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Component 2 - Presentation

LUCAS RAMSELL
Post Lockdown: Playlist



CURRENT
STATISTICS

42 total singles, 
2 Albums, 
143,600 streams on Spotify, 
2.2k followers on Instagram,
131 Followers on Tik Tok, 
604 monthly Spotify
listeners,

03



 

Age
Between the ages of 16-25. 

Gender
Both male and female - split of 60:40 (M to F).

Location
Cities in England: London, Manchester, Liverpool, Birmingham etc.

Education Level
A-Level / Undergraduate Degree. 

Marital Status
Single. 

Occupation
Hard working, creative job. For example, a music producer,

personal trainer. 

DEMOGRAPHIC



 

Personal Characteristics
Extroverted, confident individuals, loyal friends, enjoy socialisation.

Lifestyle
Party scene (drug and alcohol involvement), spending time with

friends.
Attitudes 

Creative individuals. Want to better their appearance, enjoy shopping
for branded items of clothing,

Hobbies
Relaxing with friends, Gym, Festivals, Gigs, 

Behaviours
Hard working, creative, enjoy time with loved ones (friends)

PSYCHOGRAPHIC



SWOT ANALYSIS



MARKETING
STRATEGIES



Playlist spot on 'UK RAP 2021'

Filtr 

Andy Chandler 
 

SPOTIFY PLAYLIST SPOT





The element of surprise never fails to
entice or excite.

It promotes and brings your brand,
products and service alive but does so
without being confrontational and
aggressive. 

It’s different and creative and gets people
talking.

Flash mobs are brilliant for reaching new
people.





Boost Lucas' online
exposure

Broaden his exposure in
London

Create new fans 

#LucasRamsellFlashMob hashtag





BBC RADIO LONDON PLAY
LionHeart

Subjectivity UK 

Lucas could perform
before the event
commences



SHAZAM PLAYS
AROUND LONDON

The Green Man

Advertising Psychology

Achieve maximum exposure 



BUDGET PLAN









1st February - 20th May: Album Completion

30th June: Competition on Social Media

15th July: The Green Man

29th July: Album Release Day and Tour

10th August: LionHeart 

20th August: Flash Mob starts

 

 

BRIEF SUMMARY
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