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        INTRODUCTION

     The purpose of the Paper is to explain how do internal and external factors, including COVID-19, affect and influence organisation’s quality systems and controls for customers . Also, how the organisation I choose can deal with the new situation and achieve its business objectives by developing and mantaining good customer relationship.
    We all like holidays with family , friends or even alone. Traveling is one of the most beautiful action that helps us explore, open our minds, visiting, learning history, relax, having good time and making beautiful memories.
     Because of the pandemic situation traveling was probably the most affected, although tourism agencies. Let’s see how one of the biggest tourism agencies has been affected  
     TUI AG, usually known as TUI Group, is a German global travel and tourist corporation with the main office in Hanover.
     It owns aeroplanes, hotels, travel agencies and retail outlets, making it the biggest leisure, tourism and travel Company all over the world. It owns five European airlines, including the continent’s largest holiday. The corporation’s roots may be traced back to Preussag AG, a German industrial and transportation Company that vegan as a mining operation. 
     In 1927, It combined with Hibernia AG, a Ruhr coal firm and a Power utility to become the Vereinigte Elektrizitats und Bergwerks AG (VEBA AG) – United Electrical and Mining Company.
    Preussag AG became a global firm in the service and leisure industry after selling Salzgitter AG and purchasing Hapag-Lloyd AG , the navigation and shipping Company, in 1997. HapagLloyd owned a 30% stake in TUI , established in 1968 at the time. This had grown to 100% by 1999.
    Furthermore, in 1997, the corporation purchased 25% of Thomas Cook’s stock, which It quadrupled the next year. Carlson Leisure Group and Thomas Cook joined on February 2, in 1999, to form a holding Company controlled by Westdeutsche Landesbank, Carlson Inc. and Preussag.
    The theory that will be underpinned in my report is CRM and MASLOW’S Hierarchy of Needs. 
    “CRM” , Customer Relationship Management, refers to any business strategies , tactics, tools, technology for attracting , maintaining and acquiring consumers.  
    The nicest thing about a CRM system is that It can be used by practically any department inside an organisation from sales and customer support to hiring, marketing and business development. External relationship management is made easier with good CRM software. 
     MASLOW’S Hierarchy of Needs is an Abraham Maslow theory that claims humans are determined by five basic wants: physiological, love, esteem, safety, self-actualization.
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Self—actual ati
e to become the most that one can be

Esteem

respect, self-esteem, status, recognition, strength,

Maslow's hierarchy of needs




