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[bookmark: _Toc48665391][bookmark: _Toc49789022]Executive summary
HSBC is a multinational banking and financial services organization. The organization has business activities in many countries. It needs employees who will be perfect from all grounds in order to keep up quality and standard of its services as well as business reputation (HSBC Bank Review 2020 | Bankrate, 2020). Out of different posts and positions of this institution, marketing representative is significant enough as through marketing department a bank gets familiarity to customers as well as sells its products and services. Therefore, in order to get this post or position of HSBC there is no alternative but to develop the required or mentioned skills and knowledge. These all have been demonstrated in this report.  
[bookmark: _Toc48665392][bookmark: _Toc49789023]Introduction
Career planning and development are essential for every professional. Without proper planning and development no professional can do better in his or her career or job position (WEST, 2018). In order to plan and develop career, understanding of personal roles in career as well as personal strengths and weaknesses, planning for their development, and finally their proper application are required enormously. From that perspective, a personal reflection on role play that means roles of a Bank Marketing Representative of HSBC and career development planning regarding to this post will be demonstrated throughout the report. 
[bookmark: _Toc48665393][bookmark: _Toc49789024]A personal reflection on the role play and career development planning
My own career goal is to be a Marketing Manager of HSBC. But, before being promoted to this position, I have to go through several stages of promotion with several posts and positions (Wilson, 2011). Bank Marketing Representative is the first position or post of HSBC marketing department. Therefore, if I would like to be marketing manager of HSBC, firstly I will be recruited for this post or position. From this perspective, a career development plan regarding to this post or position and personal  reflection on the roles related to same post have been demonstrated in the following-



For working effectively as a Bank Marketing Representative of HSBC I have to have some skills and knowledge such as- 
Product and service knowledge: A Bank Marketing Representative must have knowledge on product and or services of a company like HSBC because he or she is the introducer of products or services to customers. Moreover, through his or her interactions or introduction a product or service gets accepted or rejected. 
Communication skills: Bank Marketing Representative must have understanding on skills of effective communication. The primary task of a Bank Marketing Representative is to communicate with customers and others relevant (Cartwright, 2012). Moreover, through communication marketing representatives introduce products or services to customers. Apart from that, it can be better understood the importance of effective communication skills for bank marketing representatives. 
Rapport-building skills: If a company or an institution would like to get preferences of customers to its products or services, it must develop rapports with customers. Rapport development is not so easy, moreover, only marketing representatives can do it better. Therefore, for being a better marketing representative as well as for working effectively this skill is a must. 
Time management skills: For marketing representative or for any other post or position time management is essential a skill (J. Crawhall, 2013). An employee who can manage time effectively, can carry out all sorts of tasks on time and in line with directions provided. 
Active listening skills: Listening is necessary for understanding customers as well as getting effective feedbacks of customers on specific products or services. For bank marketing representative active listening is badly needed as they directly interact with customers not others. Products and services can be improved through gathering feedbacks and taking steps in line with the gathered feedbacks of customers. 
Social media skills: As of now, almost all sorts of marketing and promotional activities are operated through social media (Jensen, 2015). Through social media within a shortest possible time large number of customers can be reached. Marketing representatives must have social media skills in order to reach numbers of customers at a time and for dealing with them properly. 
Problem solving skills: As marketing representatives need to interact with customers directly, therefore, numbers of problems might arrive during dealing or interacting with customers. Apart from that, in order to solve these problems marketing representatives must have knowledge on problem solving skills and strategies. 
Dealing with customers: It is natural that marketing representatives will deal with customers directly. Along with dealing customers, they need to gather feedbacks of customers on products and services as well as provide significant information related to products and services to customers. Thus, both customers and a business institution like HSBC can be benefited. 
Research skills: Finally, a marketing representative needs to have research skills. Research skills needed because marketing representatives gather data and information from customers and later on these data and information are needed to analyze and synthesize. Therefore, marketing representatives must be adorned with this skill.  
The mentioned common skills and knowledge are needed for being a better bank marketing representative along with others. 
For being employed as a Bank Marketing Representative these skills must be ready by an employment seeker like me. Therefore, their readiness for employment has been checked or demonstrated here- 
Several skills of mine are ready for employment such as- communication skills, skills for dealing with customers, problem solving skills, social media skills, active listening skills, time management skills, and rapport building skills (Active Listening: Web-based Assessment Tool for Communication and Active Listening Skill Development, 2009). On the other hand, research skills, and product and service knowledge are not ready that much. It doesn’t mean I don’t know or I don’t have knowledge on research rather research becomes different in types as well as in different institutions they vary. Therefore, I must have knowledge as well as understanding on researches carried out in HSBC and later on if I had any lack, I have to work that. Secondly, in case of product and service knowledge, I have skills and knowledge on products and services of my previous institutions but, not those of HSBC. Therefore, firstly I have to have ideas and knowledge on its products and services, and after that I believe that I could be able to carry out any sort of activity or responsibility regarding to them. 
[bookmark: _Toc48665394][bookmark: _Toc49789025]An understanding of personal strengths and areas for further development
In most of these skills and knowledge I have strengths and some are needed to develop further. Such as- 
I have strengths in communication skills, skills for dealing with customers, problem solving skills, social media skills, active listening skills, time management skills, and rapport building skills. On the other hand, I have weaknesses in research skills, and product and service knowledge are not ready that much. Apart from these, research skills, and product and service knowledge are needed to develop while along with these two, some skills are needed to develop further. 
I can communicate effectively with customers, but here in HSBC I might have problems in dealing with customers as it is a new place and new customers I will be dealing with. In dealing with customers I might face the same problem. Secondly, in case of solving problems, I must know on the nature of problems, the common strategies of HSBC to solve these problems, and nature of bank sector customers. And finally, in case of rapport building, I might face similar problems. Therefore, these skills are needed to develop further. But, in social media skills, active listening skills, time management skills etc. I am already strong. So these skills don’t have need any modification or any development. 
On the other hand, in case of research skills, and product and service knowledge I must need development (2020). As though I have knowledge on these two aspects or skills from my academic level in research and from my workplace level in product and service knowledge, but, in a new place and organization like HSBC I need to develop these skills in line with demands of organization as well as post or position. This is all about my personal strengths in skills and the skills which are need to be developed further. 
[bookmark: _Toc48665395][bookmark: _Toc49789026]Establishing their employment goals and developing a personal action plan/development plan.
Employment goals regarding to any skills or knowledge refer to their development or improvement goals in line with the demands of specific jobs or positions in an organization. As though the skills like dealing with customers, problem solving skills, and rapport building skills, I need to develop further in line with the situations and directions of HSBC but, the skills and knowledge like research and product and service knowledge, I need to develop from the primary level. Research skills are badly needed in every particular job and workplace in modern organizations (2020). Research skills help in getting or coming up with new knowledge and understanding on different factors and incidents. Apart from that, research skills will be helpful for me in HSBC as a Bank Marketing Representative to investigate different aspects of customers, products and services, and feedbacks of customers. On the other hand, product and service knowledge will help me in understanding products and services of the company and thus, in interacting, communicating, and dealing with customers effectively. Therefore, both skills and knowledge are essential for me in order to do better in Bank Marketing Representative Job position of HSBC. Now, I need to set personal action or development plan for developing these skills from the primary level. 
Firstly, for research skills I would like to take one year from now onward in order to develop them. That means by September, 2021 I would like to develop this skill completely. This long period will be taken for developing different aspects of research skills such as- what sorts of researches are conducted in HSBC, nature of researches and their conduction methods etc. Secondly, for product and service knowledge, I would like take six months from now. That means from September 2020 to February 2021. This period is enough for developing knowledge on product and services of HSBC.  
[bookmark: _Toc48665396][bookmark: _Toc49789027]Conclusion and recommendations
In order to develop a better career in any multinational or national organization during this time is difficult enough. Employees need to develop various skills for getting promoted in jobs. From my perspective, for a Bank Marketing Representative of HSBC the mentioned skills and knowledge are must for anyone. These skills and knowledge are common, along with them there are many others which also needed for. I must get out my weaknesses if I would like to get promoted to other posts or positions, as well as I have to develop an understanding on stakeholders and surroundings of HSBC. 
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