses using a graphical representation. 
Table 1 
Descriptive analysis of demographic information (N=100) 

	Variables 	Percentages 	M(SD) 

	Age 	 	 
· 20-30 	                                        24 	 
· 31-40 	                                        42 	 

	• 41-50 
	24 
	 

	No. of years of being married 
	 
	5.46(2.76) 

	No. of children 
	 
	2(0.93) 

	Type of Business

• Advertising, sales and marketing 17
• Fashion, beauty and clothing 19
• Finance 17
• Education and training 8
• Property 11
• Health and medical 8
• Media 9
• Entertainment 11
	
	





Table 2 
 
Descriptive statistics of barriers related to women entrepreneurship (N=100) 
 

	Variables 	M 	SD 


	Family support 
	7.02 
	1.63 

	Gender discrimination 
	7.47 
	1.71 

	Social support 
	10.84 
	2.77 

	Financial barriers 
	7.41 
	1.42 

	Educational Barriers 
	11.13 
	2.40 




The above table showed that social support was the highest barrier that women faced. Moreover, educational barriers were the second most prevalent challenge housewives experienced, whereas, family support, gender discrimination and financial barriers were equally experienced by housewives.
[bookmark: _Toc102231685]Graphical Representation 

The pie graph was analyzed by computing the percentage of all barriers women highlighted which include family support, financial barriers, social barriers, personal barriers, and gender discrimination 
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Graph 1. Entrepreneur barriers to success and motivation 
[bookmark: _Toc102231686]Summery 
Both quantitative and qualitative data have verified five types of barriers including lack of family support, social support, financial issues, lack of education and gender discrimination. Lack of social support remained the most prevalent barrier. Also, results concluded that support from a husband or partner, self-esteem and self-confidence (personal attributes), and creative use of technology played a significant role as motivational factors toward a successful business. 
[bookmark: _Toc102231687]Discussion 
The study aimed to identify the potential challenges and factors that affect the motivation of successful women entrepreneurs with substantial family commitments. The study used semi- structured interviews and questionnaires to collect data and a thematic analysis approach to underlying the themes and the patterns of data. As a consequence, four themes that emerged from the data set are lack of entrepreneur education, lack of capital, social attitudes towards women, motivational factors, and family support. Furthermore, quantitative data also verified five main barriers (lack of family support, social support, financial issues, lack of education and gender discrimination). 
The lack of entrepreneurship education theme stated that without enough knowledge about the business and its consequences women cannot achieve success. Entrepreneurs' knowledge is essential to get the desired outcomes. As some women faced difficulty in running a business without proper knowledge. According to Setini et al. (2020), it is suggested that women entrepreneurs need to carry out the marketing practice through their creativity and effective knowledge. As entrepreneurship requires critical thinking and this education plays an essential role. 
The most challenging experience was the lack of capital/ funding for entrepreneurship. Through results, it is stated that the majority of women faced funding issues and did not get the loan for their businesses. Similarly, the study by Noor (2021), stated that the majority of women entrepreneurs did not get a loan from the bank due to their unstable bank statements and in such a situation, they have to use their savings and go for the funding for their business. Another study by Mendy (2018), stated that lack of funding or financial issues directly affected the profit of the business, and in such a crucial time some women had to withdraw their names from the business world. 
Another barrier was society's attitude towards women's entrepreneurship, which stated that in a male-dominated society, housewives’s entrepreneurs have to deal with the social norms that are made by the male dominant society. In society, women are considered weak and they are only supposed to take care of family and children. The findings of this research stated that 26.74 % of women faced negative societal attitudes toward their entrepreneurship. A similar study conducted by Harris (2021), stated that society thinks that when women entered the business world then their children and family will be neglected. Furthermore, similar to the current research finding 
Chatterjee (2018), stated that in business, women have to deal with different people and for that, they have to travel far away from their families, and such thing is not accepted by society and it continues the major problem that affects the confidence and motivation of women. Another theme that is emerged from the data is family support, as housewives’ entrepreneur has to face many serious issues regarding time management and financial support. As housewives’ entrepreneurs have to spend time with their families as well and in such situations, sometimes it gets difficult for them to manage all the things together. A similar finding found in Wang (2018), stated that housewives entrepreneurs in the USA face the same issue, regarding financial support, and then they have to sacrifice their routine and did extra jobs for their future business. Similar findings from Aleshchenko (2021), stated that housewives entrepreneurs spent their all savings just to start a business. 
The last theme that is emerged from the data is the motivational factors, as in developing careers, each woman has a different motivational level. Some housewives’ entrepreneurs stated that their interest and success is their motivation for developing business. Similar findings from Mendy 
(2018), stated that those housewives’ entrepreneurs who don’t want to work under any dictator are such women who wanted to grow professionally. According to the theory of Maslow's Hierarchy of Needs, self-esteem is supposed to be the most influential attribute toward self- actualization (success). Therefore, based on the above discussion, the results of the current study are consistent with the findings of previous evidence. 
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[bookmark: _Toc102231689]Conclusion

This study aims to evaluate effectively determine the potential challenges and factors that affect the motivation of successful women entrepreneurs with substantial family commitments. A mixed methodology was employed to have a clear understanding of what successful entrepreneurs have faced reaching where they are, and what kind of challenges and motivation they had that kept them going. By evaluating the results of the current study, it is concluded that the term women entrepreneurs are itself the biggest challenge for women as the term itself refers to gender discrimination. Entrepreneurs should be defined by their gender but by the achievements they have in life. Women who are housewives and entrepreneurs have more management skills them men as they know how to multitask. However, for some women who have more household responsibilities, it becomes difficult to make a work-life balance. Therefore, housewives who are entrepreneurs need to have the motivation to work for becoming self-confident and to contribute to the well-being of their families. Having a high level of motivation to work or start a new business in women entrepreneurs can lead them to be successful in their work. Another way to assure the success of women entrepreneurs is risk-taking abilities, and hesitation in decision-making can impact the performance of the business. Furthermore, self-confidence is very important for women entrepreneurs when making long and short-term decisions and can easily hold their own in the market and be successful. In addition, to connecting with customers and suppliers, financial interventions are very important. The results of the study have also shown sociocultural factors have an impact on the success of women entrepreneurs. It is also seen that on the way to successful women entrepreneurs face many barriers which include, not having support from a family member, lack of training, cultural constraints, and financial issues. The challenges for housewives entrepreneurs start with the tension between business and personal lives due to time management issues. Housewives entrepreneurs have low occupational experience or entrepreneurial skills and therefore require assistance in starting their business.













[bookmark: _Toc102231690]Implications 

There are theoretical and policy implications for this research to recognize and empower the entrepreneurial spirit of working housewives, which will result in empowering women socially and financially by eliminating barriers. These economic commitments can raise motivation in other women in society to provide financial security for starting and participating in these businesses. The theoretical contribution that the study has is that women entrepreneurs in developing countries can have the 'multiplier effect', showing the widespread contributions of women to their families, households, employment, and economic growth overall through well-being. The patriarchal context influences the idea of these women entrepreneurs to require a complete gender approach to business support that will lead to attractive business development policies and practices. 

[bookmark: _Toc102231691]Contribution of Research findings 
 
The findings of the study will help housewives who wanted to be entrepreneurs, have knowledge of the potential challenges they can face in the path that leads to success. It will also help them in being aware of the factors that can impact their motivation level to work. Having prior knowledge can be advantageous for them in terms of making strategies for facing these challenges. Moreover, this study will provide a guide for policymakers in considering these challenges for housewives entrepreneurs and making policies that can reduce gender discrimination in terms of job distribution, leadership, and decision making and provide fair chances for women for contributing to the success of their country. Moreover, this study will also help education institutions to include training courses for housewives to be trained entrepreneurs. 

[bookmark: _Toc102231692]Recommendations 
 
The deteriorating conditions of women entrepreneurs are the result of conservatism related to gender differences and suggest the governments need to take initiative in improvising and relaxing the condition for women entrepreneurs to work. Housewives who become entrepreneurs need family coordination, and support in terms of finance and environmental motivation from the government and society. Moreover, the right assistance at the right time can take women closer to the position in which they will be able to defend their status and make their contribution to the success of their country. There is potential and the tenacity in women to take advantage of the opportunities presented to them. In addition, it has been seen that a country cannot be developed if women are not integrated properly into a country's economy and for making the path of female entrepreneurship to be right, educational institutions need to introduce entrepreneurship courses. Training is crucial for female entrepreneurs so that they can take advantage of technology as it helps in saving time, money, and labour. Furthermore, women should receive free long-term loans and low-interest loans and guarantees. To encourage women entrepreneurs, creating opportunities and reducing barriers is compulsory. 
This study has been advantageous for creating awareness related to challenges and factors of motivation for housewives to be an entrepreneur as it used a mixed methodology to have a better understanding of women entrepreneurs’ opinions. However, future studies should include secondary data to know what researchers have identified further related to this topic. In addition, future studies need to identify the ways women develop their competencies to be an entrepreneur in creating a new venture. It is also important to identify in future research how socialization can help women in getting resources and growth capital. In addition, future studies should also focus on the management of male and female entrepreneurs’ careers and found similarities, differences and challenges and the way they overcome the challenges. Moreover, the role of government in promoting housewives entrepreneurs will also be interesting to study in the future.
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[bookmark: _Toc102231695]Interview Questions 
1. Why did you choose to enter your current field as an entrepreneur? 
2. How do you balance the role of a female entrepreneur, a mother and a wife? 
3. What was your expectation when you began your journey of entrepreneurship? Do you think you have reached your initial goals? If no, what is the gap between your initial goals and your current situation? 
4. What kind of challenges you have faced during your journey? 
5. How much influence does your education level exert on your entrepreneurship? 
6. What is the attitude of your family members (especially the most intimate ones) when you made your choice to engage your entrepreneurship? 
7. What kind of assistance you have received from your social networks? For example, the assistance of your family members, your friends, your colleagues. 
8. How did you cope with these challenges to become a successful entrepreneur? 
9. What were the main motivation or encouragement behind your journey? 
10. Do you like to add few words in conclusion? 
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[bookmark: _Toc102231698]Demographic Information Sheet

1. Age
• 20-30
• 31-40
• 41-50
2. No. of years of being married _______________
3. No. of children ______________________
4. Type of Business
• Advertising, sales and marketing
• Fashion, beauty and clothing
• Finance
• Education and training
• Health and medical
• Property
• Media
• Entertainment

[bookmark: _Toc102231699]Housewife Entrepreneur Challenges Questionnaire

	There was enough support from family with my decision of being an entrepreneur.
	Strongly disagree
	Disagree
	Neutral
	Agree
	Strongly agree

	My family supported me finically for my start-up.
	Strongly disagree
	Disagree
	Neutral
	Agree
	Strongly agree

	Being a mother, I face issues in managing my work and children
	Strongly disagree
	Disagree
	Neutral
	Agree
	Strongly agree

	My family help me in my domestic responsibilities.
	Strongly disagree
	Disagree
	Neutral
	Agree
	Strongly agree

	The financial difficulties I faced in the market were result of gender discrimination
	Strongly disagree
	Disagree
	Neutral
	Agree
	Strongly agree

	Gender discrimination is the major issue for women to be successful entrepreneurs.
	Strongly disagree
	Disagree
	Neutral
	Agree
	Strongly agree

	I feel personal barriers (lack of self-confidence, self-esteem etc.) when starting my own business
	Strongly disagree
	Disagree
	Neutral
	Agree
	Strongly agree

	There is special support from legal and regulations of the Government for women entrepreneurs
	Strongly disagree
	Disagree
	Neutral
	Agree
	Strongly agree

	Society today encourage household women to take on the challenge of being an entrepreneur.
	Strongly disagree
	Disagree
	Neutral
	Agree
	Strongly agree

	My entrepreneurial endeavors were impacted negatively by the Strongly disagree Disagree Neutral Agree Strongly agree traditional views of society related to household women.
	Strongly disagree
	Disagree
	Neutral
	Agree
	Strongly agree

	I faced issues regarding loan form bank
	Strongly disagree
	Disagree
	Neutral
	Agree
	Strongly agree

	I took assistance from experts for financial and legal issues
	Strongly disagree
	Disagree
	Neutral
	Agree
	Strongly agree

	My current line of business is related to my previous skills and experience
	Strongly disagree
	Disagree
	Neutral
	Agree
	Strongly agree

	There are sufficient training opportunities for women for gaining the required skills they are lacking.
	Strongly disagree
	Disagree
	Neutral
	Agree
	Strongly agree

	I faced several challenges due to lack of skills and education related to business
	Strongly disagree
	Disagree
	Neutral
	Agree
	Strongly agree
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