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Abstract 
This dissertation will be exploring the vibrant conversation of the use of design activism and How has it influenced the state of politics today, by exploring examples and themes of activism in order to create a compelling answer to this dissertation question. It explores the compelling nature of design activism using graphic design has a Pacific point of view for the augment, while examining the use of design within a protests and how good design can create a positive influence and impact in our society. 
By the focus on a variety of different cultural issues, artist and designers, this aims to create a sense of how design activism is creating cultural narrative in politics within the 21st century activism by highlighting different movements in order to gaining public interest.   
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Introduction 
Design surrounds us in every part of our daily lives from the websites we scroll through, to the billboards and advertisements. This dissertation will seek to explore and focus on design and design activism and how its influence has affected the state of politics today. The key ideas and aspects of this dissertation will be discussing design activism and how it has been a growing topic and why it is important in today’s politically charged world, while looking at protesting examples from different eras and how design helped its course. The exploration of political designers such as Shepard Fiery and other relating designers and movements. But today we are living in a politically charged environment that has been bigger than ever. To say that art and design can be singly narrowed into a field of what is right and what is wrong is false. There are many ways art and design practices can be politically active. This dissertation will be exploring these ideas in depth and detail by looking at different designers’ perspectives towards this topic; whilst, considering demonstrations of political acts from protesting to sign design.   











Chapter one - Design activism
‘Design directly expresses the cultural, social, political and economic complexion of a society, and it thus provides a snapshot of that society’s condition. Design matters: it is too important just to celebrate, collect or historicize. The world situation demands that we develop a greater awareness of design’s explicit and implicit values and their implications and exercise a greater control of design in our societies’ (Whiteley,1994 pg159)

Protesting and activism are terms that often come under the same umbrella term, while the two do necessarily overlap at time, they both have different connotations 
While “activism” is often and an already used word for protesting, however activism can overlay with many different forms of political agendas and take on wide forms and rages, from political campaigning, traditional forms of media to more recent with the likes of digital activism (Grace, 2016). Protest and activism, generally, are both tools that are used to create social and political change. 
[bookmark: _Hlk524348717]Design activism is a growing topic for research and interest for the past decade.  According to Julie Anixter (2016), design activism can be defined and broken down into four elements. It can represent the key centre of a designer’s role by creating and promoting social change.  It also raises awareness of the different values or beliefs an individual might hold; In relation to topics ranging from sexism to climate change, for example.  Finally, it questions the audience’s values and encourages them to think about the understandings of their everyday lives (Anixter 2016). But this rise of design activism calls designers into action, to address the changes people are facing environmentally, economically, and socially (Zajzon,2017). Design activism is a vast field of research, and therefore, cannot be centred around one specific element of Art and Design. Instead, it can be found across different art practices including fine art, illustration, music, product design, street art, architecture and fashion but for this dissertation graphic design will be the main example used. The graphic designer's role is not to partake in boycotts, protests, demonstrations or some other kind of political act per se, but rather lend its power to the resistance and the protesters. Jordan (2001) in his book activism!  Suggests that new and contemporary activists and designers take the consideration of ethical issues “that may underpin or inform future society. Activism within a design is meant to represent the emphasised the relationship with political activism. But even though design and activism may share some features with political activism, they should not be compared one-sidedly (Markussen,2011). Design can challenge the underlying, implicit ethics of the explicit forms we create. 
Graphic Design has always been firmly rooted in the association of social and political activism. Graphic design is about using the strong power of visual communication to encourage transformation to our community and can have a mutual benefit between ethical and cultural issues. By raining the voices of groups and people that would normally be overlooked. Graphic Design has always been incredibly socially conscious, looking at conscious design or activism as something separate limits the potential and ideas of what design activism can be, but to establish the change people want to see, Graphic Designers will need to stay as mindful of the terms and surrounding of issues of being socially good within activism (DeVore 2012). 
As touched upon earlier, Julie Anixter (2016) an executive director of AIGA, in her talk at 2016 HOW Design Live, uses four examples when It comes to designers as activists. One - to solve complex problems; two -accelerate change; three - engage communities; and four - to create impact (Anixter,2016).  Anixter states that designers should be encouraged to reframe their work and careers in order to become an activist, that Graphic design is now becoming the new form activism. However, designers like Jazmyn Latimer (2017) has vocalised a different perspective to the idea of a designer being an activist. Jazmyn is the lead designer and researcher at the code for American untangling the justice system (Latimer,2017). According to Latimer (2017), usually when thinking of activists, people think of Martin Luther King or the Black Lives Matter movement; they don’t think of Graphic Designers (Anderson 2016). While this may be true, there is no reason why designers can’t accelerate change. Designers are not just visual people, nor just makers, they are great at the craft of design.  
"Design activism uses design thinking to create products, environments, solutions or services that enhance the quality of life for the other 99%" (Anderson 2017).
A design may not create solutions for everything, but it can certainly try. Graphic designers are addressing problems from emotion, logic and society, they fill a radical need for creativity. However, a design is not necessarily to be understood as only thinking or a method of solving several problems. It can contribute to many other factors and methodologies. Graphic design teaches it is a tool of influence that can change the thinking of entire nations, to convinces individual people how to think, vote and live and for the influence of being used to persuade. But the question that must be asked is who is benefitting from this? Graphic Design and activism are now important because it's always been important. A history of graphic designers calling for change is now bigger than ever. Graphic design has always had a complex relationship with the idea of politics (Jensen, 2018). With Graphic Design and politics taking the front seat with the rise of social media and how it plays the role of our main source of news. For many of us the growth of social media is shaping our understanding of modern activism and protest, because we live in an imaged based media world. The impact of the Graphic designer has never been greater, and now the social role of designers has become progressively more important.

Protesting
In recent years from the strong growth of design activism, there has been something of a revitalisation of political protests and marches. From BLM in the USA, the Women’s Marches around the world, (Battle of ideas, 2017) and even an international protest organised by scientists in defence of evidence. There has almost been a resurgence of protest that has been increasingly happening, not only in the form of digital protesting but also in the streets. The idea that people can't change what's already happening but can ensure that huge change and progress can happen to tackle problems that aren't lost. 
Many protests can take many numbers of forms, some being controversial, violent to peaceful. There are many different interpretations that can be localised within the public.  One being that Protest is a very important tool to retain the democratic structure of society (Reniz 2017). Or how Tali Hatuke (2018) in his book the design of protest, compares protesters to roles in theatre, and when its used in the likes of protesting it defines the relationship between leaders and the audience, and how the act of protesting as a designed event with the use of public spaces that can challenge the institution of power. 

[image: a Black Lives Matter protest in Toronto][image: A large crowd walks down Pennsylvania Avenue after the start of the Women&#39;s March on Washington on Saturday, January 21, 2017. Organizers said the march is sending a message to Donald Trump that &quot;women&#39;s rights are human rights.&quot; Similar protests unfolded across the country.]
(Figure 1)                  (figure 2)
It's easy to be critical of many of the new protest movements, like the BLM movement being compared to the Martin Luther King marches. They both vented change into people, but now movements like these are adapting their tactics in order to be noticed, because protesting in this way has become the norm. precisely because it's no longer a question in securing legal rights, the BLM movement is attempting to cause a shift in attitudes, because now it’s them defending the rights they already achieved (Leech,2017). Much like the women’s march was a kind of preventive against the Trump administration. Kirk Leech executive director, European Animal Research Association (EARA) (2017) argues that there could be an argument that the aims and needs of protesting are now changing in the world. Activism isn't necessarily around the formal idea of rights anymore (Leech,2017), but for the government to recognize the problems that are happening, and to create change, but sometimes many must do this alone. 
It has almost become a staple within out daily news, throughout history, many individuals have come and joined together to protest powerful figures and the injustices. What has been noticed with protesting, is that now the physical protest has also become a way of producing content for online dissemination, so the idea of online and physical protesting has started to work closely together. To use a protest as something striking as Instagram pictures or other social media, they can be spread wildly, and is deliberately done by the public. We're living in an interesting historical time where a lot of people have felt that a lot of the problems that are being faced, are problems that have been solved in past movements. There is almost a certain kind of frustration or engagement that progress isn't linear, and that certain signs or graphic designers will reflect a certain struggle that is happening globally.
Being a person who is proactive is to taking action and control within the situation by causing the response to happen sooner than later. If a person wants to change the world for the better, than the best chance they have is to stand for what they believe. Even if thousands or even millions contribute, it was that single person at that moment who thought to do something. And even if the person looking for that change didn't necessarily receive what they wanted from that idea, at least there was something learnt, and at least the issue being vocalised managed to be brought cased. And the idea of the journey in order to create that change is far from over.

Chapter Two: The Art of the March
The art of the March project was created and dedicated to the organisers and participants of the woman's march of 21 of January 2017. Art of the march is an online archive and interface of the signs, posters and creations collected at the aftermath of the Boston woman's March 2017 (Renzi 2017). The website contains over 6000 digital images of signs that were placed by protesters on the iron fence of the bastion commons old central cemetery grounds. The collection provides an insight of complete signs brought to the protest, full of their range of emotions, issues and visual expression. Each sign collected was a handmade and unique piece created by the protesters themselves, at the same time still connected to the idea of being a rich internet meme of cultural references, themes and visual styles. 
[image: http://artofthemarch.boston/images/image5.jpg]
Figure 3
Beyond the political statements and the learning of those who took part in the woman’s march, the collection of signs reveals a wealth of information on the state of civil society in the age of the world’s political climate while being an instant social communion network. They work as a speech on the current political state, bringing together a voice and vision of the social and political movement of today’s era, bringing old and new aesthetics to the idea of social and political movements and protests. 
Graphic designer Deva Pardue states that protesting, and design doesn't nearly create the change people are looking for, but it is aiming to embolden and galvanize enough people across a socio-economic background to mobilize for a cause people fight for. To do that successfully it must have a soul. It should be something that can be re-created and shared upon (Pardue 2016 cited in Lanks 2016).   





Shepard Fairey
All types of designers use their art to present political ideas, an example would be the likes of Designer Shepard Fairey who express his politics through design. Fairey is an American artist, designer and activist, best known for his 2008 Obama Hope poster (Martinique 2018). Fairey provokes with his work, he addresses some of the major problems we are facing today. This can go from income inequality, climate change, sexism, immigration and racism. Fairey first emerged from the skateboarding punk scene in the 1980s (McGuire, 2013), soon becoming one of the most influential street artists of his time. He trained in graphic design in 1992 at the Rhode Island school of design. 
In an interview Fiery did with the Design Museum he talks about the digital tools and the likes of social media, this means that more people are becoming more empowered and how these tools in some ways have helped the likes of activism. At the same time, this has resulted in people merely doing things that is only convenient to them. Or how his Obama Hope poster demonstrates that grass-roots activism can make a difference and that none of us are powerless in today's age. Fairey’s work has been seen and has appeared across the streets and the web over the last decade, and during these times its always in the mists of a political issue or struggle (design museum 2018).
[image: Shepard Fairey inauguration posters][image: Shepard Fairey inauguration posters][image: Shepard Fairey inauguration posters]



(Figure 4,5,6)


                Figure 4                                             Figure 5                                           Figure 6

With the likes of pollical design there must be a thinking process done, encouraging those to think about an issue in a way they may not have thought deeper about (Design Museum, 2018). Imagery and symbols can translate complex issues and ideas that can be seen as far more challenging as creating any kind of art piece. The positive thing about good design is that they can cause an impact to people emotionally and destroy any pre-existing biases that the person could be holding. Graphic Designers should see the world as something of a challenge, something it can be changed by something they do.  At the same time, there are always subjects that can be changed, from one way to another even without a Graphic Designer's guidance (Keshavarz, 2015).
There’s has been a long history of using art to make a political statement. Nearly a century ago, the anti-war Dadaists and painters like Diego Rivera, a dedicated Marxist who advocated for workers’ rights, were creating art meant to drive social change in such a complex connected world the ability to think strategically. Communication is a key message especially when thinking about Graphic design for good or activism. Sharing the same ideas as Fairey but in a different form of media, Josh MacPhee is a street artist/designer who also partakes in the idea of design activism. Street art is a powerful tool of communication within the world, it can help face oppression, and help send the message straight to the people much like Graphic Design. MacPhee states that he got involved in the world of politics through the street art/design culture, the idea of using skills that address a certain issue feels important (Jaafari, 2017). 

Sign Design
Banners and signs have always been an act of visual and decorative element within protest over the past decades (Mclaughlin, 2017). Where there is protesting there are signs, they are a key tool in the role of protesting. When a sign is created that person has become a part of the design activism movement. Why the sudden resurgences of signs, and how are they similar or different to those of the past? Today they are sharper, meaner and more humorous maybe they have become more prolific and cleverer. Protest signs for many reasons, now serve in protest as a quick, fast often catchy sometimes funny, sobering way to get complex political issues, messages and ideas across (Jackson, 2017). This is because now that's how people are communicating, and they take the tools of expression into their [image: https://img.huffingtonpost.com/asset/5b48dac72000009c00373092.jpeg?ops=scalefit_950_800_noupscale]own hands to convey a very powerful idea (Velour 2018).
[image: https://img.huffingtonpost.com/asset/5b48d92e1900004b004fb6cd.jpeg?cache=ypOri6MscC&ops=scalefit_950_800_noupscale]
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Many Graphic Designers put their skills and services out there to spread their own political beliefs. Using Graphic design as a provoking mechanism to debate or even educate, often producing an alternate narrative to what is being preached by the mainstream media but rather for the people who don't have to voice too. This shows how Graphic designers are at the forefront of what is being created and how they are the cutting edge of the protests being held.
Posters, banners, badges and more are the traditional form of media within protesting. These can now be made and shared throughout the digital universe, to be able to expand the reach through a whole new form of media. But the power of some designs come to form the diversity within the protest to communicate and message to the masses. To say a person must be a designer in order to create is false, the best-known designs from protesting have come from participants within our culture. 
Digital Activism
With the likes of the rise of technology infusing itself with the world, you could say that aspects of activism and Graphic design have been shifted into the world of the internet. Just like the other types of activism, the digital movement of activism can come in many different forms and names one being; virtual activism (Sliwinski, 2016). How has digital activism transformed the idea of political protesting and design? With smartphones and the internet there has been a way of political protesting and events being organised helping to create thousands of new supporters to stand for diverse ideas and causes (Karatzogianni, 2016). With this kind of activity becoming an everyday occurrence, the new form of digital activism is now emerging. Digital activism is often a bypass within the existing world of politics, new social movements and campaigns. Instead, this new wave of activism is taking advances of new technology in order to provide an alternative way of projecting society and the economy.
With new technology, a sense of democracy within graphic design has been created, being utilised by the many and the powerful alike. Now traditional media rubs its shoulders with the hashtags and the memes, constructing Graphic Design as crucial in giving an audience a political voice. Arguably technology has empowered grassroot activists, demonstrating that graphic design makes a difference to the foreground of activism. Creating a role in how people are being informed, entertained, educated and provoked (Jensen, 2018). 
While the idea of digital activism has grown, and the physical protest may have changed over the years, the awareness of them has not. At the core of every person, group or nation is a feeling of injustice that has caused this idea to protest. This started with people in the streets, through to television, and has now created an uproar within homes and workspaces through the internet and social media (Sliwinski, 2016).
There are many unreported, speeches, protests and marches, and a great amount of determination that unfortunately may not lead to much. With digital politics this requires a new kind of intellect, ideas, design and power. Although creating the awareness around an issue is one of the first steps, online activism and design are not only telling but it's    essential. Digital activism outspreads beyond the commitment of joining a cause with just a simple click of "thumbs up". Much of today’s generation’s activism is about creating strong and memorable visuals, because now that’s how people are communicating, and will be for many years to come. Now there are many different advantages to using different forms of Graphic Design and activism that has been created throughout many years and generations. 


Chapter three- the advantages

Throughout history and many social movements, small groups of people are loosely connected but share one thing in common, their united power against a shared purpose. Protests have created a transformative change socially. Protests have played an important role in highlighting citizens being heard, seen and acknowledged. This type of activism is critical for creating the groundwork and impacted for change. Inspiring millions to take actions further. The three examples used are the idea of different forms of the idea of protesting from physical to movie inspired.  

The book bloc/ advantages of a protest
The book bloc from their present-day form first appeared in Rome of November 2010 (White, 2014) they were a part of the protests of the radical cuts to the country’s university systems. The Cutting and slashing public education for schools and universities, for culture, art and entertainment. The book bloc’s use of books as bodily protection to oppose the violence from the government and police force by those of many who believed that knowledge is always the expression of freedom. (v&a,2014) it first began with the Italian students act, occupation and creating oversized, hand created, book covers as shields and banners. By using bring books into the streets of a political protest, they were drawing the attention of the violence at heart of the government. When police kettle the protesters, baton them or charge at them it would only show the police violence not only against an individual but the state of the violence against expression, art and education (admin, 2010)  the idea of books themselves being the shields against the fighting and the violence of the police is interesting, they are effectively comrade of the arms of the protesters. It reveals something profound about how protesters conceptualise books. Yet at the same time, they possess an independence and power. 


[image: Image result for book bloc]
Figure 9
The protest represents the technocrats of finance and what the politicians called a ‘lost generation' It was in this grim setting in Italy that students came out and broke their silence, taking to the streets to fight back "if you block our future, we'll block the city"  the book slides in terms of their symbolism and concrete, are the manifestation of the revolt. Just as knowledge and communication require social relations in order to exist (v&a,2014) The shields won over the support of the wider public and the book bloc spread over the next years making appearances in the likes of London, Genoa, Milan, Manchester and Madrid. The shields had their own personal appeal; anyone can choose their own book, anyone can make their own shields, and anyone can pursue their own rebellion. book bloc press release from London in 2010 explains that “books are tools, people teach with them, learn with them, play and create with them. But sometimes we have to fight back with them.” (Amsler, 2010) 
[image: Book_Bloc_Inline]
Figure 10

silence = death/ advantages of a poster
While there are physical protests, sometimes a protest doesn't need to be a physical being in order to create change. The poster provides an easy and cost-effective way of communicating a certain message to the audience. Effective posters can lure people for a specific course or event, alerting the masses to this one issue.
 Posters can stay within the targets minds and can become a great tool for creating awareness (Tolliday, 2018). The silence = death poster/campaign is a perfect example of this. The primary idea of the poster was first created In 1987, six gay activists Charles Kreloff, Avram  Finklestein, Chris Lione,  Brian Howard, and Jorge Soccaras Oliver Johnston (Baumann, 2013). T#he poster was designed by Avram Finklestein, frinlestein is an activist, designer, artist and writer living in Brooklyn, and a founding member of the Silence=Death. The primary objective of Silence = Death poster was one to prompt the LGBTQ community to organize politically around AIDS and to imply to anyone outside the community that they already were. The poster helped sell activism in what Finkelstein says was then still an apolitical moment.  Posters are designed to capture an audience’s attention; the design of the poster came from the visual and graphical trends of the time. From the black background carving its own spaces within the commercial clutter of the advertising movement of the time. Design to capture an audience from two different perceptive from the eyes of the people who experience Manhattan from different views from bus to car to people who might have never experienced Manhattan. 
The tagline was a provocative and declarative meaning behind it meant to stimulate a feeling of inquiry and emotion, the concept of silence = death slogan came from the communal silence of the HIV/AIDS due to the nature of the political stigma and silencing of the government against the illness epidemic (Baumann, 2013). 
[image: https://s26162.pcdn.co/wp-content/uploads/2017/11/silence-death-poster.jpg]
Figure 11

In its essence, the pollical poster is a public thing. It comes to life from public spaces. An individual might have designed it, but it belongs to those who respond to it. But sometimes a political act needs more, it needs a bite, catchphrases in a plain language (Finkelstein, 2017) and at the heart of that is a poster. It's something with power, if a person was to stop in front of one or to give it a second look “when people need to communicate, I would always remind myself, that there is always the streets” (Finkelstein, 2017). Then that's the power it holds. But the idea of a pollical poster playing a role in the understanding of social change is something that evolved over time and now is one of the main factors in creating the start of a political movement. 

the Grenfell tower billboards/ Advantages of a billboard 

Grenfell billboards is another example of a protest not necessarily needing to be physical in order to make a pollical statement. The use of billboards has continuously been a popular form of researching the public. The billboard is something that can transform a scenery of a place in which people live in, can change towns and cities of many. Billboards are a great way to spread a message to an audience. To reach where they live, travel and work. Unlike many other forms of advertisements such as radio or tv, very much different from them, is that a billboard cannot be switched off. With Internet-based advertising, it doesn't disappear as quickly as it does arrive. And with the use of a billboard makes a political statement in terms of getting the issue to a large demographic is something that the jutice4grenfell activist group did.  
[image: https://video-images.vice.com/articles/5a859a5fae534c5e008dba3e/lede/1518707100190-DWE1CJvW0AAUeYG.jpeg?crop=1xw%3A0.8490566037735849xh%3Bcenter%2Ccenter&resize=650%3A*&output-quality=55]
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After the eight-month mark of the events of the Grenfell town fire, the massive fire ripped through a 24- block of flats on June 14th, killing 71 people (Rittenhouse 2018). The campaign was created by a community organization called justice4grenfel formed by a group of survivors and members of the local community. The idea behind the campaign was based on the 2017 film “three billboards out ebbing, Missouri” the film depicting a mother using traditional advertainment to pressure the local authorities to investigate the unsolved murder of her daughter. The campaign is about using the power of advertising and a message about demanding justice. The more you keep a case within the public eye, there is a better chance of getting the case solved (Wolfson 2018).

Chapter 4: The power of New age Graphic designers 
With the growing times and the evolution of technology, there is something lying largely dormant within the new age of Graphic designers, something that is special, and that is an enormous amount of power. An amount of power that could and should terrify any sort of politician or pollical issue. We think of politics as power, while this may be true, and that politics holds a power over some, this should not be taken as it has the power of the many. Politics, at its most inspirational, offers people a new vision of the future. But is politics failing to offer a vision of the future for the generation of today? That's why Graphic designers are passionate about social action, from past to present. When Marwan Shain an Egyptian artist/designer talked with the design museum (design museum, 2018) agreeing that the new age of graphic designers are the future of pollical activism, because the of the internet people are communicating more, becoming more politically aware, outspoken and cultured compared with other or earlier generations are at a higher level, that’s why designers are shaping the way for modern history is being created. A social media and design revolution is unfolding right before our eyes, changing the way we connect with people and receive our information. 
Values are forever changing, and because of that the impact of mostly felt by the young, but is this true?  Graphic Designers are valued changers, the ultimate power is the ability to control and change a perspective of society, to be able to influence, persuade and change but at the same time creating visual trends and shaping an aesthetic environment to help inform spread and be revived by the public. 

Conclusion 
The purpose of this dissertation was to research design activism and the effect it has had on politics. Answering the question “Design and Design Activism: How has it influenced the state of politics today?”
Throughout the research and the progress of this piece, it comes to mind that there are a deeper meaning and causes that is linked toward the topic than first thought. Design activism has been an effective tool in politics. This is evident through the use of exploring different aspects and sub-genres of design activism. It has been influential in the creation of numerous different examples used within this piece.
The core of the research was to define and explain not only why it is needed, but to summarise Design Activism within the role of the Graphic Designer. Using their talents to create a positive impact for the world, doing what designers do best. Solving problems and giving a voice to many that cannot. This can be linked through the dissertation and dissection of what it means to use design activism, through the likes of Julie Anixter who discussed how all designers should be activist in some shape or form or how other designers might disagree with this statement such as Jazmyn Latimer.
Due to living in a visually based culture, a design has become a base in what we see in our lives, much like through the uses of protesting, marches and signs. Looking at the role of the designer, they hold many responsibilities within a community. It would It would be my conclusion that the designer has become a staple influence towards society.
However, the implication that designers hold much of the responsibility within the protest is false. When researching this area, a protest is formed by those who have a passionate feeling towards an injustice that might have happened to them or something that could of having affected them, but when that single person went out of their way to create a sign, banners or even badges they have become a part of the design activism movement. And that’s what’s causing this wave political insecurity.
Design Activism will and has always been a tool of change and influence within our society. In today’s culture, many people feel that there is something wrong or broken with their country possibly the world.  There are always going to be problems and issues, to say that the world will change and everything and everyone will be living in harmony overnight just isn’t true. Therefore, Design Activism and Graphic Designers has become a natural combination, with the rise of digital activism and social media being able to enhance protests, issues and messages. All this works together as a cohesive force and this accessible, visual communication is how design activism has influenced the state of politics.


















Bib 
Website 
admin. 2010. London Book Bloc. [ONLINE] Available at http://criticallegalthinking.com/2010/12/09/photo-of-the-day-the-london-wu-ming/. [Accessed 28 October 2018].
Anderson, R. 2017. Are designers becoming the new activists? [ONLINE] Available at https://medium.com/@Riander/are-designers-becoming-the-new-activists-9bbc46ffe576. [Accessed 23 August 2018].
Amsler, S. 2010. Creative militancy meets militant creativity. [ONLINE] Available at https://c4aa.org/2010/12/creative-militancy-meets-militant-creativity/. [Accessed 28 October 2018].
battle of ideas. 2017. Political activism and protest today. [ONLINE] Available at: https://www.battleofideas.org.uk/2017/session/what-is-protest/. [Accessed 26 December 2018].
Baumann, J. 2018. The Silence=Death Poster. [ONLINE] Available at https://www.nypl.org/blog/2013/11/22/silence-equals-death-poster. [Accessed 31 October 2018].
Finkelstein, A. 2017. SILENCE = DEATH: HOW AN ICONIC PROTEST POSTER CAME INTO BEING. [ONLINE] Available at https://lithub.com/silence-death-how-an-iconic-protest-poster-came-into-being/. [Accessed 30 October 2018].
France, D. 2016. The reinvention of radical protest: life on the frontline of the Aids epidemic. [ONLINE] Available at https://www.theguardian.com/society/2016/nov/29/act-up-aids-new-york-spencer-cox. [Accessed 31 October 2018].
Grace. J. 2016. The difference between an Advocate and an Activist. [ONLINE] Available at: http://jenntgrace.com/advocate-versus-activist/. [Accessed 26 December 2018].
Griffiths, J cited in White, T. 2010. Biblioclasm and the Book Bloc. [ONLINE] Available at http://criticallegalthinking.com/2010/12/17/biblioclasm-and-the-book-bloc/. [Accessed 28 October 2018].
Latimer.J. 2017. Jazmyn Latimer Designer of human experiences. Researcher of human behavior. [ONLINE] Available at: http://jazmynlatimer.github.io/. [Accessed 26 December 2018].
Keshavarz, M. 2015. Material practices of power – part I: passports and passports. [ONLINE] Available at: https://www.tandfonline.com/doi/abs/10.1080/14487136.2015.1133130?scroll=top&needAccess=true&journalCode=rfdp20. [Accessed 19 October 2018].
Karatzogianni, A. 2016. Beyond hashtags: how a new wave of digital activists is changing society. [ONLINE] Available at: https://theconversation.com/beyond-hashtags-how-a-new-wave-of-digital-activists-is-changing-society-57502. [Accessed 16 October 2018].
Lanks, B. 2016. History's Most Powerful Protest Art. [ONLINE] Available at https://magenta.as/historys-most-powerful-protest-art-29150c02931. [Accessed 3 October 2018].
Martinique, E. 2018. How Punk Influenced Shepard Fairey - Formative Years of Obey Giant in Michigan. [ONLINE] Available at https://www.widewalls.ch/shepard-fairey-obey-giant-cranbrook-art-museum/. [Accessed 16 October 2018].
McGuire, J. 2012. Brain Floss: Shepard Fairey. [ONLINE] Available at https://skateboarding.transworld.net/features/brain-floss-shepard-fairey/. [Accessed 5 October 2018].
Rittenhouse, L . 2018. 3 Billboards’-Inspired Protest Calls for Justice Following the Fatal Grenfell Tower Fire. [ONLINE] Available at: https://www.adweek.com/creativity/3-billboards-inspired-protest-calls-for-justice-following-the-fatal-grenfell-tower-fire/. [Accessed 4 November 2018].
Satell, G and Popovic, S. 2017. How Protests Become Successful Social Movements. [ONLINE] Available at https://hbr.org/2017/01/how-protests-become-successful-social-movements. [Accessed 4 November 2018].
Tolliday, D. 2018. The Advantages of Posters. [ONLINE] Available at https://smallbusiness.chron.com/advantages-posters-63269.html. [Accessed 4 November 2018].
The Design Museum. 2018. Q&A with Shepard Fairey. [ONLINE] Available at: https://designmuseum.org/exhibitions/hope-to-nope-graphics-and-politics-2008-18/qa-with-shepard-fairey. [Accessed 23 August 2018].
Wolfson, S. 2018. Grenfell Campaigners Park Three Billboards Outside Parliament. [ONLINE] Available at: https://www.vice.com/en_uk/article/9kz3ea/grenfell-campaigners-park-three-billboards-outside-parliament. [Accessed 4 November 2018].
White, T. 2010. Biblioclasm and the Book Bloc. [ONLINE] Available at http://criticallegalthinking.com/2010/12/17/biblioclasm-and-the-book-bloc/. [Accessed 28 October 2018].

book
FINKELSTEIN, A., 2017. After Silence A History of AIDS through Its Images. 1st ed. united states: University of California Press.
France, D., 2016. how to survive a plague the story of how activist and scientists tamed aids. 1st ed. United Kingdom: Picador.
Hatuke, T., 2018. The Design of Protest. 1st ed. united states of America: University of Texas Press. 
Resnick, E., 2016. developing citizen designers. 1st ed. London: Bloomsbury Publishing Plc.
V&A, hemming, D., 2014. disobedient objects. 1st ed. London: v&a publishing.
Whitley, N., 1994. Design for Society. 1st ed. England: Reaktion Books.

Videos
Anixter, j., AIGAdesign. (2016). AIGA's Julie Anixter | What Does It Mean To Be An Innovator? [Online Video]. 16 June 2016. Available from: https://www.youtube.com/watch?v=woC-I0mJoH8&list=LLGp7wTp2Suraf9385T0uqqg&index=40&t=0s. [Accessed: 12 September 2018].
fast company. (2018). Design Has A Huge Role To Play In Politics, Even If It Can’t Win An Election. [Online Video]. 28 April 2017. Available from: https://www.youtube.com/watch?v=Nk5cLZepyDQ. [Accessed: 18 August 2018].
typo talks. (2016). Design and Politics. [Online Video]. 14 May 2016. Available from: https://www.youtube.com/watch?v=Nk5cLZepyDQ. [Accessed: 18 August 2018].
art tube. (2017). POLITICS OF DESIGN. PUBLIC TALK WITH RUBEN PATER. [Online Video]. 5 December 2017. Available from: http://tok-spb.org/new/en/events.urban-pater-politics-of-design. [Accessed: 18 August 2018].
youtube. (2018). Maker, Marker, Message: The Art of Protest Signs. [Online Video]. 4 July 2018. Available from: https://www.youtube.com/watch?v=dQUkB_6EM0E. [Accessed: 18 August 2018].
[bookmark: _Hlk529021147]Velour, S. (2018) youtube. (2018). Sasha Velour Breaks Down Her Favorite Instagram Accounts | Teen Vogue. [Online Video]. 27 September 2018. Available from: https://www.youtube.com/watch?v=iAjA5vFQvY0&t=0s&list=LLGp7wTp2Suraf9385T0uqqg&index=4. [Accessed: 4 October 2018].

Uniriot. (2010). Art Attack per il tuo Book Bloc. [Online Video]. 24 December 2010. Available from: https://www.youtube.com/watch?time_continue=37&v=0pAea8o__b8. [Accessed: 21 October 20 Renzi, A. art of the march. (2017). art of the march. [Online Video]. 21 January 2017. Available from: http://artofthemarch.boston/about.html. [Accessed: 5 October 2018].
18].
Sarah .j .Jackson. (2017). the art of the march. [Online Video]. 21 January 2017. Available from: http://artofthemarch.boston/about.html. [Accessed: 27 September 2018].

Journals 
DeVore, K .2012. Design Activism & Design Education: Seeds for Responsive Design Education. 3. Ohio: The Ohio State University.
Dawood, S, 2018. Hope to Nope: the exhibition exploring the power of graphics in politics and protest. design, [Online]. 1, 4. Available at: file:///C:/Users/my%20laptop/Desktop/dissertation/Hope%20to%20nope%20the%20exhibition.pdf[Accessed 11 October 2018].
MARKUSSEN, tm, 2011. THE DISRUPTIVE AESTHETICS OF DESIGN ACTIVISM: ENACTING DESIGN BETWEEN ART AND POLITICS. 3. Helsinki: AARHUS SCHOOL OF ARCHITECTURE.
at: file:///C:/Users/my%20laptop/Desktop/dissertation/Design%20in%20the%20trump%20age%20of%20political%20protest.pdf[Accessed 12 September 2018].
Nalbantoglu, Huseyin Cahit, 2014. DIGITAL ACTIVISM: SOCIAL MOVEMENTS IN THE DIGITAL AGE.  [Online]. 1, 152. Available at: file:///C:/Users/my%20laptop/Desktop/dissertation/digital%20activism%20social%20movement%20in%20the%20digital%20age.pdf[Accessed 28 September 2018].
Raizada, K .2007. An Interview with the Guerrilla Girls, Dyke Action Machine (DAM!), and the Toxic Titties, [Online]. 19, 31. Available at: file:///C:/Users/my%20laptop/Desktop/dissertation/four%20research%20documents.pdf [Accessed 18 September 2018].
Victor, M .2004. Graphic Agitation 2: Social and Political Graphics in the Digital Age. design, [Online]. 5, 46. Available at: file:///C:/Users/my%20laptop/Desktop/dissertation/graphic%20agitation%202%20social%20and%20political%20graphics%20in%20the%20digital%20age.pdf[Accessed 7 September 2018].
ZAJZON, NZ, 2017. Exploring articulations of Design Activism. 3. Loughborough: Loughborough University

Podcast
Leech K. (2017), Political activism and protest today (online) London. Academy of Ideas. Available from: https://soundcloud.com/institute-of-ideas/political-activism-and-protest-today (accessed October 12th 2018)


15

image3.jpeg




image4.jpeg
-WE THE PEOPLE -





image5.jpeg
-WE THE PEOPLE -




image6.jpeg
HIH”IWHWW )

~WE THE PEOPLE -





image7.jpeg




image8.jpeg




image9.jpeg




image10.jpeg
SHIELD &=

Thomas
Paine





image11.jpeg
A

SILENCE=DEATH





image12.jpeg




image1.jpeg
”7}2 BLAcKEIE-iN\A“F'
— =38 | '




image2.jpeg




