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 This professional reflection aims to outline the importance of intercultural communication, how stereotypes can lead to misinterpretation, and how I can acquire deeper self-knowledge and cultural competence.
 As a Front of House employee, I encountered an East Asian guest who seemed agitated and dissatisfied. He was trying to inform me about a problem he was having with his room number four, I had difficulty communicating with him due to the language barrier and he was avoiding looking into my eyes. I unintentionally used a facial expression and hand pointing, that would have been considered friendly and understanding in my culture. However, the guest's reaction was one of heightened displeasure. When communicating with persons from different cultural backgrounds, it is crucial to pay attention to language, gestures, and habits, to avoid discrimination and improve the relationship between guests and employees (Mkono, 2010).
In describing the situation, I noticed that my gestures and expressions created discomfort or even offended my guest (Maheshkar and Sharma, 2018).  My feelings during the interaction were confusion and frustration, as my sincere intention to help complicated the situation. Assessing this experience, I understand that even though I had the best intentions, my lack of cultural awareness made it worse. This experience of cultural misunderstanding negatively impacts the hotel and guest relationship, leading to a dissatisfied guest who feels uncomfortable and unwelcoming affecting his willingness to return to the hotel again.
This incident illustrated how easy it is to go wrong in intercultural communication. I must admit that this was due to my lack of cultural knowledge and competence. Most of the common stereotypes about Asia culture are that pointing a finger at someone is considered rude, number four is associated with death and looking into someone's eyes is offensive (Mkono, 2010).
Meeting my East Asian guest was not only a lesson in cross-cultural communication but also an illustration of how our assumptions and perceptions can often negatively influence interactions (Christiansen, Branch and Karmowska, 2020). My assumption that my gestures and expressions would be universally understood was an error. To prevent such misinterpretation in the future, I must adopt an attitude of continuous learning and openness to cultural diversity.  
A gesture or expression considered friendly in one culture may be perceived differently in another (Deresky, 2017).
 
As a result of this reflection and according to Christiansen, Branch and Karmowska (2020) I have concluded that to be an effective hospitality professional, it is essential to have a deep awareness of cultural diversity, including both language skills and an understanding of the behaviours, values, and norms of different cultures.  However, it is important not to rely only on what we know from our own culture, but to be aware of cultural diversity and how it can influence communication.
  My plan includes attending cultural awareness classes and workshops and working to learn more about various cultures, reading books, watching movies, or attending specific cultural events can be great ways to familiarise myself with cultural variety (Abramson and Moran, 2018).
         In conclusion, it is important to have cultural awareness and to seek out and create opportunities for direct interaction with people from different cultures. Perhaps it would be helpful to establish partnerships with colleagues of diverse backgrounds or join cross-cultural discussion groups. 
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