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Analysis of all4curls Survey Data: Trends, Patterns, and Insights

Demographics and Target Audience Insights
The survey reveals that the majority of respondents are women, primarily in the 18–25 age range, followed by smaller groups of men and non-binary individuals. This positions young women as the primary target audience for the proposed business. Marketing efforts should focus on platforms like Instagram and TikTok, where younger demographics are most active, to effectively capture their attention.
[image: ] [image: ]
Preferences for Product Attributes-
Respondents emphasised three key product attributes:  
 Eco-Friendliness:A significant part prioritises sustainability, reflecting broader consumer trends towards environmentally responsible products. Sustainable practices such as recyclable packaging and organic ingredients should be central to the product offering. Literature like Digital Transformation and Innovative Services for Business and Learning (Sandhu, 2020) highlights how eco-consciousness has become a competitive differentiator. 
[bookmark: _Int_Dg1zhalI] Price Sensitivity: Affordability is crucial, especially for younger consumers with limited disposable income. Competitive pricing strategies, such as introductory discounts or bundling options, are recommended to meet this demand. 
 Effectiveness: Product performance stays critical. Consumers expect high-quality products that address their concerns without compromising on affordability or eco-friendliness. This aligns with Digital Marketing Strategies and Models for Competitive Business (Pinto & Guarda, 2020), which underscores keeping core product value. 

Challenges Faced by Consumers
The survey highlights dryness, frizz, breakage, and lack of definition as common hair concerns. Many respondents expressed dissatisfaction with products having silicones, parabens, and sulphates, preferring natural and transparent formulations. These insights suggest a market gap for eco-friendly products tailored to specific hair issues. Transparent labelling and consumer education on ingredient benefits can help build trust and brand loyalty. 

Purchasing and Discovery Habits 
Most respondents discover and purchase products online, particularly through social media platforms. Influencer endorsements and peer reviews play a pivotal role in decision-making, as noted in The SAGE Handbook of social media* (Burgess et al., 2018). Physical stores and recommendations from friends, while less dominant, remain relevant for certain consumers. To capitalise on these preferences:  
- Use social media campaigns with influencers who align with the brand's values. 
- Build a robust e-commerce platform optimised for mobile users to ensure a seamless purchasing experience. 
Analysis of Consumer Preferences
Respondents ranked four key factors influencing their purchasing decisions:  
 Value for the Price: Highly rated by most participants, this underscores the need for competitive pricing. Offering loyalty programs, discounts, or product bundles can enhance perceived value. 
[bookmark: _Int_TSw89Wjr][bookmark: _Int_e9cpZRvB]Past Experience with the Product: While less influential than price, positive past experiences were considered important. Ensuring consistent quality and gathering customer feedback to refine products can build trust. *Cultivating Entrepreneurial Change-makers Through Digital Media Education* (Byrd, 2021) highlights the value of user testimonials in reinforcing credibility. 
Recommendations from Others: Peer recommendations hold moderate influence. Encouraging online reviews and using influencer marketing can amplify trust and visibility. 
 Advertising and Sales: Traditional advertising ranked lower in importance, reflecting a preference for authentic content. Strategies should shift towards user-generated content and social proof over conventional promotions. 
Utilisation of Findings to Improve the Business Idea
Based on the survey results, the following strategies can refine and confirm the business concept:  
 Eco-Friendly Positioning: Develop a brand identity that emphasises sustainability, such as using organic ingredients and recyclable packaging. 
Focus on Target Audience: Prioritise marketing efforts towards young women aged 18–25 on platforms like Instagram and TikTok. 
[bookmark: _Int_2DYMXpHh]Transparent Ingredients: Eliminate silicones, parabens, and sulphates to align with consumer preferences for natural formulations. Educating customers on these choices can further strengthen the brand. 
Digital Marketing Emphasis: Invest in a strong online presence with targeted social media ads and collaborations with eco-conscious influencers. 
 Addressing Hair Concerns: Offer specialised product lines to tackle dryness, frizz, breakage, and other challenges. Customisable solutions could differentiate the brand further. 
Affordable Pricing: Position the product competitively while keeping quality. Bundling products or offering loyalty rewards can also attract budget-conscious consumers. 
Conclusion
The survey insights confirm the viability of a haircare line focused on eco-friendliness, affordability, and effectiveness. By addressing key pain points and using digital platforms for marketing, the business can meet consumer demands while standing out in the market. Aligning these strategies with trends from studies such as *The SAGE Handbook of Social Media* (Burgess et al., 2018) and *Digital Transformation and Innovative Services for Business and Learning* (Sandhu, 2020) ensures relevance and competitive differentiation.
Questionnaire link:
https://forms.office.com/Pages/ResponsePage.aspx?id=-REPTm4EBUWcuNshUjEeIe0IIaFONBZGpbpkUBOaW9JUMUpPMEhHUUdGRVIxWklTTzY0NzhWNUlQSi4u

All4 curls website page:  https://all4curls.square.site
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Summary of integrating data 

Integrating questionnaire data into the website and marketing materials is a crucial step in creating an impactful and user-focused brand presence. A deep understanding of the needs, behaviours, and preferences of the target audience ensures that both the website and marketing strategy are not only relevant but also highly effective. The insights derived from the questionnaire responses played a important role in shaping the design, content, functionality and a understanding of  business as well as  of the curly hair care brand’s website, as well as informing the overall tone and approach of the marketing materials that I needed to have . 

[bookmark: _Int_5YALl8kO][bookmark: _Int_ajRwmbJs][bookmark: _Int_dzP5eDfn]By using the data that was provided from a survey that I conductect the brand was able to implement precise audience segmentation, allowing for the creation of tailored messaging and offers that resonate with different customer groups. For example, specific product recommendations and tips were curated based on common pain points or preferences shared by respondents. Additionally, the questionnaire results guided the implementation of an SEO strategy designed to capture the most relevant search terms and queries used by the audience, ensuring the website ranks higher in search engine results and attracts organic traffic. This focus on segmentation and SEO not only enhances the customer experience but also positions the brand as a trusted and authoritative voice in the curly hair care space. Ultimately, this data-driven approach ensures the website and marketing materials are aligned with the unique needs of the brand’s audience, fostering stronger engagement and loyalty.
[bookmark: _Int_CyIxESvi]Identifying and Targeting Audience Groups
Demographics
[bookmark: _Int_7WNezG4a]The survey offered essential demographic insights, such as gender and age, which were used to define key audience segments:
[bookmark: _Int_LWwdZar1]Gender: A majority of respondents identified as women. This shows that the primary audience for the website and marketing materials is female. As a result, visuals, tone, and messaging were tailored to appeal to this group.
· Using imagery featuring women with diverse curly hair types across the website.
· [image: ][image: ]Writing empathetic copy that addresses the specific challenges of managing curly hair, such as frizz, dryness, and lack of volume.

· [image: ]Age: The age groups ranged from 18-25 to 36-45, with a significant concentration in younger demographics. This informed:

· Marketing campaigns that focus on platforms popular with younger users, such as Instagram and TikTok.
· Incorporating modern, vibrant designs and informal yet professional language on the website.


Preferences and Behaviour
The responses highlighted the factors influencing buying decisions, allowing segmentation based on behavioural and psychographic traits:
· Eco-Conscious Consumers:
· Many respondents ranked eco-friendliness as "extremely important."
· [bookmark: _Int_lW9KIZBF][image: ]These users are targeted with content that highlights the brand's sustainable practices, such as biodegradable packaging and cruelty-free ingredients.
· The website features dedicated sections like “Our Sustainability Promise” to educate and engage this audience.



· Price-Sensitive Shoppers:
· [bookmark: _Int_RG9qZudw]Price was identified as a critical factor for 71%of the respondents.
· [bookmark: _Int_DKmxzuEP]Discounts, bundle deals, and loyalty programs are promoted prominently.
· [image: ]Marketing materials emphasise cost-effectiveness without compromising quality, using taglines like “Affordable Luxury for Your Curls.”

· Frequency of Purchases:
· [bookmark: _Int_r3NNLcHp]The monthly purchase habits of many respondents showed potential for subscription models. This was integrated into the website as a subscription service offering discounts and monthly hair care kits for recurring orders.


Targeted Marketing Campaigns
[bookmark: _Int_ijlSx9Tu]With segmentation in place, specific campaigns were developed:
· Social Media Ads: Instagram and TikTok campaigns highlighting eco-friendly products for the 18-25 demographic.
· Email Campaigns: Personalised emails for older segments, highlighting the durability and long-term value of products.
· Influencer Partnerships: Collaborations with influencers whose followers align with identified audience segments.
 Optimising Website and Marketing Materials
Search engine optimisation also known as SEO plays a  crucial role . The questionnaire responses informed me an SEO strategy that aligns with audience needs.
Keyword Strategy
[bookmark: _Int_qair3OVY]Using the audience’s priorities, the following keywords were found and integrated across the website and marketing materials:
· [bookmark: _Int_i5fyUrdu]Eco-Friendliness: Terms like “eco-friendly hair care,” “sustainable curly hair products,” and “green beauty for curls” were used in blog posts, product descriptions, and metadata.
· Affordability: Keywords such as “budget-friendly curly hair products” and “affordable luxury hair care” targeted price-conscious buyers.
· Lifestyle-Oriented Phrases: Terms reflecting daily habits like “best curly hair products for everyday use” or “monthly hair care subscriptions” catered to frequent purchasers.
Content Development
Content marketing is a really crucial factor when it comes to  SEO especially nowadays that we are more connected to the online world . 
Below I will be sharing the Insights from the questionnaire that  informed the following:
· Blogs:
· "Top 5 Eco-Friendly Curly Hair Products for 2024" attracts environmentally conscious users.
· "How to Save Money on Curly Hair Care" addresses the price-sensitive audience.
· Educational Resources : Creating guides like “How to Choose the Right Curly Hair Product Based on Your Priorities” engages users and boosts SEO rankings by answering common search queries.
· Sustainability Stories: Case studies and behind-the-scenes articles on sustainable practices build trust and attract eco-conscious buyers.
· Video Content: Tutorials and reviews improved with targeted keywords help the website rank on Google and YouTube.
Technical seo 
[bookmark: _Int_BGt2E1IJ]The website was improved for seamless user experience, reflecting user behaviour insights:
· [bookmark: _Int_n1mlslqo][bookmark: _Int_03esEK09]Mobile Optimisation: based on the information collected on the survey that was conducted, younger users (18-25) are more likely to browse on smartphones. The website was designed with a mobile-first approach, ensuring fast loading speeds and intuitive navigation.
· Schema Markup: Product-specific schema helps highlight details like eco-friendliness and price in search results.



· Image Optimisation: High-quality images of products to show the brand image using keywords such as “eco-friendly curly hair oil for dry curls” improve both accessibility and SEO. 
[image: ]
The survey data responses indirectly highlighted the importance of social proof:
· Reviews and Testimonials: Encouraging users to leave reviews and feature testimonials on the website boosts credibility and SEO.
· Social Media Content: Using user-generated posts about the products enhances brand visibility and drives traffic.

Conclusion
By integrating questionnaire data into website design and marketing strategies, the brand was able to create a user-centric approach that resonates with its target audience. Segmentation ensures that each group feels personally addressed, while SEO optimisation ensures discoverability and alignment with consumer priorities. This data-driven approach not only improves user engagement but also drives sales and strengthens brand loyalty.





The Importance of Excel in the Digital Era

In the modern digital age, Microsoft Excel has become an indispensable tool for individuals, businesses, and organisations. Its powerful capabilities for data organisation, analysis, and visualisation make it a cornerstone of decision-making processes in nearly every industry. From small businesses managing budgets to multinational corporations forecasting financial trends, Excel’s versatility and ease of use have solidified its role as a critical asset in the digital toolkit.

1. Simplifying Data Management

[bookmark: _Int_T1dlTyvu]At its core, Excel is a tool for organising data. The spreadsheet format allows users to input, categorise, and sort information systematically. Whether it is customer databases, sales reports, or project timelines, Excel provides a structured framework for managing vast amounts of information efficiently. Its built-in tools for filtering, sorting, and conditional formatting enable users to quickly identify trends, anomalies, or priority items without requiring advanced technical skills.

2. Enhancing Data Analysis

One of Excel’s most valuable features is its ability to analyse data effectively. Functions such as SUM, AVERAGE, and LOOKUP empower users to perform basic calculations and comparisons with minimal effort. More advanced tools like PivotTables and Power Query allow for the aggregation and analysis of complex datasets. These capabilities make Excel a go-to resource for tasks ranging from financial forecasting to market research.

For example, businesses use Excel to create cash flow forecasts, assess profitability, and track expenses over time. The ability to apply formulas, automate repetitive tasks, and visualise data through charts and graphs ensures that critical insights are accessible and actionable.

[bookmark: _Int_cPPY4Vvj]3. Facilitating Financial Planning

[bookmark: _Int_tvjV1BG4]Excel plays a vital role in budgeting and financial management. By enabling users to track income, expenses, and profit margins, the software supports informed financial decision-making. Small businesses, in particular, benefit from Excel’s affordability and functionality. They can create detailed financial projections, such as the cash flow forecast presented earlier, to check sustainability and growth opportunities.

For personal finance, Excel allows individuals to plan for future expenses, manage debt, and set savings goals. Its flexibility means that financial plans can be customised to specific needs, ensuring accuracy and relevance.

4. Improving Collaboration and Accessibility

As workplaces become more collaborative, Excel’s compatibility with cloud platforms like OneDrive and SharePoint has enhanced its utility. Teams can work on shared documents in real time, making updates visible instantly to all members. This feature supports seamless collaboration across departments and even across geographies, an essential capability in today’s interconnected world.

Furthermore, Excel’s integration with other Microsoft tools, such as Word and PowerPoint, enables users to incorporate data-driven insights into reports and presentations effectively.

5. Enabling Data Visualisation

Data visualisation is a critical aspect of communication in the digital age, where clear and impactful presentation of information is key. Excel offers a variety of charting tools, including bar charts, pie charts, and scatter plots, to transform raw data into visual narratives. These visuals make it easier to convey trends, patterns, and relationships to stakeholders, enhancing decision-making and strategic planning.

For instance, in the example spreadsheet, a bar chart comparing revenue and expenses over three months provides an at-a-glance summary of financial performance, helping stakeholders understand key metrics without sifting through rows of data.

6. Empowering Advanced Users

While Excel is accessible to beginners, it also caters to advanced users through features like macros, VBA scripting, and data modelling. These capabilities allow for automation, complex calculations, and integration with external databases. Professionals in fields like finance, engineering, and data science often rely on Excel to streamline workflows and handle intricate analyses.

7. Supporting Education and Training

[bookmark: _Int_AQZ0GkVV][bookmark: _Int_fwq1ii6E][bookmark: _Int_ed5tDG1E]In education, Excel is widely used to teach students essential skills such as data management, analysis, and problem-solving. Its intuitive interface and comprehensive functionality make it an ideal starting point for learners entering data-intensive fields. Many certifications and professional development programs also include Excel proficiency as a key component, recognising its importance in the modern workplace.

8. Adapting to Emerging Technologies

As technology evolves, Excel continues to adapt. With features like Power BI integration, machine learning capabilities, and real-time data connections, Excel is still relevant in an era of big data and artificial intelligence. These advancements ensure that Excel can handle increasingly complex tasks, keeping its position as a leader in digital productivity tools.

Conclusion

Microsoft Excel is more than just a spreadsheet application—it is a versatile and powerful platform for managing, analysing, and presenting data. Its widespread adoption across industries highlights its significance in the digital era. By simplifying complex tasks, supporting collaboration, and enabling informed decision-making, Excel empowers users to achieve their goals efficiently and effectively. Whether used by small businesses, large corporations, or individuals, Excel continues to be a cornerstone of digital productivity and innovation. 
   
3 month financial plan spreadsheet link :
https://uowtsd-my.sharepoint.com/:x:/r/personal/2326834_student_uwtsd_ac_uk/Documents/3%20Month%20CashFlow%20Forecast%20Philipa.xlsx?d=wfd9e19ff87bd4c6eb57af3739403e7a4&csf=1&web=1&e=or9xOs

[image: ][image: ]Screenshots:


3-minute advertisement vídeo :
https://youtu.be/k9G0JKzFXJA?feature=shared
[image: ]

The importance of story telling lecture 
[bookmark: _Int_9JVBab3i][bookmark: _Int_MZvXIKYr]The storytelling lectures were instrumental in shaping my approach to creating a compelling three-minute video advertisement for a brand. These sessions emphasised the power of narrative in capturing attention and evoking emotion, which became the foundation of my project. Through the lectures, I learned how to structure a story using the classic arc—beginning, middle, and end. This framework helped me craft a concise yet engaging storyline that introduced the brand, highlighted its value proposition, and left a lasting impression on the audience. I also discovered the importance of character development and emotional resonance. By designing relatable characters and situational contexts, I ensured the audience could connect with the message on a personal level. The lectures stressed visual and auditory elements as storytelling tools, guiding me to use vibrant imagery, soundtracks, and voiceovers strategically to amplify the narrative. Additionally, the emphasis on understanding the audience helped me tailor the video's tone and content to align with the target demographic's preferences and aspirations. These insights transformed what could have been a generic advertisement into a dynamic, memorable story that showcased the brand's essence effectively, proving the indispensable value of storytelling in marketing.
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