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	Website Chosen 
	The Cooking Academy

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk 

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly, and the main menu appears right away. Pages open smoothly without delay. It feels easy to get around without lag.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:  

There are many sub-pages like classes, corporate events, shop, blog, contact etc. A clear main menu at the top helps you navigate. You click on the category e.g. ’’Cookery Classes’’ and choose from the list of class types.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, you can book a class directly through the site. Under each class there’s a ‘’More Info + Booking’’ or ‘’View All’’ button.



	Question 1d - What improvements could be made to the usability of the website?


	Answer: It could be clearer which classes are currently available, dates/slots. Also, sometimes the menus are very long, so a search box or filters e.g. by cuisine or date would help.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The page looks clean and inviting with nice images and easy to read text. On a computer it feels full and balanced. On a phone it reflows but still keeps menus and images useable (though the long lists can feel a bit long).



	Question 2b - How does the website use imagery, video and colour? 


	Answer: It uses appetizing food photos, class event images and an overall light and professional colour scheme. The visuals make cooking classes look friendly, warm and appealing. I didn’t see heavy use of video, mostly photos.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: I couldn’t find an obvious online chat widget on the site. So no, there doesn’t seem to be a live-chat tool. That may make quick enquiries harder.



	Question 2d – How effective are the social media links on the website?


	Answer: I noticed there are links to social media or press/coverage but they’re not very prominent. So, they don’t stand out much could be more visible to help built trust and engagement.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The site clearly lists many kinds of classes. Examples cooking skills, knife skills, fish, global cuisines, corporate events, wellness/nutrition focused classes. Each class has a name and brief description, so you know what to expect.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: There is a section for testimonials and reviews, including from corporate clients and individuals are recent (2024/2025), which suggests they are kept updated. 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: They emphasise that classes are led by qualified chefs, food scientists, nutritionists and they offer a mix of cooking skill + nutrition education. The variety of classes and the professional tone make it look like a high-quality service. I’d recommend it for learning real cooking skills from basics to advanced cuisines especially if you care about healthy cooking.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, some prices are shown for example: half-day classes at £125 for 3hours, one-day classes at £199, private classes start at £1,200. Given the professional approach and many class types, the prices seem reasonable for the value offered.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. London cooking class

	
	2. Cookery school London

	
	3. Healthy cooking class London 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the site appears among the top results it is well-structured and uses relevant keywords.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	
Answer: Yes, websites remain essential today. They serve as the first impression for many customers, help show what a business offers, allow easy bookings, built trust through reviews and clear information. For a cooking school, having a website ensures people can check classes, prices and book quickly – which is very important in a fast-moving, online world.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I’d recommend adding a search/filter tool for classes e.g. by date, cuisine, skill level, dietary needs to make it easier to find what you want specially because there are many class types. That would help prospective customers find relevant classes faster and make booking simpler.
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