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Introduction
In this report, different types of technology system will be highlighted. The modern technologies those are very helpful for the organizations to communicate with others. Secondly, it will discuss the social media marketing and use of web-based and mobile applications in the workplaces. On the other hand, some ethical issues and information gathering system will be evaluated in this report. At the end of the report, the importance of statistics and its implementation also highlighted.


Modern technology system
Communication is the most essential part in the workplace. The communication can solve any type of quarries, issues and stop misunderstandings. On the other hand, a company has to keep in contact with clients, stakeholders etc. People always try to maintain the contact over phone calls (Stathakis, 2010). However, nowadays, there are many options to contact with others. The different ways are such as,
Email:
Email is another effective communicational tools that used by the business users. Everyone has their own email id which through they contact with clients and stakeholders. Customers inform their quarries through email. On the other hand, large files can be sent easily by email to another person and company receive feedbacks by email also. It is helpful for a company to store the messages in the inbox so that they can open it at any time.
Web conference:
A web conference is a new trend for the business users that helps to communicate with client or customers. They make their conversation through video and can share their plans and presentations very easily. It is mostly useful for those organizations that have their brunch in all over the world. The head of the organizations can follow up their companies properly with the help of a web conference (Somers, and Wong, 2010).
Social media marketing
It is noticed that nowadays everyone is involved with social media and they can get different information from social media. People use the social media applications for business also as they can attract many people with their offers or products. The various apps that used by the organizations are LinkedIn, Facebook, twitter etc. The organizations can create their own page in the applications where they provide all their company’s news. People also access the social media application to get their essential information or information about their desired products. Everyone has the freedom to share their own thoughts or quarries in their company’s page. The advantages of social media marketing are described below:
Large audience:
The social media marketing opens a large platform to get huge customers for the business users. Along with that, there have many options like follow, like and many other reactions, which through the company can understand their product’s status. In the social media, the organizations can chat with different people about their quarries (Friedrich, 2010).
Loyalty:
Customer relationship can be build when organizations can provide the accurate service to people. Proper behavior, immediate service can develop the relationship between customers and company (Hoffman, and Fodor, 2010). The desired service from the company makes the customers trustworthy to the organizational products.
Usefulness of web-based and mobile applications in the workplace
Technology devices are very helpful for the business users. In the workplace, everyone does their work by smart devices like tablets, phone, computer or laptop etc. All these devices assess the employees to complete their work properly on time. Smart devices make the human life easier than the previous days. It takes a minimal time to complete any work within the workplace (Evans, 2010).
· One of the most important web-based applications is the iCloud storage. The organizational employees can store their significant pieces of evidence in this storage. It is too safe to use. The pieces of evidence can be opened at any time in any place. With the help of iCloud storage, business users can keep their important documents more easily and safely.
· The video call option of the mobile application is another significant and useful feature for business organizations. Large organizations have many branches in different places. Therefore, it is important for them to stay connected with each store regularly, which a difficult matter for them. For having the video option, the main company can communicate with others easily. The internet access is needed to use the feature. 
· Another important feature of the mobile application is the EBook reader. This feature helps the employees to open large easily. The PDF easily can be opened with the help of an EBook reader (Michaelidou, Siamagka, and Christodoulides, 2011).
· The message and calling feature is the common feature of the mobile application. However, business users chose these features at the primary stage to communicate with clients and stakeholders.
Ethical issues with technology
Technology is the main aspect in which the business organizations are dependent. An organization can build up their position by using modern technologies. However, in some workplaces, the employees do not have any right to access some application without the company’s permission, which is called ethical issues. The organizations get the privacy policies from the government at the time of starting their business. In addition, the organizations have to stop using the technologies that affect the any individual’s ethics in the workplace (Charland, and Leroux, 2011).
Privacy:
An organization can easily collect the employees' personal information, customer’s information and can be gathered from the client's details. Sometimes, it affects the ethics of the individuals that is the sign of an organization's unethical behaviour. According to research, it is noticed that the country's government pass a law where clearly described the legislative restrictions of gathering personal data.
Communication:
The organization implemented many different technologies to communicate with others like customers, clients etc. Along with that, there are many applications, which can harm the individuals. Therefore, it is important for the organizations to understand the ethical issues of using technologies, so that they can handle it properly inside the workplace.
Security:
At the time of recruiting employees, the company takes some evidence of employees for security. In addition, some small business organizations and every large business organizations implemented the CCTV camera in the workplace to monitor their employees’ activities. The ethical issue is created when the employee surveillance level is too high. It also affects the employees working activities. Surveillance of the visitors, customers, suppliers, representatives is the normal activity that every organization can do (Cochrane, and Bateman, 2010).
Information gathering
Information gathering system is a significant process, which through a company can notify the customers' reaction to their brand. Including this, customer's choice, quarries, demands also can be understood with the help of an information gathering system. The gathering information assesses the organizations to make attractive plans and products for customers. With the help of accurate information, a company can build their brand image in the marketplace. The different ways of information gathering process have been described below:
Blogs and social networks: Nowadays, everyone is so busy that they cannot give time for interviews or surveys. Therefore, organizations started using blogs and social networks to solve this issue. Organizations provide opportunities to the customers to share their feelings on the product in the blogs or social networking sites. According to these, customers also can share their ideas and what is needed to change in the products (Stremel, Ramakrishnan, and Slee, Facebook 2010).
[bookmark: _GoBack]Campaign: Campaign is an effective method where the company introduced customers to their new products and offers. In the campaign method, customers get to sample products at a very low price so that they can give feedback on the particular product. In addition, the company has to spend a large amount of money to organize a campaign.
Russell Ackoff’s Definition of data, information, knowledge, understanding, and wisdom
One of the best memory cards anyone can have is a human brain. It can carry out immense storage of memories despite of internal memory space. People have to do each job what their mind appoint for them. According to some specialists of system theory such as Russell Ackoff who is a professor and lecturer of Organisational changes, human mind is a huge space, which contains any of data, can be divided into minimum five categories.
 Data: This is the whole amount of knowledge and information. This is the actual overall stuff in just one word to keep it simple to understand. Either it is huge or little, either it is in computer or human mind it refers to ‘Data’ always (Kelley, 2010).
 Information: Information is something new, exciting or ‘have to know’ kind of stuffs. May be it is a daily news or stuffs regarding any well-known places or people.
Knowledge: Knowledge is something, which is a result of information and database. Either it is a computer memory or human memory, it has improvise and memorize the stuffs the can get, mostly which are remarkable (Stevens, and Bettcher, 2010).
Understanding: Understanding is something, which refers to the main part of having knowledge about something. Having data and understating them are verily-different stuffs.
Wisdom: Wisdom is something, which makes people wise. It refers the good thinking and understanding within the mind that can reflect a positive vibe outside (Excoffier, and Lischer, 2010).
Importance of statistics in marketing
Statistics plays an important role for the business users in marketing. It helps in all methods such as campaign, design, market research etc. It is noticed that the organizations use statistics in their business to classify the top customers, whom they can target.
Post-campaign research: The organizations need to ask questions to the customers from many times during the campaign. It is because before the campaign, customers say about various quarries but after the campaign, customers give the actual feedbacks of the company’s service. By using the statistical evaluation method, the employees define the shits in purchaser’s opinion. Besides that, different statistical analysis make the marketer understand that which marketing method is effective to increase the customer base (Lee, Yau, Giles, Doucet, and Holmes 2010).
Design: To make the organizational sales message popular, the professionals, copywriters, and designers use the statistical analysis. Marketing will successful if the company has popularity, image and brand loyalty. Most of the vital section of a campaign is an influential organizational statistics.
Market research: Organizational researchers use statistical evaluation method to define the customer needs, purchasing habits and demands. It will help them to make the further plan for their business. By applying the interview, survey, blogs, questioner processes, essential information can be gleaned. The researchers can understand from the statistical evaluation of data that which are the budget effective targets and about the suitable advertisement methods.
Implementation of statistics in marketing
The statistics helps an organization to define the new trends in the market and customer demands. Infect, it also helps a company to measure the probability of achievements in marketing. Marketing can be successful if the company use significance and effective methods of advertisement. The statistical evaluation of data assesses the organization to make changes in their services and products according to the customer wants.
Marketing mix modelling: Marketing mix modelling supports the company to notify the best communicational marketing channel for advertising their products. Exact marketing channel will return the high profit on their investment. The systems of statistical regression help the company to identify the usefulness of product sales in the marketplace. Apart from that, the marketing mix modelling analyzes the market information properly so that the company can use it in an effective way for their success (Ladicky, Russell, Kohli, and Torr, 2010).
Data source: Statistics provides all the demographic data to the company such as ages, sex, financial situation, geographical area, customer preferences etc. On the other hand, through implementing statistics, the organizations also can understand get information about their competitors, their market share, plan, and service ways and products popularity. These shreds of evidence make the organizational products different and unique.
Market tracking: Market tracking is used by the organizations to understand the customers’ satisfaction, support and brand loyalty. Therefore, statistics can help the organizations in market tracking that measure the rate of customers’ satisfaction. For implementing the market tracking function inside the workplace, it is important for the seller to access to the firm.
Conclusion
Research is a continuous gone through process via which any marketing department of a corporate body can understand the needs, complains and the financial phase of the people and that particular place. Research process can develop a marketing zone to a next level. If the cyber world can help to do this process way easily then most of the corporate body use that without any complains. Web world have various way of skills to conduct the process. Any business body have to understand all of the circumstances of that state, country or a particular locality along with the reach ability. Social media is the mostly used venture in recent times, so that it’s definitely a cleaver step of marketing to use that to be most trustworthy towards consumers.
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