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The hotel business is engaging in increasing competition. This paper compared "Marriott" with "Premier Inn" to discuss hospitality, customer service, marketing strategy, hotel chain, and some other variables to permanency and environmental message. Additionally, their atmosphere includes nontoxic materials, biodegradable items, and other staff members that are environmentally conscious. To draw in additional clients, they also provide packages. Luxury hotels are also present. Consumers will choose in the middle of "Marriott" and "Premier Inn" based on the level of customer happiness, hotel offerings, luxury, and facilities. (Petrea and others, 2020)

















[bookmark: _Toc94893274]An overview of the multinational hotel chain considered that hotel chain "Marriott" has its headquarters in Bethesda and is situated in the United States. It is a branch of the hotel sector that J. Willard founded in 1927. The hotel, restaurant, and resort are their major businesses. They made roughly GBP10.571 billion in sales and employed about 121000 people. Advertising's role in luring customers cannot be emphasised. (Jiang et al, 2020) A capable management team and some well-trained employees work together at "Marriott" to keep customers satisfied. In order to maintain all of these locations and hotels in good working order, "Marriott" has a corporate office in Bethesda, Maryland, where they oversee their businesses and other employees. On the other hand, with extra than72, 000 rooms and 800 inns, the British confined provider resort agency premier inn is the most important lodge emblem in the UK. It runs lodges in more than a few locations, inclusive of town centres, suburbs, and airports, in which it competes with brands like Travelodge and ibis inns. To compete with Travelodge, Whitbread based the enterprise as journey resort in 1987. Finest travel lodge, which become first abbreviated to "optimum motel" in 2007 whilst Whitbread received most effective motel in 2004 and blended it with journey motel, is the call of the prevailing organisation. 70% of Whitbread’s sales is as a consequence of greatest motel (Petrea and others, 2020)
[bookmark: _Toc94893275]The marketing choice and direction considered that both "Marriott" and "Premier Inn" have in effect advertising strategies that they use to draw in clients. (Jiang et al, 2020) They also employment the 7 Ps to project a favourable image of themselves and to create favourable perceptions of their competitors- Hotels and restaurants are both available via "Premier Inn" for its clients. The quality and elegance of hotel amenities vary, this "Marriott" provides its clients with a wide range of luxury and comfort goods at affordable prices. In order to attract visitors with higher economic levels, "Premier Inn" provides substantially reduced prices (Xu et al, 2020) Location-related services from "Marriott" are available both online and offline. Additionally, they are present in 8484 different countries. Premier Inn, on the other hand, is a multinational corporation with hotel locations all over the globe. Every retail location is tastefully decorated and appealing to consumers. (Petrea and others, 2020) A major aspect in luring clients is advertising. To attract clients, "Marriott" employs various effective advertising strategies. In addition to traditional commercials, they also have digital ones. Additionally, "Premier Inn" engages in both online and physical marketing. They use marketing strategies including public relations, sponsorship, and others. (Xu et al, 2020) 
With the help of a few well-trained personnel and a solid management team, "Marriott" is able to keep its clientele. They all have a top-notch management system at "Premier Inn" that is constantly operating to satisfy the demands of the clients. (Xu et al, 2020) "Marriott" is always mindful of the need to provide the greatest amenities for its clients. The reservation and payment systems have been digitalized. Oppositely, "Premier Inn" has a great organisation and a digital procedure through which they keep track of their consumers globally and can answer to them right away. (Wang, 2021) To adjust to the scenario at hand, they also make swift alterations. The authority defines hotel products as material goods used to gratify guests. To satisfy customers' demands, "Marriott" makes use of hotel and resort services. In order to manage all of these locations and hotels, "Marriott" has its headquarters in Bethesda, where it also employs additional employees. In order to maintain its extensive hotel network, "Premier Inn" has their main offices in New Jersey as well. (Jiang et al, 2020)
[bookmark: _Toc94893276][bookmark: _Toc94893277]The current market positions considered that the hospitality market share that "Marriott" and "Premier Inn" have, are growing and their position on the leader board are examples of market position. Marriott has an effective management team and management approach that they use to keep its consumers. They made it a goal of their marketing plan to provide their clients only the greatest, most opulent services. Additionally, they provide services that are tailored to the needs of the clients and personalise the luxury of their accommodations and offerings. The "Marriot" hotel chain has locations in more than 131 countries, more than 1.6 million rooms, and a market share of 12.75 percent in the global hospitality sector. (Petrea and others, 2020) Premier Inn, on the other hand, is regarded as the biggest hospitality firm in the world. With more than 4 million rooms, it has locations throughout more than 800 hotels. Both affordable and opulent classrooms are available in their hotels. (Xiumei et al, 2020) 
Marketing strategies they are using now considered that using a variety of approaches with a premium level emphasis, "Marriott" is trying to attract clients. Both "Marriott" and "Premier Inn" utilise efficient marketing strategies to draw in customers, and they make use of the 7 Ps to help people form favourable opinions of them. Customers from the middle class and the economy may also stay in these accommodations. (Xu et al, 2020)  In order to preserve the environment and lessen environmental damage, "Premier Inn" has also made sure of its green hotel policy. "Marriott" has a number of successful marketing strategies to attract customers. 
[bookmark: _Toc94893278][bookmark: _Toc94893279]The Consideration to ensure sustainability and green messaging considered that to preserve sustainability for its consumers without endangering the environment, "Marriott" has made sure that its communications practises are green. They have created eco-management for hotel management and work to maintain their company in a safe and environmentally friendly manner. They employ biodegradable packaging, nontoxic materials, and eco-friendly items in their services (Wang, 2021). They offer digital commercials in addition to conventional ones. Both online and offline advertisements are run by "Premier Inn". There are other marketing techniques employed, including sponsorship and public relations. Customers like the beauty and design of the resort as well as how natural and organic it tries to stay. (Chung, 2020) The biggest hotel chain in the world is "Premier Inn," thus they need to use the greatest marketing techniques to keep that title. In order to provide its customers the best services possible, "Marriott" is continuously mindful of doing so. They feature a totally computerised reservation and payment process. The "Premier Inn" organisation, on the other hand, has a great structure and digital process in place to monitor its customers throughout the world and rapidly respond to them. (Jiang et al, 2020)
They are positioned regarding the COVID-19 pandemic considered that Premier Inn has made a number of efforts to keep running their company during the COVID-19 issue. Customer satisfaction, hotel offers, opulence, and services will determine whether customers pick "Marriott" or "Premier Inn" (Xu et al, 2020) In order to sustain the epidemic condition, "Marriott" has also made several crucial moves. They also keep both their staff and consumers safe. Today, there is ferocious competition within the hotel industry. The hospitality, customer service, marketing strategy, hotel chain, and other aspects of permanence and the green message were compared between "Marriott" and "Premier Inn." in this study. Previously, they offered upscale hotels and resorts, but today they provide affordable lodging. Additionally, they developed a greater awareness of the natural world. (Petrea and others, 2020) They launch online booking, guarantee correct safety for their clients, provide proper safety to their staff, and more. Customers are now given access to select affordable rooms as well as green messaging. (Xiumei et al, 2020) 

This, in conclusion, both "Marriott" and "Premier Inn" have their own company policies and management plans. In their opinion, they also provide the greatest services and work to draw in more clients. In order to attract more customers, "Marriott" and "Premier Inn" must uphold all safety regulations and provide the highest calibre of customer service. They need to maintain fair prices as well (Petrea and others, 2020) In accordance with the price; they provide the most amenities and effort in their luxury and middle-class rooms. They provide inexpensive lodging options in an effort to attract more guests. (Petrea and others, 2020)
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