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[bookmark: _Toc123586700]Introduction
In this assignment, the fundamental theories that are discussed in the Microeconomic have been evaluated with relating all the analysis to the chosen company Coca Cola. All the essential discussion that are relevant to the management economics have been discussed effectively to understand the each of the concepts in the following section. The entire discussion has been categorised into several components. The first component describes the brief discussion about the company, Coca Cola. The second component contains the evaluation of the market equilibrium with all the factors that impact in the change of demand for products. The last component evaluates the concept of the elasticity and implicating the concepts of the elasticity to the products of the Coca Cola company. 
[bookmark: _Toc123586701]Description of the Business
Coca Cola is a leading and one of the largest companies in providing quality of soft drinks in the world. The company was established in the 1982 years and its headquarters is situated in the Atlanta, Georgia, in the United States. This company is identified as the multinational beverage corporation, and popularly known as Coca Cola. The company has spread its recognition and reputation in the world for his famous soft drinks. Also, this company is the largest dealer and manufacturer in providing soft drink in the world. The company is gaining higher revenue in each year compared to previous years (Baglioni and Sinclair, 2018). The secret of the famous drinks that have been producing by this company, has not yet been disclosed by the company, that in turn has made the company, one of the distinguished manufacturers of the soft drinks in the world. There is a number of competitors that are in the global markets for the company, Coca Cola such as Pepsi, Keurig Dr Pepper, Tropicana and Nescafe. In the following section of this assignment includes the discussion and analysis of microeconomic concepts such as substitute products, complementary products, consumers income, number of buyers that are relevant to the discussion of the market equilibrium in a relation soft drinks products of Coca Cola company (Browning and Zupan, 2020).
[bookmark: _Toc123586702]Identification of Demand and Market Equilibrium
Demand and market equilibrium is a concept and measurements that is evaluated in the discussion of the microeconomics. According to the law of demand, the quantity demanded for the products increase as the price of the falls when all other factors of that impact the demand for products kept constant. In other hand, the quantity supplied by a firm increase as the price of the product increase when all other parameters are kept constant. In following section, the each of the factors that alter the demand for the products in a relation to the chosen company and its products have been illustrated effectively. In addition, how these changes of the factors that alter the demand for the products, shift the demand curve and as a result new equilibrium is obtained have been measured (Baglioni and Sinclair, 2018). 
Price of Substitutes

The substitutes for a product are considered to those products that can be replaced by those products for this product. Therefore, the substitute product is the alternative choice of that product. If the price for the substitute product rises, then the demand for that product also rises. The change in the price of substitute products get reflected in the in the shifting of the demand curve. As the demand curve shift either leftward or right ward, the equilibrium point is also changed according the case (Vaggi and Groenewegen, 2016). 
	Price
	Q. Demanded
	Q. Supplied
	Q. Demanded 2

	40
	76
	30
	86

	50
	68
	45
	78

	60
	60
	60
	70

	70
	52
	75
	62

	58
	44
	90
	54


The above diagram is sowing the quantity demanded for soft drinks for coca cola company with respect to corresponding price. As the table is showing that if the price of the product rises, the quantity demanded for the products fall. There are numbers of products that are substitute to the products of coca cola such as Pepsi, and Nescafe. Therefore, the rise of the price of the other substitute product leads the shifting of the demand curve to the right. As a results, new equilibrium is obtained above the initial equilibrium point.
Price of Complements
The complementary products for a particular product are considered to those products that are consumed simultaneously with the product. Therefore, the increment of the price of the complementary products lead to decrease the demand for the product. In this case of the product soft drink from the coca cola company, there is a number of products that can be treated as the complementary products to this product. It is observed that buying habits of soft drinks is popular with the consumption of the fried chicken (Vaggi and Groenewegen, 2016). It is often offered by the restaurant that there is a combo pack that includes fried chicken with coca cola. Therefore, it can be considered that the snacks are complementary to the soft drinks. If the price of the snack product rises, then it will reduce the consumption of the soft drinks. In the following section, it has been shown that the changes in the equilibrium that have been obtained from the changes in the prices of the complementary products (Browning and Zupan, 2020). 
	Price
	Q. Demanded
	Q. Supplied
	Q. Demanded 2

	40
	66
	30
	76

	50
	58
	45
	68

	60
	50
	60
	60

	70
	42
	75
	52

	58
	34
	90
	44


The table that is mentioned above is showing the changes of the demand due to the change in the price of the complementary products. In this case, the price of the complementary products has fallen, as a results, the quantity demanded for the products have increased. The initial market equilibrium is obtained where the demand and supply curve intersect each other. The equilibrium is the point where the quantity demanded for the products equal to the quantity supplied of the products. This is the efficient solution and any point except this point will lead to have market inefficiency. When any other point will be taken except the equilibrium point where the quantity demanded for the products equal to the quantity supplied of the products, it will lead to have market inefficiency in that market.

In this case, the price of the complementary products has been risen, therefore, the demand has shifted to the rightwards that is shown as the Q2 curve in the diagram. As the demand curve has shifted, the equilibrium point is changed to the new equilibrium point. The new equilibrium has been obtained at the higher positions than the initial equilibrium point. Therefore, in the new equilibrium point, the quantity for the products and the price of the products have risen. All the graphical explanation that has been mentioned, derived from the data set that is mentioned in the section (Vaggi and Groenewegen, 2016).
Consumer Income
Income of the consumer is also a determinant of the shifting of the demand curve on either side as per the case. The shifting of the demand curve occurs when the any factors change that have an impact on the quantity demanded for the products expect the price of the product itself. When the demand curve shifts, the equilibrium price and quantity also get changed. If income of the consumers increases, then it reflected on the purchasing power of the consumers. As the income of the consumers are rising, the purchasing power of the consumers are also increasing. As a results, for the rising the purchasing power, the consumers are willing to have more products at a given price level (Baglioni and Sinclair, 2018). Therefore, the rising of the income shifts the demand curve to the right. As the demand curve shifts to the right, the equilibrium price and quantity gets changed. For rising the quantity demanded for increment of the purchasing power results to have higher quantity at a higher price level compared to the initial equilibrium situation. In our case, the demand for the quantity soft drinks is also related to the change in income. As the income of the consumers are rising in the world wide, it is being reflected in the higher consumption of the soft drinks. 
Consumer Taste and Preferences
The change in taste and preferences is a factor that is useful in determining the quantity demanded for the products. If the taste and preferences change of the consumers, the quantity demanded for a product also change at a given price level. The taste and preferences are rising in recent days in the consumption of beverages and soft drinks. Mainly in the summer season, the willingness towards the consumption is increasing compared to the winter season. Therefore, the coca cola faces higher demand in the summer season in their products and most of the time it becomes difficult to the market demand for their products accurately. This is the reason of having shortage in the market of cold drinks in the summer season that is mostly observed in the countries that have higher temperature (Browning and Zupan, 2020). 
Consumer expectations
Consumer expectation is a factor that is based on the perception of the consumers about the availability of the products in the future period (Erixon, 2018). If the consumers think that the price of the product may go up in the upcoming time, then they can increase inventory of their products. In the case of soft drinks, the consumers expectations change over the season in the year. This is because, the quantity demanded for the products of soft drink is constant throughout the year. In summer season, the company faces higher demand in the soft drinks, therefore, it becomes difficult to meet the market demand appropriately for the company. Hence, the expectations of the prices to the consumers rises in the summer season for the soft drinks product.
Number of Consumers
The number of consumers measure the aggregate demand for the products in the market. If the number of consumers increase in a particular market, then the aggregate demand for the products in that market also increase. 
[bookmark: _Toc123586703]Factors that influence the price elasticity of demand
Price elasticity of demand can be defined as the measurement of the changes in the quantity demanded for the change in the price level. Therefore, the price elasticity of demand is calculated as the percentage change in the quantity demanded is divided by the percentage change in the price of that product (Vaggi and Groenewegen, 2016). Therefore, the price elasticity of demand is ratio of these two values, hence the price elasticity of demand has no units. In other words, it can be said that the price elasticity of demand is the responsiveness of the buyers for changing the consumption of the products due to the change in the price of that product. On the basis of the value, the price elasticity of demand can be classified into five components such as unitary elastic, inelastic, perfectly elastic, and perfectly inelastic. The value of the inelastic demand curve is less than 1 and the value of the elastic demand curve is greater than 1. If the value of the price elasticity is 1, then it is treated as the unitary elastic demand curve. That is percentage change in the price reflects the same proportional percentage change in the quantity demanded for the products.
P
Q

The diagram that is mentioned in the left top is depicting the perfectly inelastic demand curve that is the significant changes in the price will lead to have no changes in the quantity demanded for the products. The right top diagram is showing the perfectly elastic curve, that is a negligible change of the price will lead to have infinitive change in the quantity demanded for the products. The bottom left curve is showing the inelastic demand curve that is a drastic change of the price will not impact to change the quantity demanded for the products significant. The bottom right demand curve is showing the elastic demand curve that is a negligible change in the price of the product will impact to change the quantity demanded for the products at a large extent.
In our case of soft drinks of coca cola company, the price elasticity of demand is evaluated to understand the price sensitivity of the quantity demanded for the products for the product soft drink of the coca cola company. The soft drink is not a necessary product that is it is consumed at necessary purpose. Therefore, this product is considered as the necessary products. As the product is not a necessary product the demand curve of this product will be elastic. The value of the price elasticity of demand will be 1 (Erixon, 2018). It is also needed to mention that the demand for the products of the soft drinks varies over the season in the year. Therefore, the price elasticity of this product also changes over the years. In the summer season the demands for the cold drinks increase, therefore, to the consumers the soft drinks become somewhat necessary products. Hence, the value of the price elasticity of the demand for cold drinks fall. The responsiveness of the consumers to the change in the price of the product is low. On the contrary, the demand for the cold drinks falls in the winter season, therefore, at that situation the price elasticity of demand at that time increase. At the time of winter, if the company increases their prices of the products that will be resulted in the drastically changes in falling of the quantity demanded of the products. 
In addition, the price elasticity of the demands is measured on the on the basis of the factors that impact the quantity demanded for the products at a given price level. If the price of the substitute goods falls, then the price elasticity of demand of the product at given price level will increase. Similarly, if the price of the complementary products falls, then price elasticity of the demand for that product will decrease. In addition, the consumers income also can change the price elasticity of demand (Erixon, 2018). That is if the income of the consumers increases, then the price elasticity of demand for the soft drinks will fall. It is observes\d that as the income of consumers increase, the buying habits of the consumers shift towards the luxuries product. The taste and preferences are also measured in the evaluation of the price elasticity of demand for the product. For example, if the taste and preferences increase of consumers towards the other soft drinks expect coca cola brands, then the price elasticity of the demand of the cold drinks of coca cola will increase. 
[bookmark: _Toc123586704]Conclusion
In this assignment, the concepts of the management economic have been evaluated effectively in order to understand the practical implications of the theories that are dealt in the microeconomics and managerial economics. The factors that impact the demand for a product that have been evaluated with an addition of determining of the equilibrium quantity and prices. Also, the concepts of the elasticity and its application to the chosen products have been analysed and illustrated appropriately.
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