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Introduction 

The report will help in studying the importance of using contemporary techniques for the improvement of workplace efficiency and employability. The report will further help in studying the use of a range of research methods and the importance of effective data collection and interpretation. For the purpose of the research a relevant workplace topic has been selected which is the role of social media in promoting customer awareness. The practices of data collection techniques as well as interpreting the same data would be studied in this report. The importance of using data collection tools like questionnaires, interviews etc would be discussed in details. In this report the researcher will conduct a research on the specific topic given and the methods I doing so would also be highlighted. The data collection method would be discussed and also shown in the research. Data would be collected and analysed which will throw light on the research data collection and research data handling for academic researchers and companies. 
1. Evaluate the appropriate use of contemporary techniques to improve workplace efficiency and employability

Creating customer awareness is a challenging task for any company and there are many ways in which customer awareness can be created using the contemporary techniques. However it would be important to undertake a research on the importance of social media in creating customer awareness in today’s world (Ghauri, 2004). The work place topic that has attracted the attention of the researcher is the creation of customer awareness. However in an attempt to conduct a research it would be necessary to collect data from various sources to gather primary as well as secondary sources to have a proper understanding of the research subject. Here in this research the researcher would conduct a research on the use of social media in creating customer awareness and for the purpose of gathering authentic and bias free information primary sources of data collection would be used and further analysed for the purpose of the research (Bell, 2018). 
Customer awareness is a communication plan on the part of a company to spread information about the goods and services that they are offering to their targeted consumer. Customer awareness can be created with the help of a well designed logo of the company, spreading positive word of mouth through the digital media and through traditional practices (Quinlan, 2019).  The social media is an important platform for spreading word of mouth and also disseminating information about the products and services of the company thus spreading customer awareness. An important way of creating customer awareness would be through the process of resolving issues customer satisfaction. When customer issues are solved they help in attracting attention of the consumers through positive word of mouth on the social media. Hence it could be said that the use of the digital media plays a crucial role in improving workplace efficiency in today’s world of digital marketing. Here in this case the digital media would be further used to conduct a research on the use of social media for creating consumer awareness in today’s marketing world (Ghauri, 2004).
To study the importance of customer awareness it is necessary to gather data from various sources. This would involve both primary and secondary sources. Primary data refers to data that is collected from research respondents from whom first hand information is collected for a research. Secondary sources are often referred to the existing data on the subject of the research. In researches both primary and secondary data is used to build up knowledge on the chosen topic of the research. Primary research is often conducted when there is a gap in knowledge from the available secondary data and in order to bridge the knowledge more relevant information needs to be collected (Ghauri, 2004). For example a research on the role of social media in creating customer awareness would require collection of both primary and secondary data. This data however could be gathered with the help of different data collection tools like survey questionnaires, interviews etc. It is not necessary to be physically present before the research respondents to gather data, this can also be done with the help of the digital platform. Today researchers use techniques like online survey forms and interviews are often conducted online for data collection. The data collected online is also easier to manage and analyse for the purpose of the research (Bell, 2018). 
A research cannot be done without data hence data is an inevitable part of a research so is data collection. For conducting a research on the role of social media in creating customer awareness the researcher would need to gather first hand information on the importance of use of social media in creating customer awareness. For this purpose the researcher will identify a target segment on which the research will take place. The target segment here would be online customers for the discussed research topic hence customers would need to be selected as well as surveyed online with the help of specially designed online questionnaire. 
The data is often collected through closed end questionnaire if the researcher desires to collect quantitative data and often interview questions are used when there is need for the collection of qualitative data for a research. The data which is collected from the research helps in transforming the data into useful information for companies (Greener, 2008). 
While conducting a research on the role of social media in creating customer awareness both primary and secondary sources would be important to add to the existing knowledge base. Primary research is oriented towards specific goals and purpose and hence it would also help in preventing the waste of resources. More over the course of the study could also be changed when necessary when primary methods are used for data collection. More over when a primary research is conducted the result is not biased or the opinion of a third party. But on the other hand it is not always possible to conduct a primary research since primary research is expensive and the procedure is time consuming as a lot of assets are involved. Last but not the least the data collected from a primary research may not be a feasible outcome (Quinlan, 2019). 
Secondary research on the other hand is cost effective and observations are already available and much time is not spent on information gathering. Such researches are statistically reliable and trustable in terms of ethical practices used in the research (Bell, 2018). 

2. Range of Information sources 

The different range of information sources that would be used for conducting a research on the role of social media would be primary resources. Primary sources would include first hand information from research respondents collected with the help of survey questionnaire. The questionnaire would be a closed end questionnaire and would help in the collection of quantitative data from the survey. LIKERT scale would be used for data collection (Quinlan, 2019).   The scale would help in understanding the preference of the options used in the LIKERT scale. The online respondents would be sent a link to take part in the survey which will help the researcher to identify the importance of social media in enhancing customer awareness. Such researches are conducted by companies as well as academic researchers to add to the knowledge gap and also to implement better techniques to improve social media promotions so as to create more customer awareness (Quinlan, 2019).   Secondary researches can also be used by companies when there is budget and time constraint for the company or the researcher (Ghauri, 2004). More over a secondary research is also more trustable for organizing further researches. But on the other hand such sources are often avoided for specific research topics since the data is not customized and may also require intensive study to judge the validity of the data. Secondary data may also lack details for fulfilling the goal of the clients (Greener, 2008).
For this particular research that is the role of social media in enhancing customer awareness a primary research could be conducted with the help of closed ended questionnaire. This would also help the researcher to identify ways in which the social media presence for a company could be improved so as to create more customer awareness. The survey questionnaire for the research would be as followed-
1. I shop online frequently
2. My online shopping is often influenced by social media promotions 
3. I come to know about products from Face book 
4. I trust products that I find online 
5. I always choose companies that have an effective social media presence

3. Data Handling 

The data collected with the help of the above discussed survey questionnaire would help in identifying how social media plays an important role in enhancing customer awareness in today’s world. 
The data collected are as follows-


I frequently shop online 
[image: ]

My online shopping is often influenced by social media promotions
[image: ]

I come to know about products from Facebook 
[image: ]

I trust products that I find online
[image: ]


The data collected with the help of the closed end questionnaire suggests that the research respondents have an inclination towards social media promotions. The research data which was raw data collected with the help of quantitative methods was analsyed with the help of graphs. The graphs further helped in graphically presenting the data in a better way. Most of the questions suggest that the social media plays a very important role in creating customer awareness in today’ marketing world. Such data help marketers to improve their online presence so that more awareness could be spread through such channels. The data collected suggests that online platform could be a very effective platform for creating customer awareness and hence thus channel should be further explored by companies. Thus the data helps in adding to the existing knowledge base and for companies the data acts as a resource for enhancing their services with the right use of the information collected with the help of the research (Quinlan, 2019).
From the online survey it could be understood that people shop from online platforms and their choice of products and services are often influenced by social media promotions. Hence social media is an important tool for creating customer awareness in today’s world. Thus more and more marketers are exploring the social media for creating customer awareness which is the ultimate element for success in today’s competitive world. The survey also suggests how online consumers trust products found online, this suggests that the customers are aware of these products either because they keep a track of products and services online or they are aware of the electronic word of mouth (Bell, 2018). 
When conducting a research using human participants it is important to follow ethical guidelines of the research. In this particular research it would be important to follow ethical guidelines and hence a researcher needs to take prior permission from the research participants. This would be done with the help of following ethical guidelines of research. 
Conclusion 

The report hence highlights how a research could be conducted with the help of the raw data collected from primary sources. The importance of both primary and secondary sources has been discussed in the research. The Researcher has provided an account of data collection and data handling technique in the research. The researcher also studies the advantages and disadvantages of different sources of data collection for a study. 

REFERENCE 
Bell, E., Bryman, A. and Harley, B., 2018. Business research methods. Oxford university press.
Hair, J.F., 2007. Research methods for business.
Collis, J. and Hussey, R., 2013. Business research: A practical guide for undergraduate and postgraduate students. Macmillan International Higher Education.
Hair Jr, J.F., Wolfinbarger, M., Money, A.H., Samouel, P. and Page, M.J., 2015. Essentials of business research methods. Routledge.4
Quinlan, C., Babin, B., Carr, J. and Griffin, M., 2019. Business research methods. South Western Cengage.
Ghauri, P., 2004. Designing and conducting case studies in international business research. Handbook of qualitative research methods for international business, 1(1), pp.109-124.
Deming, W.E., 1990. Sample design in business research(Vol. 23). John Wiley & Sons.
Greener, S., 2008. Business research methods. BookBoon.

image1.png
35
30
25
20
15
10

Strongly
disagree

disagree

neutral

agree

strongly agree





image2.png
50

25

40

35
30
25
20
15
10

SD. D N A SA





image3.png
45

35
30
25
20
15
10





image4.png
a5

35

30
25

20

15
10





