Task 3 – Source Evaluation 
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Topic: The Use of Social Media to Promote Businesses
The source I have chosen: Pricopoaia, O. and Susanu, I. (2021) 'The impact of using social media platforms in business promotion’, in Proceedings of the 15th International Management Conference: Managing People and Organizations in a Global Crisis, Bucharest, Romania, 4–5 November, pp. 930–938.
Available at: https://doi.org/10.24818/IMC/2021/05.10.
Title of source:
The Impact of Using Social Media Platforms in Business Promotion
Author(s):
Oana Pricopoaia and Irina Susanu
Year published:
2021
How did you find this source?
I found this source using Google Scholar by searching for academic articles about the use of social media in business promotion.
Why did you choose this source?
I chose this source because it is related to my topic. It explains how businesses use social media platforms to promote products and communicate with customers. The article is written by academic authors and published in the proceedings of an international management conference, making it a credible and useful source.
Is it relevant to the topic?
Yes. The article focuses on how social media platforms help businesses improve marketing, increase brand awareness, and engage with customers, which matches my research topic.
Is this a useful article?
Yes. It provides information about the benefits of social media for businesses and discusses how companies can use different platforms as marketing tools. This information supports my research.
Is this an academic source?
Yes. It is an academic conference paper published in the Proceedings of the International Management Conference and includes references to other academic studies.
When was it published? Is it recent enough? Why?
The article was published in 2021. It is recent enough because social media marketing changes quickly, and research from the last few years is still relevant for understanding current business practices.
Author Credibility
The authors are Oana Pricopoaia and Irina Susanu, researchers in business and management. They authored this paper for an international academic conference, which suggests they have knowledge and experience in this field.
Reliability
The source is reliable because it was published in the proceedings of the International Management Conference, organized by the Bucharest University of Economic Studies. It includes references to previous research and follows an academic format. Although conference papers are considered slightly less authoritative than journal articles, they are still credible academic sources.






5-Minute Presentation
1. Introduction to the Topic and Source
Today, I will be presenting my research on the use of social media to promote businesses. Social media has become one of the most important marketing tools because it allows businesses to communicate directly with customers, increase brand awareness, and promote products at a relatively low cost.
The source I selected is:
Pricopoaia, O. and Susanu, I. (2021), The impact of using social media platforms in business promotion. It was published in the Proceedings of the 15th International Management Conference, held in Bucharest, Romania.
The article explains how businesses use platforms such as Facebook, Instagram, LinkedIn, and Twitter to improve marketing, engage with customers, and increase sales.
2. How I Found the Source
I found this source using Google Scholar by searching for academic articles about the use of social media in business promotion. I chose this article because it directly matched my topic, was written by academic researchers, and discussed current business marketing strategies.
3. Evaluating the Credibility of the Source
I believe this source is credible for several reasons.
First, it was written by Oana Pricopoaia and Irina Susanu, who are researchers in business and management.
Second, it was published in 2021, making it relatively recent and relevant because social media marketing changes quickly.
Third, the paper was presented at the International Management Conference, an academic conference where research is reviewed before publication. This increases its reliability.
Finally, the article includes references to other academic studies and provides evidence to support its arguments rather than relying on personal opinions.
Although it is a conference paper instead of a peer-reviewed journal article, it is still a reliable academic source for understanding how businesses use social media for marketing.
4. Reflection – What Did I Find Difficult?
The most difficult part of this task was deciding whether the source was credible. At first, I was unsure how to evaluate an academic source beyond looking at the publication date. I had to learn how to check the authors' expertise, where the paper was published, and whether it used evidence and references to support its findings.
Another challenge was choosing one source from many similar articles because there is a large amount of information available about social media marketing.
5. What Did I Learn?
From this task, I learned that finding a good academic source involves more than selecting the first article that appears in a search. It is important to evaluate the author, publication date, publisher, and the quality of the evidence.
I also learned that social media has become an essential marketing tool for businesses because it helps them reach customers, build relationships, and promote products in a cost-effective way.
Overall, this task improved my research skills and helped me better understand how to evaluate academic sources for university assignments.
