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Introduction
The BA Business management Course has been an exciting journey, not only involving the business modules but also learning about myself. Before the BA course people would describe myself as someone who ‘went with the flow’, however during my course and the internship module a dedicational approach towards tasks has been applied. The following discussion will draw upon my experience as an intern and in detail will see how and what is involved in an internship. 
An internship according to Oxford (2020) is a ‘position of a student or trainee who works in an organisation, sometimes without pay, in order to gain work experience or satisfy requirements for a qualification’. Unpaid work may not be appealing in general, but when it refers to experience this helps require the skills needed for employment, which is why internships seem appealing to university students. 
In the following report an internship as a ‘social media handler’ will be critically appraised and the following questions will be answered:
1. Will this internship help achieve skills for the future employment? 
1. Does this internship help with personal financial gain?
1. Can an internship progress into a career/promotion? 

After applying to many companies regarding being an intern, the only company that was happy to recruit an intern was an events company based in Cardiff, called ‘Champagne Shower Events’. This is an agency providing a service in the hospitality field to night clubs and restaurants. The main issue was due to business insurance; however my experience with this events company will be discussed in the following sections.  



Main findings
The internship opportunity with champagne shower events is a small company that has started in Cardiff through a gap in alcohol sales market. They have two owners/founders that started just over 10 months ago, their usual market is club clients, selling shots/alcohol but are trying to upgrade their market and move into a high end niche (the 1%). 
According to Locke (2004) when joining a company there will be goals and objectives set for employees. Champagne shower events assigned certain goals to be completed in the time frame to contribute to the company’s new direction. The role was to take over the social media account for the next 20 days of the internship. The goals set by champagne shower events were as follows:
· Goal 1- Obtain 200 more followers 
· Goal 2- Create at least 1 piece of content per day.
· Goal 3- Obtain new venues if possible 
It is important when taking on a job role to look at achievable goals that can develop personal aims. Some professionals express, to develop ones-self is to develop an individual’s power and value, nothing says more to a company than a valuable employee, “The more value you offer, the more you become a person of value” (Adegbulu, 2018).This explains that once goals are set and achieved it shows that one can become more valuable in a company and to stand out in regards to worth in an organisation.  
A personal objective that was initiated for this internship was to create a high end image of the company and attract a certain niche of high class clientele; this was done as a personal objective, to coincide with the organisations goals, whilst adding value to the intern’s time and perfecting the practise (Auken & Carraher, 2012). From this perspective, the importance of a ‘niche’ is to increase capital and provide a business plan. 
When the role was established and the goals were set, the work began. However this internship was going to be different, this was a subject with some depth, so previous research was done before starting, due to the nature of the business and certain trends were needed to produce the best result. For example best post times, female trend’s, what do females drink on a night out, what do women with expensive taste buy/spend their money on? (Bancroft, 2012). 
These are major trends to research when beginning an internship; otherwise one would not know where to start, what to post or what the target market is looking for. There are different methods to obtain these, one that can work is to sell as if one were the target market, in other words to embrace the market that has been segregated, learn what they are interested in and want to purchase, how they want to live and then sell that to them (Brooksbank, 1995). Find the needs and ambitions of your target market and then exploit. An old term comes to mind “A wolf in sheep’s clothing” (Mathew, 7:15). This can be a deceptive tactic, however an effective and efficient one, this means the intern becomes the consumer and thinks like a consumer.
Main Findings- 3 Key Points of Findings
The following report will now target 3 points of analysis in relation to personal future livelihood:-
1. Will this internship help to achieve skills for future employment?
2. Does this internship develop personal financial gain?
3. Can this internship progress to a promotion or higher level in the company?
In regards to future employment there are various skills gained throughout the placement prioritised, these include; communication, organisational, marketing skills, networking, self-initiative skills, meeting deadlines and team building. According to Student News here are the skills you achieve from an internship, which agrees with the previous statement “Here are all the things you can gain from an internship: professional communication, networking is important, constructive criticism, independence, working hard and you’re more important than you think” ( Student News 2020). This demonstrates that there are various skills gained in an internship outlined and these skills will aid a person in developing a career in a business environment.  




Please see below a table showing responses with employers in interns possessing these competencies from 2015 to 2017. 
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(National Association of Colleges and Employers, July 19, 2017).


 In concerns with development in financial gain, the NACE describes internships as mostly unpaid or low paid. In the current internship carried out by the researcher, it was unpaid work for 28 days. However not all internships are unpaid, they are held by companies to help secure a full-time job or create insight into practical experience in a workplace. The financial circumstances for an internship is not the key initiative for participating, there are various responsibilities given to each intern in a company helping them to experience different roles to benefit them in deciding their future careers (Hughes, 2019). This highlights a work-based internship is for commitment to professional gain and technical learning to build their experience and to stand out from their peers by demonstrating some experience in their industry, rather than financial gain, although some peers are able to be paid with internships, not all are paid to the highest level (The London Institue of Banking & Finance, 2014).
[image: ][image: ]Furthermore, Joe Read recently completed his internship with the Bank of Cyprus, in which provides evidence of how the internship aids with his experience in achieving a higher position in a company or being promoted whilst in the organisation. Joe Read states “My internship provided a fascinating experience and allowed me to gain valuable insight into the thought processes of senior leaders in banking today. It has allowed me to gain practical experience and exposure to the industry and has provided the perfect platform to begin my career” (Read, 2020). This exposes that the placement is a critical factor in beginning to progress in a person’s career path, rather than financial gain in the short term, however it may create opportunities as mentioned to gain skills in knowledge of the workplace for economic achievement in the long term to be at a higher skilled level than your peers.  
To conclude the Main Findings present, the number of followers gained in an image of the page (277 followers), the daily content released (posts) and the publication received by the posts (likes) (Champagne Shower Events, 2020).
Conclusion

In conclusion, one may highlight this internship and volunteerism assignment outlines skills used in the business industry and the skills that one can achieve when taking place in an internship. This internship has shown a person can develop a range of key skills, as a sustainable and socially responsible professional in critically analysing the development in participating in an internship (Hughes, 2019). 
However, in participating in this role, limitations were revealed in regards to communicating with the venues to gain new business, using the “tagging “process for location or to promote a specific venue, there were further restrictions with the company, which was conveyed throughout the report. Another restriction mentioned is using some products of the company to promote ‘Champagne Showers ‘service such as “Jägermeister”, as the company felt this was a competitive advantage for other similar companies to target their own products. These restrictions did limit the resources to specifically target an area and to initially set up a new relationship building process, as it was difficult for new customers to approach the company, which was limiting the company to initialise the competitors to target their venues. These issues examined by the researcher, were highlighted previously in the main body and in blogs carried out, there were limits that is outlined by the researcher and throughout the process for the internship (National Association of Colleges and Employers, July 19, 2017). 
The next section of the conclusion to address, is that the questions that are presented in the main body. Firstly, “Would this internship help to achieve skills for future employment?”, there are many skills that were developed in this internship including; communication, organisational skills, marketing, using self-initiative, team building and meeting deadlines, which are all skills that would improve characteristics of future livelihood in gaining the correct experience and knowledge for employment. Secondly, “Would this internship develop financial gain for future livelihood”, in completing the internship as previously discussed, this internship had no financial gain in the short term, as it was unpaid, however in the future, this internship may prepare skills to achieve a higher skilled and paid role in the business industry (Read, 2020).  Thirdly, “Would the internship progress to a promotion or a higher role in a company “, in conduction of this internship it has been revealed that, when interning for ‘Champagne Showers ‘the role of dealing with social media was the basis of the position in which progression in the role was unavailable, as this role was expected through the participation of the internship.  Nevertheless, the report highlights that the skills gained throughout the development process of an internship, can have an impact on successfully applying for a higher level expertise professionally and to be in a more qualified based position closer to a person’s career path (The London Institue of Banking & Finance, 2014). 
Finally, to conclude this report, through participating in this internship a range of skills have been developed personally for future livelihood and as a sustainable /socially responsible professional. It is certain that placement is vital in gaining the experience needed for future employment and to gain knowledge of the working environment, some people may find employment in their placements or at least find skills to improve their professional skills for the workplace practice (Auken & Carraher, 2012).

Recommendations
After completing 20 days of the internship, developmental needs must be considered in order to be successful on the programme. As Locke (2004) explains a critical analysis is imperative to evaluating performance and can add to character building and justify strengths and weaknesses of individuals. Personally the internship experience is unique to the individual, however the findings appear to highlight that other people can have similar needs, some needs met and other identified, which is a part of learning and growing to meet targets for personal development and business professionalism. For example the following are some development needs that are expanded upon from the conclusion:  
	Identified Development Needs

	Sustain Motivation levels and recognise that it can be personally achievable to work to deadlines. This can be used to improve grades within the business course and meet targets within the internship course.  

	Emotion regulation is vital, anger and disappointment can lead to poor decisions and this way of thinking can sometimes affect the work that needs to be done. This means concentration is important and can be done productively in order to progress within work ethics and the work place in general. 

	Taking feedback in an effective way and improve to be a more valuable worker. If something isn’t understood then doing your own research could help personal development. 

	Prepare for individual work and team work and make sure your social media skills are up to date as this can be used as a great marketing tool within business. 

	Apply for a business consultant job in a local company to give me the reassurance I need. If unsuccessful, the feedback will help improve skills for the next application and real work- life situations, to deal better with criticisms. 


The table below reflects on what was learned from specific activities during the internship and explains what was learnt with an evaluation. The activity may be related to a training session, a particular feature of a topic, something involving the employer or a task that was done independently. This reflective evaluation was done on completion of the internship programme (Smith & Bergstrom, 2004). The following table highlights the activity timeline and evaluation of each outcome during my journey through the internship:  
	Date
	Specific Activity
	Learning Outcome and Reflective Evaluation       

	Key learning skill
	Hours

	01/02/20
	Virtual Induction day.
	It was a nervous experience at the beginning of the internship as the internee had new faces to contend with as contacting bosses via facetime and new skills to learn in order to be an effective intern. Having a virtual induction was new to me but seemed to be operative when it came to the discussion as there was no time period of waiting between meetings etc. The intern was given the following two set goals on induction 1) achieve knowledge of the company ‘Champagne Shower Events’ and 2) gain understanding of social media in order to gain followers for the company. Instantly this felt like a practical test, the internee found understanding the procedure and pressure to get this process correct. As time went on throughout the day, doing things in steps meant understanding the training quicker and then producing things slower in the process of ‘breaking down’ the longer more difficult tasks.  This induction day highlighted that one should not be afraid to learn the start of the process again as it takes longer than others, nonetheless in order to get the task complete effectively it is better to learn the process properly.
	Problem solving such as learning in steps and Time keeping.  









	3

	07/02/20
	A discussion occurred on the ethical issues involved in the internship and the targets that need completing. 
	It was interesting to hear from the events industry that like other businesses they took ethical issues into consideration such as; Accounting (making sure tax/financial reporting is accurate), Social Media ( free speech issues), harassment/discrimination (recruitment), Health & Safety (employees) and Technology (Aral, 2013). 
The accounting ethics was something already known to myself, making sure finances were correct was not part of the internship, however if needed the general knowledge of accounting legislations would be shared. The topic of social media, questions if it is ethical for companies to fire or otherwise punish employees for what they post about? It must be taken into consideration that social media could be counted as “free speech”? This hypothetical line is complicated, but it is drawn when an employee’s online activities are considered disloyal to the employer, meaning that a Facebook post would go beyond complaining about work and instead do something to reduce business (Jussila, 2014). This made it more aware to the internships of what to be aware of when dealing with marketing for a company. When it comes to conversing about harassment and discrimination it is important to be diverse and discrete when it comes to recruitment. It is not a direct ethical issue; however health and safety was discussed to underline what the employees go through when in the venues of the company. Technology is surprisingly used within ‘Champagne Shower events’ as the first initial communications tool for the company. As Westerman et al (2014) suggests technology is one of the main advantages to any company’s communications and marketing. This company entices its customers through social media and if it wasn’t for the development of social media applications then recruitment would be much more difficult. Understanding how to use the settings within the applications can affect marketing and this appears to be something that interns need to research and fellow social media handlers. This said privacy and understanding the image that ‘champagne shower events’ wanted to present was a major part of my internship. 
It is frustrating in this restriction that this ethical issue is raised within business and within ‘Champagne Showers’. Personally this is when it came to front that any business contains risks and they must be looked at in order to make effective evaluations of a company not only for the employer but the employee. It appeared that a step back is needed and not to allow emotions to affect and rather concentrate on the solutions and how to overcome these ethical issues, which would be to do the best to abide by the guidance of the directors.  This encouraged me to do my own research and hopefully aid me to work more effectively in future circumstances (Baker & Comer, 2012). Restrictions within the organisation as previously stated by the ‘privacy of the company’, made it difficult to network and built up frustration when coming across these marketing barriers and appeared to prohibit exposure of the company when trying to reach discussed goals.  

	Emotional stability and ethical issues considered. 
	4

	12/02/20


	Hitting targets 
	Champagne Shower Events wanted me to achieve 3 goals through my internship, which were the following; 1)reach above 200 followers on Instagram, 2) Upload daily content on Instagram account and 3) Obtain venues if possible for staff to work in and gain more profit for the company. Champagne shower directors (Sabrina & Charlotte) briefed and updated me daily via WhatsApp messenger group (Champagne Shower Events, 2020). Most of the communication was positive feedback from the directors regarding the amount of followers that were collected, however it was difficult at times to get the follower’s I wanted, as the directors didn’t want locations tagged, this was apparently due to competition tracking their venues. In target making, it must be highlighted that the opinion of your directors must be underlined as not only is it crucial for the intern to take in the customer opinions, but also the perspective the people involved in the hierarchy above the position. This highlighted that organisation and decision making is imperative to the role of the social media internship and helping take the burden off the directors and make the role of the internship more productive and essential. The targets gave me a sense of a mission and helped me focus on what I needed to do on a daily and weekly basis. Regardless the directors have the right to keep certain restrictions (Hiller & Belanger, 2001), these were a real burden when trying to create content as well as trying to network and obtain other venues (no tagging venues due to privacy regulations).This created a loop of recurring cycle when it came to attracting/approaching new venues, as they wanted exposure, but the directors wanted privacy, hence restrictions hindered the process. Recommending that a company looking for exposure must have a public outlook, rather than a private one. 

	Creating Targets and Organisation. 
	3

	20/02/20
	Virtual Meeting to Discuss Targets
	Progress of targets discussed, 213 followers obtained via Instagram and daily content of employees on shift at events were publicised to gain followers. Also social gatherings were uploaded to target people in general (in main findings). However, the most difficult part of the role was speaking to venue managers over the phone as they appeared to be busy and wanted questions answered immediately. After my first phone call I made a ‘criteria’, it helped bullet point answers for target 3 of obtaining venues. One of the main questions involved profit and this meant asking the directors for figures, in order to look professional and give venue managers a good impression and realistic confidence in the service provided. Relative to future employment, it appears that sometimes it is a learning process and making a ‘criteria’ or ‘tools’ to help you in that process can not only help your own state of mind but initiate improvements in the way you complete tasks and achieving deadlines, agreeing with Akkerman & Filius (2011) business ethics. 

	Communications and tools within business target keeping. 
	4

	01/03/20
	End of Internship Feedback Meeting – debrief 
	The directors thanked the participation for the hard work and mainly explained how the internship helped alleviate stress and time management problems for them (Tyssen, et al., 2005). Both Directors evaluated the performance (please see post placement review and feedback forms in appendices) and they were thanked for providing me with the experience that many other companies turned down. If this role opens in the future paid then the position would be available for the internee. This was appreciated and helped to provide a reflection for future references. Recommendations for future internships would be for ‘Champagne Shower Events’ to have a full training procedure in appealing to venues as further knowledge was needed on the brewery industry and licencing around alcohol and events. 

	Self-Value and improving on skills. 
	3



Keeping a log of my development such as the table shown above, highlights the strengths and weaknesses of the personal experience achieved through the internship and gives a detailed evaluation of the volunteerism process involved in working for an events company and the recommendations that must be considered into internships and future livelihood work goals. 
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Appendices 
POST-PLACEMENT REVIEW AND FEEDBACK

Dear Participant

Many thanks for your involvement in the work placement. I hope that the experience was a valuable and rewarding one, whether you were a Placement Provider, Student or Placement Tutor. The University of Wales Trinity Saint David reviews the provision annually for enhancement purposes and so we would be pleased to hear your feedback on any aspect of the placement.  

If you wish to participate, please use this form to record your views.  I’d be grateful if you would return the form either in person, by postal mail or email to the contact details below.

Yours sincerely 

Placement Coordinator: Davina Evans

	Placement Coordinator’s address, email and telephone number
:Trinity Saint David’s,Carmarthen CAMPUS, SA31 3EP
01267 6767 67



	Name of provider’s organisation:
	Champagne Shower Events



	Name of student:
	Dafydd Evans-Evans


	What were the positive aspects?

	
Dafydd was very productive in his method of communicating; we set up a WhatsApp group to confirm any procedures and posts to use on our events page. We set up 3 specific points to target in his placement, which were 200 followers, daily content and stories twice a day. Dafydd communicated with us daily and achieved these outcomes, in which we were very happy with. 

Marketing material was approved by us through WhatsApp (uploaded daily). We found that the material Dafydd used was very effective and professionals, as we would instruct a subject to promote towards and Dafydd would create a post or story to target this audience. 

Dafydd created his own methods to advertise to achieve followers; he decided to message ‘Influencers’ on our Instagram page to find more followers and use their images to bring in custom for Champagne Showers. We were very impressed with taking his own initiative when we spoke about gaining our clientele. Dafydd shows good problem solving skills when dealing with marketing situations and does well under pressure once we gave him daily targets and weekly. 

Dafydd had a goal to achieve new venues for our company. He did this by contacting venues through researching the venue on social media and messaging the company. He also tagged venues to promote their establishment if we used they would use our service. This was very difficult for Dafydd to achieve as the management of the venues would have to speak to us once contacted and they had busy schedules. 



	Were there any problems?

	Dafydd was very effective in his methods, as we created goals to achieve at the beginning of his internship. However the problems we faced was more to our restrictions in tagging companies that we were unable to use unless notified by the establishment. Another challenge is that we all have competitors in the industries we are in, a method mywork partner and I agree on is not tagging venues we supply our service to , which competitors can target. This is something that we feel can restrain any marketing intern in full completion of their goals.  


	Do you have any recommendations for enhancement for the future?

	In recommendation, Dafydd was a great intern and we as a company would be happy to employ him.  I do believe that Dafydd could improve on his patience on finalising tasks, as they do take time and It would take some pressure off his shoulders when faced with tasks. 

In the future, Champagne Showers would recommend Dafydd to other companies wishing to improve their marketing in a short period of time, he works very well independently. However We would like to mention that Dafydd could improve on his team work skills , as he tends to bring on a leadership role, when working in a group.  Dafydd has good drive and does not lack motivation, as you can tell all efforts go into each task and we as a company were impressed with his hard work and in achieving his goals we set. 

	Signed:
	
C. Lawrence 

	Name in block capitals:
	CHARLOTTE LAWRENCE

	Position (please tick one):
	☒ Placement Provider
☐ Student
☐ Placement Tutor
	Date:
	01/03/2020


Thank you for completing this questionnaire.  Please return it as soon as possible to the Placement Coordinator.
INTERNSHIP & VOLUNTEERISM
Assessment 1 – Pre-Placement Skills Audit
Name: Dafydd Evans-Evans

Placement Provider: Champagne shower events

Date: January 18th 2020
The purpose of this skills audit is to assess your skills set prior to you undertaking your placement to establish what skills you need to improve on during your placement.  Please be honest, take some time for self-reflection and when responding to each skill try to think of an example of when you may have done this. 
	Skill
	Already there
	Well on the way
	Gathering speed
	Not currently

	I think about the whole system when working to solve problems and developing ways of doing things 
	
	[image: C:\Users\Dafydd\AppData\Local\Microsoft\Windows\INetCache\IE\5UQCFY39\Kliponious-green-tick[1].png]
	
	

	Example: such as doing a business plan, you have took at both internal and external issue’s that could affect the business


	I have the ability to ability to address current and future problems creatively
	
	[image: ]
	
	

	Example: analyzing goals 


	I am confident in assessing and critiquing a range of information sources
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	Example: using social media and researching. 



	I have a critical understanding of connections between environment, social and economic factors
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	Example: Research and Communication with directors. 


	I am capable of engaging in self-reflection and analysis
	
	
	[image: ]
	

	Example: Feedback forms used and discussions. 


	I have a commitment to life-long learning
	
	
	
	

	Example: future goals reflected upon. 


	I am committed to supporting and encouraging others with life-long learning
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	Example: Team building exercise with directors. 


	I am innovative and adaptable, proactive rather than reactive
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	Example: Situational tasks. 


	I am an engaging and dynamic communicator (written) 
	
	[image: ]
	
	

	Example: Whatsapp group communications. 


	I am an engaging and dynamic communicator (oral) 
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	Example: Social media posts. 


	I am an effective networker
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	Example: communicating with venues. 


	I am an effective facilitator 
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	Example: Targets met. 


	I work well in cooperation with others
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	Example: Networking achieved. 


	I am a well-practiced and effective active listener
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	Example: Team exercises and goals understood. 


	I can organize myself and manage my time effectively
	
	
	[image: ]
	

	Example: I can work effectively by myself, but can forget to plan efficiently


	I understand how to act as a responsible citizen
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	Example: responsibilities involved. 


	I have a clear vision of forthcoming change and how to act to realize a sustainable future
	
	
	[image: ]
	

	Example: 


	I feel competent in leading on change for social, environmental and/or economic benefit
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	Example: using different resources. 


	I feel comfortable speaking openly about my values
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	Example: Opinions demonstrated in report writing and within communications with directors. 

	I can lead with integrity driven by my own values
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	Example: personal goals. 



INTERNSHIP & VOLUNTEERISM
Assessment 3 – Post-Placement Skills Audit
Name: Dafydd Evans-Evans

Placement Provider: Champagne shower events

Date: 1st of march 2020
[bookmark: _GoBack]The purpose of this skills audit is to assess your skills set prior to you undertaking your placement to establish what skills you need to improve on during your placement.  Please be honest, take some time for self-reflection and when responding to each skill try to think of an example of when you may have done this. 
	Skill
	Already there
	Well on the way
	Gathering speed
	Not currently

	I think about the whole system when working to solve problems and developing ways of doing things
	[image: ]
	
	
	

	Example: Own initiative used 


	I have the ability to address current and future problems creatively
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	Example: Research conducted. 


	I am confident in assessing and critiquing a range of information sources
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	Example: Evaluating evidence and sources. 


	I have a critical understanding of connections between environment, social and economic factors
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	Example: Researched issues and completed reports. 


	I am capable of engaging in self-reflection and analysis
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	Example: Opinions and reflection given through the report. 


	I have a commitment to life-long learning 
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	Example: Goals achieved. 


	I am committed to supporting and encouraging others with life-long learning
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	Example: Teamwork. 


	I am innovative and adaptable, proactive rather than reactive
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	Example: I have won multiple innovative product competitions.


	I am an engaging and dynamic communicator (written)
	
	[image: ]
	
	

	Example: Multiple Social media sources used. 


	I am an engaging and dynamic communicator (oral)
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	Example: Presenting within the project and class. 


	I am an effective networker
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	Example:
I have connections to any supplies I will ever need, or any future business will need.

	I am an effective facilitator
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	Example: Used various resources.  


	I work well in cooperation with others
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	Example: Working with directors. 


	I am a well-practiced and effective active listener
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	Example: Goals set and achieved. 


	I can organize myself and manage my time effectively
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	Example: getting better, still a short attention span.


	I understand how to act as a responsible citizen
	[image: ]
	
	
	

	Example: Understanding what is required, still in the process of learning.  


	I have a clear vision of forthcoming change and how to act to realize a sustainable future
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	Example: trading trends show the downfall of brick and mortar companies.


	I feel competent in leading on change for social, environmental and/or economic benefit
	
	[image: ]
	
	

	Example: Adaption and Leadership skills learnt. 


	I feel comfortable speaking openly about my values
	
	[image: ]
	
	

	Example: Opinion was important when it came to speaking to the directors. 

	I can lead with integrity driven by my own values
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	Example: Personal goals and values set in the report. 
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