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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly on both desktop and mobile. Images and pages appear smoothly, allowing users to navigate without delays. Buttons and links respond promptly, supporting fast interaction. Large images may take a fraction longer to load, but overall, the site provides an efficient browsing experience that encourages users to explore services or make bookings immediately.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has multiple sub-pages: services, about, FAQ, booking, and contact. Navigation is via a clear top menu with call-to-action buttons like “Book Your Cleaning Service” and “Get a Free Quote.” Users can move quickly from the homepage to service pages or the booking form with minimal clicks, making navigation intuitive.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can book cleaning services online through a simple form. The “Book Your Cleaning Service” or “Get a Free Quote” buttons direct users to the booking workflow. Customers can select service type, location, and preferred date. This online booking system reduces the need for phone contact and enhances convenience, working well on both desktop and mobile devices.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Adding a live chat feature would improve real-time support. A search bar or filter for services could help users quickly find specific offerings. Optimizing mobile layouts for shorter scrolling and clearer buttons would enhance usability. Highlighting availability for immediate bookings could reduce friction and make the site even more user-friendly.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website is clean, professional, and visually appealing with a white and blue palette. Images of homes and staff enhance trust. Desktop displays are spacious and clear, while mobile layouts adapt responsively with a hamburger menu. The design maintains readability and functionality across devices, though some text may require additional scrolling on smaller screens.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: Images show homes, cleaning staff, and equipment to convey professionalism. Colours are clean and calming, reinforcing the service’s theme. Video content is minimal but images and layout effectively communicate quality and trust. The visuals are balanced and enhance credibility without overwhelming the user.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No chat tool is present. Users must contact via form, phone, or email. While functional, this limits immediate engagement. A live chat would improve responsiveness, answer questions instantly, and increase convenience for prospective customers seeking quick clarification about services or booking.



	Question 2d – How effective are the social media links on the website?


	Answer: Social media links are present, directing to platforms like Facebook and Instagram. They showcase updates, reviews, and engagement but are small and not prominently displayed. While they support credibility and brand presence, higher visibility or integration could enhance interaction and customer trust.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Services are listed clearly on separate pages: domestic cleaning, deep cleaning, and end-of-tenancy cleaning. Descriptions include service benefits, scope, and starting prices. Clear headings, images, and links make it easy for customers to find relevant information and decide which service meets their needs.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are displayed via Trustpilot with a high rating. Reviews are recent and highlight client satisfaction. This transparency builds trust, reassures potential customers about service quality, and shows that the company actively maintains customer engagement and feedback.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Quality is demonstrated through vetted cleaners, insurance, guarantees, and professional imagery. Testimonials and clear descriptions reinforce credibility. I would recommend it because the booking is easy, services are reliable, and positive reviews provide reassurance. These features support trust and satisfaction for new clients.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, starting prices are displayed for various services. Prices reflect a professional, insured service and align with quality expectations. Clear pricing builds transparency, helps customers plan, and supports trust in the company’s reliability and value.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. London cleaning services

	
	2. end of tenancy cleaning London

	
	3. house cleaning London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the website appears in the top ten results for these terms, showing effective search engine optimisation and strong visibility in its local service area.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain essential. They provide official information, facilitate bookings, and demonstrate credibility. Even with social media, customers expect a professional site with services, reviews, and contact options. A strong website supports brand trust, customer engagement, and conversion, which is critical for service-based businesses like cleaning companies.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I recommend adding a live chat feature for real-time support. This would allow users to ask questions instantly about availability or services. It could increase bookings, reduce waiting times, and enhance overall customer satisfaction, making the website more interactive and responsive.
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