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[bookmark: _Toc39758488]Introduction
This report is based on the planning and development of the blog posts. In this report, it has been discussed how I planned to create the blogs. In order to create blogs, there are some marketing models used. These marketing models have been explained in this report and how they were beneficial for the blogs. It has also been discussed how these models support the overall marketing campaign. 
[bookmark: _Toc39758489]Marketing principles
According to Kotler et al., (2016), marketing is the most important aspect for companies in order to generate more revenue. There are four principles (4Ps) of marketing. These principles are vital in order to do perfect marketing. The 4Ps stand for product, price, place and promotion. I have applied these principles of marketing in my blogs. Price is the most important aspect of any product in terms of marketing. Price is the primary thing that attracts people (Kotler et al., 2016). Keeping this in my mind, I have introduced discounts for every product. I have done this because when people see the price of the product is low, then they will attract to the products. It increases the sale of the products of the company. 
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Figure1: Marketing principles
(Source: Nuseir and Madanat, 2015)
Product is equally important as the price. Adidas is a well-reputed sports brand all over the world. The product quality of Adidas is excellent. Therefore, there will be no issues regarding the marketing of their product. The place is also a vital factor. Due to coronavirus, people are not able to go outside. That is the reason I have mentioned in the blog for home delivery of the products. It will attract more customers. Promotional of the products has been done only through social media and websites. Social media and websites are the most important areas to promote products and offers. All the offers and product details regarding the sale will be on the official website of Adidas and other social media platforms. This is how marketing principles helped me to make the blogs using all the principles of marketing. I have made those blogs by following these principles. I have mentioned the low price of the products and home delivery because of the lockdown. These blogs included all the essential elements of marketing. 
[bookmark: _Toc39758490]Planning and developing the blogs 
I have searched a lot in order to make blogs. I have analysed the condition of the people. This is the first thing that I have done. After analysing, I have found that people are not able to go outside because of the lockdown until coronavirus disappears. Based on this, I have mentioned only the home delivery option instead of any other way in my blogs. Products will not be available in the retail stores of Adidas. Then I have analysed that in this situation people cannot afford high pricing of the product. That is the reason I have mentioned some discount offers for sale on my blogs. Everybody knows the product quality of Adidas. All the products such as clothes, accessories, shoes and gym equipment are excellent in terms of their quality. That is the reason I have highlighted only the name of the products. I thought that the product name is enough for the customer. Even if they wanted to see the products, then they can visit the official website of Adidas. I have found that social media is the best platform for promotion. Therefore, the sale regarding offers and information will be on the official website and social media pages that I have mentioned in the blogs. All these things are necessary for a marketing campaign. I have included all these in my blogs so that the marketing campaign can be done properly.  
[bookmark: _Toc39758491]Marketing models and theories 
Marketing mix 7Ps
This marketing model is similar to the marketing principles; however, here 3 more Ps are added. 7Ps stand for product, price, place, promotion, people, process and physical evidence. The first 4Ps are already discussed in this report. According to Boonpradub and Thechatakerng (2015), for marketing, it is essential to understand let people who will contact them.  The process is the system of delivering the products to the customers. Physical evidence is the elements of customer experiences (Abedi et al., 2015). While making the blogs, I have applied this model by stating home delivery process and questioning option as feedback. Feedback will be considered as reviews of customer’s experiences. 
[image: Marketing Theories - The 7Ps of the Marketing Mix]
Figure2: 7Ps of marketing mix 
(Source: Arif, 2016)
SOSTAC model
SOSTAC model is a well-known marketing model. It helped me a lot for making the marketing blogs for Adidas. SOSTAC model stands for situation analysis, objective, strategy, tactics, action and control (Ryan, 2015). This model also helped me to make blogs. I have analysed the situation of the company first. I have found, due to lockdown their retail stores are closed band the sale of their product almost off. The objective of the company is to sale more by satisfying their customers (WIDI et al., 2015). Based on this information, I have made strategies for marketing. They are such as huge discount and home delivery service on online shopping. As a tactic, I have mentioned that the promotion will be done through social media and official site of Adidas. In terms of action, I have mentioned a discount sale for the people, and that will be controlled by the marketing and social media operators, and website operators of Adidas. The whole plan has been made with simplicity so that the marketing will be easier for the Adidas during this situation.
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Figure3: SOSTAC Model
(Source: Wijaya and Hermawan, 2018)
In order to make the blogs, I have applied the marketing orientation theory. This theory explains that in order to be successful companies must fulfil their needs and wants to satisfy them in every situation (Kiessling et al., 2016). This theory says that customers must be satisfied in every situation so that marketing will be successful. Due to lockdown, people cannot go outside for shopping. In order to fulfil this need, I have made blogs regarding online sale with huge discount. Through this, people can order their products at a cheaper price and get delivered to their home. Therefore people will be satisfied more in this situation the selling process goes on for Adidas.  
According to Network Theory, the relationship between customer and company is the most important factor for marketing. This theory also states that the company should create a broad network so that they can satisfy their customers and build a healthy relationship between them (Michael, 2016). Based on this theory, I have included the home delivery facility and online purchasing even in this situation, to make the customer satisfied. It will help to build and maintain the relationship between the company and customer in this vital situation. 
[bookmark: _Toc39758492]Conclusion
This report reflects the planning that I have done in order to make the blogs. There were some models that have been used for creating blogs. Through this report, it has been found that the marketing mix is the best method for marketing. This method consists of four essential elements of marketing. They are such as product, price, place and promotion. Through this report, the importance of these marketing principles has been assessed. 
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