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Executive summary:
The hotel sector is facing major challenges as a result of shifting consumer expectations, economic pressures, and increased environmental awareness. This in-depth study examines historical viewpoints, modern business practises, and sustainability models to critically evaluate the sector's capacity to balance profitability with environmental responsibility. The research examines the relevant profit-centric corporate social responsibility by researching into Milton Friedman's groundbreaking viewpoint from the 1950s. It also explores money issues, customer-driven environmental responsibility, whether it is possible for the hospitality industry to become truly green, and how sustainability models like Butler's Life Cycle, Doxey's Irridex, and Elkington's Triple Bottom Line are applied. This report will provide insights into the opportunities and problems facing the hospitality industry in successfully integrating green practises, based on statistics and industry examples.
1. Introduction:
The hospitality sector, which is the backbone of the world economy, is coming under more and more criticism for its effects on the environment. In the ongoing effort to find a balance between corporate social responsibility and profitability, this paper looks at how the hotel industry is changing and evaluates how profitable it is to implement environmentally friendly practises. The investigation provides a thorough examination of the industry's future by merging historical viewpoints, modern business dynamics, and sustainability models.

2. Milton Friedman's Perspective:
Understanding the historical orientation of businesses is based on Milton Friedman's seminal claim from the 1950s that a corporation's primary social responsibility is to increase profits. However, the applicability of this viewpoint is called into doubt given the current day where environmental concerns have taken front stage. Friedman's position has to be reevaluated in light of the growing understanding of corporate responsibility that extends beyond profit maximisation (Friedman, 1970).
3. Financial Considerations in Hospitality:
When evaluating how financial concerns and environmental responsibility interact in the hospitality industry, it is critical to recognise how resource-intensive this industry is. In the past, the hospitality sector has struggled to balance sustainability and profitability (Jones & Comfort, 2017). In spite of this, current patterns suggest a paradigm change, with companies beginning to see sustainability as a factor in long-term financial resilience (Delmas & Toffel, 2008).




4. Consumer-Driven Environmental Responsibility:
Consumer choices are a major influence on how firms approach environmental issues. Modern customers are showing an increasing desire for environmentally friendly products, particularly in the hotel industry (Rasoolimanesh et al., 2018). This change is forcing companies to adapt to the real consumer demand for eco-friendly operations (Shen et al., 2019). As a result, the issue is raised: Does the hospitality industry truly care about consumer-driven sustainability, or is it primarily driven by market dynamics?

5. The Feasibility of a Truly Green Hospitality Industry:
There are many obstacles in the way of the hospitality industry achieving true environmental sustainability. The sector's transition to genuinely green operations is complicated by its intrinsically resource-intensive operations, which include waste production and energy use (UNWTO, 2004). To address these issues and move towards a more sustainable future, industry leaders are, nevertheless, progressively implementing creative approaches (Font, 2018).
6. Elkington's Triple Bottom Line:
The Triple Bottom Line concept developed by Elkington, which stresses the interconnection of social, environmental, and economic factors, is a useful tool to analyse sustainability in the hospitality industry. Leading hotels have successfully integrated this approach into their business strategy, as evidenced by Marriott International (2021), which shows how sustainable practises can improve social and environmental benefits without compromising financial viability.
7. Doxey's Irridex Model and Environmental Sustainability:
The Irridex model developed by Doxey is useful for knowing how tourism and hospitality affect the environment. There is a comparable increase in environmental pressures in destinations that see higher tourist arrival (Doxey, 1975). The meaning of Doxey's concept in reaching environmental sustainability is underscored by sustainable tourism projects, such as the Maldives' attempts to strike a balance between tourism growth and environmental preservation (Maldives Ministry of Tourism, 2020).
8. Butler's Life Cycle Model:
Butler's Life Cycle model, which describes the stages of tourist development, provides information on the effects on the environment at each step. Environmental factors grow more and more important as destinations advance from research, involvement, growth, combining, and stability (Butler, 1980). Butler's technique has been put to practical use in Barcelona's renovation efforts, which involved using environmentally friendly planning to go from a state of stability to closure (Hall, 2004).



9. Industry Examples and Data:
There are several outstanding examples of the successful implementation of sustainability principles in the hotel sector. For example, The Ritz-Carlton Hotel Company has reduced waste and used energy-saving techniques throughout its global portfolio, which has helped the environment and saved money (The Ritz-Carlton Hotel Company, 2021).
10. Future Recommendations:
The hospitality sector has the potential for revolutionary change as it handles a tricky junction of profitability and environmentally friendly practises. According to Buckley, Zhong, and Ma (2019), the industry is told to keep funding renewable energy projects, reduce waste, and form partnerships with nearby communities in order to promote the growth of sustainable tourism.
11. Financial Resiliency as Key to Sustainability:
In the hotel industry, there is a critical relationship between sustainability and financial resilience. According to studies, a business's bottom line can gain greatly from long-term investments in green technologies, even though the initial costs may seem high (Delmas & Toffel, 2008). Financial resiliency becomes a strategic need in the face of growing environmental restrictions and the unpredictable nature of disasters caused by climate change (Font, 2018).
12. Triple Bottom Line in Action:
Leading hospitality organisations put Elkington's Triple Bottom Line—which highlights the mutual dependence of social, environmental, and economic considerations—to practical use. As an example, Marriott International has included sustainability into its core strategy with the goal of reducing its environmental impact while achieving additional social benefits through community involvement (Marriott International, 2021). These kinds of projects show how social and environmental issues can be addressed continuously and effectively.
13. Doxey's Irridex Model and Environmental Impact:
Understanding the environmental effects of the tourist business, of which the hospitality sector is a major part, requires an understanding of Doxey's Irridex model. Destinations frequently see an impact on ecosystems and resources as visitor numbers rise. As a case study of the value of Doxey's concept, the Maldives, a well-known tourist destination, is using sustainable tourism practises to achieve a balance between economic growth and preserve the environment (Maldives Ministry of Tourism, 2020).
14. Butler's Life Cycle Model and Sustainable Development:
The stages of tourist development are outlined in Butler's Life Cycle model, which is vital to managing sustainable practises. The environmental effect of destinations changes as they move through different phases. A good example of how environmentally friendly urban planning has been used to reduce the negative environmental effects of tourism is the change in Barcelona, especially in the stage of consolidation (Hall, 2004).
15. Industry Examples and Data:
Beyond theoretical frameworks, actual cases support the potential financial benefit of green practises in the hotel sector. In addition to demonstrating environmental responsibility, The Ritz-Carlton Hotel Company's commitment to sustainability is demonstrated by its initiatives, such as energy-saving measures and waste reduction strategies, which also result in significant cost savings, strengthening the business case for going green (The Ritz-Carlton Hotel Company, 2021).

16. Future Recommendations:
Going forward, the hospitality sector needs to take active steps to address the difficulties and grab the chances brought about by the merging of environmental responsibility and profitability. According to Buckley, Zhong, and Ma (2019), a full plan for sustainable tourist growth entails ongoing investment in renewable energy sources, the deployment of creative waste reduction techniques, and strategic partnerships with local communities.

Conclusion:
In summary, the hotel industry's future rests on how profitable it can be while also being mindful of the planet. It will require negotiating an environment of change that is driven by changing customer demands, government pressures, and the need for sustainable practises. Milton Friedman's 1950s analysis of the historical viewpoint of putting profits first is currently at conflict with the present day reality of increased awareness of the environment.
Although formerly seen to be an obstacle to sustainability, finances are now widely acknowledged as crucial for long-term survival. Evidence that sustainable practises boost financial success and develop responsibility among companies shows the flexibility of companies in the face of environmental concerns.
Mixing sustainable models, such as Butler's Life Cycle model, Doxey's Irridex model, and Elkington's Triple Bottom Line, offers a structured approach for finding a balance between social, environmental, and financial factors. Businesses can prosper through the use of green practises, as shown by specific examples like Marriott International's extensive sustainability plan.
Future ideas for the industry focus on sustained investments in renewable energy, creative methods for reducing waste, and collaboration with local communities for the development of sustainable tourism. This forward-thinking approach places the sector as a leader in international efforts to protect the environment and is also in line with evolving demands from customers.
To put it plainly, an exciting time where profit and green practises work together to strengthen rather than opposing one another is upon the hospitality industry. Through the introduction of this joint strategy, the sector may lead the way for a sustainable future that benefits the environment and the bottom line. By doing this, the hospitality industry may show that ethical business conduct is not only the right thing to do, but also an advantage in a world that is becoming more and more environmentally conscious.
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