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What is digital marketing?
· Digital marketing is basically using digital channels and platforms to market your product. By using digital channels such as social media. Digital Marketing targets potential customers who spend a lot of time online. Targeting customers by using the internet allows the organisation to have greater control over who they advertise to. Digital Marketing accumulates all marketing that uses electronic devices or the internet. 

What are the types of digital marketing?
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· Search Engine Optimisation. This method is done by optimising your organisation's website or advert to rank higher in the search results. Cancer Research can do this to increase traffic to their website, this could increase the number of people who donate.
· Content Marketing. Creating and promoting assets for the sole purpose of creating stronger brand awareness. Examples of content marketing are blogs. by creating this content Cancer Research can solidify its status as a leading light in the research of cancer.
· Social Media Marketing. This is using various social media platforms to advertise your product or service. Cancer Research uses social media like Facebook to advertise to its nearly 1.6 million followers, keeping them up to date with the latest news and advertising its limited range of products.
· Sponsored Content. This is where you pay an established business or person to create content with your product or about your product. Cancer Research can use this method by collaborating with these companies or people to create posts such as YouTube or TikTok posts. 
Why Should Cancer Research UK use Digital Marketing?
Cancer Research should use digital marketing is becoming vital for an organisation to do, with many businesses using it as their only way of advertisement. Traditional marketing techniques are becoming more outdated by the year, and the introduction of the internet and affordable personal computers targeting internet users has been vital. Digital marketing helps to improve the image of a brand by giving a more accessible platform for customers to view. Smartphones have increased in sales in the past decade with almost everyone owning a variant of one, smartphones allow us to have the internet at our fingertips and have increased the use of social media giving a huge audience for Cancer Research to advertise to. All internet activity was and still is stored digitally, by having access to this information will allow Cancer Research to track patterns in people's internet habits allowing them to advertise directly to these people.

P.E.S.T.L.E
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· Political Environment
· Economic Environment
· Social & Cultural Environment
· Technological Environment
· Legal Environment 
· Environmental/ Ecological Environment
How Does This Affect Cancer Research UK?

Cancer Research would need to carry out a "PESTLE" analysis by thinking through certain steps. Identifying research to cover possible, present and future in the marketing world in which Cancer Research operate. Deciding how the research is going to be conducted, shouldn't have that much of an effect on Cancer Research as they have dedicated marketing teams in order to conduct both primary and secondary research. identifying appropriate sources of information potentially looking for professionals in the field with specific problems. Gathering the information can be difficult with both primary and secondary research, primary research can be very expensive and time-consuming and some sources for secondary information can be untrustworthy. analysing the findings identifying which factors will be most important for Cancer Research, also, identifying specifics to address the problem. When Cancer Research has found the solution to decide what actions are needed to be more effective, a "PESTLE" analysis needs to be carried out regularly to spot trends before competitors to provide an advantage. 

Cancer Research UK &
Marketing
How does Cancer Research UK Fit In The Marketing Mix?
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The marketing mix can be defined with the 7 P's to understand how an organisation fits into the mix. Each "P" stands for a key element of the mix.
· PRICE
· PRODUCT/SERVICE
· PLACE
· PROMOTION 
· PEOPLE
· PHYSICAL EVIDENCE & PROCESS 
PRICE- Each product on sale is priced differently for a reason, depending on the product or service, quality, amount etc. As Cancer Research is a not-for-profit business and charity normal pricing practices such as "penetration, skimming, loss leaders, competitor based and discount" won't apply. Charities don't offer a direct product or service to people who donate who are essentially the charity's "customers".  Offering a way to donate small amounts every month quickly tends to persuade people to sign up to donate usually around £5 a month. By doing this Cancer Research have a stream of income monthly and donors can feel good that they are helping a good cause.

PRODUCT/ SERVICE- A service is something intangible, something that is not a physical item and cannot be held or touched. The service that Cancer Research offers is the funding of Doctors, Nurses, and Scientists. By donating to Cancer Research you are funding not only the items and know-how to help find new ways to battle cancer but you are also funding medical experts to provide care to patients currently suffering from cancer. The service offered by Cancer Research UK is not an inseparable service meaning they don't offer a product that relies on their service.

PLACE- Cancer Research operates from the UK's capital city London. This is where the leader of the charity work. As for locations where the service is based Cancer Research has 90 institutions described as "state-of-the-art facilities". Cancer research operates from 4 key institutes funding 120+ research groups some of which contain Nobel Prize winners. Over a third of the charity's research spend goes to these research groups spanning all aspects of cancer science and research. Having these facilities and institutes with the latest technology fits well with the image cancer research is trying to convey to potential donors.

PROMOTION- Promotion is key to the success of any organisation, however, it can be seen as vital for a charitable organisation to spread information about their cause to persuade people to donate. Promotion is used to inform or persuade the target audience, Cancer research uses channels such as TV, Radio and Billboards. Although TV has been the mainstream of advertisement for many organisations Cancer Research included many organisations have recently been moving to digital marketing over the last decade or so, Cancer Research has been no exception. By marketing in this way, Cancer Research can reach more potential donors and sponsors more quickly and cost-efficiently. 

PEOPLE- People in a business refer to anyone involved directly or indirectly. indirect people involved with Cancer Research are the people who donate as they fund the organisation without being involved. People Directly involved with the organisation are the doctors and nurses providing care, research teams or the business managers. 

PHYSICAL EVIDENCE & PROCESS- Physical evidence is the physical place experienced by customers. Process refers to how people consume a product/service. Cancer Research has 600 retail shops in the UK, these shops sell clothes, shoes, DVDs etc that have been donated by people. Any profit that is made in these locations is then directly used to fund the same things as public monetary donations. Cancer Research customers consume products sold at these retail locations, otherwise monetary donations don't give you a product or service.
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