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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The way the website loads depends largely on the speed and stability of the internet connection. Fortunately, my current connection has been performing normally, which means the website loads quickly and smoothly without any delays.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:  Yes, the website contains many sub-pages, but not an overwhelming amount, just the right number necessary for a customer to navigate effectively. Each section is clearly labelled and logically grouped, which helps users find what they are looking for without feeling lost. The layout is insightful and user-friendly, with a straightforward menu system that guides customers through the key areas such as products, services, contact information, and support. Therefore, it is easy to navigate.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the website allows customers to make a booking, and the process is incredibly straightforward. The booking page is positioned centrally on the homepage, making it highly visible and easy to access. It is impossible to miss. This strategic placement enhances the overall user experience by saving time and reducing frustration, especially for new visitors who might be unfamiliar with the site’s layout. The design ensures that the booking process feels seamless, with clear instructions and minimal steps involved. From what I have observed, this simplicity can encourage more customer engagement. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: There is plenty of space on the website to introduce additional fun and interactive content, which could make it feel livelier and more exciting for customers. For instance, showcasing photos or short video clips of families having fun in and around the bowling area would add a personal and inviting touch. These visuals could help new customers imagine themselves enjoying the experience and build an emotional connection with the bowling area before they even arrive. Including features like customer review, mini-games, or a virtual tour of the facility would also make excellent use of the available space. Not only would these additions create a more interactive experience, but they will also enhance the website’s atmosphere.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks really pleasant, especially when viewed on mobile devices. Compared to the desktop version, the mobile layout feels more dynamic and engaging. It is faster to load and optimised for touch navigation, which creates a smoother experience. Visual elements like banners, buttons, and images are designed well on the mobile phone version, making everything feel more interactive and lively. This is especially important for bookings, as many users prefer accessing services through their phones. Having a mobile-friendly interface increases customer satisfaction and encourages repeat visits. Overall, the mobile version feels more comfortable and enjoyable, which adds real value to the customers experience.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses a selection of images that showcase people playing other games, some striking red bowling balls, and a few appealing bottle of drinks, which adds a fun and social vibe to the design. Interestingly, these visuals are only visible when browsing on a mobile device. They don’t appear on the computer version. This makes the mobile experience feel more vibrant and immersive, while the computer layout seems more minimal by comparison. The colour scheme is another strong feature because of it’s soft, calm tones make the site feel welcoming and easy on the eyes. It avoids overly bright or clashing colours, which helps customers focus and navigate more comfortably.
Unfortunately, there are no videos on the website.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no online chat tool on the website. This makes it more difficult for customers to make quick enquiries or receive real-time support. Although there is a contact option available in the form of email, it is not the most effective method, especially for users who may be looking for immediate answers about bookings, opening hours, or availability. Emails can take time to process, and there's no guarantee of a timely response, which could lead to customer frustration or even lost bookings.



	Question 2d – How effective are the social media links on the website?


	Answer: The only social media link featured on the website is Facebook, which shows a large number of followers and likes. This gives a strong positive impression of the venue and helps build trust with customers. It suggests that the business is popular and well-received. However, relying solely on Facebook may limit engagement, since not everyone uses the platform or prefers it for updates. To broaden its reach and connect with a wider audience, the website would benefit from including links to other social media platforms such as Instagram, TikTok, Twitter, or even YouTube. These channels offer different types of content and visual highlights, short video clips, customer interactions that could bring more energy and excitement to the digital presence.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered through the website are clearly presented and easy for customers to navigate. Key information such as opening times is displayed prominently, which helps users plan their visit without needing to search around. The booking page is well-positioned and user-friendly, allowing customers to reserve sessions quickly and with minimal effort. What stands out is the inclusion of helpful links that provide additional information about the venue, activities, pricing, and contact options. These links are logically arranged and support a smooth browsing experience, whether someone is looking to make a booking or simply explore what’s available.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website has no customer reviews. This makes it harder for potential customers to get a sense of other people’s experiences and opinions about the venue and the services offered. In today's digital age, many customers rely on feedback to decide whether a business is worth their time and money. Without reviews, the website misses an opportunity to build credibility and create a more transparent impression. Incorporating customer testimonials, star ratings, or even photo reviews could make the platform feel more community driven and trustworthy. These elements help reassure new users, answer common concerns, and promote highlights of the experience from a real-world perspective. Positive reviews also serve as powerful marketing, while constructive feedback can help the business continuously improve. 



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality, largely because the website highlights a wide range of engaging activities. Offerings such as Laser Quest, themed party packages, New Year's Eve and Christmas events, as well as a selection of food and drinks, make the venue feel vibrant and well-rounded. This variety caters to different age groups and preferences, making it especially appealing for families who are looking to spend meaningful, fun-filled time together. What stands out is the sense of thoughtfulness behind the experiences, they’re not just basic entertainment options, but tailored packages that suggest the business is focused on creating memorable moments. It gives the impression of a place that understands how to deliver enjoyment, whether it's for a birthday celebration, seasonal outing, or casual family night.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The pricing on the website is clearly displayed, which makes it easy for customers to understand the cost of different services without having to search around. This transparency helps build trust and gives users a sense of control when planning their visit. From what I have seen, the prices seem fair and well-aligned with the quality of services offered, especially considering the variety of activities available, such as Laser Quest, party packages, seasonal events, and food and drinks.
Additionally, the site promotes several offers and discounts that appear to be genuinely reasonable. These deals make the venue more accessible to a wider range of customers, including families looking for affordable ways to enjoy time together.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	Bowling Birmingham

	
	Family bowling

	
	Indoor activity 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: YES.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes it is relevant, like Instagram today 
is a huge social media channel, with an estimated 1.074 billion monthly active users who are each looking for their own niche content to engage with. You can guarantee that your customers are following accounts they love on Instagram, and if you want your brand to be seen then you should be there, too. There’s not one catch-all strategy for every type 
of business on Instagram — it’s more complex and nuanced than simply “grow your follower count,” and the platform’s algorithm for success is 
ever-evolving. A good strategy will help achieve real business outcomes like new revenue, 
and softer accomplishments that are intangible, but perhaps more valuable, like building  
a fanbase. In this guide, you’ll learn the ins and outs of Instagram and how to harness the power of this intricate social media platform. Find out how each feature can be used effectively to reach your ideal audience, and the best practices to 
make Instagram work for your business. Your Instagram strategy should include specific ways to use the features of the platform to deliver 
a great experience.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Enhancing user experience by adding a chat tool would make the website feel more interactive, dynamic, and customer friendly. It would allow users to get instant support, ask questions, and receive real-time responses, which can significantly improve satisfaction and reduce frustration. At the moment, the website doesn’t feature any live chat option, which makes communication more limited, customers are only able to make enquiries through email, which can be slow and less convenient. Introducing a chat tool would streamline the enquiry process and show that the business values accessibility and responsiveness. It's a small improvement that could have a big impact, especially for new visitors looking for quick answers before making a booking. It would also give the site a more modern and professional feel.
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