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Introduction
Conventionally, entrepreneurship refers to the readily available qualities in a person which supports the development and successful running of a business; however, in recent days the term is used in the versatile context (Lüdeke-Freund, 2020). As opined by Erlangga (2022), entrepreneurs should not be limited into the business sphere only, but it has wider application in the multi-sectors. However, the particular report seeks the embedded values which lie in an entrepreneur and its significance in the context of the small and large enterprise. Moreover, the report also analyses the recent theoretical debates on entrepreneurship which makes the understanding about the entrepreneurial abilities more crystal clear and helps to evaluate the qualities critically. 
[bookmark: _Toc110616637]Critical application and evaluation of the concepts and knowledge about enterprise and entrepreneurship 
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Entrepreneurship in the business context implies that a person has some unique abilities for starting a business operation by managing the available resources and through channelizing the energy in prioritizing areas of the business operations as well as in the social context (Ahmed et al., 2020). As opined by Mensah et al., (2021), the entrepreneurs are different from the others in terms of the cognitive and personality traits and that is why entrepreneurs are expected to have the risk taking capability especially in case of the small businesses. Innovation, openness to change, confidence are some of the critical personality traits among the entrepreneurs. For example, Jeff Peterson, the co-founder of Fourex UK, a self-service provider platform for the currency exchange, showed revolutionary ideas through his innovative skill and provided an extremely good service in terms of the international customers who travelled to the UK (Venture burn, 2016). In the era of digitalisation, entrepreneurs who want to start small operations are relying more on the digital mode for expansion of their business (Joshi et al., 2019). 
The report benefits by taking the example of social entrepreneurship, which brings the social awareness campaign into the digital mode, which in turn benefits especially, the non-profit organisation of the society like NGOs, and pressure groups, to generate awareness about a particular matter and helps to reach a vast proportion of the population within the limited budget and short duration. Moreover, the entrepreneurs further contribute to develop the intrapreneurial skills of the employees into the corporate field (Alsafadi et al., 2020). The intrapreneurial skills meant to have innovation and creativity within even beyond the given job role. The intrapreneurs are internally developed through progress and gathering experience, whereas the entrepreneurs are generally embedded with the qualities from the beginning (GÜNER and SERİNKAN, 2019). However, this concept has been rejected by Erhardt and Haenni (2018), and opined that it is not necessarily that all entrepreneurs have the qualities from their early age, rather it can be said that the traits, qualities can be a manifestation of their experience, feelings, critical thinking ability throughout the life. 
Some of the key traits and qualities of entrepreneurs which can help to understand the driving force behind becoming an entrepreneur are as follows.
[bookmark: _Toc110616639]Key traits, qualities and characteristics of the entrepreneurs
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Figure 1: Qualities of entrepreneurs 
(Source: Self-created)
As said by Mattingly et al., (2019), the entrepreneurs should have the quality of the decision making not just quickly but also based on the assessment of the contextual demand and available options. The quick and best practical way of taking decisions can enhance the chances of growth opportunities in the business operation (Vinogradova and Popov, 2019). For example, the digital revolution grasps the quick attention of the entrepreneurs and they have utilized the new trend for expanding their business via making digital websites or so on. Within a very short period, many small businesses have been started and technology has become an integral part of the business operation (Kohnová et al., 2019). 
As an example, there can be a discussion of the digital banking sector of the UK. There are many digital banks which have emerged after the digital revolution and have changed the financial interoperability worldwide. The digital banks like Airwallex which allows creating the care which can be used for multi currency transactions or Tide which makes the card payment at zero cost not only in the UK but also abroad (Jordan, 2022). The ease in financial management makes the economy of the country more viable and stable. Apart from this, quick decision making is important for the policy maker as well. 
As observed by Mukherjee and Giest (2019), the visionary policy makers are not only focused on the policy decision but more emphasizes on the effective implementation of the same. According to Liu (2019), the decision making process should not be in an arbitrary manner and that is why the entrepreneurs are expected to communicate with all the stakeholders and welcome diverse opinions. One of the key traits of entrepreneurs is that they should have the quality of accepting diversity in usual situations; however, they also should be ready to take the responsibility of their actions which has been taken in more of a integrated manner by making consensus (Ojiaku et al., 2020).
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Figure 2: Various aspects of entrepreneurship
(Source: Mensah et al., 2021)
As per the demonstration in the figure, entrepreneurship is multifaceted and multipolar. As opined by Sniazhko (2019), there are many uncertainties for which the entrepreneurs are facing issues while taking a vital decision. However, the visionary entrepreneur is able to take the decision considering all the circumstances and try to exploit the market forces and possible upcoming challenges to convert them into opportunities (Laskovaia et al., 2019). In this sense, the entrepreneurs, be it in a large firm or a small one, are able to make the best possible use of their cognitive skills and personality traits. For instance, the example of influential social leaders can be taken as their distinct personal traits can easily mobilise the mass globally. This influence may have both positive and negative impacts. As believed by Kerr et al., (2018), the presence of only personality traits should not be considered as an entrepreneurial ability, rather the unique personality combined with the tacit knowledge, strong determination, self-driven, proactiveness, and analytical thinking can complete an entrepreneur as a whole.
The confidence level and openness to change both are the vital factors which can be a full-fledged force for corporate entrepreneurship. In addition to this, another crucial factor which impacts the attitude of an entrepreneur largely which is the internal locus of control that is the entrepreneurs should be the firm believer of that whatever they would take the decision after closely observing the situational dilemma, that is the best practicable decision and they would be ready to face the consequences, positive or negative for both. Even as opined by Jian ‘an et al., (2021), the entrepreneurs also should be internally free from the stress of failure while applying some innovative ideas for the business growth. For instance, if an entrepreneur of an enterprise which basically faces financial barriers in investing the conventional marketing method for the new business, then the entrepreneur can go for the email marketing, social media marketing. 
The entire process of reaching a decision there is a need to go through all stages as shown in figure. As per the rational choices theory propounded by Adam Smith, the entrepreneurs are able to rationally evaluate the external factors as well as the internal challenges, and based on that try to decide the forthcoming strategy. In this process, apart from implementing the cognitive skills, analytical thinking and personality characteristics, the entrepreneur also try to get information for all the possible sources and communicate with the other who also either benefitted or get harmed for the decision so that the final decision can make a consensus and that in turn reduce possibility of harm for a large section of the involved people. For instance, the growing concern about data management among the companies worldwide, many companies suffer immense challenges in terms of data cloud service and business management. The Access group of the UK was established in the early 90s. However, within two decades, the enterprise has become a large software company by acquiring five more small companies and now it has been well-performed in providing the software for the purpose of business management to the small as well as to the medium sized companies of the country.
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Motivation is a prerequisite condition in the entrepreneurial abilities, be it corporate or social or anything else. Broadly, as per the analysis of Poblete et al., (2019), the motivation of an entrepreneur depends on two factors. One is the external environment and another is the psychological traits of the entrepreneur.

Figure 3: Factors behind the entrepreneurial motivation
(Source: Self-developed)
The above figure is able to explain the various external factors as well as the individual reasons for the motivation of an entrepreneur in a given situation. Among the external factors, the most crucial factor is to analyze the resource availability for the particular cause. Even if all the other factors have been present overwhelmingly, still the entrepreneurs cannot find out the true motivation as there is absence of the required level of resources. In the context of business operation, it can be the capital resource or lack of skilled human resources, the entrepreneurs can face the setbacks to implement some particular projects. In addition to this, the risk analysis is also important for the business entrepreneur before taking up a new task. The cost-benefit model according to Chang and Hsu (2019), is an effective instrument but not only in terms of finance but this evaluation should be in respect to the other substantive aspects like regional need, market fluctuation and so on. 
However, in social context, as opined by Zaremohzzabieh et al., (2019), the resources can be in the form of the people's awareness about a social evil or the need of the people about a social project and so on. The risk aspect in social context is less valuable as the social sector mainly works on the principle of ‘no profit, no loss’ and the social evolution is not a sudden but a gradual and organised process (Ernst, 2018). However, both the context cannot ignore the government policy as a strong influence of the motivation of the entrepreneurs. As observed by Del Giudice et al., (2019), lack of the policy stabilization has highly hampered the business growth of the MNCs in the developing countries. In fact, in social entrepreneurship, there is a huge disregard towards the political dilemma which often causes the sufferings of the poor and middle-class people. 
Among the individual or psychological factors, it can be said that social and corporate entrepreneurship are very different from each other. In general, social entrepreneurs work for the development of the society and they want to uplift the status of the deprived section of the society. Hence, one of the main motivating factors for them is their past experience. According to Sengupta et al., (2018), they may belong from a similar sort of socio-economic background or may have some past experience which becomes one of the main push factors for feeling the empathy towards the disadvantaged sections of the society. On the contrary, the socio-economic background matters a little for corporate entrepreneurship. As opined by Tseng and Tseng (2019), they are the breeder of the innovative ideas and later on the people become the consumers for the enterprise and hence, the entrepreneurs and entrepreneurs always try to innovate something new and creative which can attract the customers and helps to maintain the pace of growth. Furthermore, the goals, and needs of the entrepreneurs alone can make a huge difference in the behavioral attributes of them. In the scenario of social entrepreneurship, the goal is to free the people from deprivation and empower them, whereas the business entrepreneurs want to maintain the growth of the company (Canestrino et al., 2020). 
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The entrepreneurship ability is different in case of a profit seeking enterprise and in respect to an organization which works on the underlying objectives of the ‘no profit and no loss’. The corporate enterprise can be taken as an example of the ‘for profit’ organization. The entrepreneurs are always eager to raise the revenue by selling their existing products and providing their services to the consumers’. In fact, corporate innovation is mainly focused on customer satisfaction, their loyalty towards the products or services and trying to produce new and more creative products to attract the potential lead. Henceforth, as defined by Muñoz and Cohen (2018), the entrepreneurs of the corporate field are mainly driven by the 3P formula of the profit seeking organisation. 

Figure 4: 3P formula of corporate entrepreneurship
(Source: Self developed, inspired from Muñoz and Cohen, 2018) 
As per the interconnected relation among the three in case of the corporate entrepreneurship, the characteristics of the profit seeking organisation can be well-described. The people are the instruments of the profit generation as opined by Muñoz and Cohen (2018). Even during crisis time, the firms are more eager to earn more profitability by raising the price and that in turn increases the income disparity level. In recent years, the emphasis on achieving the sustainable development goals makes the organisation less responsible than before regarding the local resource exploitation and deprivation of the local community (Apostolopoulos et al., 2018). 
On the other hand, the nonprofit organisation is mainly responsible to the social mass and the social entrepreneurs are hugely empathetic with the social imbalances and deprivation. The concept of rural entrepreneurship has emerged in this context. As believed by Muñoz and Kimmitt (2019), the rural people can be the best alternative to enhance the social sector by making the area more productive and self-sufficient. Henceforth, one of the key debates in the entrepreneurial segment in the 21st century is women as the efficient entrepreneur not only in the social context but also in the business management. Women, as an entrepreneur, have much higher degrees in their soft skill competencies and that is why they can efficiently handle even in difficult situations (SALEEM et al., 2022).
[bookmark: _Toc110616642]Conclusion
The entrepreneurship abilities in social as well as in business context is important and have a lot more scope for further research and experimentation at a large scale. As opined by Egorov et al., (2019), the youth eagerly implement their creativity in the business field and diversify the business area worldwide. In fact, in the social sector enterprise, the local youth both the men and women have played crucial roles to make the projects effective and sustainable. Hence, there is need for policy orientation and wider opportunities for the entrepreneurs so that they can independently for the betterment of human society. 
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