MODULE CODE:	BMMB7006 / BMMB7006D
[bookmark: _Toc508289257]TITLE:			Global Business Challenges 
DATED:		26/04/2018 

LEVEL:  		7
CREDITS:		20	

JACS CODE:		N200


AIM(S)
· To identify, describe and critically analyse the internal and external economic forces at different regional levels with respect to decision making processes in modern organisations.

· To systematically understand and assess the nature of recent developments in the global economy with an emphasis on multinational organisations and international trade.

LEARNING OUTCOMES

Upon the successful completion of this module, the student should be able to demonstrate the ability to:
· critically evaluate the main features which contribute to the international business environment with the focus on macro-economic conditions; 
· critically evaluate the different modes of engagement with international markets and explore the interconnectedness between these and the technological, economic, legal, political, ecological and cultural environment in which expanding companies operate; 
· assess micro-economic structures with respect to decision making in global organisations;
· critically evaluate issues in trade theory relevant for the conduct of international business and the internationalisation of organisations.

INDICATIVE CONTENT

· Introduction to international business and globalisation including the economic, regulatory, ecological and cultural environment.
· Overview of the international economy and recent economic trends.
· Theories of international trade and market protection.
· Regional integration and trade arrangements. 
· International entry strategies. 
· Relationships between trade, growth and regional inequalities in terms of income and living standards.
· Emerging economies.
· International labour markets. 
· Global ecological challenges, the need for sustainability and the circular economy
· Corporate Social Responsibility in a Global Economy.
· An evaluation of guidelines for ethical organisations operating in the global market. Issues of sustainability and ecological responsibility.

· Relevance and changing impact of international institutions such as WTO, World Bank and IMF on global organisations.
· Micro-economic concepts such as supply and demand, price elasticities and cost-structures with respect to managerial decision making. 
· The role of technology in changing the competitive position of incumbents and new entrants. 

LEARNING AND TEACHING STRATEGY

Student-centred learning strategies will be employed to ensure a balance of theory and practice. Online learning activities will be utilized to allow for an interactive learning experience for the student especially on the MBA (online). Concepts, theories and techniques associated with assessing the business environment are provided as learning resources.  Activities will engage learners in the ideas and will allow them to participate in discussion on the application of these ideas to practical situations in their own and others contexts.   Further exploration of these topics and their application to real life practical, pathway specific situations with make use of case studies and online. Students will work in groups both in the campus based and the online MBA and expand discussions in areas that are relevant to the opportunities and ideas that have been developed. Students will also have the opportunity and encouragement to apply the relevant issues to their own context or a given case organisation, and gain individual, formative feedback regarding them from their peer group.

Activities will be interactive and will involve students in practical exercises, case study analysis and discussions. This will facilitate the development of analytical, evaluation, communication, team and leadership skills through self-directed discovery and peer assisted learning.  The course will be augmented by further online reviews, articles, readings, and discussions as appropriate.

The study time for the module is divided as follows:

	Activity type
	Hours
	Percentage

	Scheduled learning
	40
	20%

	Independent learning
	160
	80%

	Placement learning
	0
	0

	TOTAL
	200
	100%




ASSESSMENT
1. 
Assessment Component 1

	☐	Written exam
	☒	Coursework
	☐	Practical



	Mode of assessment
	Volume
	Weighting

	Report
	5,000 words or equivalent
	100%






Assessment Summary
	Activity type
	Percentage

	Written exam
	0

	Coursework
	100%

	Practical
	0

	TOTAL
	100%
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