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[bookmark: _Toc185461782]Introduction
The emergence of social media platforms like Facebook and LinkedIn has changed the process of recruitment connecting employers and prospective employees in modern convenient ways. These tools turn out as vital roadway to skills acquisition strategies, opening opportunities job openings, verify candidates, and promote Employers Branding (Koch et al., 2018). This report reflects on the role LinkedIn and Facebook plays in Staff recruitment, the challenges and also showcase the benefits while not overlooking the overall hiring process impact.

[bookmark: _Toc185461783]What is LinkedIn?
LinkedIn is a networking tool or social media-based platform designed with features to enhance business development for users, create an online community for business-based content connecting the users with a goal to promoting their professional development. It helps to showcase members skills and work experience including a detailed information on their educational standing.
It helps to align a workforce search by collating required information from its membership database to provide employers, employees, scholars and policy makers with a global workforce demand.
It helps groups to take advantage of its platform to discuss matters of professional interest.

[bookmark: _Toc185461784]Difference between LinkedIn and other social Media platforms
LinkedIn and other social media platforms are not the same in value and capacity Linked for entertainment In is designed for business networking and professional use and not entertainment and news like the others such as Instagram, Facebook or X.
It is a specifically professional platform develop to create business While other social media platforms do entertainment and lifestyle sharing.
It is membership based and closely aligned within professionals whose ideal purposes are to inspire a business relationship using the network.
In some way, “LinkedIn can be compared to other social media platforms since it also focuses on professional networking, career development, and industry discussions while other platforms like Facebook and Twitter promote social engagement, LinkedIn prioritizes business relationships and professional growth.” (Quora, 2019)
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[bookmark: _Toc185461785]How LinkedIn helps Job Seekers?
According to Top Resume, LinkedIn tops other professional social media sites in the United States of America only with up to 133 million users, spreading its availability across 200 lands and communities throughout the world. According to a survey (Jobvite Recruiter Nation Survey), 87 percent of recruiters rely on LinkedIn to fetch their desired candidates.
As a student or a career professional, this is the place to be in terms of meaning full job hunt. 
“…; even former U.S. President Barack Obama once joked during a TV press conference that he would join LinkedIn to help him land a job after his term was up!” (Suder, n.d.)

[bookmark: _Toc185461786]How LinkedIn helps Employers
In LinkedIn, companies can source employees globally to recruit, link up and even engage them using the platform. They can advertise new jobs They can advertise on the platform for qualified candidates with the use of advanced filters like skills, location, experience or even contact those who are not in a hurry for employment (Nikolaou, 2014). The “Recruiter” feature makes interaction with prospective professionals easier.
LinkedIn promotes Employer Branding by allowing businesses to showcase their achievements, organisational methodology and mission. Updates and achievements and also employee testimonials draw candidates with like values to align along (Davison et al., 2011). LinkedIn helps in job postings based on insight analysis for effective recruitment campaigns (Zide et al., 2014).

[bookmark: _Toc185461787]How to create an active LinkedIn account
The following steps to open LinkedIn account help make it professional engaging and complete:
Sign up and create a profile: 
· At www.linkedin.com, register with your name, email and password. Maybe add a good picture of you.
· Build a strong profile, detailed summary, work experience, responsibility and achievements.
· List out your certificates and qualifications and skills.
· Build peers, industry professionals and colleagues’ network
· Post and review your contents regularly, comment and stay active with professional updates (Cottrell, 2019).
Regularly serviced account makes its online presence more visible

[bookmark: _Toc185461788]Challenges of having an active LinkedIn account
Time consuming in updating contents, accessing posts, updating profile if you are a busy professional. (Nikolaou, 2014).
Privacy issue may ensure in the cause of your saying too much about you (Jeske and Shultz, 2016).
You need a strong content strategy to survive there
Sole reliance in LinkedIn can make you lose out on other useful options like mainstream media.
Possible exaggeration by members on their qualifications and achievements (Davison et al., 2011).
Inspite of it all, LinkedIn still tops other media in professional skill sourcing

[bookmark: _Toc185461789]Facebook in Recruitment
Even though Facebook is viewed as a personal social media handle, people recruit successfully.
With its broad audience base, companies find it lucrative to advertise job vacancies on pages and groups (Jeske & Shultz, 2016).
Companies take advantage of “Job on Facebook” feature to advertise for roles like Customer Service.
Facebook powers depend on its ability to attract adverts that border on location, interests and demographics (Kluemper et al., 2016).
Facebook Communicate its employer Branding through videos, images, building a link with prospective applicants. Recruiters face the challenge of concerns about privacy and the blurring nature of boundaries regarding personal and professional data (Jeske & Shultz, 2016).
[bookmark: _Toc185461790]Conclusion
LinkedIn and Facebook are outstanding in social media staff recruitment, engaging in modern and attractive method that evaluates potential candidates. They streamline the hiring process and promote employer branding. To navigate Privacy issues is key if fair play and recruitment ethics must prevail.
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