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1. [bookmark: _Toc113660048]Introduction
Academic skills are a collection of study habits, learning tactics, studying strategies, and attention, all of which help you absorb as much information as possible in school. These assignments will result in highly developed academic talents.  

Current pre-entry qualifications primarily determine university success. Collegiate characteristics, such as mastery of some essential intellectual skills (Tinto, 1993). 
These skills include reading, writing, critical thinking, oral presentation, and media literacy. Although these abilities are crucial for academic achievement (Bean, 1996). 

There are various advantages to applying these talents. Strong writing abilities, for example, can help learners be more persuasive.
Getting presentations to be dynamic and appealing can be a challenge, but it is a skill that can be learned and perfected and one of the keys to knowing your audience.

 This essay will explain whether presentations are live or virtual, how important it is to understand the audience since the type of audience will influence the style and focus of your speech, and how important it is to understand your audience. Knowing your message's target allows you to decide if your presentation should include detailed information or operate on basic principles.



1. [bookmark: _Toc113660049]Know your audience; consider how we may develop a presentation to connect to a specific audience.

The presentation will be more relevant and fascinating if you know more about your audience. It is dangerous not to know who your audience is. How can you engage people if you do not know what they are interested in? Nevertheless, how can you tell? Where do you begin?

The term "audience" is commonly associated with the term "receptors," in the simple sequential model of the mass communication process." (Mcquial, 1997, p.1)
The author emphasises that audience’s result from the social context (which has to do with cultural interests, information needs, and so on). However, Wicks emphasises that the mass audience comprises a large, anonymous, heterogeneous group of people and that categorising and segmenting it in this manner is the simplest and fastest way to do it (Wicks.p.14:2001).

Based on the theory of “Individual differences”, the audience ceases to be a homogeneous mass because each member has qualities that distinguish them from one another; as a result, their behaviour may change based on their personality.

For example, during WWII, Carl Hovland, a North American psychiatrist, performed studies to identify the best strategy to persuade soldiers that the war might be extended in the Pacific, despite Germany's impending defeat.

Two radio programmes were produced to accomplish this goal: the first anticipated that the war would extend longer than expected, and the second, while acknowledging America's supremacy over Japan, forecasted that the war would be lengthy and arduous.

The experiment revealed that troops with a higher level of training were more easily persuaded by the second message since it gave a complete argument and included both sides of the discussion. The identical message, however, hurt soldiers with poor levels of training.

A competent orator should examine his or her audience and select how to present his or her thoughts before delivering a speech. The following critical considerations may be included in this analysis:

Age, gender, civil status, race, geographical location, group type (homogeneous or heterogeneous), education, occupation, activity, and profession are all factors to consider. The orator must always change his or her words and dress to the audience.

However, given how imprecise language can be, understanding how to use it OK - knowing when to be vague and exact and how to do it without making it painfully evident to your audience - may be a valuable addition to any presenter's 'toolkit.'
Undefined nouns, undefined verbs, undefined comparisons, unsubstantiated rules, and unattributed quotes are five fundamental indicators of 'vague' language.

Furthermore, every presentation involves some level of learning, and there are several basic learning styles: The Tortoise prefers a solid theoretical foundation, the Philosopher is someone who learns by experience, the Hare - prefers to learn via experience and the Entrepreneur - is only interested in the facts.

In addition, a presentation can be improved. 
First, examine the total length as well as the proportional weight of the portions. A bit too short is preferable to even a little too long. Allow one minute for every 100 words, plus time for replacing transparencies if necessary. One A4 page, double-spaced, requires roughly 3 minutes of speaking time. Do not be concerned if you are nervous. That is typical. Breathe gently and deeply for a few minutes beforehand, and attempt to relax your face, mouth, and neck muscles. This will make you appear more comfortable and increase the quality of your voice. Then tell yourself how well prepared you are, and have fun with it. Concentrate not on yourself or your notes but the audience, and make your point apparent to them.

Secondly, make use of visual aids, hand-outs, and notes. If you are using an overhead projector, make the following adjustments: Double-check the equipment before your presentation. Choose the finest spot to stand so you do not block the audience's view; select where to store transparencies before and after they are used. Choose whether to point at the transparency or the screen (or not at all). 
To perform as a record of your presentation that the audience can keep. This could be a note frame or a longer paragraph. It is standard practice to include your address and email address on this type of record distribution so that people working in the same industry can contact you later. Some speakers like to hand out this type of hand-outs at the end of their session to ensure that the audience pays close attention. Others give it out at the start to encourage people to listen.

Visual aids are frequently sufficient assistance for your presentation. If you believe you need notes, remember that they will be more difficult to manage throughout the presentation: you will have to deal with the visual aids, the notes, and the audience.

Finally, signposts and language signals, non-verbal communication, and asking and dealing with questions will be covered. 
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Asking your audience questions to gauge their level of knowledge allows you to adjust the information and concepts you communicate to them.
Conducting a practical audience analysis takes time, thought, preparation, implementation, and processing. If done correctly, it will provide you with information that will allow you to communicate with your audience more effectively. Audience analysis is used by professional speakers, corporate leaders, sales personnel, and entertainers to interact with their audiences.
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