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What are the main issues that confront the museum sector today.


This essay will discuss some of the issues that confront the museum sector today. These issues can be financial strain causing an onslaught of other problems, as well as some of the more political strains a museum must face with the development of future technologies.  In our day there’s a multitude of varieties of museums. You can find museums almost anywhere Today. 
The museum is a cultural institution closely associated with modernity, although there is, of course, a long tradition of collection and display of cultural objects and commemoration of the past. 
Reasons for their display and the manner in which they are displayed changed markedly with the appearance of the modern museum in the late 18th century.    Before the modern museum, collections of objects were not generally exhibited to the public at large.  Such collections could be imperial representing the power and the authority of the Empire; they could be in the hands of members of the aristocracy and exhibited it to friends and colleagues as signs of wealth and status… (Denton 2014).
Jenkins claims that museums are now more popular than ever before, with 100 million recorded visits in 1989. There are museums that cater for all interests, ages and tastes. (1990). For over a hundred years museums have been the most prominent venue for viewing, items of heritage, without the museum many works of artistic value would not have the prestige they are given, by being housed in these venues. (Carbonell 2004).
As like any business open to the public in our increasingly changing society it can be problematic keeping the collections engaging to the vast array of public interest. All businesses need to change with the times of trend and attitudes. Museums have a range of topics that need to be addressed for a positive overall museum experience. Many collections and museums in Europe and the United States are increasingly in danger because of financial problems, changing expectations, and the lower esteem in which they are held. ‘Politicians are asking questions, do we have too many museums? Do we still need museums in the era of the internet? Must museums change to become more attractive?’ (Derriks 2017).
 A lack of funding is an increasing problem not just for the small town museum but for the larger more populated museum. On investigation a museum relies vastly on its investments as opposed to its admissions. Such as endowment funds and donor membership schemes. For example. Wiltshire museum created a revenue in the region of £173,000 from members past and present by way of subscription donations and legacies and dividends from investments. A small comparable sum of £79,978 was generated from the operation of the museum in admission sales. They also received   £31,000 in grants from the council (Trilithon 2017). Museums are not just collecting houses any more. They have to generate their finance from other sources to continue to generate public interest. The Wiltshire Museum publish their own magazine for purchase and have been publishing the latest research on the archaeology, history and environment of Wiltshire since 1853. With an added revenue of being able to purchase a newsletter. This and other events such as organised ghost tours and Christmas fairs, not only expands public interest, but to sustain the Museum financially. It is vital the Museum creates inviting educational exhibitions to encourage engagement with its audience. In the spring the Wiltshire museum open a snake exhibition at the cost of £9,000 marketed for young children and local school involvement. They can conveniently advertise these events in their magazine. They state “Creating a special exhibition gallery is a key part in our strategic plan.  We aim to broaden our appeal and to increase our audiences.  We have been working hard to secure funding from three separated sources” giving evidence that the business isn’t sustainable to certain growth (Trilithon 2017).
 Even though the Wilshire museum generate income unlike some small museums that run at a loss. They still need 180 volunteers to make the business venture complete (Trilithon 2017).  A problem certainly exists with museums, nearly all so underfunded that they cannot afford adequate, trained staffs. Their salvation rests with the legions of the dedicated volunteers, without whom many museums could not exist (Burcaw 1997).  The national museums, which have the largest staffs, depend almost entirely of full-time paid workers. Whilst the independent museums depend heavily on volunteers and special project staff.  The largest category of employers of all types are security staff, but they are employed in proportionately higher number in the national museums (Lord, Lord and Nicks 1989). But without this work force a museum will be under question in its success as a public service. Which is extremely costly if you have a high payroll count. This is the reason why they cannot care for their collections in professional manner, it is known that museums have ten times the objects in store as are exhibited (Keene 2005). These collections need cleaning and care. With need to hire specialists to provide the expertise needed to act in a timely manner to the changing expectations of the visitors. (Derriks 2017). Caring for collections is a part of the definition of a museum. Since the collections make the museum and the museum is supposed to last indefinitely the collection should be given meticulous care (Burcaw 1997). With the so many Roles a Museum has to play now balancing time and financial resources to care for its collections is a strain. A museum is made a museum by its collections, so that its collecting policy, past and present, helps define its very role and identity. Yet that policy itself depends on how the museum sees its mission (Knell 2004). A museum’s collection is its heart. The benefits of its collections give Education, are inspirational create enjoyment give instruction and research. They expand your horizons and awareness, they give a sense of community and provide entertainment (Lord, Lord and Nicks 1989).  Many museums have shifted their focus from their collections to their audiences (Keene 2005). to bring in more revenue.
In our fast evolving electronic world with internet technology, social media and our visual dependency for information. A public weaned on television and computer screens has come to accept simulations as adequate indices of reality (Hein 2000).
 Art museums are contemplating the positive and negative features of electronic reproduction.  Digitalized images are useful for educational purposes, historical scholarship, conservation, security record keeping and promotion.  Computer imaging attains a quality far superior to other reproductive means such as slides or photographs. Though it is unlikely that galleries of electronic images will soon take place of physical paintings and sculpture. Their availability raises questions about appropriation, unauthorised reproduction, or other substitutions of accessible images for works of art are hard to transport and expensive to insure. (Hein 2000).
 One such museum that does display its collection electronically is the Lascaux in axial gallery, Lascaux, France. A complete new replica retraces the discovery of the famous decorated cave. But that’s not the end of the adventure: the entire site inquiries into the position that Lascaux occupies in cave art and its relation to contempory creation. The opening of the international centre for cave art marks the beginning of a new adventure combining the emotion of ancestral art and an important technological achievement (Lascaux .France). It took three years to build and was done to preserve the original art in the original cave. The architecture of the international centre forms an integral part of the visitor’s experience: half-buried building at the foot of the Lascaux hill, it is perfectly integrated into the landscape.  A gigantic front invites the public to visit a universe firmly focused on technological prowess (Lascaux France). Technologies are really starting to intertwine with museums. Some museums have their own apps to tour the museum for a smaller fee. Others such as the Morgan museum and Library in New York have their own website. It is possible to search any manuscript or collection of art by flicking through a digital catalogue with no charge at all. Even though the high-tech method of information projection is very effective with satisfying our technological needs. Installing technologies into grade listed buildings can be a tricky.
Museums have underlying pressures that the public see very little of. These pressures come from stake holders, governing bodies and local Authorities. It is best to think of a museum environment as a complex ecology of interested groups and individuals, or stakeholders, who have different interests and motivations in museums and who often fight over competing claims. These stakeholders are responsible for the establishment of museums, their functions, and the narratives presented. It is also important to note that different stakeholders have different levels of power to influence museums, sometimes stakeholders may be in conflict (lambert and Bounia 2016).
 A well-known example is the controversy that surrounded the exhibition of the “Enola Gay” the plane that bombed Hiroshima, at the Smithsonian Air and space museum, which took place in 1995. The conflict was between the museum professionals/knowledge communities who argued for more balanced presentation of World War 11 and the community of veterans who fought for the United States and were unwilling to see the stories of the atomic bomb victims next to General Tibbett’s Aeroplane. In this case different stakeholders envisioned the role of the museum in a dramatically different ways.  The first group of stakeholders saw the museum as a neutral space that has the potential to encourage dialogue and understanding, while the second group of stakeholders saw the museum as an obligation to commemorate the countries battles (Lambert and Bounia 2016).
   ICOM the international Council of museums is a global organisation of museum’s and museum professionals committed to the conservation of the world’s natural can cultural heritage. ICOM was created in 1946 and is a non-governmental organisation maintaining formal relations with UNESCO. It also raises awareness of international issues such as combating illicit trade and intangible heritage (ICOM) they can work alongside a museum offering workshops for employees as part of their membership, UNESCO is responsible for coordinating international cooperation in education and communication.  It strengthens the ties between nations and societies, and mobilizes the wider public so that each child and citizen has access to quality education a basic human right and indispensable prerequisite for sustainable development (UNESCO). UNESCO have published a practical handbook on running a museum. It is intended to provide an overview of key aspects of the operation of a museum that is anxious to serve the needs and hopes of its visitors and the wider community in the 21st-century (Patrick J. Boylan).
In conclusion it is possible to survive as a museum if you use funding wisely and make displays and exhibitions more engaging to the public, introducing new marketing techniques through internet based technologies. It costs very little to put this into practice, social media being a free transport of word to ask local communities to volunteer to help maintain grounds. Keep artefacts clean and well label with advice from training workshops, or library sources. Introducing new exhibits, changing displays regularly to generate fresh interest with assistance and information from ICOM will certainly benefit any museum. Connections with educational based institutions such as schools, colleges and universities. 
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