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[bookmark: _Toc7185301]Entry 1 Positionality and individuality
[bookmark: _Hlk4244857]According to the Oxford living dictionaries, the explanation for individuality is that the quality or character of a particular person or thing that distinguishes them from others of the same kind, especially when strongly marked. The quality or character refers to family, education background, personal interest, etc. Even though individuality influences people or thing in various ways, I wrote this paper mainly focus on individuality in research. 

In my point of view, individuality in research has three significant features: First, it runs through the whole research process. Second, it makes a huge difference to the research, both positive and negative. “But it was the next generation after Faraday which first understood properly the range of his ideas. So is it likely to be ever with thinkers of the most marked individuality” (Carmichael, 1919, p. 515). As such, Faraday's individuality had led him into the most interesting and remarkable experimental researches, however, those researches were hampered by his individual bias. And most important of all, I think individuality in research means express the innermost feelings of researcher’s thoughts. On the one hand, the researcher is separated from others to avoid the fixed habits of thought and the preconceptions of contemporary science. On the other hand, the researcher is encouraged to make pioneering research that honors individuality, rather than following the already existent ideas.

[bookmark: OLE_LINK1][bookmark: OLE_LINK2]“Positionality is about the situatedness of knowledge” (Given, 2008, p. 98). That is, the political and social environment in which researchers live (e.g. nationality, gender, race, religion, wealth, sexual orientation, ability, social class and social status) shape his or her understanding of the world, the knowledge, and affects the behavior. It is because of the constantly evolving in researcher’s understanding of the world and the knowledge, positionality is not fixed or static, but is alterable and dynamic. To provide a concrete example of what the alterable and dynamic researcher positionality is, I can discuss my own. My intended research topic for DBA programme is mainly about market strategy for mobile payment. I was used to using mobile payment when I was in China. I consider it is convenient and worth promoting. However, after I come to Swansea, I find mobile payment is not as popular as in China. It also raises much concerns with regards to consumer protection. A new way is provided to do the research from this perspective. Beyond that, researcher positionality has effect on the research process from two aspects: “not only it shapes researcher’s own research, but influences their interpretation, understanding and ultimately their belief in the ‘truthfulness’ of other’s research that they read or are exposed to” (Holmes, 2014, p. 5). From this point of view, the researcher is either insider or outsider. Even so, the difference between positionality and researcher’s bias should not be ignored. Sometimes positionality leads to the inability to be open-minded, but it is not the prejudice in favor of or against one thing, person, or group compared with another. Researcher positionality requires objectivism and subjectivism existing in the “dialectic relationship” (Freire, 2000, p. 50). Researchers try to be objective, but must always pay attention to subjectivity.
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[bookmark: _Toc7185304]Appendix 3
Useful quotations:
“But it was the next generation after Faraday which first understood properly the range of his ideas. So is it likely to be ever with thinkers of the most marked individuality”
(Carmichael, 1919, p. 515)

“Positionality is about the situatedness of knowledge” 
(Given, 2008, p. 98)

“dialectic relationship” 
(Freire, 2000, p. 5)

Useful Definitions: 
identity
1.The fact of being who or what a person or thing is.
1.1The characteristics determining who or what a person or thing is.
1.2(of an object) serving to establish who the holder, owner, or wearer is by bearing their name and often other details such as a signature or photograph.
2.A close similarity or affinity.
Oxford living dictionary. Available at: https://en.oxforddictionaries.com/definition/identity (Accessed: 20th March 2019).

Individualist
1.A person who is independent and self-reliant.
2.An advocate of a social theory favouring freedom of action for individuals over collective or state control.
[bookmark: _Hlk7104968]Oxford living dictionary. Available at: https://en.oxforddictionaries.com/definition/individualist (Accessed: 20th March 2019).

Individualism
1.The habit or principle of being independent and self-reliant.
2.A social theory favouring freedom of action for individuals over collective or state control.
Oxford living dictionary. Available at: https://en.oxforddictionaries.com/definition/individualism (Accessed: 20th March 2019).




















[bookmark: _Toc7185305]Appendix 4
Class activity:
[image: ]

[bookmark: _Hlk7119787]Personal self-development activity:
What shapes you?
[image: ]


[bookmark: _Toc7185306]Entry 2 Reading and evaluating literature and information sources
There is no doubt that information is endlessly available to us, while reading provides us an excellent resource to gain knowledge. Reading helps us to develop thoughts and widen understanding. It is important for people, especially the researchers, to know where to find information and what to read. Generally, researchers search systematically for information of interest mainly through books, journal articles, reports, conference literature, theses, official publications, organizational documents. When planning the literature search strategy, “It is important that you plan this search carefully to ensure that you locate relevant and up-to-date literature. This will enable you to establish what research has previously been published in your area and to relate your own research to it” (Saunders et al. 2016, p.90). 

[bookmark: _Hlk4683920]After locating various literature and information sources, reading can be very time-consuming. How to read more effectively deserves attention. Reading, like writing, is a very personalized skill. And because of that, people have to develop their own reading strategy. To provide a concrete example of what the personal reading strategy is, I can discuss my own. Firstly, I pay attention to the context of where and when I am reading, because It is easy for me to become sidetracked to something else. I have to be provided a place, which is conducive to concentrate reading. Secondly, I manage the time and set targets (e.g. how many pages that I should read today). Finally, I try my best to be actively involved in the process of reading (e.g. asking questions about my goals, immediate priorities, expected results). 

[bookmark: _Hlk4931467]It is true that different literature and information sources make contributions to broaden researcher’s view from different angles. However, the key point about reading is not just about quantity but more about quality. Therefore, evaluating literature and information sources is of vital importance. During my research process, I find it is useful to evaluate the literatures with critical thinking. “It is a complex process of deliberation which involves a wide range of skills and attitudes” (Cottrell, 2011, p.2). I try to evaluate the literatures from the following four aspects with the help of critical thinking: reliability, relevance, value, sufficiency. According to the original source, its reliability can be identified. Generally, peer-reviewed academic journals and formally published books are most credible. Assessing the relevance requires me to read all the materials, and put them in order, depending on the degree of correlation of the research question(s) and objectives. For example, my research topic is related to competency, it has been studied for some years, and I have found enormous quantity of material. Thus, I should pay more attention to related literature. Assessing the value requires me not to simply accept all arguments and conclusions that I read but constantly ask questions about those arguments and conclusions through my personal thinking. The most difficult part is assessing the sufficiency. 

Reading should constitute both quality and quantity. It is still a question that how to define the sufficiency confused me, and I believe that I can figure out through further study. 
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[bookmark: _Hlk7109585][bookmark: _Hlk7109629][bookmark: _Hlk7109895][bookmark: _Hlk7109662]COPAC (2019) Search over 100 UK and Irish academic, national & specialist library catalogues. Available at: https://copac.jisc.ac.uk/ (Accessed: 27th March 2019).  
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[bookmark: _Hlk4580319][bookmark: _Toc7185309]Appendix 3
Useful quotations:
“It is important that you plan this search carefully to ensure that you locate relevant and up-to-date literature. This will enable you to establish what research has previously been published in your area and to relate your own research to it”
[bookmark: _Hlk7131685](Saunders et al. 2016, p. 90)

“It is a complex process of deliberation which involves a wide range of skills and attitudes”
(Cottrell, 2011, p. 2)

[bookmark: _Hlk7110655]“The essence of the independent mind lies not in what it thinks, but in how it thinks.” 
(Christopher Hitchens, from Letters to a Young Contrarian, 2001. site from Jill PPT)

“Responsibility to yourself means refusing to let others do your thinking, talking, and naming for you; it means learning to respect and use your own brains and instincts; hence, grappling with hard work.” 
(Adrienne Rich, from On Lies, Secrets, and Silence: Selected Prose 1966-1978, 1979. site from Jill PPT)






[bookmark: _Hlk7127363]Useful frameworks:
[image: ]

Useful figures:
[image: ]

Figure 1 The literature review process 
Source: Saunders et al. 2016, p. 73.
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Figure 2 Literature review structure
Source: Saunders et al. 2016, p. 80.

Useful tables:
[bookmark: _Hlk7126663]Table 1 Search connectors and characters 
Source: Saunders et al. 2016, p. 97.
[image: ]



Table 2 Selected online search tools and their coverage 
[bookmark: _Hlk7127257]Source: Saunders et al. 2016, p. 100.
[image: ]










[bookmark: _Toc7185310]Appendix 4
Class activity：
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[bookmark: _Hlk5281614][bookmark: _Hlk5278703][bookmark: _Toc7185311]Entry 3 The contribution of research to knowledge and organizational development
According to Gendron (2013), the concept of research contribution is always open to a wide variety of interpretations. Researchers consider it can lead to pride, tension and rivalry, even confusion. With the change of time and space, people have different evaluation on the research contribution. Nonetheless, research contribution still plays a dominate role in researchers’ academic and daily lives. 

[bookmark: _Hlk5276747]There are different types of research contributions. The nature of research contributions can be theoretical, empirical, or methodological (Asgari, 2015). For instance, a theoretical contribution may be represented as an improvement of the original conceptual definitions or the development of a new theory based on existing linkages. An empirical contribution may be constructed as testing or analysis the affecting factors through empirical methods. While a methodological contribution may be considered as the effective adjustment of past research methods.

After taking the class, I reconsidered the types of contribution that a research could make, and I found it can be analyzed from the following four aspects from a different angle: the researcher, knowledge (this paper mainly refers to academic knowledge), organization(s), individuals. When talking about what are the research contributions for the researcher, all of us have different attitudes. Mainly include satisfying interest, skills improvement, career advancement, etc. As for the academic knowledge, the contributions are difficult to be identified. Because it varies in time and space, and “what constitutes a contribution for some will mean little or nothing to others” (Gendron, 2013, p. 6). The contribution of research to organization(s) and Individuals need be analyzed in certain circumstances.

[bookmark: _Hlk5283726]To provide a concrete example of what the contributions of research to knowledge and organizational development are, I discuss Maslow's Hierarchy of Needs which related in business and management field from my point of view. It was first proposed by Abraham Maslow in his 1943 paper "A Theory of Human Motivation". He was an American psychologist. The theory divides the needs into five categories: physiological needs, safety needs, love and belonging, esteem, and self-actualization, which are arranged from the lower level to the higher level. It is often displayed as a pyramid. The contributions to academic knowledge are as following: Firstly, the theory points out that one need is dominant while others are subordinate when going through at different times in human lives. It sheds new light on management. What is more, the theory promotes the development of humanistic psychology and makes people identify self-actualization. The contributions to organizational development are various, particularly in human resource industry. For instance, managers regularly conduct surveys to figure out which needs of the employees are not being met and then provide targeted motivational strategies that meet some of those needs. In this way, it helps the development of specific organizations. However, it is undeniable that Maslow's theory has been criticized, which is the result of that contributions are evaluated by people from different perspectives and they may vary in time and space.
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[bookmark: _Toc7185314]Appendix 3
Useful quotations:
“what constitutes a contribution for some will mean little or nothing to others” (Gendron, 2013, p. 6)

“Moreover, it is not uncommon to come across prescriptive approaches to how we think and talk about contribution. Consider, on the one hand, the pleasure that some journal editors or prolific authors seem to take in acting as research gurus laying down what papers should or should not do in order to count as a contribution to research. On the other hand, we may agree with someone like Feyerabend (1978), who argues that we should be wary of those who seek to establish clear boundaries between legitimate and illegitimate knowledge claims.”
(Gendron, 2013, p. 10)

Useful figures:
[image: ] 
Figure 1 Maslow's Hierarchy of Needs
Source: Tutor2u (2019) Motivation - Maslow (Hierarchy of Needs). Available at:
https://www.tutor2u.net/business/reference/motivation-maslow-hierarchy-of-needs (Accessed: 4th April 2019).
[image: ]

Figure 2 The Hierarchy of Needs and Motivation at Work
Source: Tutor2u (2019) Motivation - Maslow (Hierarchy of Needs). Available at:
https://www.tutor2u.net/business/reference/motivation-maslow-hierarchy-of-needs (Accessed: 4th April 2019).















[bookmark: _Toc7185315]Appendix 4
Personal self-development activities:
1.Consider the types of contribution that your research topic could make
My research top is Research on the impact of work-life balance in woman leadership in Chinese higher educational institutions.
The researcher (yourself):
	[bookmark: _Hlk4413253]Satisfying interest 

	Skills improvement:
· Critical thinking, reflexive review literatures
· Familiar with competency model, organizational behavior
· Improve research methods (e.g. quantitative and qualitative methods) 

	Self-improvement:
· Evaluate my strengths and weaknesses
· Broaden my understanding 
· Make me more focus, concentrate, confident  
· Expand personal network (e.g. join or establish academic groups ）

	Career advancement 
(e.g. opportunities I may not have before, may be acquire a position in business management)



Academic knowledge
	[bookmark: _Hlk4413715]To identify factors that affect the work-life balance

	To identify and measure the internal relation between work-life balance factors and women leadership effectiveness



Organization(s)
	New idea organization may adopt
(e.g. propose strategies for improving women leadership)

	Help government to strengthen policy support

	Help educational institution to improve educational system



Individuals
	Identify self-strengths and weaknesses according to the strategies for improving women leadership

	Improve women leadership




2. The theory made by Maslow, Hertzberg, Michael Porter and Hofstede.
[bookmark: _Hlk7127086]Maslow's Hierarchy of Needs
[image: ]

Hertzberg: Two factor theory
[image: ]


Michael Porter: Five Forces Model
[image: ]

Hofstede: Culture dimensions theory
[image: ]


[bookmark: _Toc7185316]Entry 4 Defining the research question
After the researchers generate and refine their own research ideas, how can they turn those interesting ideas into concrete research projects? It is the time that the research question comes into play. Saunders (2016) argues that research question refers to what issues would you like to study and what explanations does your research give to these issues. However, defining the research question is no easier than generating the research ideas. A good research question should have the following attributes: feasibility, clarity, focus, conciseness, and complexity. There are four different types of research questions, from exploratory to descriptive, explanatory to evaluative (Saunders et al. 2016).

[bookmark: _Hlk6068754]The research question plays an essential role in the whole research process. In other words, research projects develop a series of specific research activities around this question. It is used to guide a variety of stages of the research process. For instance, it will influence the directions of literature review, the types of research design, the methods of data collection and analysis, even the styles of academic writing. 

[bookmark: _Hlk6071200][bookmark: _Hlk6071488]In order to develop a strong research question, we need to be conscious of some influential factors and avoid some risks. One of the most influential factors is feasibility, mainly focus on the researcher status and resource. Clough and Nutbrown (2012) argue that ‘Goldilocks test’ theory can be used to evaluate the feasibility. This means if the research question is too big, researchers have to look for more resources, such as time and money. If the research question is too small, researchers might find it hard to make contributions. While if the research question is too hot, researchers probably realize those key participants get upset and lead to bad effects. Another most influential factor is clarity. Clough and Nutbrown (2012) argue that the Russian doll principle can help to clarify the research question. The larger outer dolls represent words and intentions that are not relevant. Researchers focus on the smallest doll, which is a clearly defined research question revealing the essence of research ideas. In the meantime, there are some risks we need to avoid. For instance, choosing a topic without insufficient reading. As a result, the defined research question may not generate new insights. Spending energy over different topic ideas for months. Besides, ignoring the basic criteria.

[bookmark: _Hlk6080351]There are some general steps to develop a research question. Firstly, do a historical literature review on research area. Secondly, find out the important research questions related to those field. Those questions may focus on other important directions. After reviewing those questions, try to identify the main focus of your own research topic. Thirdly, start asking questions. For instance, based on my research topic, I started asking questions like this: what are the factors of work-life balance? What is the relationship between work-life balance factors and women leadership effectiveness? How will the woman in leadership position get benefit from my research, especially those in Chinese higher educational institutions? Fourthly, evaluate the research questions. Make sure the questions clarify the intention and significance of your study.
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[bookmark: _Toc7185319]Appendix 3
Useful tables:
Table 1 Examples of research ideas and resulting general focus research questions 
Source: Saunders et al. 2016, p. 45
[image: ]
Table 2 Criteria to devise useful research objectives 
Source: Saunders et al. 2016, p. 46
[image: ]



[bookmark: _Toc7185320]Appendix 4
Personal self-development activity:
To provide a concrete example of how to develop a research question, I would like to discuss my own briefly.
· Do a historical literature review on my research area: woman leadership
· Find out the important research questions related to those field. They are mainly focus on woman leadership behavior style, woman leadership advantages and career obstacles. My research topic mainly concerns about the impact of work-life balance on woman leadership.
· Start asking questions. For instance, what are the factors of work-life balance? What is the relationship between work-life balance factors and women leadership effectiveness? How will the woman in leadership position get benefit from my research, especially those in Chinese higher educational institutions? 
· Evaluate the research questions. Make sure the questions clarify the intention and significance of my study.


[bookmark: _Toc7185321]Entry 5 Philosophical frameworks for research
[bookmark: _Hlk5810628][bookmark: _Hlk5825647][bookmark: _Hlk5825345][bookmark: _Hlk5825229][bookmark: _Hlk5828830][bookmark: _Hlk7124972]At the very beginning of taking up a research, most of us would be asked by the same question: do you have a research philosophy? To answer this complex question, we are supposed to find out what is research philosophy and does it matter. According to Saunders, Lewis and Thornhill (2016), research philosophy means an arrangement of beliefs and assumptions about knowledge development. Those beliefs and assumptions influence the whole research process, ranging from what kind of research that might be conducted, how to define the research questions, what kind of specific methodology and methods that might be used, and how to present the findings (Crotty, 1998). We identify different philosophies through three major types of assumptions: ontology, epistemology, and axiology. Ontology concerns the nature of reality, which determines how you see your research objects; epistemology concerns what is considered valid, legitimate and acceptable knowledge, which determines data collection and knowledge contribution; axiology concerns the impact of values and ethics, which determines how deep you become involved in the research process (Saunders et al. 2016). 

[bookmark: _Hlk5836364][bookmark: _Hlk5830765][bookmark: _Hlk5833891][bookmark: _Hlk5833594][bookmark: _Hlk5831947]The famous research “onion” (Saunders et al. 2016, p.124) provide a concrete example to understand philosophical frameworks for research. The outermost layer of onion is philosophy. There are “five major philosophies in business and management: positivism, critical realism, interpretivism, postmodernism and pragmatism” (Saunders et al. 2016, p.135). Positivism takes a philosophical position as natural scientist. Extreme positivists hold that management and organizations are objective and uninfluenced, truth and future are in causality relationship based on the laws and rules (Gill and Johnson, 2010). Research is objective and independent. Therefore, positivists emphasize to use credible and valid methods to describe the events and explain them (Antwi and Hamza, 2015). However, interpretivism takes a philosophical position as artists. Interpretivists focus on the multiple meanings, interpretations of complex social experiences and practices, and seek to new understandings. Research is subjective and dependent. It is inevitable that researchers take part in the process of interpreting findings. Critical realism identifies what happens around us through analyzing the underlying causal mechanisms. Postmodernism takes a philosophical position as political activists. Postmodernists are sceptics and truth questioners about the relationship that underpins mainstream realities (Calás and Smircich, 1997). Pragmatism concentrates on solving problem and finding solutions that can be used in future practice (Saunders et al. 2016).

Based on different research philosophies, researchers adopt different research approaches to develop theory. Deduction refers to the process of using highly structured measurements to conduct hypothesis testing, and make contribution to theory. Induction focus on using data collection to identify contexts of phenomena and generate a conceptual framework. While, abduction combines deduction and induction, it is a process full of moving back and forth (Suddaby, 2006). It is not fair to decide which approach is superior than the others. The importance lies on the things that the approach emphasis.

After understanding the research philosophies and research approaches, we can make sense why choose those specific methodologies to conduct research design and analyze data to answer the research question.
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[bookmark: _Hlk7131820]Figure 1 The research ‘onion’ 
Source: Saunders et al. 2016, p. 124
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[bookmark: _Hlk7127668]Figure 2 Developing your research philosophy: a reflexive process
Source: Saunders et al. 2016, p. 126
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[bookmark: _Hlk7128449]Table 1 Philosophical assumptions as a multidimensional set of continua
Source: Saunders et al. 2016, p. 129.
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Table 2 Comparison of five research philosophies in business and management research
Source: Saunders et al. 2016, p. 136-137.
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Table 3 Deduction, induction and abduction: from reason to research
Source: Saunders et al. 2016, p. 145.
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Table 4 Some commonly used terms. Adapted from O’Gorman (2008)
Source: O’Gorman and MacIntosh, 2015, p. 54.
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[bookmark: _Toc7185326]Entry 6 Types of research and research design
Within the business research field, research can be broadly divided into three different types on the basis of the research methodology. Quantitative research originated in the field of natural science, which studies things that can be observed and measured in a certain way. The history of using quantitative research in social science is been going for years. On the other hand, qualitative research studies unstructured and unquantifiable information such as, attitudes, opinions, beliefs. It is much more subjective. In the 1980s, some of the researchers considered themselves as the pure quantitative or qualitative researchers, they argued that since there were differences in the research philosophy, the two methods could not be mixed (Antwi and Hamza, 2015). However, mixed research combines quantitative and qualitative methods together, using qualitative and quantitative methods at the same time or use one method first and the other method second. Mix researchers argue that the mix methods can work well in the process, at the same time, help to reduce the finiteness and incompleteness of using only one method (Antwi and Hamza, 2015). In fact, no one is certain which type of research is superior. So do the research fits you, because there is no point to set up a project that you cannot physically do.

[bookmark: _Hlk6394157]Considering research design, it refers to a logical way to reply to the research question or test the theory with certain evidence (Vaus, 2001). Research design is a systematic process, with the aim to answer the research question successfully. So, there are some key issues need to be considered.

[bookmark: _Hlk6394577][bookmark: _Hlk6342780][bookmark: _Hlk6338244][bookmark: _Hlk7129224][bookmark: _Hlk6344337]First of all, what kind of methodological choice will be made? Research design is not only about making methodological choice. However, making different methodological choice leads to the use of a quantitative, qualitative or mixed methods research design (Saunders et al. 2016). As for a quantitative or qualitative research design, it may use a mono method, as well as a multi-method. In other words, mono method involves using only one type of data collection and data analysis method in the research design, while multi-method contains using more than one type of data collection and data analysis method in the research. However, mixed methods research design is a little more complicated. Concurrent triangulation design and concurrent embedded design are used in a single-phase research design. The basic similarity is using two methods at the same time; however, the difference is whether a method is used in isolation or embedded in another method. In a double-phase research design, there are sequential exploratory design and sequential explanatory design. That means two research methods are used one after the other (Saunders et al. 2016).

[bookmark: _Hlk6343060]Secondly, which research strategies will be used? Research strategy combines research philosophy and data collection choice through a technical method (Denzin and Lincoln, 2011). The major research strategies are “experiment, survey, archival and documentary research, case study, ethnography, action research, grounded theory and narrative inquiry” (Saunders et al. 2016, p. 209).

Last but not least, the time horizon, research ethics and research quality are also important. Researchers need to complete the project within time. Besides, be cautious with ethical issues, such as participant physical risks. What is more, ensure the reliability and validity of what you have done. 
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“Possible research strategies include: Experiment; Survey; Archival and Documentary Research; Case Study; Ethnography; Action Research; Grounded Theory and Narrative Inquiry.”
(Saunders et al. 2016, p. 209)

“Establishing the quality of research is also a critical part of formulating a research design. Researchers from different research traditions have developed different criteria to judge and ensure the quality of research.”
(Saunders et al. 2016, p. 209)
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Figure 1 Methodological choice   
Source: Saunders et al. 2016, p. 167.
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Figure 2 Mixed methods research designs   
Source: Saunders et al. 2016, p. 170.
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[bookmark: _Hlk7132363]Figure 3 A Classical experiment strategy
Source: Saunders et al. 2016, p. 180.
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Figure 4 The three cycles of the Action Research spiral
Source: Saunders et al. 2016, p. 191.










Useful tables:
[bookmark: _Hlk7132112]Table 1 Reasons for using a mixed methods design
Source: Saunders et al. 2016, p. 173.
[image: ]






Table 2 Threats to reliability
Source: Saunders et al. 2016, p. 203.
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[bookmark: _Hlk7134657]Table 3 Threats to internal validity
Source: Saunders et al. 2016, p. 204.
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[bookmark: _Hlk6419936][bookmark: _Toc7185331]Entry 7 Research ethics and integrity
The general understanding of ethics is that it is a conduct norm for people to pick out the acceptable behaviors from those are not acceptable (Resnik, 2015).  
[bookmark: _Hlk6409959][bookmark: _Hlk6410515]While research ethics refers to “the standards of behavior that guide your conduct in relation to the rights of those who become the subject of your work, or are affected by it” (Saunders et al. 2016, p. 239). Research in different disciplines may require for different research ethics. Thus, the codes of ethics are designed to guide researchers conduct those specific researches. For instance, I conduct a research in UWTSD, then my research should be guided by the university research ethics and integrity code of practice. At the same time, the conduct of my research is also supervised by research ethics committee, whose major responsibility is to review and approval ethical issues with fair and justice perspective. It is possible that ethical issues happen in the whole process of research. That means although the research ethics committee has reviewed and approved your research proposal, it is still crucial to take ethics into account (Saunders et al. 2016). 

[bookmark: _Hlk6418053][bookmark: _Hlk6414112][bookmark: _Hlk6414240][bookmark: _Hlk6415121][bookmark: _Hlk6417109]Because ethical issues may arise throughout the study, therefore, it is worthwhile to identify ethical issues at specific research stages and minimize negative impact. Focusing ethic issues mostly in relation to the following three research stages can bring some reflection. Firstly, ethic issues in gaining access. When researchers are eager to seek access, they try their best to persuade participants or organization fully involved in the process. In which way, it is very likely to put them under pressure. Besides, the research subjects have right to be fully informed about the aim and context of the research. What is more, participants have right to ask questions and maintain their privacy. Secondly, ethic issues in collecting data. The key issues for researchers in this specific stage is keeping safety. They need to avoid not only the physical risk such as threat and abuse, but also the psychological trauma. While for participants, one of the key issues is to have the right to withdraw. Although the participants get fully informed consent, they still can withdraw at any stages of the research process. It is a challenge for researchers to observe and maintain relationship between participates. Another key issue is about respect, which includes respect for human participants, as well as animals. Thirdly, ethic issues in analyzing data and reporting findings. Conﬁdentiality and anonymity need to be considered seriously. In spite of the earlier commitment, there is no guarantee of infallible confidentiality and anonymity (Wells,1994), which may cause embarrassment and even harm to a particular individual and organization.
[bookmark: _Hlk6418493]In a word, ethical issues are complex and present highest frequency of occurrence. Researchers should highlight the importance of avoiding ethical issues.

Unlike research ethics, which aims to avoid harm, research integrity focuses on achieving the highest quality of research. The key elements are honesty, objectivity, efficiency, accuracy and rigour. Honesty is not only in methods and procedures, but also in publication status. Objectivity requests researchers make decisions based on facts, rather than be prejudice and biased. Efficiency helps to minimize resource usage. While accuracy and rigour ask for scrupulous care and thoroughness in the process of research. With the purpose of conducting better research, we must maintain the highest standards of integrity.
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Table 1 Internet addresses for ethical codes, guidelines and statements of research practice
Source: Saunders et al. 2016, p. 241.
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Table 2 Ethical principles and the ethical rationale for and development of each principle
Source: Saunders et al. 2016, p. 243-245.
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Useful figures:
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[bookmark: _Hlk7135042]Figure 1 Ethical issues at different stages of research
Source: Saunders et al. 2016, p. 250.
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Figure 2 The nature of consent
Source: Saunders et al. 2016, p. 252.
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Table 3.3 Search connectors and characters
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Table 3.4 Selected online search tools and their coverage

Name

Internet address

Comment

General search engines
Bing

Google
Google UK

www.bing.com

www.google.com
www.google.co.uk

Access to billions of web pages, can
link to Facebook

Access to billions of web pages

Country-based Google - optimised to
show country results

Specialised search engines
Google Scholar

UK government

www.scholar.google.com

www.gov.uk

Searches scholarly literature allowing
you to locate the complete document

Searches central and local
government websites and
government agencies

Information gateways
Biz/Ed

Publishers’ catalogues
homepage

www.bized.co.uk

www.lights.ca/publisher/

Information service, links economics
and business students and teachers
and information providers

Searchable links to major publishers’
websites, listed alphabetically by
country

Subject directories
About.com

ipl2

Yahoo!

www.about.com
www.ipl.org

http://dir.yahoo.com/

Organised by subjects, offers
numerous guides

High-quality site only providing
‘information you can trust’

Organised by subject, particularly
useful for popular and commercial
topics.
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Table 2.2 Examples of research ideas and resulting general focus research questions

Research idea

Research question

Media campaign following
product recalls

Graduate recruitment via
the Internet

Supermarket coupons as a
promotional device

Challenger banks and small
businesses

How effective is a media campaign designed to increase
consumer trust in [company name] following a series of
product recalls?

To what extent and in what type of context is Internet-
based recruitment and selection of graduates effective
and why?

In what ways do the issue of coupons at supermarket
checkouts affect buyer behaviour?

How has the emergence of challenger banks impacted
upon small businesses’ financing and why?
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Table 2.4 Criteria to devise useful research objectives

Criterion Purpose

Transparency The meaning of the research objective is clear and

(What does it mean?) unambiguous

Specificity The purpose of the research objective is clear and

(What | am going to do?) easily understood, as are the actions required to
fulfil it

Relevance The research objective’s link to the research

(Why I am going to do this?) question and wider research project is clear

Interconnectivity Taken together as a set, the research objectives

(How will it help to complete the illustrate the steps in the research process from its start

research project?) to its conclusion, without leaving any gaps. In this way,
the research objectives form a coherent whole

Answerability The intended outcome of the research objective is

(Will this be possible?) achievable. Where this relates to data, the nature of

(Where shall | obtain data?) the data required will be clear or at least implied

Measurability The intended product of the research objective will

(When will it be done?) be evident when it has been achieved
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Table 4.1 Philosophical assumptions as a multidimensional set of continua

Assumption type  Questions

Continua with two sets of extremes

Objectivism <> Subjectivism
Ontology * What is the nature of Real © Nominal/decided by
reality? convention
* What is the world like? External =y Socially constructed
« For example: Onetruereality <  Multiple realities
- What are (universalism) (relativism)
organisations like? Granular (things) ¢  Flowing (processes)
~ What s it like being in Order o Chaos
organisations?
~ What s it like being
amanager or being
managed?
Epistemology « How can we know what ~ Adopt assumptions <> Adopt the assumptions
we know? of the natural of the arts and
* What is considered scientist humanities
acceptable knowledge? Fads <  Opinions
* What constitutes Numbers & Narratives
good-quality data?
« What kinds of Observable o Attributed meanings
contribution to phenomena -
knowledge can be Law-like o Individuals and contexts,
made? generalisations specifics
Axiology * What is the role of Value-free < Value-bound
values in research? How Detachment © Integral and reflexive

should we treat our
own values when we do
research?

How should we deal
with the values of
research participants?





image22.png
Table 4.3 Comparison of five research philosophies in business and management research

Ontology Epistemology Axiology Typical methods
(nature of reality or (what constitutes (role of values)
being) acceptable knowledge)
Positivism
Real, external, Scientific method Value-free research Typically deductive,
Independent Observable and Researcher s detached, ~highly structured, large
One true reality measurable facts neutral and independent :”’;‘"ﬁ‘v meas‘l.la:e:(\en'.
(universalism) Law-like generalisations ©Of What is researched "Y‘z(;usqo‘;aa':‘ala ::ebut
Granular (things) Numbers Researcher maintains iy
a range of data can be
Ordered Causal explanation objective stance analysed
and prediction as
contribution
Critical realism
Stratified/layered (the  Epistemological Value-laden research Retroductive, in-depth
empirical, the actual relativism Researcher acknowledges historically situated
and the real) Knowledge historically  bias by world views, analysis of pre-existing
External, independent  situated and transient  cultural experience and  Structures and emerging
Intransient ) upbringi agency. Range of
Facts are social poringing methods and data types
Objective structures constructions Researcher tries to
to fit subject matter
Causal mechanisms Historical causal minimise bias and errors
explanation as Researcher is as objective
contribution as possible
Interpretivism
Complex, rich Theories and concepts  Value-bound research  Typically inductive.
Soclally constructed too simplistic Researchers are part Small s_ample}, il!r
through culture and Focus on narratives, of what is researched, ~ depth investigations,
language stories, perceptions and  subjective quall"?"':u;'\e"‘w‘ °’f
Multipl ings, interpretations analysis, but a range of
ultiple meanings, " ’ Researcher data can be interpreted
interpretations, realities New understandings interpretations key to
Flux of processes, and worldviews as contribution

experiences, practices  contribution Researcher reflexive
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Ontology Epistemology Axiology Typical methods

(nature of reality or (what constitutes (role of values)
being) acceptable knowledge)
Postmodernism

Nominal What counts as ‘truth”  Value-constituted Typically deconstructive —
Complex, rich and knowledge’ is research reading texts and
Socially constructed  declded by dominant - Researcher and research  ealities against
through power relations '9el0gies embedded in power emselves
Some meanings, Fl?cm on aZSEnces, » relations ) |n'41epm Ilr]wes\:lga\lons
interpretations, realities S1°Mces and oppresse Some research narratives ©f anomalies, silences
are dominated and repressed meanings, are repressed and and absences
silenced by others interpretations and voices  sjlenced at the expense ~ Range of data types,
Flux of processes, Exposure of power of others typically qualitative
experiences, practices relations and challenge  Researcher radically methods of analysis

of dominant views as reflexive

contribution

Pragmatism

Complex, rich, Practical meaning of Value-driven research  Following research
external knowledge in specific Research initiated and  Problem and research
‘Reality’ is the practical ~ contexts sustained by researcher’s Question
consequences of ideas  “True’ theories and doubts and beliefs Range of methods:
Flux of processes, knowledge are those Researcher reflexive mixed, multiple,
experiences and that enable successful qualitative, quantitative,
practices action action research

Focus on problems, Emphasis on practical

practices and relevance solutions and outcomes

Problem solving and
informed future practice
as contribution
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Table 4.4 Deduction, induction and abduction: from reason to research

Deduction

Induction

Abduction

Logic In a deductive inference,
when the premises are
true, the conclusion must
also be true

In an inductive inference,
known premises are used
to generate untested
conclusions

In an abductive inference,
known premises are used
1o generate testable
conclusions

Generalisability ~ Generalising from the
general to the specific

Generalising from the
specific to the general

Generalising from the
interactions between the
specific and the general

Use of data Data collection Is used to
evaluate propositions or
hypotheses related to an
existing theory

Data collection is used to
explore a phenomenon,
identify themes and
patterns and create a
‘conceptual framework

Data collection is used to
explore a phenomenon,
identify themes and
patterns, locate these in
a conceptual framework
and test this through
subsequent data
collection and so forth

Theory Theory falsification or
verification

Theory generation and
building

Theory generation
or modification;
incorporating

existing theory where
appropriate, to build new
theory or modify existing
theory
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Table 4.1: Some commonly used terms. Adapted from 0’Gorman (2008) »

Term. Meaning»

Axiology + | The branch of philosophy dealing with values, as those of ethics, aesthetics,
or religion. «

Deduction » a priori argument: deriving a proof or using evidence to test a hypgtheses. ¢

Epistemology »

The branch of metaphysics that deals with the nature of knowledge, its
presuppositions and foundations, and its extent and validity.

o The study of knowledge »

* Theories of what constitutes knowledge and understanding of phenomena |
* How we explain ourselves as knowers, how we arrive at our beliefs ¢

Induction » a posteriori argument, deriving knowledge from empirical investigation. ¢
Metaphysics < | The branch of philosophy concerned with the ultimate nature of existence. ¢
Ontology » The branch of metaphysics that deals with the nature of being and of reality. «
Methodology < | The study and application of methods. »

Paradigm ¢ Theoretical framework, within which research is conducted.

Philosophy~ | The academic discipline concerned with making explicit the nature and
significance of ordinary and scientific beliefs, and with investigating the
intelligibility of concepts by means of rational argument concerning their
presuppositions, implications, and interrelationships; in particular, the
rational investigation of the nature and structure of reality (metaphysics), the
resources and limits of knowledge (epistemology), the principles and import
of moral judgment (ethics), and the relationship between language and
reality (semantics). ¢

Reflexivity | Critical self-awareness and examination of beliefs and knowledge-claims. »

* Need for conscious, reflexive thinking about our own thinking, and critique
our pre-understandings, and their effect on our research «

Rhetoric ¢ The art or study of using language effectively and persuasively. «

* In particular the style of speaking or writing, especially the language of a
particular subject as used in the dissertation process.e
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Emic

Definition

emic refers to one kind of field research done and
viewpoints obtained

“insider” from within the social group (from the
perspective of the subject)

History

The term was coined in 1954 by linguist Kenneth
Pike, who argued that the tools developed for
describing linguistic behaviors could be adapted to
the description of any human social behavior.
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Emic Perspective

« Emic perspective is the perspective of the
studied social group.

« In this approach, the perspectives,
explanations, logic, meanings, beliefs and
worldview of the studied people are used
to explain the particular values, beliefs or
practices. This is the way the actual people
understand what they do and think.
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Importance as regards personality

» Emic approach is important to understanding
personality because problems can arise
"when concepts, measures, and methods are
carelessly transferred to other cultures in
attempts to make cross- cultural
generalizations about personality.”

« Itis hard to apply certain generalizations of
behavior to people who are so diverse and
culturally different.
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Figure 5.2 Methodological choice
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Table 5.1 Reasons for using a mixed methods design

Reason

Explanation

Initiation

Facilitation

Complementarity

Interpretation

Generalisability

Diversity
Problem solving

Focus

Triangulation

Confidence

Initial use of a qualitative or quantitative methodology
may be used to define the nature and scope of sequential
quantitative or qualitative research. May also be used to
provide contextual background and to better understand
the research problem (e.g. Box 5.3). May also help in the
formulation or redrafting of research questions, interview
questions and questionnaire items and the selection of
samples, cases and participants

During the course of the research, one method may lead to the
discovery of new insights which inform and are followed up
through the use of the other method

Use of mixed methods may allow meanings and findings to
be elaborated, enhanced, clarified, confirmed, illustrated or
linked

One method (e.g. qualitative) may be used to help to explain
relationships between variables emerging from the other
(e.g. quantitative)

Use of mixed methods may help to establish the generalisabil-
ity of a study or its relative importance. In a similar way the

use of mixed methods may help to establish the credibility of
a study or to pro T 8 o e molge (Section 5.8)

g&%@@@ b

Use of mixed methods may allow for a greater diversity of
views to inform and be reflected in the study

Use of an alternative method may help when the initial
method reveals unexplainable results or insufficient data

One method may be used to focus on one attribute (e.g. quanti-
tative on macro aspects), while the other method may be used
to focus on another attribute (e.g. qualitative on micro aspects)

Mixed methods may be used in order to combine data to ascer-
tain if the findings from one method mutually corroborate the
findings from the other method (Section 5.8)

Findings may be affected by the method used. Use of a single
method will make it impossible to ascertain the nature of
that effect. To seek to cancel out this ‘method effect’, it is
advisable to use mixed methods. This should lead to greater
confidence in your conclusions

Source: Developed from Bryman (2006), Greene et al. (1989), Molina-Azorin (2011) and authors’ experience
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Table 5.3 Threats to reliability

Threat

Definition and explanation

Participant error

Participant bias

Researcher error

Researcher bias

Any factor which adversely alters the way in which a participant
performs. For example, asking a participant to complete a
questionnaire just before a lunch break may affect the way they
respond compared to choosing a less sensitive time (i.e. they may
not take care and hurry to complete it)

Any factor which induces a false response. For example,
conducting an interview in an open space may lead participants
to provide falsely positive answers where they fear they are being
overheard, rather than retaining their anonymity

Any factor which alters the researcher’s interpretation. For
example, a researcher may be tired or not sufficiently prepared
and misunderstand some of the more subtle meanings of his or
her interviewees

Any factor which induces bias in the researcher’s recording of
responses. For example, a researcher may allow her or his own
subjective view or disposition to get in the way of fairly and
accurately recording and interpreting participants’ responses
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Table 5.4 Threats to internal validity

Threat

Definition and explanation

Past or recent
events

Testing

Instrumentation

Mortality

Maturation

Ambiguity about
causal direction

An event which changes participants’ perceptions. For example,
a vehicle maker recalling its cars for safety modifications may
affect its customers’ views about product quality and have an
unforeseen effect on a planned study (unless the objective of
the research is to find out about post-product recall opinions)

The impact of testing on participants’ views or actions. For
example, informing participants about a research project may
alter their work behaviour or responses during the research if
they believe it might lead to future consequences for them

The impact of a change in a research instrument between
different stages of a research project affecting the comparability
of results. For example, in structured observational research

on call centre operations, the definitions of behaviours being
observed may be changed between stages of the research,
making comparison difficult

The impact of participants withdrawing from studies. Often
participants leave their job or gain a promotion during a study

The impact of a change in participants outside of the influence
of the study that affects their attitudes or behaviours etc. For
example, management training may make participants revise
their responses during a subsequent research stage

Lack of clarity about cause and effect. For example, during a
study, it was difficult to say if poor performance ratings were
caused by negative attitudes to appraisal or if negative attitudes
to appraisal were caused by poor performance ratings
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RELIABILITY IN
QUALITATIVE

RESEARCH

use the label (i.e. reliability) to refer to
reliability in qualitative research

it is possible for qualitative research to
be properly valid and reliable

referring to a case in which there is more than one
observer agree to what is seen and heard/

ternal /external reliability
" stating the degree to which a study can be replicated

the extent to which method meet the goals/

the degree to which otherwise suitable methods are
coherence/ openness /discourse allowed to be used

the extent to which researchers are allowed to
discuss the researched data and interpret them

dependability is concerned with the idea whether
the findings liable to apply at other times

dependability/ confirmability confirmability, concerns the notion whether
researchers allow their values to introduce to a high
degree.

reliability is about the link between a measure and a
concept, and within the context of qualitative study it
Bryman is about generating a measurable concept

methodological concern, the technique can be
evaluated or regarded reliable is to check whether
how and to what extent consistent methods and
procedures are used

the degree of reliability in a qualitative study can be
improved with proper tabulated data of findings that
are open to supplementary examination by both
researchers and readers to enable them articulate
their views about the position of the researched, in
relation to the research and the researcher.
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Table 6.2 Internet addresses for ethical codes, guidelines and statements of

research practice

Name

Internet address

Academy of Management's Code
of Ethics

http:/www.aomonline.org/governanceandethics/
aomrevisedcodeofethics.pdf

Academy of Social Sciences’
Generic Ethical Principles

https:/acss.org.uk/developing-generic-ethics-
principles-social-science/

American Psychological Association’s
Ethical Principles of Psychologists
and Code of Conduct

http://www.apa.org/ethics/code/
principles.pdf

Association of Business Schools’
Ethics Guide

http://www.associationofbusinessschools.org/
sites/default/files/2010_ethics_guide_agm_
version.pdf

British Academy of Management's
Code of Ethics and Best Practice

https://www.bam.ac.uk/sites/bam.ac.uk/files/
The%20British%20Academy%200f%20
Management%275%20Code%200%20
Ethics%20and%20Best%20Practice%20for%20
Members.pdf

British Psychological Society’s Code
of Ethics and Conduct

http://www.bps.org.uk/system/files/documents/
code_of_ethics_and_conduct.pdf

British Sociological Association’s
Statement of Ethical Practice

http://www.britsoc.co.uk/media/27107/
StatementofEthicalPractice.pdf

Economic and Social Research
Council’s (ESRC) Framework for
Research Ethics (FRE)

http:/www.esrc.ac.uk/_images/framework-for-
research-ethics-09-12_tcm8-4586.pdf

European Union’s Respect Code
of Practice for Socio-Economic
Research (The Respect Project)

http://www.respectproject.org/code/respect_
code.pdf

European Science Foundation’s
The European Code of Conduct for
Research Integrity

http:/www.esf.orgffileadmin/Public_documents/
Publications/Code_Conduct_Researchintegrity
.pdf

Market Research Society’s Code of
Conduct

http/www.mrs.org.uk/pdficode_of conduct.pdf

Researcher Development Initiative’s
Research Ethics Guidebook

www.ethicsquidebook.ac.uk

Social Research Association’s
Ethical Guidelines

http:/the-sra.org.uk/wp-content/uploads/
ethics03.pdf

UK Department for Innovation,
Universities and Skills’ Universal
Ethical Code for Scientists

http://www.bis.gov.uk/assets/goscience/docs/u/
universal-ethical-code-scientists.pdf

UK Research Integrity Office’s
Code of Practice for Research

http:/www.ukrio.org/publications/
code-of-practice-for-research/

Universities UK’s The Concordat to
Support Research Integrity

http:/www.universitiesuk.ac.uk/highereducation/
Pages/Theconcordattosupportresearchintegrity
.aspx#.UzFfB854BOp
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Table 6.3 Ethical principles and the ethical rationale for and development of each principle

Ethical principle

Ethical rationale for and development of this principle

Integrity and objectivity
of the researcher

The quality of research depends in part on the integrity and objectivity of
the researcher. This means acting openly, being truthful and promoting
accuracy. Conversely it also means avoiding deception, dishonesty,
misrepresentation (of data and findings etc.), partiality, reckless
commitments or disingenuous promises. Where appropriate, any conflict
of interest or commercial association should be declared

Respect for others

A researcher’s position is based on the development of trust and respect.
The conduct of research entails social responsibility and obligations to those
who participate in or are affected by it. The rights of all persons should be
recognised and their dignity respected

Avoidance of harm
(non-maleficence)

Any harm to participants must be avoided. Harm may occur through risks to
emotional well-being, mental or physical health, or social or group cohesion.
It may take a number of forms including embarrassment, stress, discomfort,
pain or conflict. It may be caused by using a research method in an intrusive
or zealous way that involves mental or social pressure causing anxiety or
stress. It may also be caused by violating assurances about confidentiality and
anonymity, or through harassment or discrimination

(continued)
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Table 6.3 (Continued)

Ethical principle

Ethical rationale for and development of this principle

Privacy of those
taking part

Privacy is a key principle that links to or underpins several other

principles considered here. Respect for others, the avoidance of harm,

the voluntary nature of participation, informed consent, ensuring
confidentiality and maintaining anonymity, responsibility in the analysis of
data and reporting of findings, and compliance in the management of data
are all linked to or motivated by the principle of ensuring the privacy of
those taking part

Voluntary nature of
participation and right
to withdraw

The right not to participate in a research project is unchallengeable.

This is accompanied by the right not to be harassed to participate.

It is also unacceptable to attempt to extend the scope of participation
beyond that freely given. Those taking part continue to exercise the right
to determine how they will participate in the data collection process,
including rights: not to answer any question, or set of questions; not to
provide any data requested; to modify the nature of their consent; to
withdraw from participation and possibly to withdraw data they have
provided

Informed consent of
those taking part

The principle of informed consent involves researchers providing sufficient
information and assurances about taking part to allow individuals to
understand the implications of participation and to reach a fully informed,
considered and freely given decision about whether or not to do so, without
the exercise of any pressure or coercion. This leads to the right of those
taking part to expect the researcher to abide by the extent of the consent
given and not to find that the researcher wishes to prolong the duration of
an interview or observation, or to widen the scope of the research without
first seeking and obtaining permission, or to commit any subsequent breach
of the consent given

Ensuring confidentiality
of data and
maintenance of
anonymity of those
taking part

Research is designed to answer ‘who’, ‘what’, ‘when’, ‘where’, "how’ and
“why’ questions, not to focus on those who provide the data to answer
these. Individuals and organisations should therefore remain anonymous
and the data they provide should be processed to make it non-attributable,
unless there is an explicit agreement to attribute comments. Harm may
result from unauthorised attribution or identification. Reliability of data is
also likely to be enhanced where confidentiality and anonymity are assured.
This principle leads to the right to expect assurances about anonymity and
confidentiality to be observed strictly

Responsibility in the
analysis of data and
reporting of findings

Assurances about privacy, anonymity and confidentiality must be upheld
when analysing and reporting data. Primary data should not be made up
or altered and results should not be falsified. Findings should be reported
fully and accurately, irrespective of whether they contradict expected
outcomes. The same conditions apply to secondary data, the source or
sources of which should also be clearly acknowledged. Analyses and the
interpretations that follow from these should be checked carefully and
corrections made to ensure the accuracy of the research report and any
other outcome
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Ethical principle Ethical rationale for and development of this principle

Compliance in the Research s likely to involve the collection of personal data. Many

management of data governments have passed legislation to regulate the processing of personal
data. There is therefore a statutory requirement to comply with such
legislation. In the European Union, European Directive 95/46/CE has led
member states to pass data protection legislation. Other laws may exist
in particular countries relating to the processing, security and possible
sharing of data. It will therefore be essential for researchers to understand
and comply with the legal restrictions and regulations that relate to the
management of research data within the country or countries within which
they conduct research

Ensuring the safety of The safety of researchers is a very important consideration when planning

the researcher and conducting a research project. The Social Research Association’s Code
of Practice for the Safety of Social Researchers identifies possible risks
from social interactions including risk of physical threat or abuse; risk of
psychological trauma . . . ; risk of being in a compromising situation . . . ;
increased exposure to risks of everyday life’ (Social Research Association
2001: 1). Research design therefore needs to consider risks to researchers as
well as to participants

Notes and Sources: Th ethical codes and guidelins lised i Table .2 were hlpful I Informing the contents ofthis table. Tabl 6.3 seeks to synhesise key
pointsfrom many different approaches to witing ethical principle: it should not be nterpreted as provding completely comprehensive guidance. You are advised
1o consult the code ofethic defined as being appropriate foryour esearch project. References tolegiiaton in Tabl 6.3 and elsewhere provide only general
indications and should not be interprted as providing legal advice, o the existence of such types of aw in all countries.
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Figure 6.1 Ethical issues at different stages of research
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Honesty

Honesty means being truthful trusworthy loyal fair
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Honesty also means straight forward conduct.
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Ethics risk in the research project

Assessments enable researchers, reviewers, and

funders to decide whether the research is worth
doing at all, and whether it could be made less risky.

risk assessment

Physical risks
Psychological risks

pericpent Social/Economic risks

researcher

Loss of Confidentiality
Legal risks

risk of physical threat or abuse;
PR S
risk of psychological traum, a5 a result of actual or
threatened violence or the nature of what is
disclosed during the interaction;

risk of being in & comprising situation, in which there:
might be accusations of improper behaviour:

increased exposure to isks of everyday life and
social interaction, such s road accidents and
infectious illness

risk of causing psychological or physical harm to
others.

Reputational damage

Institution
Legal &/or financial liability

society or human kind

2. isk analysis (including consideration of the
Sources and causes of a specific risk event occurring,

Risk assessment consists of three steps

consequences/impact of the risk event occurring, the
likelihood that the risk event will occur, and the.
impact thereof on the organisation's objectives)

3. risk evaluation
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Ethics risk management is the process of planning,
organising, directing, and controlling resources and
operations to ensure that the organisation's ethics
management initiative facilitates the achievement of
organisational objectives, despite the uncertainty of
events.

Effective ethics risk management enables an
organisation to manage the probability of any
unforeseen ethics-related events, and, should these
occur, to limit the effects of their consequences,
along with responding proactively to ethics
opportunities (upside ethics risks).

It

risk management

rules and procedures

how to do practical guidelines

ethics alert facility
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