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[bookmark: _Toc7711113]Introduction 
Digital skill is necessary for the recent workplace. In the future, digital skills must be essential. But it is not possible to find out which digital skill is needed or which are not needed in the workplace. The existence of digital skills decreases the misuses of resources. It plays a role in the increase and sustainability of a business. Technology is an important part of an organization even an individual life. No one can conduct an individual day without using technology. According to Morgan (2016), the successes of an organization are dependent on its modern technologies. For that reason, technology is broadly exercised in approximately all kind of business. In this report, I am going to discuss the technologies which are used in Unilever and inquire about their usefulness in the workplace. I am also going to discuss how social media is used as a tool of marketing, communication, and information collecting in Unilever. In this report, I will also show how we can propound our skills and continue communication by building my professional online presence. 
1. [bookmark: _Toc7711114]The Effectiveness of the Usage of Modern Technologies
[bookmark: _GoBack]Technology is the gathering of efficiencies, techniques, and ways of science that generate various kinds of products and services or resolving a scientific matter which is used in welfare for the people. Workplace technology is the technology which is used in efficient management in a business. It assists to increase the organization in a fast and efficient method.  Technology is broadly exercised in approximately all kind of business. The successes of an organization are dependent on its modern technologies (Morgan, 2016). Some technologies for example computer, internet, etc. are a very important portion for Unilever.
Computer: Computer is an electronic device. This device is designed to collect and gather information. It is a compute or programmable device. Without the program, a computer cannot do anything. Computer means a central processing unit (Kumar, 2017). The computer is an important part of any business. Without a computer, a company cannot think about doing its daily works. Unilever used the computer for speeding up its business procedure. For doing online and offline business, the computer is very important for Unilever. It is necessary to use for marketing, distributing and production process. Computer assists in research of Unilever. The company can be doing research on its products and stores its information in it which can be used at any time. It also stores much information about the company. Unilever created its web page through the computer. It assists to communicate rapidly with the consumers of the business. Through the computer, the company can manage its resources.
Internet: Internet or net which refers network of networks. Internet linked a computer with another computer through routers and servers. If two computers are linked over the net, they can exchange any types of information, for example, text, video, program, data, etc (Kumar, 2017). Internet is an important technology for a business. Unilever uses the internet for doing its online business. For e-commerce, digital marketing, the internet is necessary. Unilever is a multinational company, the company doing its business around 190 countries. For collecting data and information from other areas, the company used the internet. It is a spontaneous procedure for the company to link with the consumers, employees and its stakeholders. The company can send and receive an email within a second. It saves the times and money of the company. Through online advertising, most of the people attracted to the products of Unilever and increased its sales. The company can easily do many types of research through the net.
Now I will describe the usefulness of using cloud storage, email, social media and how they influence the performance of recent working sectors in Unilever.
Cloud storage: It is an online service that able a company to stock, back-up and distantly entrance the data from anywhere. It is a centralized position on the internet which gathers data, creating it accessible at anyplace from any related device. For cloud storage, internet connection is necessary (Butler and Brandon, 2014). Unilever uses cloud storage because it is flexible and less costly. The company can use it anywhere, anytime at any related device. 3 cents per gigabyte is the cost of storing data internally. Through the internet connection, storage files can be easily accessed. It can be used as a back-up plan for the company.
[image: ]
Figure 1: Cloud Storage (Butler and Brandon, 2014)
If the device does not connect with the internet, cloud storage cannot be used by anyone of the company. Data using is an important issue for cloud storage. It is inexpensive compared to purchasing storage drive. It permits to transfer the storage of big files in the local system and save the local storage.
Email: Electronic mail which is known as email is the procedure of transferring messages between two computers through the internet. It is modern and extensively usage business communication way which is supported by information technologies. It is the most extensive usage tool for business communication at the workplace (Filman, 2015). Unilever used email for promoting its products. It assists to handle the communication in the company network. Candidates who are interested to work in the Unilever can submit their cv in the company’s email id and the executive members of the company collect the information of the candidates through email, select employees from them for the company and inform them. The team leader of a team can easily transfer its command and share any information through email within a second, which reduce the time and cost of the company. Email assists the company to do research. Unilever provides its question of research of its clients through email which reduces the cost of research. At last, it can be said that email is an important way of communication for Unilever which can reduce the cost and save the time of the company. 

2. [bookmark: _Toc7711115]Social Media as a Tool within the Workplace
According to Poynter (2010), social media is an important tool for marketing, gathering information and communication within the workplace. In 2019, 81% of people around the worlds are linked with social media. It is a very important tool in the workplace. Normally a people who use the internet and computer or any electronic device can be linked with any social media. Social media can be used as a tool for marketing. In 2019 in the UK, the social media choices of Business to Consumer marketers are dominated by Facebook 65%, Twitters 10% and LinkedIn 9% (Filman, 2015). The Unilever Company has own Facebook, Twitter and LinkedIn id and web page. So, the users of Unilever’s products can visit its web page and id which can assist the users to know about the features of any new products. Social media offers the marketing department with a tool to reach a global audience with limited resources. Social media channel gives the chance of the company to say and listen to its customer base. The marketing department can do research through social media. Employees of the company linked with their customers through social media. They always communicate with their customers. So that company can easily identify its customers’ expectation about its products. This communication assists the company to rapidly take any necessary action to change the market expectation. The marketing department of Unilever can easily find out its target customers.  The marketing department can easily and rapidly collect data through social media which is useful for research of the business and developing the products. A proper marketing plan can find out a large number of prospective customers of certain products or services of a business. Therefore, social media is a tool to explore the market of Unilever.
According to Dyer (2017), Social media is an important tool for communication of any workplace. It is an efficient procedure to communicate and linked with major clients and other related parties with the business. Via social media channel, the Unilever Company can send the message to its current consumers and receive their opinions. So that company can analysis its customers’ expectation efficiently and improves its products. It is cost-effective and saves time. The employers and employees are connected with the social media channel. So that the employers published any notice or provided the meeting time via social media which helped the employees to inform. If it is needed an employee of a division can easily contact with other division’s employee within a moment. By the help of the social network, an employer can provide any instruction to his employees or his team members within a short time. Unilever published its job circular via social network and it also collected the information of a candidate via the social site. By social media, customers can express their opinion, for that the company can take any necessary action. The company can rapidly fulfil market expectation, which increases its brand loyalty. In recent time, Unilever searching some people to be experienced in using social media network. The reason is that they can easily communicate with the customers of the company. Social media helps the company to manage the resources and employees, arrange any meeting and collect the opinion of the employees and consumers at a low cost. Social media is an important tool to gather information in any workplace. It makes the connection and good relationship with the employers and employees, marketers and users, etc. Social media proffers the marketers chances to gather data that can help to make a fruitful marketing strategy of a business. In a recent time in the UK, 63% of people used Facebook and more than 48% of people used other social media channels. Almost all the people of the UK are linked with social media in any system. So, if the company wants a large listener to hear its message and collects information from them, a social media platform is a good way to reach the large listener (Hoechsmann, 2012). For that reason, Unilever tries hard to make strong its social presence. For any market research, the company needs a huge amount of data. Unilever collects this data via social media. Consumers can collect information about their target products, marketers can collect data of markets and know the feedback or the opinions of the customers about their products via social media. Gathering information via social media is cheaper than any other media. For doing the business research, the research department most of the information collected by the social media network which is inexpensive. Unilever Company monitors its current customers through it so that if customers’ expectation changed, the company can rapidly improve its products. Unilever Company doing its business 190 countries around the world, the company can gather all the information from another division, another country via social media easily. Social media offer the information in the easiest procedure which can be collected without difficulty and promptly to analyse the results for effective steps in any workplace.


[bookmark: _Toc7711116]3. Creating Own Professional Online Presence
Social networking account such as Facebook, LinkedIn are an example of social media. Here I describe how my online presence will prove my digital talents to attract the listeners. Example, I have created a Instagram account. In my Instagram account, many people are added to me. Some people are my college friends. So, I can share articles, journals which are related to my educations. So, my friends can also inform about it. In this social media, I can share any documents or my class routine for informing my friends in our study group. Using Instagram is exciting than other social media. I can contact anyone at any time. I can share any information or give my opinion of any product to the company’s web page which helps the company to improve its products to fulfil its customer satisfaction. Via Instagram, I can motivate my friends and co-workers to purchase a good product of a company or de-motivate them not to purchase a bad product.
[image: ]
Source: Author 

[bookmark: _Toc7711117]Conclusion
Digital skill is necessary for the recent workplace. In the future, digital skills must be essential. The existence of digital skills decreases the misuses of resources. According to Morgan (2016), technology is the gathering of efficiencies, techniques, and ways of science that generate various kinds of products and services or resolving a scientific matter which is used in welfare for the people. Some technologies for example computer, internet, etc. are a very important portion for Unilever. Here I described the usefulness of using cloud storage, email, social media and how they influence the performance of recent working sectors in Unilever. According to Poynter (2010), social media is an important tool for marketing, gathering information and communication within the workplace. In 2019, 81% of people around the worlds are linked with social media. Normally a people who use the internet and computer or any electronic device can be linked with any social media. I have also demonstrated how we can build our professional presence via the digital platform which will describe our digital skills for the workplace.
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