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	BA BUSINESS PORTFOLIO ASSIGNMENT SPECIFICATION 


	Student name:
	     
	Student P number:
	

	Programme:
	BA Business Portfolio

	Module:
	Marketing Essentials
	Module Level (4, 5, 6):
	4

	Module code:
	M1X9046
	Contribution to Overall 

Module Assessment (%):
	50%

	Lecturer:
	Lucy Griffiths
	Internal Verifier:
	Jayne Crook

	Assignment Title:
	Presentation: Elysian Fields Country Park
	Assignment No (x of x):
	ME PRES

	Hand Out Date:
	July 2011
	Submission deadline:
	5th September 2011

	Penalties for late submission: Up to one week late, maximum mark of 40%.  Over one week late, Refer.
Only Year Tutors and the Programme Director may grant an extension (see handbook for guidance)

	Referencing:
	In the main body of your submission you must give credit to authors on whose research your work is based (Harvard system of referencing)). Append to your submission a reference list / bibliography that indicates the books, articles, etc. that you have read or quoted in order to complete this assignment (e.g. for books: surname of author and initials,  year of publication, title of book, edition, publisher: place of publication). 

	Disclosure: 

	I declare that this assignment is all my own work and that I have acknowledged all materials used from the published or unpublished works of other people. All references have been duly cited.

	Student’s Signature:

	
	
Date:
	


	Learning Outcomes tested

(from module syllabus)
	Assessment Criteria  To achieve each outcome a student must demonstrate the ability to:

	Understand the processes and stages of marketing plans including the role of the marketing environment, marketing research and the marketing mix.
	· Produce a marketing environmental analysis

· Understand the need for segmentation, targeting and positioning.

· Develop a separate marketing mix for each segment.


· Please submit the assignment parts in a suitable report folder– not in polypockets.  

· The assignment specification (including tasks, marking scheme and coursework feedback form) should be at the front of the submission.  Assignments will not be accepted without a specification as it is a requirement that you sign the disclosure regarding referencing convention.
· An electronic version of the assignment must be submitted to Turnitin (via Blackboard)

	Coursework Feedback to Students


	
Lecturer’s General Comments:

	

	     


	Final Grade:


	

	Lecturer’s Signature:
	
	
Date:
	


	
Second Marker’s Comments:

	

	

	Second Marker’s Signature:

	
	
Date:
	


	TASK DESCRIPTION


Elysian Fields Country Park is a leisure attraction based in South West Wales which offers visitors a range of activities in its 400 acres of woodland and green fields.  Activities available include ‘pitch and put golf’, a boating lake, a climbing wall, spa facilities, cycling, archery and an adventure playground.   There is a small café and a gift shop selling small items such as branded pens, caps, t-shirts and postcards.  

The park has been operating since the early 1980s when it was also home to a small zoo.  It was a popular attraction with both locals and tourists throughout the 1980s and 1990s but the animals are now long gone – as they became too difficult and expensive to keep – and the park now focuses on its less labour intensive attractions.  However, in recent years a number of competitor attractions have been set up locally, offering theme park rides and animal experiences and Elysian Fields is finding it difficult to attract sufficient visitor numbers during the summer season to enable them to survive through the quieter winters.
The attraction currently advertises in the local press, free tourist papers, and through Visit Wales.  They have a web site, but this is several years old and the owners recognise that it may need updating.  They also use a distribution service which ensures their brochures appear with those for other attractions in a range of public spaces within the region. 

Entry to the park is currently free, but visitors pay for each activity they undertake.  Feedback from a customer questionnaire has suggested that visitors dislike having to pay for each activity individually as this means there are interruptions to their day while they book and pay for activities.  The questionnaire also suggests that customers feel the prices charged are quite high compared to competitors. The park is signposted from the main dual carriageway, but several customers have commented that they almost missed the turning and that the park was difficult to find.
You have been commissioned by the owners of Elysian Fields Country Park to propose a new approach for the attraction and are required to present your research and recommendations at a meeting with the managers. 

Produce and present a proposal using PowerPoint which covers the following:

Part 1:  Context analysis

1. Conduct a context analysis, taking into account macro and micro environmental factors which may affect this business.  (30 marks)

2. Summarise your findings in a SWOT analysis. (10 marks)
Part 2:  Segmentation, targeting and the marketing mix

a) Choose two segments to target, describing the types of customer you are targeting and justifying your decision. (10 marks)

b) Propose an outline marketing mix for each segment. (15 marks for each segment – total 30 marks)

The remaining 20 marks will be awarded based on presentation skills and materials used.
Format

Oral presentation using PowerPoint.  A hard copy of the presentation (i.e. a legible print-out of the slides) and/or a supporting handout must also be submitted.

Length

15 minute presentation using PowerPoint, with a maximum of 10 slides, followed by 5 minutes of audience questions.  
	Task

No
	Marking scheme for task(s) 
(and lecturer comments where applicable)

	Marks available


	Marks awarded


	2nd marker

	1


	Part 1:  Context analysis

Context Analysis, to include: Macro environment, Micro environment

Research and referencing

SWOT analysis. 

	40
	
	

	2


	Part 2:  Segmentation, targeting and the marketing mix

a) Identification of segmentation variables and chosen target segments with justification.

b) Marketing mix:

Segment A

Segment B


	40
	
	

	
	Presentation skills and group work: Time keeping, audience engagement, body language, speaking, use of visual aids, handouts, handling questions.

	20
	
	

	
	TOTAL

	100
	
	


	Generic Grading Criteria (Degree)

	0-35
	A mark in this range is indicative that the work is below the standard required at the current level of your Degree programme. Work falls short of the threshold standards in relation to one or more of knowledge, intellectual, subject based or key skills.  Work is based on only minimal understanding, application or effort.  It will offer only very limited evidence of familiarity with knowledge or skills appropriate to the field of study or task and/or demonstrate inadequate capability in key skills essential to the task concerned. It may address the assessment task to some extent, or include evidence of successful engagement with some of the subject matter, but such satisfactory characteristics will be clearly outweighed by major deficiencies across remaining areas. Other reasons for failing the coursework may include excessive absenteeism; academic dishonesty (cheating), plagiarism or failure to participate in teamwork.


	35-39
	A mark in this range is indicative that the work is below, but at the upper end is approaching the standard required at the current level of your Degree programme. Whilst some points are correctly presented there are serious errors and/or omissions and/or irrelevant material. It indicates work of an insufficient standard. It will show very limited knowledge or understanding of the relevant subject area, and display weak writing and analytical skills and/or poor application of technique. Writing will exhibit weak grammar, very inadequate or absent references and/or bibliography and may contain major factual errors. Quantitative work will contain significant errors and incorrect conclusions.


	40-49


	A mark in this range is indicative that the work is of an acceptable standard at the current the level of your Degree programme. Work demonstrates some familiarity with and grasp of a factual/conceptual knowledge base for the field of study and/or ability to employ specialist skills, but only just meeting threshold standards. Work may be characterised by some significant errors, omissions or problems, but there will be sufficient evidence of development and competence. Writing may be poorly presented without properly laid out referencing/bibliography, or in the case of quantitative work, it may not be possible to follow the logic and reasoning leading to the results obtained and the conclusions reached.


	50-59
	The work is of a satisfactory to very satisfactory standard at the current level of your Degree programme. Work demonstrates ability to evaluate new information, concepts and evidence from a range of sources and generate ideas through the analysis of concepts at an abstract level. Arguments and issues will be discussed and referenced, but these may not be fully documented or detailed. The work will be mostly accurate and provide some evidence of the ability to analyse, synthesise, evaluate and apply required methods/techniques. There will be no serious omissions or inaccuracies. There will be good evidence of ability to take responsibility for own learning including the selection and use of relevant techniques and applying creative skills. With Quantitative work it should be possible to follow the logical steps leading to the answer obtained and the conclusions reached. 


	60-69
	A mark in this range is indicative of that the work is of a very good standard for the current level of your Degree programme.  Work of commendable quality commanding wide ranging specialised technical, creative and/or conceptual skills.  There will be consistent evidence of capability in all relevant subject-based skills, including the ability to self-evaluate and work autonomously and to use effectively specified techniques in appropriate contexts.

Writing work will make excellent use of appropriate, fully referenced, detailed examples and there will be clear evidence of analysis, synthesis and evaluation.  Any quantitative work will be clearly presented, the results should be correct and any conclusions clearly and accurately expressed.  


	70-84
	A mark in this range is indicative that the work is of an excellent standard for the current level of your Degree programme.  Work is based on a rigorous and broad knowledge base, demonstrating ability to analyse, synthesise, evaluate concepts and/or interpret and describe the creative expression and the associated workflow process including both the design and development/production considerations. 

The work will go beyond that provided on reading lists and include independent work.  There will be strong evidence of competence across a range of specialised skills and the capability to operate autonomously. The work will exhibit excellent levels of knowledge and understanding, with elements of originality and flair.


	85-100
	A mark in this range is indicative of outstanding work.  Marks in this range will be awarded for work that exhibits excellent levels of knowledge and understanding throughout with substantial elements of originality and flair. The work will demonstrate a broad range of critical reading that goes well beyond that provided on reading lists. Marks at the upper end of the range will indicate that the work is of publishable, or near publishable academic standard.
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