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People must be aware of both the differences and the similarities between their own culture and the culture they are trying to understand for intercultural awareness to grow. When a person learns a foreign language, he or she brings his or her own unique culture into the process of communicating with people from the other culture (Piatkowska, 2015). Geert Hofstede also came up with Hofstede's cultural dimensions theory, which is a way to talk to people from different cultures. It uses a structure that comes from factor analysis to show how the culture of a society affects the values of its persons and how these morals affect how people act (Soomro et al., 2015). Moreover, this report will analyse the cultural differences with the help of the Hofstede model application. This discussion will examine the country analysis to investigate the key differences between chosen countries. Furthermore, this report will evaluate the hotel handbook in terms of dos and don’ts.

[bookmark: _Toc126696890]Country A- United Kingdom
Country A which has been chosen for the guest's home country is the UK. Whereas the cultures of England, Scotland, Wales, and Northern Ireland come together to form a beautiful and distinct amalgam known as British culture. The amalgamation of the customs and practises of all of these nations is what gives the British culture its renowned depth and variety. The British refer to this as their "cultural capital." The people of Britain take pride in the idea that they are sophisticated and have excellent taste in many aspects of life, including the things they eat, wear, listen to, and watch (Nugent and Catalano, 2015). Surprisingly, despite the fact that the people of Britain have a reputation for being unfriendly towards other people, they like giving kisses on the cheek as a sort of welcome. When it comes to keeping to schedules, the British are notoriously punctual sticklers. When it comes to following the rules, particularly when it comes to waiting in line, British people take great pride in doing so (Nechifor and Borca, 2020).

[bookmark: _Toc126696891]     Hofstede Model 
· Power Distance- UK power distance is 35% which includes a society that focuses on minimising inequities between individuals (Kalaja and Pitkänen-Huhta, 2020).
· Individualism- UK 89% comprise a culture in which individuals are trained to think independently (Piatkowska, 2015).
· Masculinity- UK 66% involves a culture that is very success-oriented and motivated (de Lurdes Martins, 2015).
· Uncertainty Avoidance- UK 35% integrate comfortably with uncertain circumstances (Haghjou, S., 2020).
· Long-term Orientation- UK 51% involves a community that cherishes its own history equally while addressing the concerns of the future and present (Soomro et al., 2015).
· Indulgence- UK 69% includes a culture characterised by a readiness to act on their wishes and inclinations in relation to the good life (de Lurdes Martins, 2015).


[bookmark: _Toc126696892]Country B- China
Country B which has been chosen for the guest's home country is China.  The culture of China includes the concept of harmony is considered the most important of China's traditional values and is embodied in China's diplomacy. Other traditional Chinese cultural values, such as benevolence, holiness, courtesy, knowledge and understanding, honesty, devotion, and filial piety, are also embodied in China's diplomacy (Piatkowska, 2015). Eating is a very significant part of Chinese culture since the country has a rich history of customs and manners pertaining to the practice of eating. After a thousand years of development, China evolved a broad meal ritual and customs; yet, it varies according to the nature and purpose of a feast as well as geographically. 
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· Power Distance- China is, to an extent of 80%, a society that accepts inequality between individuals (Lokkesmoe et al., 2016).
· Individualism- China 20% includes a highly collectivist society in which individuals operate in the group's best interests and not necessarily their own. 
· Masculinity- China 66% involves motivated by achievement, and many Chinese would compromise family and leisure time for work (Salamatina and Zh, 2016).
· Uncertainty Avoidance- In China 30% of the population is at ease with uncertainty, adaptive, and enterprising (Haghjou, S., 2020).
· Long-term Orientation- China's long-term orientation is 87% - a culture with a practical perspective that can quickly adjust traditions to changing circumstances (Salamatina and Zh, 2016).
Indulgence-China 24% comprise a society that places little importance on free time and gratifying their wishes (Nechifor and Borca, 2020)

[bookmark: _Toc126696894]Country Analysis
Nur (2016) evaluated that the culture of the United Kingdom is centred on individuality, but the culture of China emphasises collectivism; hence, Chinese individuals are more cautious not to upset others and may repeat others' thoughts more often. In addition to expressing concurrence, they may also convey admiration and respect for the ideas of others.In general, Garzón-Díaz, (2021) examined that workplaces in the United Kingdom are less hierarchical than those in China. Respecting superiors is still crucial, but the disparities between top management and general staff have diminished. It is fairly unusual for workers to joke about or even mock their employers sarcastically.
Guerrero-Rodríguez et al., (2022) analysed that the UK as the country A integrate a culture which includes fewer formalities in the workplace. The UK hotel staff are polite and welcome constructive criticism.  However, the hotel staff of the UK possess all the mentioned characteristics. They welcome their staff in a more polite and effective manner (Salamatina and Zh, 2016).  
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	Do
	Don’t


	The Chinese are very respectful and polite. Thus, to create a good impression, UK staff must also be courteous and respectful to Chinese guests (Salamatina and Zh, 2016).
	First impressions are really crucial. Therefore, hotel personnel in the United Kingdom should refrain from unfavourable actions (de Lurdes Martins, 2015).

	To avoid mismanagement, hotel staff in the UK should plan and keep track of how they serve Chinese guests (Nugent and Catalano, 2015).

	The staff at a UK hotel shouldn't treat Chinese guests unfairly or unequally, because that will give the hotel a bad name (Kalaja and Pitkänen-Huhta, 2020).

	To attract guests, hotel personnel in the United Kingdom must maintain clean and well-organized hotel Chinese guestrooms (Nechifor and Borca, 2020).
	Hotel personnel in the United Kingdom should not overcharge Chinese guests and eliminate any hidden fees (Piatkowska, 2015).

	Sanitation is essential for hotel administration. Therefore, it is essential for hotel workers in the United Kingdom to provide Chinese guests with daily hygienic and cleaning services (de Lurdes Martins, 2015).
	Hotel personnel in the United Kingdom should not give unhygienic food or services to Chinese guests to save money (Salamatina and Zh, 2016).

	The hotel staff in the United Kingdom is aware that the Chinese guests, hence UK hotel staff should organise enjoyable guest preference-oriented activities and games (Lokkesmoe et al., 2016).
	The hotel personnel in the United Kingdommust always be courteous while engaging with Chinese guests (de Lurdes Martins, 2015).
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In conclusion, cultural awareness may help individuals overcome cultural barriers and develop bridges by learning how to recognise and respect others who are distinct from themselves. As individuals get a deeper understanding of themselves and their own culture, they will be better able to connect to persons from other cultures. This paper has focused mostly on cultural differences between the United Kingdom as the host nation and China as the visitor country.
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