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Abstract
This study explored how gender, age and media usage impacted on self-esteem, self-objectification and anxiety levels. An opportunity sample of 201 participants between the ages of 18-62 were used.  113 participants were female and 88 participants were male. Participants were separated into categories according to their age. The mean age was 25 for the 18-29 age group, 37 for 30-45 age group and 53 in the 50-65 age group. Participants completed an online self-reported questionnaire. Data analysis comprised a 3x2x3 Between-Groups Analysis of Variance. The major findings of the results showed females had higher levels of anxiety, when compared to males. Additionally, self-esteem appeared to increase with participant’s age. The study concluded there was a significant effect for the relationship between gender and anxiety levels. Similarly, self-esteem was found to be associated with age. 








                                                                                                                                                    
Chapter 1 – Introduction and literature review                            
Brief summary of current literature
There appears to be a global trend for higher levels of body dissatisfaction for women in comparison to men (Helwig & Ruprecht, 2017) who seem to have overall higher self-esteem (Rusello, 2009; Bleindorn et al, 2016) and be less effected by self-esteem moderators, such as the media (Tiggemann & Harper, 2008). However, contemporary literature indicates gender differences in self-esteem might not be as linear as previously considered. Moreover, there are a cohort of studies showing inconsistent results for body image differences in men and women (Stanford & Mccabe, 2002; Brennan, Lalonde & Bain, 2010; Kumar, 2016 Voges et al, 2019). A vast amount of past research has targeted female self-esteem, whereas only a minority of studies have considered male self-esteem (Hobza et al., 2007). This discrepancy has led to challenges when making gender comparisons. Additionally, recent literature has started targeting male self-esteem (Brennan, Lalonde & Bain, 2010; Sklar, 2017; Tartaglia & Bergagna, 2018). A study by Tartaglia & Bergagna (2018) explored how social media usage mediates the relationship between orientation comparison and self-esteem, whilst also making gender comparisons. 250 Italian male and female undergraduates completed an online self-reported questionnaire, comprised of scales and demographic questions. Self-esteem was measured using the Italian version of the Rosenberg Self-Esteem Scale adapted by Prezza, Trombaccia & Armento (1997). The scale is a 9 item, 5-point likert measure. It had a high crohnbach alpha score at .85, which is comparable to the original Rosenberg Self-Esteem Scale at .86 (Vermillion & Dodder, 2007). Orientation comparison was measured using the Gibbons and Buunk (1999) Iowa-Netherlands Comparison Orientation Measure. Amount of time spent on Facebook was assessed via asking participants how often they used the social networking site. Reasons for Facebook usage were measuring by forming a 19-item, 4-point likert scale from 3 subscales encompassing social communication, simulation and seeking new connections. Comparisons within the data were obtained by conducting a series of t-tests. Firstly, there was no significant difference for gender between the groups. Additionally, reasons for using Facebook was highly associated with social communication. Thus, highlighting the social aspect of this networking site (Keenan & Shiri, 2009). Another finding indicated social comparison orientation was linked to lower self-esteem, which has a causal effect on increased Facebook usage. The above results were apparent for both male and females. In contrast, only females appeared to have a linear relationship between social comparison, self-esteem and Facebook usage. Similarly, female’s self-esteem seemed to be enhanced, by utilized Facebook for social communication. Expanding on this, the author noted young females with higher self-esteem appeared to be using Facebook to connect with others. From this, it could be assumed that social connectedness positively impacts self-esteem. As this study explored gender comparisons, it presents important findings for this topic area. However, as the author has stated, there are several limitations. One detriment to the study was implementing a cross-sectional design, making it harder to determine in which direction the variables (self-esteem, social comparison and Facebook use) are linked. Likewise, the lack of variance between age cohorts means no age group comparisons were obtained. It is apparent the number of older individuals who using Facebook has increased. Thus, future studies could benefit from conducting age group comparisons. To summarise, the study found both positive and negative impacts for Facebook usage and self-esteem; whereas, social comparison only produced negative effects for self-esteem. 
  	Social media appears to offer a means of direct communication and feedback, required to form connections to enhance self-esteem. Gonzales & Hancock (2011) conducted an experiment on 63 male and female students exploring how Facebook usage mediates the relationship between selective self-presentation and self-esteem. For the experiment, participants either looked at mirror placed in front of their computer screen (in the condition’s 2 and 3), or their Facebook account (in condition 1) and then completed a survey. Participants in condition 1 had access to Facebook and could view all content associated with their account. In order to measure self-esteem, participants completed the Rosenberg Self-Esteem Scale (1970). Self-presentation was measured using the Hyperpersonal Model theory. Additionally, participants answered questions about Facebook to assess their usage. Results of the study showed self-awareness acquired through viewing ones-self online increases self-esteem. It was also found that self-esteem was enhanced for participants who observed and updated their Facebook profiles. In contrast, participants in the mirror view only group had lower self-esteem scores, compared to those who had access to their Facebook account. Additionally, Gonzales and Hancock (2011) highlighted the broadcasting nature of Facebook allows for objective self-evaluation. However, a limitation of the study was the absence of a means to decipher if number of Facebook friends effected self-esteem levels. Past literature suggests this is an important factor to consider, as social connections are seen to enhance positive reflections of oneself (Tartaglia & Bergagna, 2018). In summary, Facebook enabled participants to view selective positive information about themselves, which mediated the relationship between selective self-presentation and increased self-esteem. In this sense, social networking sites can enhance self-esteem (Gonzales & Hancock, 2011). Therefore, affirmative effects of social networking sites should be considered alongside the negative impacts of social media. 




Age 
[bookmark: _Hlk4956697][bookmark: _GoBack]Mid-life to older adults is an under researched area in body dissatisfaction (Mcguinness & Taylor, 2016). According to Mcguinness and Taylor (2016) men and women aged between 30-60 years go through psychological, biological and social changes that impact on their body image. Their study was designed to explore gender differences between body image and eating disorders in older adults. The study comprised of 235 participants, 187 of whom were women and 48 of whom were men. For the study, participants were required to complete an online survey with a series of scales. The Multidimensional Body-Self Relations Questionnaire – Appearance Scales was used to measure body image, The Eating Attitudes Test measured disordered eating and a Body Mass Index was used to calculate participant’s weight. Results were obtained through a combination of analyses. A MANOVA was conducted to evaluate gender differences in body image. Following this, a one-way ANOVA looked at gender differences in disordered eating. The results showed women reported lower body image scores whilst scoring higher on the disordered eating measure. As the author has highlighted, this is consistent with prior research comparing gender differences for body image and eating disorders (Grossbard et al, 2009; Lowery et al, 2005). There are some limitations to the study which should be noted. Consequently, the lack of male participants resulted in a large size difference between gender comparison groups. Thus, gender comparison results from the study are not representative of the general public and should be carefully considered. There have been ongoing issues with measuring body image for males (see Wagner, Sweeney and Lavne study, 1999). 	
Furthermore, a review of the existing literature on male’s body image found a variety of issues with the methods utilized in the studies. Guy & Kevin (2004) found the most effective means for examining body image concerns in men were the Drive for Muscularity Scale and the Somatomorphic Matrix scale. To conclude the above, although limitations are evident, this study provides support for existing literature which demonstrates female’s continual struggle with lower body image scores; compared to men who are seen to have less body image concerns. 
[bookmark: _Hlk4956939][bookmark: _Hlk4418853]In addition to body image discrepancies, according to Helwig and Ruprecht (2017), men and women exhibit contrasting patterns of self-esteem throughout their lifetime. Helwig and Ruprecht (2017) conducted a national study including 171 countries, to identify how age, gender and social cultural differences effect self-esteem levels. The study involved a large sample consisting of 45,185 individuals between the ages of 10 and 80 years old. It was mediated online between 2011 and 2014, during which time participants completed the Rosenberg Self-Esteem Scale. The sample was highly diverse with only 46.8% of participants residing in America, enabling the study to conduct global comparisons in self-esteem. The results were obtained by conducted a two-way SSANOVA model Results showed significant differences in self-esteem scores for age, gender and location. Moreover, the study highlighted self-esteem is highest during childhood and then decrease during adolescence, before rising again during adulthood and stabilising in older adulthood. The rise and decrease of self-esteem scores during childhood through to older adulthood is generally supported by the literature (see Robbins et al, .2003; Orth, Maes & Schmitt, 2015). Additionally, the study observed a significant interaction between gender and age that could not be attributed to differences in the baseline. Therefore, it was hypothesised significant gender differences in self-esteem occur throughout the life span. The gender gap is at its highest during early adolescence around 13-15 years old. The gap is seen to close around 15/16 years for males and females. In contrast, male’s self-esteem follows a linear trend during adolescence and adulthood, whereas female’s self-esteem does not. These results were present for all participants, regardless of their location. Thus, indicating self-esteem is a global phenomenon that effects individuals in similar trends, according to their age and gender. The results from this study could explain some of the varying results between male and female self-esteem patterns during adolescence and early adulthood.   However, as the authors have highlighted, there are several methodological issues with the study. The most prevalent issue remained in using a cross-sectional design, as it was not clear which factors moderated self-esteem changes throughout participant’s lifetime. As the study was based on pinpointing the factors influencing self-esteem fluctuations, this is a considerable criticism of the study. Additionally, the author has suggested conducting future research by means of a longitudinal study to identify these influences. Using a self-selected sample via the internet meant that only individuals who were able to access the internet were involved in the study. However, most contemporary correlational studies have used internet samples. Lastly, the study did not consider how the variances of responses to predominately westernized scales could impact on the results. As the author has acknowledged in the discussion, cultural differences can affect responses to these scales. Nonetheless, this study provided a proficient basis for future studies of its nature. 
[bookmark: _Hlk4614854][bookmark: _Hlk4614926]	Age is also thought to be associated with objectification theory (Tiggemann and lynch, 2001), which can cause body dissatisfaction (Fredrickson & Roberts, 1997). Expanding on this, a study by Tiggemann and lynch (2001) investigated how objectification theory could predict body image satisfaction between age cohorts. 322 female participants aged between 20-84 years old had their body image and self-objectification levels measured. Body dissatisfaction levels were consistent across age cohorts, whereas other objectification consequences such as self-objectification, body consciousness and appearance-related anxiety were significantly decreased for the older cohorts. These findings suggest further research should be conducted to explore the relationship between age and objectification theory. 


Body dissatisfaction and self-esteem
Self-esteem was defined by Rosenberg (1976) as a perceived value attributed to oneself that can be either positive or negative. Body dissatisfaction is linked to self-esteem as it also depends on an individual’s perception of their worth (Orth & Robins, 2014). As such these factors often coincide in research (O’dea & Abraham, 2000). Body dissatisfaction involves regarding one’s own body as unattractive and perceiving that other people also hold this belief. Body dissatisfaction has becoming increasingly common, especially amongst young females (Furguson, 2013). Furguson stated that Bearman et al (2006) found between 40% and 50% of females have a negative view of themselves. However, Bearman et al (2006) study was not as clear cut as those statistics would interpret. Therein highlights an issue which is still found in contemporary research; both self-esteem and body dissatisfaction scores fluctuate within the literature (Tartaglia & Bergagna, 2018; Kumar, 2016 Voges et al, 2019). In contrast, males are seen to have lower levels of body dissatisfaction (Rozin & Fallin, 1988; Mazzella & Feingold, 1998; Furnham, Badmin & Sneade, 2002). Literature has shown there is no single risk factor for the onset of body dissatisfaction (Levine & Murnen, 2009; Stice & Whitenkon, 2002). However, the media, self-esteem and the thin idealization have all been linked to higher levels of body dissatisfaction (Wojtowicz & Ranson, 2012; Rosewall, Gleaves & Latner, 2018). Expanding on this, Harper & Tiggerman (2008) link the media’s portrayal of ideal thinness to body dissatisfaction for females. For males, masculinity, and fitness or fuller bodies are seen to have a negative effect on body image (Furguson, 2013; Grossbard et al, 2009). Body dissatisfaction amongst females has become such an issue that it is now considered “normal” (Rodin, 1985) and these concerns can start as early as the age of 7 (Hyde & Grabe, 2006). Research on body image has primarily focused on adolescents (Whitenton & Stice, 2002; Tiggerman & Dohnt, 2006; Ata, Zeman & Sim, 2006; Ludden & Lally, 2007; Goldfield et al, 2010; Mond et al, 2010) females (Stice & Thompson, 2001; Holmstrom, 2004; Grabe, Ward & Hyde, 2008;  Albertson, Neff & Dill-Shackleford, 2014; Chua & Chang, 2015) and university students (Keeton, Cash & Brown, 1990; Jones, Vigfusdottir & lee, 2004 ; Lowery et al, 2005; Wardle, Haase & Steptoe, 2006). There is limited research surrounding male body image and media internalization (Hobza et al, 2007). Furthermore, it was previously thought that males were unaffected by body dissatisfaction (Myers & Crowther, 2009). A study conducted by Feingold and Mazzella (1998) hypothesised gender differences in body image were increasing. However, the met-analysis including 222 studies from the previous 50 years showed body dissatisfaction was increasing for both men and women. 
 Another study, which was conducted by Tiggemann (2003) looked at the effects of magazine and television viewing on body dissatisfaction and eating disorders. For the study, 104 female’s students were exposed to magazines and television. Results showed media was associated with body dissatisfaction, eating disorders and internalising beauty standards of society. Specifically, the amount of time spent viewing magazines, effected inhibiting societies beauty standards of thinness. Additionally, internalization of thinness standards was not associated with higher television usage. This indicates the processes involved in internalization of beauty standards and television usage or magazine exposure are not the same. The results of the study highlight the amount of time viewing specific materials can predict body dissatisfaction in some individuals. 
In addition to this cohort of literature, a meta-analysis by Ferguson in 2013 found minimal evidence for the link between media thin-ideal and body dissatisfaction. The comprehensive study included 204 studies on both men and women. It was highlighted the lack of significance between viewing media thin-ideal promoting material does not imply certain groups of persons would be unaffected. Following on from this, Ferguson found evidence for media thin-ideal effects that are limited to individuals with pre-existing body image concerns. As the author has stated, a limitation to the study was the lack of additional moderators that impact body dissatisfaction for both men and women. This was not possible as there were insufficient studies to make this analysis. Another issue was that moderators of body dissatisfaction was based upon previous studies; this doesn’t allow for potentially unidentified moderators to be observed. However, this study remains one of the most current and comprehensive meta-analysis exploring body dissatisfaction in both men and women. The literature suggests more research required to establish gender comparisons for self-esteem and body dissatisfaction.














Objectification 
One explanation for the high prevalence of body dissatisfaction amongst females is objectification theory (Fredrickson & Roberts, 1997) which can trigger mental health problems including anxiety, depression and eating disorders (Fredrickson & Roberts, 1997). Objectification theory proposes women are commonly perceived as objects, sexualised for their body parts and expected to maintain unrealistic beauty standards to be accepted in society. In turn, this objectification can internalise and cause females to view themselves as body parts that are to be judged and valued according to other people’s perceptions. As such, self-worth becomes limited to the opinions of others and can lead on to self-objectification. Furthermore, attractiveness has been shown to have considerable benefits. For example, attractiveness can affect a woman’s job prospects, popularity and future success (Unger, 1979). In addition, according to Fredrickson and Roberts (1997), attractiveness does not seem to hinder a male’s performance in these areas. Therefore, preoccupation with attractiveness, can be understood as a cause of the unattainable standards set by society, for women. 
Consequently, the high occurrence rate of sexually presented women in the media (Stankiewicz & Rosselli, 2008; Berberick, 2010) has been linked to increased self- objectification levels (Furguson, 2013). Thus, forming appearance-based comparisons to others in the media could explain the relationship of higher self-objectification levels for women (Tiggemann, 2004).
However, it should be noted that Fredrickson and Roberts objectification theory is now two decades old. Similarly, the literature that objectification theory is based upon is dated 20 years prior to contemporary research used in today’s studies. It could be suggested that objectification theory in its earliest form was biased, as it only considered females to be vulnerable to the effects of objectification. Another critique of objectification theory is that it is deterministic. Additionally, as stressed by the author, not all women are subjected to the same life experiences. Thus, it was emphasised that individual differences will greatly predict how objectification theory is applicable to each person. Approaching this theory with a critical stance, two additional aspects of Fredrickson and Roberts (1997) theory could be questioned. Firstly, one might have reservations regarding whether the original hypotheses is still valid. Secondly, if the validity is still relevant, to what extent does it apply in modern society?  Considering these evaluations, contemporary studies have been conducted to test the objectification theory’s validity. Contemporary studies now consider men as potential victims to the consequences of objectification. Hence, progress in this area has been made since the original theory was proposed in 1997. One such study was conducted by Bridges and Daniel (2010), who are amongst the few researchers that have applied objectification theory to body image concerns in men. The study involved 244 young males who completed a survey to analyse media standards such as internalization, body image, self-objectification and muscularity awareness. The BMI of participants was also measured. Results showed that internalization of media standards had the most significant association with masculinity awareness. However, the study did not show a direct link between body image and objectification theory. This was explained by the way objectification is measured. However, Wagner, Sweeney and Lavne (1999) have found that advertisement objectification impacted on men’s body image. The study looked at television adverts that objectified both men and women. The results showed that women who watched the sexist advertisements viewed their bodies as larger than those who watched the non-sexist advertisements. Likewise, men who watched the sexist advertisements had a more negative view of their bodies, perceiving their body size as thinner than those who did not watch that advertisement. The study concluded being exposed to objectifying advertisements results in a discrepancy between their actual body image and how they perceived themselves. As such, appearance-based comparisons are thought to contribute to the association between media usage and self-objectification (Fardouly et al, 2015).
Relating back to the validity and application of objectification theory, differing results from studies looking at male body image and objectification theory, may indicate issues surrounding the methods used for this topic area. The above literature suggests conflicting evidence for the value of objectification theory and its relationship with body dissatisfaction. In summary it appears more contemporary research is required to evaluate the effectiveness of objectification theory.













Social media usage and objectification
Social media started as a small setup but is now one of the most frequent ways Americans spend their free time, with the number of American Facebook users steadily rising from 7% when it was formed in 2004, to over 65% reported in 2012 (Perrin, 2015). Several studies from the literature have shown social networks mediate the relationship between appearance comparisons and body image (Cohen & Blaszczynski, 2015; Fardouly & Vartanian, 2015; Cohen, Newton-john & Slater, 2017). Expanding on this, Fardouly et al (2015) conducted a study to identify whether different types of media increase self-objectification in women and explore if social and appearance comparisons mediated this relationship. The study involved 150 female undergraduates who were aged between 17 and 29 years old. Participants completed a self-reported questionnaire looking at social media usage, social comparison tendencies and self-objectification. Media usage encompassed social media, television and magazines. Self-objectification was measured using the Self-Objectification Questionnaire (Noll & Fredrickson, 1998), appearance comparison was measured using the O’Brian et al (2009) Upward and Downward Appearance Comparison Scale and social comparison was measured by asking the participants to rate how often they made comparisons to members of the same sex on Facebook. Scale-style answers such as never (as the lowest response) and very often (as the highest response) were implemented in the social comparison measure. Results of the study highlighted that both Facebook and magazine usage were associated with self-objectification. Furthermore, the results showed these associations derived from general comparisons as opposed to solely social or appearance comparisons. Additionally, Facebook usage and self-objectification were associated with comparing oneself to others on social media. The author concluded social and appearance comparisons are linked to higher objectification levels in young females.  

Social comparison
Another explanation to consider is social comparison theory, originally proposed by Festinger in 1954. According to this theory people are continually comparing themselves with others to establish their position in society and find individuals to assess their achievements against. Furthermore, there are two categories in which comparisons can be formed. Upward social comparisons are made when a person perceives another individual to be superior to them in at least one sense. Whereas, downward comparisons occur when an individual perceives another person to be inferior to them in some way. Festinger (1954) proposed that upward comparisons decrease self-esteem and downward comparisons increase self-esteem. Accordingly, it is suggested that individuals stop making upward comparisons when it begins to lower their self-esteem. As Crowther and Myers (2009) highlighted, this is not always evident, especially when exploring social comparison in females. Moreover, females commonly make downward comparisons and it has detrimental effects to their self-esteem (Stronge et al, 2015).  			
The literature suggests Social comparison theory can explain how media usage is linked to lower self-esteem and body image (Myers and Crowther, 2009). Additionally, magazines, television programmes and advertisements often do not represent the average female or male body; and this can impact on body image. For example, a study by Groesz, Levine and Murnen (2002) looked at the effects of viewing thin media images and body image in females. They found that the participants had a significantly more negative view of their bodies after viewing images of models.  
Similarly, a meta-analysis was conducted by Myers and Crowther in 2009 to identify whether social comparison would predict body dissatisfaction. The review looked at 156 experimental and correlational studies conducted between 1983 and 2008. Results from the analysis showed social comparison was associated with lower body satisfaction. This relationship was stronger for female participants when compared to male participants and was not found to be related to age. When social comparison was directly measured, the results were more significant. The meta-analysis supported Festinger (1954) upward comparison hypothesis that comparing oneself in a negative evaluation to others can hinder body satisfaction. During the analysis it appeared the most commonly used measure for both correlational and experimental studies was self -reported questionnaires. Myers and Crowther stated that although self-reporting may include elements of bias, nonetheless are a direct measure of social comparison. Therefore, self-report questionnaires are considered as an appropriate measure for studies in this topic. However, merely 34 of the studies in this meta-analysis explored men’s body satisfaction in relation to social comparison, whereas 146 studies looked at females and only 9 studies included both genders. As gender comparisons were analysed in the study, this is a significant critique of the meta-analysis. Additionally, referring back to the previously discussed issue, more research on female body dissatisfaction exists than male literature (Hobza et al, 2007). Thus, meta-analyses will include discrepancies between sample sizes in gender until the gap in the literature has diminished. 
[bookmark: _Hlk4956988]Stronge et al (2015) proposed that females are more susceptible to appearance-based comparisons. They conducted a study to explore gender and age differences in body dissatisfaction derived from social comparisons during Facebook usage. The New Zealand based study included a large sample of 6,883, men and 4,134 women who had originally participated in the New Zealand Attitudes and Values Study. Measurements of body satisfaction, social media usage and frequency were assessed independently for each factor. For body satisfaction participants were asked how they felt about their appearance and body shape and size. Scoring ranged from 1 (lowest score), to 7 (highest score). Participants were asked if they used Facebook and how long on average they spent. All questions were selected from the original measurements in the New Zealand Attitudes and Values Study. Results from the study suggested the biggest discrepancy for body satisfaction occurs for middle age females, between Facebook and non-Facebook users. This finding supports Mcguinness and Taylor (2016) study who found self-esteem can decrease for middle aged women, whilst they go through certain biological and social changes. However, Stronge et al (2015) observed that body satisfaction generally increases for women as they age. In contrast, women who were Facebook users received a decline in body satisfaction scores. Further results found this effect was not present for females over the age of 55, regardless of their Facebook usage. There was also an over-all relationship between using Facebook and having lower body satisfaction. It appeared that younger females had the lowest body satisfaction score. Stronge et al (2015) hypothesised this was a consequence of the younger users being exposed to social media from an earlier age, compared to older users who spent most of their adolescent years away from social media sites. However, due to its cross-sectional design, the direction of the study’s findings cannot be assumed to reflect Facebook usage. To synopsize, the study indicated females of all ages are particularly vulnerable to effects from generating negative social comparisons, when using social media. Future research should be conducted to explore the relationship between social comparisons, media usage and body satisfaction for different age and gender cohorts.






Anxiety
[bookmark: _Hlk4417918]Anxiety disorders are exhausting, stressful and oppressive mental health conditions (Stein et al, 2005) and Kessler et al (2005) found anxiety disorders to be amongst the most prevalent lifelong mental illnesses. Anxiety often starts out as childhood shyness but can persist into adulthood and symptoms may worsen over time (Bittner et al, 2007).  A collection of literature suggests females experience higher levels of anxiety across their lifetime, compared to males who show lower levels of this disorder (Nakazato & Shimonaka, 1989; Leach et al 2008; McLean et al, 2011). Even so, there remains a limited number of studies exploring gender differences in anxiety disorders (Lewinsohn et al, 1998). 
Several factors are assumed to contribute to the onset of an anxiety disorder. One theory, highlighted by Ray (2016), has considered there to be a specific biological cause underpinning the gender discrepancy in anxiety. Accordingly, variances in brain responses to oxytocin can predict behaviours. Generally, the oxytocin-responsive neurons are comparable for male and females. However, males are seen to release an additional protein that triggers corticotropin to be realised. This hormone has an anxiety reducing effect on oxytocin. As females do not have this biologically occurring and anxiety reducing protein, it could support the reason behind females’ predisposition to higher levels of anxiety. 
[bookmark: _Hlk4957109]Another explanation for the increased anxiety cases for females is age of onset. Lewinsohn et al (1998) proposed that girls develop anxiety disorders earlier than boys, and so a larger number of females will have anxiety by adolescence and throughout adulthood, in comparison to males. Lewinsohn et al (1998) supported this hypothesis with their study on gender comparisons in anxiety disorders amongst adolescents. The study involved 3 comparison groups; 47 of the participants met the criteria for an anxiety disorder according to the DSM-111 or the K-SADS, 95 of the participants had experienced an anxiety disorder at some point during their lives and 1,079 participants did not meet the criteria for ever having an anxiety disorder. The DSM-111 and the K-SADS were used to measure for anxiety disorders. Psychosocial measures were taken by considering a battery of variables including questions looking at self-esteem and stress.  The results from the study supported the hypotheses that females are more likely to develop an anxiety disorder than males. Furthermore, it was found that by 6 years old girls were twice as prone to have faced an anxiety disorder. 
[bookmark: _Hlk4957924]Related to the above findings, age is seen to be a moderator of anxiety (Nakazato and Shimonaka, 1989; Flint et al, 2010; Miloyan, Byrne & Pachana, 2014). This was found in Nakazato and Shimonaka (1989) study on 1,234 participants aged between 25-92 years old. In their study, anxiety was seen to decline in older and groups, compared to the younger age groups. Supporting this is Jorm (2000) study who evaluated the literature for age differences in anxiety. The most commonly found trend, consistent across the studies, observed an initial increase in anxiety levels with age, before the levels declined and stabilized. Therefore, it was concluded that anxiety levels are lower in older adults, when compared to any other cohort. 
Greenberg et al (1992) found self-esteem to have an anxiety reducing effect. The study was composed of 3 experiments. In the first experiment participants were shown a video with negative content. In the other experiment’s participants had their anxiety levels measured when they were expecting a painful shock. For all the experiments, increasing self-esteem enabled participants to maintain lower anxiety levels. This study shows that self-esteem is linked to anxiety levels, as higher self-esteem levels result in lower anxiety levels. Supporting this is Fatima, Sadia and Ghayas (2017) who recently explored the relationship between self-esteem, confidence and anxiety levels. Findings suggested individuals with low self-esteem, will have reduced confidence and higher anxiety levels, which may induce social anxiety. This indicates different types of anxiety disorders are linked to self-esteem. 
Most studies exploring media usage effects on anxiety have focused on social anxiety, such as Dobrean and Pasarelu (2016) systematic review and Riaz, Kashif & Abbasi contemporary study (2018). The review included 20 articles looking at social anxiety and social media usage. The study showed mixed results for the link between social anxiety and social media usage. Additionally, several studies found social media to be negatively associated with social anxiety. The author highlighted in Shaw et al study social media usage strongly correlated with social anxiety. Contrastingly, some of the studies found no association between social anxiety and social media usage. However, literature included in the review only involved student samples. Therefore, the results of the study cannot be assumed for all other cohorts. Another limitation of the review surrounds predicting social media affects when Facebook was the only social media platform investigated in the studies. Dobrean and Pasarelu (2016) established that whilst there may not be a causal link between social anxiety and Facebook usage, social anxiety can predict Facebook usage. 
Contrastingly, Riaz, Kashif & Abbasi study (2018) on 50 undergraduate students found no link between social anxiety and media usage. However, it should be acknowledged that the study was evaluating whether social media develops social anxiety. The authors stated social anxiety and social media may co-occur, without the association of social media causing this disorder.
To summarise, the literature shows evidence for both the positive and negative impacts associated with social media usage. Literature would suggest the relationship between social media usage, self-esteem and body image is not linear. Rather, individuals may be susceptible to the negative impact of social media usage dependent on their age, gender, usage, anxiety levels and overall self-esteem.   


Rationale

Research suggests there is a causal link between media usage, self-esteem, body dissatisfaction (Groesz, Levine and Murnen, 2002; Frost & McKelvie, 2004), self-objectification (Tiggemann & Harper, 2008; Eggermont & Vandenbosch, 2012; Fardouly et al, 2015) and anxiety (Kostanski & Gullone, 2014). Age is also seen to have an impact on body image (Mcguinness & Taylor, 2016) and self-esteem (Helwig and Ruprecht, 2017). However as far as this study is aware, there has been no previous research that has combined all these factors to identify the correlations between these variables. This study aims to explore age, gender and media usage to identify whether they can predict effects on self-esteem, self-objectification, and body dissatisfaction and anxiety levels.  











Hypotheses
Hypotheses 1: Female participants will score lower on the Rosenberg Self-Esteem Scale than male participants 
Hypotheses 2: Female participants will score higher on the Self-Objectification Questionnaire than male participants
Hypotheses 3: Female participants will score higher on the Hamilton Anxiety Rating Scale than male participants
Hypotheses 4: There will be a significant difference in participant’s scores on the Rosenberg Self-Esteem Scale according to their age group
Hypotheses 5: There will be a significant difference in participant’s scores on the Self-Objectification Questionnaire according to their media usage group 
Hypotheses 6: There will be a significant difference in participant’s scores on the Hamilton Anxiety Rating Scale according to their media usage group 
Hypotheses 7: Participant’s in the younger age group will score lower on the Rosenberg Self-Esteem Scale than participants in the middle or older group
Hypotheses 8: Participant’s in the younger age group will score higher on the Self-Objectification Questionnaire than participants in the middle or older group
Hypotheses 9: Participant’s in the younger age group will score higher on the Hamilton Anxiety Rating Scale than participants in the middle or older group
Hypotheses 10: There will be an interaction between gender, age and media usage on the Rosenberg Self-Esteem Scale
Hypotheses 11: There will be an interaction between gender, age and media usage on the Self-Objectification Scale
Hypotheses 12: There will be an interaction between gender, age and media usage on the Hamilton Anxiety Rating Scale
















Chapter 2 - Method
Design
Data analysis comprised a 3x2x3 Between-Groups Analysis of Variance. The primary analysis included 3 ANOVAS performed using SPSS, to determine if there is was a difference between the independent variable groups (age, gender and media usage) and effects on participants score on the Dependent variables (The Rosenberg Self-Esteem scale, Self-Objectification scale and Hamilton Anxiety Rating Scale). ANOVA was the most appropriate method of choice because it compares the mean differences between groups. A 2x3 ANOVA had been chosen because it will look at the differences between groups that have been separated on three independent variables. ANOVA was also suitable because the dependent variable in this study was being measured at the continuous level. This was due to the dependent variables being scales and therefore test performance ranging from 0-100. A Bonferroni Procedure Post-Hoc Test was conducted after the ANOVA to analyse the results of the data. The Post-Hoc Test distinguished the correlations between the data. This type of Post-Hoc Test was been chosen due to the multiple independent and dependant variables.







Participants
Participants comprised an opportunity sample of 201 individuals who volunteered to take part. The ages of participants ranged from 18 to 62. Additionally, 20 participants were excluded for not answering either 1 or more of the scales on the survey and a further 2 participants data were omitted due to not answering the age question as part of the geographical data. The mean age was 25 for the 18-29 age group, 37 for 30-45 age group and 53 in the 50-65 age group. Participants were separated into categories according to their age. Three age groups were chosen for the study and in order to enable a Bonferroni post-hoc to be conducted, providing additional analysis of the results. Age groups were formed according to the 2017 Ofcom research report that looked at the attitudes of adults regarding media usage. In the report age categories typically had included an 8-year age span - for example 16-24 years of age. This allows for comparisons to be made between groups that will typically differ in results. As this study only included participants above the age of 18, the age groups were as such; 18-29, 30-45 and 50-65 years of age. 88 of participants were male and 113 were female. The study aimed to have an equal number of male and female participants to allow for a comparison between each gender. The exact location of participants was unknown, as the Survey was completed online and accessed via email and Facebook. However, completion of the demographic questions demonstrated that participants lived in the following countries; United Kingdom, Belgium, Germany and New Zealand.




Materials
1. The Rosenberg Self-Esteem Scale (Rosenberg,1965) - The Rosenberg Self-Esteem Scale was designed to measure global self-esteem and utilises a 4-point likert scale ranging from Strongly Agree as highest score, and Strongly Disagree, as the lowest score. The scale consists of 10 items and questions 2, 5, 6, 8 and 9 are required to be reverse scored.  The scale has been implemented for the past 40 years and has shown good internal consistency. The Cronbach’s alpha of the scale indicated good internal reliability at .86 (Vermillion & Dodder, 2007). This scale was chosen because it explores the self-esteem of individuals, which is a key variable of interest in this study. 
1. The Hamilton Anxiety Rating Scale (HARS) (Hamilton, 1959) – This clinician-rated scale was designed to measure how severe an individual’s symptoms of anxiety are. The scale consists of 14 items looking at either forms of psychological distress or somatic anxiety. Items are assessed on a scale of 0, which indicates anxiety is not present, to 4 which would indicate severe anxiety. The scores range from 0–56, where scores under 17 suggest mild anxiety, 18-24 indicate mild to moderate anxiety and 25-30 are assumed as moderate to severe anxiety. The HARS is shown to have a Cronbach’s alpha of .89, which indicates good internal reliability. This scale was chosen because it has a high internal reliability and is an appropriate measurement of anxiety scores. 
1. The Self-Objectification Questionnaire (Noll & Fredrickson,1998) - The Self-Objectification Scale is a 5-point Likert scale comprised of 18 items scale used to measure trait self-objectification. For the scale, persons are required to rank specific body parts in order of importance according to the individual's self-perception. The scale has a Cronbach’s alpha of between .72 and .87, indicating a good internal reliability (Noll & Fredrickson, 1998). 
1. Social networking time use scale (SONTUS) (Olufadi, 2015) - The scale was designed to be a concise and psychometrically sound measurement of time people spend on Social Networking Sites. The scale consists of 5 factors: stress-related periods, motives for use, public-place-related use, relaxation and free periods, academic-related periods. It is a 29-item instrument. On all 5 factors crohnbach’s alpha is between .83 and .91, which indicates high reliability. (Olufadi, 2015). This relatively new scale (2015) was chosen as it is one of the only validated scales used to measure social media usage and was seen to be the most appropriate for this study. 
1. Computer with IBM SPSS software – IBM SPSS is a comprehensive system for analysing data. It accepts most file formats and can be used to generate descriptive statistics (Ibmcom, 2018). SPSS was required to analyse the data via a 3x2x3 Between-Groups Analysis of Variance.
1. Qualtrics – Qualtrics is an innovative company that facilitates the collection of qualitative data and is behind analysing some of the world’s largest research projects. Furthermore, the company’s aim is to provide organisations with software designed to enhance data formation (Qualtricscom, 2018). Qualtrics was chosen for this study for multiple reasons. Firstly, Qualtrics provided the most suitable current software for data collection. It was free to access for the researcher due to the university’s subscription, offered numerous straightforward editing options and had expeditious sharing options. 





Procedure 
Participants took part in an online questionnaire regarding their age, gender, media usage, self-esteem, self-objectification and anxiety levels. The questionnaire was accessed online via Qualtrics, which is a company which provides data collection software to organisations (Qualtricscom, 2018). Qualtrics was chosen due to its ease of use, multiple editing options and practical options to share the questionnaire. The questionnaire was shared via email and Facebook, to maximise the number of participants obtained. Participant’s average completion time for the questionnaire was approximately 15 minutes. An Information Sheet was read by participants at the beginning of the questionnaire. The Information Sheet was chosen in the Qualtrics options to appear on participant’s screen prior to the demographic questions and scales being listed. The Information sheet provided details regarding the purpose, aim and method of the study. It also explained the participant’s right to withdraw and the study’s data protection policy. Participants were made aware in writing on the Information sheet, that by completing the questionnaire they were giving consent for the data to be used for the purpose of the investigation. Once participants had read through the Information Sheet, they had an option to click the arrow button. This would tell Qualtrics to automatically switch to the next page, which listed the questionnaires. At the start of the questionnaire there were demographic questions such as male/female and age group category options to choose from. The demographic questions regarding gender were important as they formed the basis of the gender comparison of results from the study. The demographic age questions were included to form the age categories which compared results between the different age groups. The demographic questions about the location of participants were included to allow additional details on participants for future research. After completing the demographic questions, participants completed the SONTUS scale (Olufadi, 2015) to determine the amount of media participants utilised. On completion of the SONTUS participants were then asked to complete the Rosenberg Self-Esteem scale (Rosenberg, 1965). This was followed by the Self-Objectification Questionnaire (Noll & Fredrickson, 1998). Finally, participants completed the Hamilton Anxiety Rating Scale (Hamilton, 1959). This concluded the questionnaire. It is important to note that there is an option in the Qualtrics software settings to add a reminder for participants when questions have not been answered. When this setting is applied, a dialogue box appears on the participant’s screen. This only happens when they try to submit an incomplete questionnaire. In addition, participants had the option of skipping a question if they wished. Therefore, this study included the reminder setting in an attempt to reduce the number of uncompleted surveys being submitted, whilst retaining participant’s autonomy in their answers. Following completion of the 2, participants were debriefed. This was done via a debrief form, which appeared on participants screen after completing the questionnaire. The Debrief outlined the purpose, aims and methodology of the study. At the bottom of the Debrief, there were a list of freely available helplines and websites for further support, should these be required by participants. Listing these helplines and websites was deemed as an essential safeguarding precaution for participant’s well-being, considering the sensitive nature of the study. The Debrief also had the Primary Researcher and Supervisor’s university email contact details, should the participant wish to contact them with any questions regarding the study. Following completion of data collection, the data was inputted IBM SPSS a comprehensive system for analysing data. 






Chapter 3 – Results
Table 1: Participant demographics in frequencies 
	Demographic Variables
	
	N

	Gender
	Male
	88

	 
	Female
	113

	Age group
	Young
	80

	 
	Middle
	69

	 
	Older
	52

	Total SONTUS groups
	low media use
	31

	 
	medium media use
	124

	 
	high media use
	46



As Table 1 demographics shows, there are an uneven number of participants in each of the groups. There were 31 participants in the low media usage group, 124 participants in the medium usage group and 46 in the high media usage group. There were 80 participants in the young group, 69 in the middle group and 52 in the older group. Lastly, 88 of the participants were male compared to 113 female participants. For this reason, the study was mindful that the Levene’s equality of variance would need to be checked for each ANOVA to ensure that the data fulfils the assumption of homogeneity of variance.










Table 2: Mean scores and standard deviations for age, gender, media usage and anxiety scores
	Age Group
	Media Usage
	Gender
	Mean
	SD

	Young 
	Low 
	Male
	27.50
	6.88

	
	
	Female
	28.42
	14.14

	
	
	
	
	

	Young 
	Medium
	Male
	25.38
	6.23

	
	
	Female
	31.55
	9.57

	
	
	
	
	

	Young
	High
	Male
	28.00
	9.20

	
	
	Female
	33.09
	9.17

	
	
	
	
	

	Middle
	Low
	Male
	19.40
	4.72

	
	
	Female
	26.00
	4.24

	
	
	
	
	

	Middle
	Medium
	Male
	26.65
	8.79

	
	
	Female
	26.25
	8.78

	
	
	
	
	

	Middle
	High 
	Male 
	26.33
	9.30

	
	
	Female
	25.62
	5.73

	
	
	
	
	

	Old
	Low
	Male
	18.33
	3.78

	
	
	Female
	29.16
	14.75

	
	
	
	
	

	Old 
	Medium
	Male
	26.16
	9.50

	
	
	Female
	27.47
	8.42

	
	
	
	
	

	Old 
	High 
	Male
	26.77
	3.15

	
	
	Female
	31.00
	6.63

	
	
	
	
	



[bookmark: _Hlk4415704]Table 2 shows the highest anxiety scores were for young females in the high media usage group (M 33.09) and the lowest anxiety scores were for older males in the low media usage group (M 18.33).




Table 3: Mean scores and standard deviations for age, gender and media usage and self-esteem scores
	Age Group
	Media Usage
	Gender
	Mean
	SD

	Young 
	Low 
	Male
	73.25
	12.52

	
	
	Female
	70.85
	19.07

	
	
	
	
	

	Young 
	Medium
	Male
	67.94
	16.99

	
	
	Female
	72.48
	13.32

	
	
	
	
	

	Young
	High
	Male
	69.71
	21.27

	
	
	Female
	76.09
	12.25

	
	
	
	
	

	Middle
	Low
	Male
	66.00
	20.84

	
	
	Female
	78.50
	2.12

	
	
	
	
	

	Middle
	Medium
	Male
	75.20
	10.78

	
	
	Female
	71.03
	14.73

	
	
	
	
	

	Middle
	High 
	Male 
	72.33
	17.92

	
	
	Female
	69.75
	25.58

	
	
	
	
	

	Old
	Low
	Male
	64.00
	13.45

	
	
	Female
	79.83
	3.86

	
	
	
	
	

	Old 
	Medium
	Male
	75.66
	12.81

	
	
	Female
	68.05
	19.67

	
	
	
	
	

	Old 
	High 
	Male
	70.88
	20.67

	
	
	Female
	75.40
	16.59



[bookmark: _Hlk4415819]Table 3 shows the highest self-esteem scores were for old females in the low media usage group (M 79.83) and the self-esteem scores were for older males in the low media usage group (M 64.00).



Table 4: Mean scores and standard deviations for age, gender and media usage and self-objectification scores
	Age Group
	Media Usage
	Gender
	Mean
	SD

	Young
	Low
	Male
	24.37
	5.04

	
	
	Female
	24.28
	3.86

	
	
	
	
	

	Young
	Medium
	Male
	22.29
	4.56

	
	
	Female
	24.75
	4.42

	
	
	
	
	

	Young
	High
	Male
	24.28
	3.86

	
	
	Female
	23.09
	4.10

	
	
	
	
	

	Middle
	Low
	Male
	19.40
	2.88

	
	
	Female
	26.00
	4.24

	
	
	
	
	

	Middle
	Medium
	Male
	23.15
	4.53

	
	
	Female
	21.96
	5.03

	
	
	
	
	

	Middle
	High
	Male
	22.00
	4.73

	
	
	Female
	22.50
	4.07

	
	
	
	
	

	Old
	Low
	Male
	19.00
	4.58

	
	
	Female
	22.33
	2.94

	
	
	
	
	

	Old
	Medium
	Male
	21.75
	3.64

	
	
	Female
	22.29
	5.18

	
	
	
	
	

	Old
	High
	Male
	22.22
	2.81

	
	
	Female
	25.20
	7.36



Table 4 shows the highest self-objectification scores were for middle females in the low media usage group (M 26.00) and the lowest self-objectification scores were for older males in the low media usage group (M 19.00).




Table 5: Independent Samples Test for gender and anxiety
	Gender
	Mean
	SD
	F
	Sig
	t
	df
	Sig.(2-tailed)

	Male
	25.80
	7.62
	7.44
	0.007
	-2.5
	199
	0.013

	
Female
	28.91
	9.49
	
	
	-2.5
	198.8
	0.011



[bookmark: _Hlk4416092]Table 5 shows the findings from the T-test for anxiety and gender. The direction of this difference was significant for females with the highest anxiety score (M 28.91) compared to males with a lower score of (M 25.80).  














Table 6 - Independent Samples Test for self-esteem and age
	Age
	Mean
	SD
	F
	Sig
	t
	df
	Sig.(2-tailed)

	Middle/Old
	23.87
	4.43
	.009
	.925
	2.600
	198
	.010

	Young
	22.19
	4.50
	
	
	2.609
	168.7
	.010



[bookmark: _Hlk4416233]Table 6 shows the findings from the T-test for self-esteem and age. The direction of this difference was significant for the middle and older age groups who had the highest self-esteem score (M 23.87) compared to the younger group with a lower score of (M 22.19). 















Detailed results of ANOVA’s
A 2x3x3 between groups ANOVA was conducted for each of the dependable variables; self-esteem, anxiety and self-objectification. The results for each ANOVA were as follows:
Hypotheses 1: Female participants will score lower on the Rosenberg Self-Esteem Scale than male participants 
The 2x3x3 between groups ANOVA revealed no significant main effects for gender on self-esteem score (F (1,182) =1.321, p = .252).
Hypotheses 2: Female participants will score higher on the Self-Objectification Questionnaire than male participants
The 2x3x3 between groups ANOVA revealed no significant main for gender on self-objectification score (F (1,183) = 1.099, p = .296).
Hypotheses 3: Female participants will score higher on the Hamilton Anxiety Rating Scale than male participants. (The Levene’s Test of equality was significant for this analysis, and equal variance cannot be assumed, therefore the significance level of p< 0.01 was used in place of p< 0.05).
The 2x3x3 between groups ANOVA revealed a significant main affect for gender on anxiety score (F (1,183) = 5.801, p = .017).
Hypotheses 4: There will be a significant difference in participant’s scores on the Rosenberg Self-Esteem Scale according to their age group
The 2x3x3 between groups ANOVA revealed no significant main for age group on participants self-esteem score (F (1,183) = 1.099, p = .296).

Hypotheses 5: There will be a significant difference in participant’s scores on the Self-Objectification Questionnaire according to their media usage group 
The 2x3x3 between groups ANOVA revealed no significant main for media usage on self-objectification score (F (2,182) =.935, p = .394).
Hypotheses 6: There will be a significant difference in participant’s scores on the Hamilton Anxiety Rating Scale according to their media usage group 
The 2x3x3 between groups ANOVA revealed no significant main effects for media usage on anxiety score (F (1,183) = 1.382, p = .254).
Hypotheses 7: Participant’s in the younger age group will score lower on the Rosenberg Self-Esteem Scale than participants in the middle or older group
The 2x3x3 between groups ANOVA revealed a significant main effect for age group on self-esteem score (F (2,182) = 3.218, p = .042).
Hypotheses 8: Participant’s in the younger age group will score higher on the Self-Objectification Questionnaire than participants in the middle or older group
The 2x3x3 between groups ANOVA revealed no significant main effect 
for age group on self-objectification score (F (2,183) =.017, p = .983).
Hypotheses 9: Participant’s in the younger age group will score higher on the Hamilton Anxiety Rating Scale than participants in the middle or older group
The 2x3x3 between groups ANOVA revealed no significant main for age group on anxiety score (F (2,183) = 2.427, p = .091).

Hypotheses 10: There will be an interaction between gender, age and media usage on the Rosenberg Self-Esteem Scale
The 2x3x3 between groups ANOVA revealed no significant interaction effect between gender, age and media usage on self-esteem scores (F (4,182) = .964, p = .428).
Hypotheses 11: There will be an interaction between gender, age and media usage on the Self-Objectification Scale
The 2x3x3 between groups ANOVA revealed no significant interaction effect between gender, age and media usage on self-objectification scores (F (4,183) = 1.149, p = .335).
Hypotheses 12: There will be an interaction between gender, age and media usage on the Hamilton Anxiety Rating Scale
The 2x3x3 between groups ANOVA revealed no significant interaction effect between age, gender and media usage on anxiety scores (F (4,183) = .892, p = .470).







Chapter 4 – Discussion 
The aim of this study was to explore age, gender and media usage to identify whether they can predict effects on self-esteem, self-objectification and anxiety levels.
Key findings
i. The results of the first 2x3x3 between groups ANOVA for gender and self-esteem showed no significant difference. Therefore, hypotheses 1 was not supported as females did not score lower on the Rosenberg Self-Esteem Scale than males. This study does not support previous research such as Rusello (2009), Tiggemann and Harper (2008) and Bleindorn et al (2016) who found females to have lower self-esteem levels than males. However, this finding supports the more recent study conducted by Tartaglia & Bergagna (2018) who also found no significant differences between male and female scores on the Rosenberg Self-Esteem Scale. Moreover, this study belongs in the contemporary research (Stanford & Mccabe, 2002; Brennan, Lalonde & Bain, 2010; Kumar, 2016 Voges et al, 2019) that has found inconsistencies between gender differences in self-esteem and body image scores. Although this hypothesis was not supported, the results add to the limited research that has been conducted on gender and anxiety (Lewinsohn et al, 1998). Providing evidence in a limited research area is a strong point to this study. Another advantage of this study was implementing the Rosenberg Self-esteem scale which has a high crohnbach alpha and internal validity according to Vermillion and Dodder (2007). 

ii. The results of the 2x3x3 between groups ANOVA for gender and self-objectification found no significant difference. Thus, hypotheses 2 was unsupported as females did not score higher on the Self-Objectification Questionnaire than males. Furthermore, Fredrickson and Roberts (1997) objectification theory was unsupported in this study. However, this was supported by Tiggemann and Holland (2016) who investigated gender differences for the impact of social media usage on body image and eating habits (moderated by objectification; see Tiggemann and Slater, 2015). This suggests gender differences in objectification may be decreasing. Although there is no current literature supporting this, Wagner, Sweeney Lavne (1999) study demonstrated males experience similar levels of objectification to females. Furthermore, Grogan and Richards (2001) conducted a series of interviews exploring young males body satisfaction. The results showed participants were perceiving physical attributes such as being lean and muscular as equal to being fit and healthy. This links in with Noll and Fredrickson (1998) Self-Objectification Questionnaire, which includes measuring self-objectification levels according to perceptions of physical attributes (that are either appearance or health based). Grogan and Richards (2001) proposed changes in Western culture’s view of males may be the cause of increased body concerns in men. Additionally, the findings of this current study indicate there are still methodological issues when utilizing objectification scales in male participants (see Bridges and Daniel, 2010). 
iii. The results of the 2x3x3 between groups ANOVA for gender and anxiety found a significant difference. Hypotheses 3 was supported as female participants obtained higher scores on the Hamilton Anxiety Rating Scale than male participants. Young females in the high media usage group received the highest anxiety with a mean score of 33.09, whilst the lowest anxiety scores were for older males in the low media usage group with a mean score of 18.33. A secondary analysis Independent Samples Test supported this finding as the direction of this difference was significant for females (M 28.91) compared to males (M 25.80).  These results support the limited existing literature concerning gender differences in anxiety (Nakazato & Shimonaka, 1989; Lewinsohn et al, 1998; Leach et al 2008; McLean et al, 2011) which is a strength of this study. These findings suggest there are still discrepancies between male and female anxiety levels, that should be explored in future research. Implementing the HARS enabled this investigation to use a primary measure for anxiety (Sajatovic & Ramirez, 2012), which is another positive critique of this study.

iv. [bookmark: x__Hlk4416233]The results of the 2x3x3 between groups ANOVA for age and self-esteem found a significant difference. Therefore hypotheses 4 and 7 were supported as there was a significant difference in participant’s scores on the Rosenberg Self-Esteem Scale according to their age group. Older females in the low media usage group had the highest self-esteem with a mean score of 79.83, compared to for older males in the low media usage group with a mean score of 64.00. The independent samples test showed the direction of this difference was significant for the middle and older age groups who had the highest self-esteem score (M= 23.87) compared to the younger group with a lower self-esteem score (M= 22.19). This finding supports the literature which shows self-esteem scores differ between age groups, with self-esteem generally increasing as a person ages (Robbins et al, .2003; Orth, Maes & Schmitt, 2015). The results for these hypotheses suggest younger cohorts frequently experience higher levels of anxiety, compared to older cohorts. This indicates further research exploring the underlying causes for this finding would be beneficial. 

v. The results of the 2x3x3 between groups ANOVA for media usage and self-objectification found no significant difference. Thus, hypotheses 5 was not supported as there was no significant difference in participant’s scores on the Self-Objectification Questionnaire according to their media usage group. This does not support Fardouly et al (2015) that found social media usage mediated the relationship between social and appearance comparisons and increased self-objectification in women. Although this hypothesis was not supported, this study used an appropriate social media usage scale which was found to have one of the highest internal consistency scores (.92) by Sigerson & Cheng (2018) in their systematic review of social networking scales. Refer to limitations for further details. 

vi. The results of the 2x3x3 between groups ANOVA for media usage and anxiety found no significant difference. Hypotheses 6 was not supported as there were no significant differences in participant’s scores on the Hamilton Anxiety Rating Scale according to their media usage group. As reiterated in the above findings for hypothesis 3, there is limited research on the relationship between anxiety and media usage (refer to limitations for details).

vii. The results of the 2x3x3 between groups ANOVA for age group and self-objectification found no significant difference. As such hypotheses 8 was not supported. Participants in the younger age group did not score higher on the Self-Objectification Questionnaire than participants in the middle or older group. This did not support Tiggemann and lynch (2001) who found body consciousness and appearance-related anxiety (negative constructs of objectification) were significantly decreased in older females, when compared to younger aged females. Refer to implications for further details.

viii. The results of the 2x3x3 between groups ANOVA for age group and anxiety found no significant difference. Therefore, hypotheses 9 was unsupported as participants in the younger age group did not score higher on the Hamilton Anxiety Rating Scale than participants in the middle or older group. This did not support Nakazato and Shimonaka (1989) or Jorm (2000) previous research that found older persons had lower anxiety when compared to younger ages groups. Previous research has found strong links for the association between age and anxiety (Flint et al, 2010; Miloyan, Byrne & Pachana, 2014). Although this hypothesis was not supported, it suggests individual differences occurred at some point within the comparison groups. This is supported by Herrero, Sandi and Venero (2006) and Etkin et al (2004) who found individual differences for trait-related anxiety. Qin et al (2014) also suggested there are differences in trait-based anxiety that start in childhood. Additionally Ochsner (2006) found individual differences for persons with anxiety related to pain or fear. These findings indicate specific anxiety disorders are moderated by individual differences. Future directions for individual differences and anxiety disorders will be discussed.

ix. The results of the 2x3x3 between groups ANOVA revealed no significant interaction effect between age, gender and media usage for self-esteem, self-objectification or anxiety. As such, Hypotheses 10, 11 and 12 were unsupported due to the lack of interaction between these variables. Yet, as far as this study is aware, no previous research has investigated the interactions between all these variables together in one study. The lack of prior research together with the findings of this study implicate there is not a direct relationship between these variables. It also indicates individual differences may occur between the comparison groups for at least some of these variables. This has been supported by Sandi and Venero (2006), Etkin et al (2004) and Qin et al (2014) for individual differences in anxiety. Hughes et al (2012) suggested personality-traits can predict social media usage. A study conducted by Correa, Hinsley & Zúñiga (2010) found extraversion is associated with increase social networking for young users. Whereas, for older users, openness to new encounters was a predictor of higher media usage. These findings were also supported by Liu & Campbell (2017). The differences in personality and media usage were greater when making gender comparisons (Correa, Hinsley & Zúñiga, 2010). Additionally, personality-traits have found to be moderators of self-esteem (Robins et al, 2001; Amirazodi & Amirazodi, 2011; Skorek, Song & Dunham, 2014). As far as the author is aware no prior studies have found individual differences for self-objectification, however future research should aim to consider whether they occur. The findings of these hypotheses and prior research suggest individual differences are important when studying these variables. As such, potential future research for this area will be discussed. 


Limitations
 There have been several limitations to the study. Firstly, the sample size could have been greater. Consequently, statistical conclusion validity is affected by sample size in that bigger sample sizes are linked to less sample error and higher population representation (Dattalo, 2008). Furthermore, similar pre-existing research can be utilized as a baseline for comparing statistical power (Kadam & Bhalerao, 2010). Moreover, the previous correlational research had higher participation rates in comparison to this study. For example, Lewinsohn et al (1998) comprised of 1,221 participants, Nakazato and Shimonaka (1989) study included 1,234 participants and Stronge et al (2015) looked at 6,883 men and 4,134 women. However, Mcguinness and Taylor (2016) who explored gender differences in the mediation of media usage and social comparison on self-esteem, had a sample size of 235; which is similar this study. 
Most noticeably, there were an unequal number of participants in the comparison groups. For example, this study included 88 male participants, compared to 113 female participants. This could explain why there were no significant effects for gender differences on objectification, self-esteem and media usage scores. Raw data (Refer to appendix 1) shows there was a lack of variance in media usage scores between the age cohorts and gender comparison groups. Thus, indicating a methodological issue underlying the null findings for each hypothesis relating to media usage. This also implies the data may not be representative of the population and hence findings should be carefully interpreted. Future studies of this sort should aim to have equal numbers in comparison groups to enable statistical significance.
Another critique of the study was using an internet-based convenience sample. Participants accessed the survey that was shared on Facebook and by email, via the internet on a programme called Qualtrics. Thus, older participant’s involvement in the study may have been affected by this. Future studies making age comparisons should consider more inclusive ways of reaching the older cohort. 
As highlighted above this study had methodological issues related to implementing SONTUS to measure time spent on social media. However, the SONTUS scale has been found to have one of the highest internal consistency scores when compared to similar scales (Sigerson & Cheng, 2018). In addition, this study could have made better use of the scale the by adapting it to a shorter version as the length of the scale may have affected participant responses. Hense, future studies could make better use of this scale by reducing the effects of the limitations that this study encountered. 
            Another limitation of the study was using the HARS without first adapting it be applied in self-reporting, since it was specifically designed for clinical purposes (Beck et al, 1988. Furthermore, Koerner et al (2010) proposed HARS is now a dated anxiety measure that does not meet the requirements for generalized anxiety disorder listed in the DSM-IV-TR. Moreover, an inadequate number of symptoms assessed in HARS are included in the DSM-IV-TR. It was also suggested anxiety and depression overlap according to anxiety disorder symptoms when measured by HARS. Despite these limitations, HARS is still one of the most utilized generalized anxiety measures used. However, a contemporary self-reporting scale known as GAD-7, designed by Spitzer et al (2006), also measures generalized anxiety disorder and has obtained a higher Crohnbach alpha score of .92 and test-retest reliability was high with a score of .83. The scale consists of 7 items, on a 4-point Likert scale ranging from 0 (not at all) to 3 (nearly every day). Participants answer the scale based on their experiences in the past 2 weeks. As the scale is a condensed and more up-to-date anxiety measure, future studies may benefit from using it to measure GAD.
Additionally, as the HARS scale only measures generalised anxiety disorder, whereas the few studies exploring anxiety and social media usage have focused on social anxiety disorder including Dobrean and Pasarelu (2016) systematic review and Riaz, Kashif and Abbasi contemporary study (2018). Therefore, future studies should focus on investigating the link between social anxiety and social media usage.






















Future directions	
Extending on previous research, the findings of this study suggest there is a relationship between gender and anxiety levels. Other research into this area has shown individual differences for trait-based anxiety (Herrero, Sandi and Venero, 2006; Etkin et al, 2004), whilst Qin et al (2014) also found differences in trait-based anxiety that start in childhood. Likewise, Ochsner (2006) highlighted individual discrepancies for persons with pain or fear-based anxiety. These findings indicate future research exploring the link between specific anxiety disorders and individual differences occur, would be beneficial. Moreover, improvements to this study could be implemented by utilizing either a trait-based anxiety measure such as a shortened version of the State‐Trait Anxiety Inventory (Speilberg, 1968; Balsamo et al, 2013) or a social anxiety measure like The Liebowitz Social Anxiety Scale (Liebowitz, 1987).
Future research exploring gender differences in body image concerns linked to self-esteem, should improve upon the methodological issues found when researching body image in men (see Wagner, Sweeney and Lavne, 1999). Furthermore, a review of the literature by Guy and Kevin (2004) found two scales, the Drive for Muscularity Scale (McCreary & Sasse, 2000) and the Somatomorphic Matrix scale (Gruber et al, 1999), to be the most effective means for examining body image in males. Therefore, research exploring male body image should implement one of these scales to ensure methodological issues do not interfere with body image scores for the male cohort.
	This study would have benefited from implementing The Big Five scale (Goldberg, 1999) to explore individual personality factors on self-esteem scores (see Robins et al, 2001; Amirazodi & Amirazodi, 2011; Skorek, Song & Dunham, 2014). Furthermore, Amirazodi and Amirazodi (2011) study used Goldberg (1999) The Big Five scale to explore 310 male and female student’s self-esteem in relation to personality traits. The results of the study showed extraversion, openness to experiences, contentiousness and agreeableness were associated with higher self-esteem. Contrastingly, antagonism, introversion, closedness and no direction were associated were present for lower self-esteem levels. Therefore, future studies should include individual personality traits to predict low verses high self-esteem levels. 
	Similarly, there is research showing a link between The Big Five theory (Goldberg, 1999) and social media usage (Pornsakulvanich & Dumrongsiri, 2012; Zúñiga et al, 2017). This suggests individual preferences for time spent using social media according to different characteristic traits. The effects were seen to be greater when making gender and age comparisons (Hughes et al, 2012), which indicates further individual differences. As Social media usage was not seen to interact with any of the variables in this study, future studies should apply The Big Five theory of personality traits to media usage levels and see if this enables statistical differences between age and gender comparison groups. 
	Media literacy interventions can help reduce the negative impacts of media usage on venerable target audiences (Erin, 2012). A study by Halliwell, Easun & Harcourt (2011) explored the effectiveness of showing young girls (N=127) a video exposing the falseness behind mass media images.  Participants were separated into comparison groups of being shown the intervention video or not, before viewing media images. Girls who were not shown the intervention before looking at the media images received lower body- esteem levels.  The results of the study suggested the intervention video could act as a barrier to unhelpful social comparison formations when viewing social media content. Thus future research should focus on using media literacy to reduce the negative impacts of viewing media images.






Conclusion
To summarise, this study explored the impact of age, gender and media usage as moderators on self-esteem, self-objectification and anxiety levels. The findings indicated gender was associated with anxiety as females scored significantly higher on the HARS scale, when compared to males. Self-esteem was linked to age in that older participants obtained higher self-esteem scores compared to the other age groups. However, no other hypotheses were supported. Implications suggest individual differences will greatly predict the effects of social media usage on its users. Herrero, Sandi and Venero (2006) and Etkin et al (2004) found individual differences in trait anxiety. Personality factors have been used to explain variances in social media usage (Pornsakulvanich & Dumrongsiri, 2012; Zúñiga et al, 2017) and self-esteem levels (obins et al, 2001; Amirazodi & Amirazodi, 2011; Skorek, Song & Dunham, 2014). Therefore, future research should aim to utilize contemporary interventions, such as media literacy, to target vulnerable audiences. 
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1	2	2.00	3.00	2.00	2.00	3.00	2.00	2.00	2.00	3.00	3.00	8.00	7.00	8.00	7.00	9.00	9.00	8.00	7.00	10.00	8.00	4.00	4.00	1.00	1.00	4.00	3.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	4.00	6.00	5.00	4.00	3.00	4.00	5.00	6.00	6.00	5.00	4.00	5.00	5.00	6.00	6.00	4.00	4.00	5.00	5.00	4.00	5.00	6.00	7.00	6.00	5.00	4.00	5.00	6.00	5.00	2.00	2.00	3.00	3.00	2.00	23.00	26.00	141.00	2.00	81.00	41.00	40.00
2	2	2.00	2.00	1.00	2.00	3.00	3.00	2.00	3.00	3.00	2.00	3.00	3.00	4.00	10.00	10.00	10.00	10.00	10.00	10.00	10.00	1.00	1.00	1.00	2.00	1.00	1.00	1.00	2.00	2.00	1.00	1.00	1.00	1.00	4.00	5.00	5.00	6.00	5.00	6.00	7.00	8.00	7.00	6.00	5.00	6.00	7.00	6.00	6.00	6.00	5.00	6.00	6.00	7.00	7.00	6.00	6.00	6.00	5.00	5.00	6.00	7.00	4.00	5.00	3.00	2.00	2.00	2.00	2.00	20.00	20.00	167.00	3.00	80.00	44.00	36.00
2	2	2.00	1.00	2.00	2.00	4.00	2.00	2.00	2.00	4.00	1.00	4.00	5.00	6.00	7.00	9.00	12.00	9.00	10.00	10.00	9.00	3.00	3.00	1.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	1.00	1.00	1.00	1.00	4.00	6.00	5.00	5.00	6.00	4.00	4.00	5.00	5.00	6.00	6.00	5.00	4.00	4.00	4.00	4.00	4.00	5.00	5.00	6.00	6.00	5.00	5.00	5.00	6.00	5.00	4.00	5.00	6.00	4.00	1.00	3.00	3.00	1.00	21.00	25.00	140.00	2.00	81.00	46.00	35.00
1	2	3.00	3.00	2.00	3.00	2.00	2.00	3.00	2.00	2.00	3.00	3.00	2.00	3.00	5.00	4.00	5.00	3.00	6.00	5.00	6.00	4.00	4.00	4.00	3.00	3.00	2.00	4.00	2.00	4.00	4.00	2.00	1.00	4.00	2.00	9.00	9.00	8.00	6.00	6.00	7.00	8.00	9.00	8.00	7.00	7.00	6.00	7.00	8.00	8.00	9.00	9.00	8.00	7.00	7.00	8.00	8.00	9.00	8.00	9.00	8.00	7.00	7.00	7.00	2.00	3.00	3.00	3.00	3.00	28.00	43.00	215.00	3.00	42.00	24.00	18.00
2	2	1.00	2.00	2.00	2.00	4.00	2.00	1.00	3.00	4.00	1.00	5.00	4.00	8.00	7.00	6.00	8.00	7.00	6.00	8.00	7.00	2.00	2.00	1.00	1.00	3.00	2.00	1.00	3.00	1.00	1.00	1.00	4.00	3.00	4.00	5.00	6.00	7.00	7.00	7.00	6.00	6.00	6.00	6.00	6.00	5.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	6.00	7.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	6.00	3.00	1.00	3.00	2.00	1.00	17.00	29.00	149.00	2.00	66.00	35.00	31.00
1	2	2.00	3.00	1.00	2.00	4.00	3.00	2.00	3.00	4.00	2.00	5.00	4.00	3.00	5.00	6.00	4.00	3.00	5.00	6.00	5.00	2.00	2.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	3.00	2.00	2.00	5.00	6.00	4.00	4.00	5.00	6.00	5.00	5.00	4.00	3.00	4.00	5.00	4.00	3.00	2.00	3.00	4.00	5.00	6.00	7.00	6.00	5.00	4.00	3.00	4.00	5.00	6.00	5.00	6.00	2.00	1.00	2.00	2.00	1.00	17.00	22.00	129.00	2.00	46.00	23.00	23.00
2	1	2.00	4.00	2.00	2.00	3.00	3.00	2.00	2.00	3.00	3.00	8.00	10.00	9.00	8.00	9.00	8.00	8.00	9.00	9.00	10.00	3.00	2.00	2.00	1.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	6.00	7.00	6.00	5.00	4.00	6.00	7.00	6.00	5.00	4.00	3.00	5.00	6.00	7.00	6.00	5.00	4.00	4.00	7.00	8.00	7.00	6.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	1.00	2.00	2.00	3.00	2.00	21.00	21.00	150.00	2.00	88.00	45.00	43.00
3	2	1.00	4.00	1.00	1.00	4.00	3.00	1.00	3.00	4.00	2.00	9.00	8.00	9.00	9.00	8.00	7.00	8.00	8.00	9.00	9.00	2.00	2.00	2.00	2.00	1.00	1.00	3.00	3.00	1.00	1.00	2.00	1.00	2.00	2.00	6.00	6.00	7.00	8.00	7.00	6.00	6.00	7.00	8.00	7.00	8.00	8.00	8.00	7.00	6.00	6.00	6.00	7.00	7.00	7.00	6.00	5.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	1.00	1.00	2.00	2.00	1.00	13.00	25.00	192.00	3.00	84.00	41.00	43.00
1	1	2.00	4.00	2.00	2.00	4.00	3.00	4.00	3.00	3.00	3.00	7.00	5.00	6.00	6.00	4.00	6.00	5.00	5.00	5.00	5.00	2.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	5.00	8.00	6.00	7.00	8.00	8.00	7.00	6.00	5.00	6.00	7.00	6.00	5.00	6.00	7.00	6.00	6.00	6.00	6.00	7.00	8.00	7.00	6.00	5.00	6.00	7.00	6.00	5.00	6.00	1.00	1.00	2.00	2.00	2.00	21.00	17.00	179.00	3.00	54.00	26.00	28.00
3	2	2.00	3.00	2.00	2.00	3.00	3.00	2.00	1.00	2.00	4.00	6.00	8.00	9.00	9.00	10.00	9.00	8.00	8.00	9.00	9.00	4.00	4.00	1.00	4.00	1.00	4.00	1.00	1.00	1.00	1.00	2.00	1.00	3.00	1.00	8.00	10.00	9.00	7.00	8.00	9.00	8.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	9.00	9.00	8.00	8.00	8.00	7.00	7.00	7.00	8.00	9.00	8.00	7.00	8.00	2.00	2.00	2.00	4.00	3.00	25.00	29.00	218.00	3.00	85.00	45.00	40.00
1	2	4.00	3.00	1.00	2.00	2.00	2.00	3.00	1.00	2.00	3.00	8.00	7.00	10.00	8.00	10.00	8.00	7.00	7.00	7.00	8.00	3.00	5.00	2.00	1.00	4.00	3.00	5.00	1.00	2.00	2.00	5.00	1.00	1.00	3.00	6.00	7.00	8.00	9.00	9.00	9.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	5.00	6.00	7.00	8.00	7.00	8.00	8.00	8.00	7.00	6.00	6.00	7.00	8.00	8.00	9.00	8.00	2.00	3.00	3.00	4.00	3.00	28.00	38.00	207.00	3.00	80.00	43.00	37.00
3	1	2.00	2.00	2.00	1.00	3.00	2.00	1.00	1.00	3.00	2.00	9.00	10.00	10.00	10.00	8.00	9.00	10.00	8.00	9.00	9.00	2.00	2.00	1.00	2.00	3.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	2.00	2.00	6.00	6.00	7.00	8.00	8.00	7.00	6.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	5.00	6.00	7.00	8.00	9.00	3.00	2.00	3.00	4.00	2.00	22.00	23.00	195.00	3.00	92.00	44.00	48.00
1	2	4.00	2.00	1.00	3.00	2.00	4.00	3.00	1.00	2.00	3.00	9.00	8.00	7.00	10.00	7.00	8.00	10.00	7.00	10.00	7.00	3.00	3.00	2.00	2.00	2.00	4.00	2.00	1.00	2.00	1.00	1.00	1.00	4.00	3.00	6.00	6.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	7.00	5.00	4.00	3.00	5.00	5.00	6.00	4.00	6.00	7.00	5.00	4.00	5.00	5.00	4.00	5.00	6.00	5.00	4.00	5.00	3.00	3.00	1.00	4.00	3.00	28.00	31.00	155.00	2.00	83.00	36.00	47.00
1	2	3.00	1.00	3.00	2.00	4.00	2.00	2.00	3.00	4.00	4.00	7.00	8.00	9.00	9.00	9.00	8.00	8.00	9.00	10.00	8.00	1.00	1.00	1.00	3.00	2.00	1.00	1.00	2.00	2.00	1.00	2.00	3.00	1.00	1.00	3.00	2.00	2.00	3.00	2.00	3.00	4.00	2.00	3.00	4.00	3.00	2.00	3.00	4.00	5.00	4.00	3.00	2.00	3.00	4.00	5.00	4.00	3.00	2.00	3.00	4.00	5.00	4.00	3.00	4.00	1.00	3.00	2.00	1.00	25.00	22.00	91.00	2.00	85.00	43.00	42.00
1	2	2.00	3.00	2.00	2.00	3.00	2.00	1.00	1.00	4.00	3.00	8.00	8.00	8.00	9.00	9.00	8.00	8.00	9.00	9.00	9.00	4.00	3.00	4.00	1.00	1.00	3.00	2.00	1.00	4.00	4.00	2.00	3.00	1.00	1.00	2.00	3.00	2.00	3.00	4.00	3.00	2.00	3.00	2.00	3.00	4.00	3.00	2.00	1.00	1.00	1.00	1.00	3.00	4.00	3.00	2.00	2.00	3.00	4.00	3.00	2.00	2.00	3.00	4.00	2.00	2.00	3.00	4.00	1.00	22.00	34.00	73.00	1.00	85.00	43.00	42.00
1	2	3.00	2.00	2.00	2.00	1.00	1.00	3.00	1.00	1.00	2.00	6.00	7.00	8.00	9.00	9.00	8.00	9.00	7.00	7.00	7.00	5.00	4.00	5.00	3.00	3.00	5.00	4.00	3.00	3.00	3.00	3.00	1.00	3.00	4.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	4.00	3.00	3.00	4.00	5.00	4.00	3.00	3.00	3.00	5.00	5.00	4.00	3.00	4.00	4.00	4.00	5.00	4.00	3.00	4.00	5.00	3.00	4.00	4.00	4.00	4.00	31.00	49.00	114.00	2.00	77.00	39.00	38.00
2	1	2.00	3.00	1.00	2.00	4.00	3.00	1.00	3.00	4.00	3.00	8.00	7.00	6.00	8.00	8.00	8.00	8.00	8.00	8.00	7.00	2.00	3.00	1.00	3.00	3.00	1.00	1.00	2.00	2.00	2.00	2.00	1.00	2.00	2.00	2.00	3.00	4.00	3.00	2.00	2.00	3.00	4.00	4.00	3.00	3.00	3.00	2.00	2.00	2.00	1.00	1.00	1.00	2.00	3.00	2.00	1.00	1.00	2.00	2.00	2.00	1.00	1.00	2.00	2.00	1.00	2.00	2.00	1.00	17.00	27.00	62.00	1.00	76.00	37.00	39.00
2	1	2.00	3.00	2.00	2.00	3.00	4.00	2.00	4.00	4.00	4.00	7.00	6.00	7.00	7.00	9.00	9.00	10.00	9.00	8.00	9.00	2.00	1.00	2.00	3.00	1.00	1.00	2.00	1.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	2.00	2.00	2.00	1.00	1.00	1.00	2.00	2.00	2.00	3.00	3.00	3.00	4.00	4.00	4.00	4.00	3.00	3.00	3.00	2.00	2.00	2.00	3.00	3.00	4.00	5.00	4.00	3.00	2.00	2.00	1.00	1.00	1.00	19.00	20.00	77.00	1.00	81.00	43.00	38.00
1	2	3.00	4.00	3.00	2.00	3.00	2.00	3.00	2.00	2.00	2.00	7.00	8.00	9.00	9.00	8.00	8.00	8.00	10.00	9.00	8.00	4.00	4.00	3.00	4.00	3.00	4.00	2.00	1.00	3.00	2.00	3.00	2.00	3.00	2.00	5.00	6.00	5.00	4.00	4.00	4.00	5.00	5.00	5.00	5.00	4.00	4.00	4.00	5.00	5.00	6.00	6.00	6.00	5.00	5.00	5.00	4.00	4.00	4.00	4.00	5.00	5.00	5.00	5.00	1.00	2.00	3.00	3.00	3.00	25.00	40.00	134.00	2.00	84.00	43.00	41.00
1	2	2.00	4.00	1.00	2.00	3.00	2.00	2.00	2.00	1.00	3.00	7.00	6.00	7.00	10.00	9.00	9.00	8.00	8.00	9.00	9.00	4.00	3.00	3.00	5.00	3.00	2.00	2.00	4.00	4.00	2.00	3.00	1.00	1.00	3.00	6.00	6.00	7.00	8.00	7.00	6.00	6.00	7.00	8.00	7.00	8.00	8.00	8.00	7.00	6.00	6.00	6.00	7.00	7.00	7.00	6.00	5.00	6.00	7.00	8.00	7.00	6.00	7.00	4.00	1.00	2.00	3.00	3.00	4.00	23.00	40.00	188.00	3.00	82.00	42.00	40.00
1	2	2.00	4.00	1.00	1.00	2.00	1.00	2.00	1.00	3.00	3.00	9.00	8.00	9.00	9.00	9.00	8.00	8.00	9.00	8.00	8.00	3.00	3.00	2.00	1.00	3.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	3.00	5.00	8.00	6.00	7.00	8.00	8.00	7.00	6.00	5.00	6.00	7.00	6.00	5.00	6.00	7.00	6.00	6.00	6.00	6.00	7.00	8.00	7.00	6.00	5.00	6.00	7.00	6.00	5.00	7.00	1.00	3.00	4.00	4.00	2.00	23.00	23.00	180.00	3.00	85.00	43.00	42.00
1	1	3.00	3.00	2.00	3.00	1.00	1.00	2.00	2.00	2.00	2.00	8.00	9.00	10.00	9.00	7.00	8.00	9.00	8.00	10.00	9.00	3.00	4.00	2.00	5.00	3.00	5.00	2.00	1.00	2.00	1.00	4.00	2.00	1.00	2.00	8.00	10.00	9.00	7.00	8.00	9.00	8.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	9.00	9.00	8.00	8.00	8.00	7.00	7.00	7.00	8.00	9.00	8.00	7.00	5.00	2.00	4.00	4.00	3.00	3.00	28.00	37.00	215.00	3.00	87.00	42.00	45.00
2	1	2.00	3.00	2.00	2.00	4.00	2.00	2.00	2.00	4.00	1.00	8.00	8.00	8.00	9.00	9.00	9.00	9.00	9.00	9.00	10.00	2.00	1.00	3.00	2.00	1.00	1.00	3.00	1.00	1.00	2.00	1.00	1.00	1.00	2.00	6.00	7.00	8.00	9.00	9.00	9.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	5.00	6.00	7.00	8.00	7.00	8.00	8.00	8.00	7.00	6.00	6.00	7.00	8.00	8.00	9.00	7.00	2.00	1.00	3.00	3.00	1.00	19.00	22.00	206.00	3.00	88.00	45.00	43.00
2	1	2.00	2.00	3.00	3.00	3.00	3.00	2.00	3.00	3.00	2.00	4.00	6.00	5.00	5.00	4.00	5.00	4.00	4.00	4.00	4.00	3.00	1.00	1.00	3.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	6.00	6.00	7.00	8.00	8.00	7.00	6.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	5.00	6.00	7.00	8.00	9.00	3.00	2.00	2.00	2.00	2.00	23.00	20.00	195.00	3.00	45.00	22.00	23.00
2	1	4.00	3.00	2.00	3.00	2.00	1.00	4.00	2.00	2.00	3.00	6.00	6.00	6.00	7.00	7.00	7.00	8.00	6.00	8.00	8.00	5.00	5.00	4.00	4.00	3.00	4.00	4.00	2.00	2.00	3.00	1.00	1.00	2.00	5.00	6.00	6.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	7.00	5.00	4.00	3.00	5.00	5.00	6.00	4.00	6.00	7.00	5.00	4.00	5.00	5.00	4.00	5.00	6.00	5.00	4.00	8.00	2.00	3.00	4.00	3.00	3.00	31.00	45.00	158.00	3.00	69.00	34.00	35.00
1	2	2.00	2.00	1.00	2.00	4.00	4.00	1.00	4.00	3.00	2.00	7.00	8.00	9.00	9.00	9.00	8.00	8.00	8.00	10.00	8.00	1.00	2.00	1.00	3.00	2.00	1.00	3.00	1.00	1.00	1.00	3.00	2.00	1.00	2.00	3.00	2.00	2.00	3.00	2.00	3.00	4.00	2.00	3.00	4.00	3.00	2.00	3.00	4.00	5.00	4.00	3.00	2.00	3.00	4.00	5.00	4.00	3.00	2.00	3.00	4.00	5.00	4.00	4.00	3.00	1.00	1.00	1.00	2.00	16.00	24.00	92.00	2.00	84.00	42.00	42.00
1	1	2.00	1.00	2.00	2.00	3.00	2.00	2.00	2.00	4.00	1.00	8.00	8.00	7.00	8.00	10.00	8.00	9.00	9.00	10.00	9.00	2.00	2.00	3.00	3.00	2.00	3.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	2.00	3.00	2.00	3.00	4.00	3.00	2.00	3.00	2.00	3.00	4.00	3.00	2.00	1.00	1.00	1.00	1.00	3.00	4.00	3.00	2.00	2.00	3.00	4.00	3.00	2.00	2.00	3.00	4.00	4.00	2.00	3.00	3.00	1.00	22.00	25.00	73.00	1.00	86.00	43.00	43.00
2	2	3.00	1.00	2.00	2.00	2.00	1.00	2.00	2.00	2.00	2.00	8.00	9.00	8.00	9.00	10.00	10.00	9.00	9.00	9.00	8.00	4.00	3.00	2.00	4.00	3.00	3.00	2.00	2.00	3.00	3.00	2.00	1.00	2.00	2.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	4.00	3.00	3.00	4.00	5.00	4.00	3.00	3.00	3.00	5.00	5.00	4.00	3.00	4.00	4.00	4.00	5.00	4.00	3.00	4.00	3.00	4.00	3.00	4.00	3.00	3.00	28.00	36.00	112.00	2.00	89.00	45.00	44.00
1	2	3.00	1.00	1.00	3.00	3.00	2.00	2.00	2.00	3.00	3.00	7.00	7.00	7.00	8.00	7.00	7.00	9.00	9.00	9.00	9.00	5.00	5.00	5.00	2.00	4.00	3.00	3.00	4.00	2.00	1.00	3.00	1.00	3.00	4.00	2.00	3.00	4.00	3.00	2.00	2.00	3.00	4.00	4.00	3.00	3.00	3.00	2.00	2.00	2.00	1.00	1.00	1.00	2.00	3.00	2.00	1.00	1.00	2.00	2.00	2.00	1.00	1.00	4.00	4.00	2.00	3.00	3.00	2.00	26.00	45.00	64.00	1.00	79.00	39.00	40.00
3	2	2.00	4.00	2.00	2.00	3.00	3.00	2.00	3.00	3.00	2.00	5.00	6.00	7.00	9.00	11.00	9.00	13.00	7.00	8.00	10.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	2.00	2.00	1.00	1.00	1.00	2.00	2.00	2.00	3.00	3.00	3.00	4.00	4.00	4.00	4.00	3.00	3.00	3.00	2.00	2.00	2.00	3.00	3.00	4.00	5.00	4.00	1.00	1.00	2.00	2.00	2.00	2.00	19.00	14.00	75.00	1.00	85.00	44.00	41.00
1	2	2.00	3.00	2.00	2.00	3.00	2.00	2.00	2.00	2.00	1.00	6.00	5.00	6.00	10.00	8.00	8.00	10.00	5.00	5.00	9.00	4.00	4.00	4.00	1.00	3.00	3.00	1.00	1.00	2.00	1.00	1.00	1.00	4.00	2.00	5.00	6.00	5.00	4.00	4.00	4.00	5.00	5.00	5.00	5.00	4.00	4.00	4.00	5.00	5.00	6.00	6.00	6.00	5.00	5.00	5.00	4.00	4.00	4.00	4.00	5.00	5.00	5.00	4.00	2.00	2.00	3.00	3.00	3.00	22.00	32.00	133.00	2.00	72.00	36.00	36.00
2	1	2.00	2.00	3.00	1.00	4.00	3.00	2.00	3.00	3.00	2.00	7.00	8.00	9.00	9.00	7.00	8.00	9.00	8.00	10.00	11.00	2.00	2.00	1.00	1.00	2.00	3.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	3.00	4.00	3.00	2.00	4.00	3.00	2.00	1.00	1.00	1.00	1.00	1.00	2.00	2.00	2.00	2.00	2.00	3.00	3.00	3.00	3.00	4.00	4.00	4.00	4.00	3.00	2.00	3.00	5.00	3.00	1.00	2.00	2.00	2.00	20.00	19.00	74.00	1.00	86.00	43.00	43.00
1	2	3.00	3.00	2.00	3.00	3.00	2.00	2.00	1.00	4.00	3.00	5.00	4.00	5.00	5.00	5.00	4.00	4.00	4.00	5.00	6.00	4.00	3.00	2.00	1.00	1.00	2.00	2.00	2.00	1.00	1.00	1.00	1.00	2.00	1.00	3.00	3.00	3.00	4.00	4.00	4.00	4.00	5.00	5.00	5.00	5.00	4.00	3.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	6.00	7.00	6.00	5.00	4.00	3.00	4.00	3.00	2.00	2.00	3.00	4.00	1.00	25.00	24.00	123.00	2.00	47.00	24.00	23.00
2	1	2.00	3.00	2.00	2.00	3.00	2.00	2.00	3.00	2.00	4.00	6.00	5.00	5.00	4.00	3.00	3.00	3.00	4.00	5.00	5.00	1.00	1.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	2.00	1.00	1.00	1.00	2.00	2.00	2.00	2.00	3.00	3.00	3.00	2.00	3.00	4.00	4.00	3.00	3.00	2.00	2.00	3.00	1.00	2.00	1.00	2.00	3.00	4.00	3.00	2.00	1.00	2.00	2.00	2.00	4.00	2.00	2.00	3.00	2.00	3.00	24.00	16.00	70.00	1.00	43.00	20.00	23.00
2	1	2.00	3.00	1.00	2.00	4.00	4.00	2.00	4.00	4.00	3.00	7.00	6.00	7.00	7.00	6.00	7.00	6.00	5.00	7.00	6.00	2.00	1.00	1.00	2.00	1.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	2.00	1.00	2.00	3.00	2.00	3.00	3.00	3.00	4.00	4.00	5.00	6.00	5.00	3.00	2.00	3.00	3.00	4.00	5.00	4.00	3.00	3.00	3.00	2.00	2.00	2.00	2.00	2.00	2.00	3.00	2.00	2.00	1.00	1.00	1.00	1.00	16.00	18.00	88.00	2.00	64.00	31.00	33.00
1	1	2.00	3.00	2.00	3.00	3.00	2.00	2.00	3.00	2.00	2.00	8.00	8.00	8.00	7.00	7.00	7.00	8.00	8.00	8.00	8.00	2.00	2.00	1.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	3.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	4.00	5.00	4.00	5.00	4.00	5.00	4.00	3.00	3.00	3.00	4.00	4.00	5.00	5.00	4.00	3.00	2.00	2.00	2.00	3.00	2.00	2.00	3.00	2.00	3.00	23.00	18.00	110.00	2.00	77.00	38.00	39.00
1	1	3.00	2.00	1.00	4.00	2.00	1.00	4.00	2.00	1.00	3.00	6.00	7.00	7.00	5.00	6.00	5.00	6.00	7.00	7.00	6.00	4.00	4.00	4.00	2.00	5.00	5.00	2.00	2.00	1.00	1.00	3.00	1.00	3.00	5.00	3.00	2.00	1.00	2.00	3.00	1.00	2.00	3.00	1.00	4.00	1.00	2.00	3.00	3.00	2.00	2.00	1.00	1.00	2.00	3.00	3.00	4.00	3.00	2.00	3.00	4.00	4.00	5.00	2.00	3.00	3.00	4.00	3.00	4.00	32.00	42.00	69.00	1.00	62.00	31.00	31.00
2	1	2.00	2.00	2.00	1.00	3.00	4.00	1.00	4.00	4.00	4.00	7.00	7.00	7.00	8.00	7.00	7.00	7.00	8.00	7.00	8.00	1.00	1.00	1.00	5.00	1.00	1.00	3.00	4.00	1.00	1.00	1.00	1.00	1.00	1.00	6.00	5.00	6.00	7.00	5.00	4.00	3.00	2.00	2.00	3.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	4.00	3.00	2.00	3.00	5.00	3.00	2.00	1.00	1.00	1.00	18.00	23.00	117.00	2.00	73.00	37.00	36.00
2	1	3.00	4.00	2.00	2.00	3.00	1.00	2.00	1.00	3.00	3.00	9.00	8.00	7.00	8.00	9.00	8.00	7.00	8.00	9.00	9.00	4.00	3.00	2.00	1.00	2.00	2.00	1.00	3.00	3.00	2.00	1.00	1.00	2.00	2.00	4.00	5.00	6.00	5.00	5.00	4.00	3.00	3.00	3.00	4.00	4.00	5.00	5.00	5.00	6.00	5.00	4.00	3.00	2.00	3.00	4.00	5.00	6.00	7.00	6.00	5.00	4.00	5.00	3.00	1.00	2.00	4.00	4.00	2.00	25.00	29.00	125.00	2.00	82.00	41.00	41.00
2	1	2.00	2.00	3.00	3.00	2.00	2.00	2.00	3.00	2.00	2.00	5.00	4.00	5.00	10.00	8.00	9.00	8.00	7.00	9.00	7.00	2.00	1.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	5.00	5.00	4.00	3.00	2.00	1.00	2.00	4.00	3.00	4.00	4.00	4.00	3.00	2.00	3.00	3.00	4.00	4.00	4.00	3.00	3.00	2.00	3.00	4.00	5.00	4.00	3.00	2.00	5.00	3.00	3.00	3.00	2.00	3.00	26.00	16.00	93.00	2.00	72.00	36.00	36.00
2	1	2.00	1.00	1.00	3.00	3.00	2.00	3.00	2.00	1.00	3.00	7.00	7.00	7.00	8.00	7.00	7.00	8.00	8.00	8.00	8.00	4.00	4.00	3.00	2.00	2.00	3.00	1.00	3.00	2.00	1.00	3.00	1.00	1.00	3.00	1.00	2.00	6.00	5.00	4.00	3.00	4.00	5.00	4.00	5.00	6.00	7.00	6.00	5.00	4.00	5.00	6.00	7.00	6.00	6.00	7.00	7.00	6.00	5.00	4.00	5.00	6.00	7.00	2.00	4.00	2.00	3.00	3.00	4.00	28.00	33.00	145.00	2.00	75.00	37.00	38.00
3	1	2.00	3.00	2.00	2.00	4.00	3.00	2.00	3.00	1.00	4.00	6.00	6.00	6.00	5.00	5.00	4.00	5.00	4.00	6.00	6.00	2.00	1.00	2.00	2.00	1.00	1.00	2.00	2.00	1.00	1.00	2.00	1.00	1.00	1.00	2.00	3.00	2.00	1.00	2.00	3.00	2.00	1.00	2.00	3.00	2.00	1.00	2.00	3.00	4.00	3.00	2.00	1.00	1.00	2.00	3.00	3.00	4.00	3.00	2.00	3.00	4.00	3.00	7.00	2.00	1.00	2.00	2.00	4.00	23.00	20.00	72.00	1.00	53.00	25.00	28.00
3	1	2.00	3.00	2.00	2.00	3.00	2.00	2.00	2.00	2.00	3.00	9.00	8.00	9.00	8.00	9.00	9.00	9.00	10.00	10.00	10.00	4.00	3.00	4.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	9.00	10.00	10.00	9.00	8.00	9.00	8.00	7.00	8.00	9.00	8.00	7.00	8.00	9.00	9.00	8.00	7.00	8.00	9.00	8.00	7.00	8.00	9.00	9.00	9.00	9.00	9.00	8.00	8.00	2.00	2.00	3.00	3.00	3.00	24.00	23.00	235.00	3.00	91.00	47.00	44.00
1	2	3.00	2.00	2.00	1.00	3.00	1.00	1.00	1.00	2.00	2.00	7.00	6.00	6.00	8.00	8.00	8.00	7.00	8.00	8.00	8.00	3.00	2.00	1.00	2.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	3.00	4.00	6.00	5.00	4.00	3.00	4.00	4.00	5.00	5.00	4.00	3.00	3.00	4.00	5.00	4.00	3.00	4.00	4.00	5.00	5.00	6.00	7.00	6.00	5.00	5.00	5.00	6.00	6.00	3.00	2.00	4.00	4.00	3.00	25.00	20.00	130.00	2.00	74.00	38.00	36.00
2	2	3.00	1.00	2.00	3.00	2.00	2.00	3.00	2.00	3.00	3.00	7.00	8.00	8.00	8.00	10.00	10.00	9.00	8.00	9.00	10.00	2.00	2.00	2.00	1.00	2.00	1.00	1.00	1.00	3.00	1.00	1.00	1.00	1.00	1.00	9.00	10.00	10.00	9.00	8.00	9.00	8.00	7.00	8.00	9.00	8.00	7.00	8.00	9.00	9.00	8.00	7.00	8.00	9.00	8.00	7.00	8.00	9.00	9.00	9.00	9.00	9.00	8.00	7.00	4.00	3.00	3.00	3.00	2.00	29.00	20.00	234.00	3.00	87.00	46.00	41.00
3	2	3.00	2.00	2.00	3.00	2.00	2.00	3.00	1.00	1.00	4.00	2.00	2.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	2.00	4.00	3.00	1.00	2.00	2.00	3.00	1.00	1.00	1.00	1.00	2.00	2.00	2.00	1.00	3.00	4.00	6.00	5.00	4.00	3.00	4.00	4.00	5.00	5.00	4.00	3.00	3.00	4.00	5.00	4.00	3.00	4.00	4.00	5.00	5.00	6.00	7.00	6.00	5.00	5.00	5.00	6.00	6.00	3.00	3.00	3.00	4.00	4.00	32.00	26.00	130.00	2.00	15.00	7.00	8.00
2	2	2.00	3.00	2.00	3.00	3.00	2.00	2.00	2.00	2.00	3.00	8.00	10.00	9.00	10.00	10.00	9.00	10.00	9.00	10.00	10.00	2.00	1.00	1.00	4.00	4.00	3.00	1.00	1.00	1.00	1.00	3.00	1.00	1.00	1.00	8.00	8.00	6.00	8.00	7.00	6.00	7.00	8.00	9.00	8.00	7.00	6.00	5.00	6.00	7.00	8.00	8.00	7.00	7.00	8.00	8.00	9.00	8.00	7.00	7.00	7.00	8.00	7.00	4.00	2.00	2.00	3.00	3.00	3.00	25.00	25.00	201.00	3.00	95.00	47.00	48.00
2	2	3.00	4.00	2.00	2.00	3.00	1.00	2.00	2.00	3.00	3.00	7.00	8.00	9.00	8.00	13.00	8.00	6.00	5.00	9.00	10.00	3.00	3.00	2.00	4.00	2.00	3.00	5.00	1.00	1.00	1.00	2.00	1.00	1.00	3.00	4.00	6.00	5.00	4.00	3.00	4.00	5.00	6.00	6.00	5.00	4.00	5.00	5.00	6.00	6.00	4.00	4.00	5.00	5.00	4.00	5.00	6.00	7.00	6.00	5.00	4.00	5.00	6.00	5.00	1.00	2.00	4.00	3.00	2.00	24.00	32.00	141.00	2.00	83.00	45.00	38.00
2	1	2.00	2.00	2.00	2.00	3.00	3.00	2.00	2.00	4.00	2.00	6.00	7.00	8.00	6.00	10.00	10.00	9.00	8.00	9.00	10.00	2.00	2.00	2.00	2.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	2.00	3.00	2.00	5.00	5.00	6.00	5.00	6.00	7.00	8.00	7.00	6.00	5.00	6.00	7.00	6.00	6.00	6.00	5.00	6.00	6.00	7.00	7.00	6.00	6.00	6.00	5.00	5.00	6.00	7.00	4.00	7.00	3.00	2.00	2.00	3.00	1.00	21.00	24.00	169.00	3.00	83.00	46.00	37.00
3	1	2.00	2.00	2.00	2.00	3.00	2.00	2.00	2.00	3.00	3.00	8.00	8.00	9.00	9.00	10.00	6.00	7.00	8.00	9.00	9.00	4.00	2.00	2.00	1.00	2.00	4.00	1.00	1.00	1.00	1.00	3.00	1.00	4.00	2.00	4.00	6.00	5.00	5.00	6.00	4.00	4.00	5.00	5.00	6.00	6.00	5.00	4.00	4.00	4.00	4.00	4.00	5.00	5.00	6.00	6.00	5.00	5.00	5.00	6.00	5.00	4.00	5.00	5.00	3.00	2.00	3.00	3.00	2.00	24.00	29.00	139.00	2.00	83.00	42.00	41.00
2	2	2.00	1.00	2.00	3.00	2.00	2.00	3.00	3.00	3.00	1.00	9.00	9.00	10.00	7.00	6.00	11.00	12.00	5.00	13.00	14.00	3.00	3.00	2.00	3.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	2.00	9.00	9.00	8.00	6.00	6.00	7.00	8.00	9.00	8.00	7.00	7.00	6.00	7.00	8.00	8.00	9.00	9.00	8.00	7.00	7.00	8.00	8.00	9.00	8.00	9.00	8.00	7.00	7.00	5.00	4.00	3.00	3.00	2.00	2.00	25.00	25.00	213.00	3.00	96.00	46.00	50.00
3	1	2.00	1.00	2.00	1.00	3.00	2.00	1.00	3.00	3.00	2.00	8.00	8.00	7.00	7.00	7.00	7.00	9.00	8.00	9.00	8.00	3.00	2.00	1.00	2.00	2.00	3.00	2.00	1.00	2.00	1.00	1.00	1.00	3.00	3.00	5.00	6.00	7.00	7.00	7.00	6.00	6.00	6.00	6.00	6.00	5.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	6.00	7.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	4.00	4.00	2.00	3.00	2.00	2.00	21.00	27.00	147.00	2.00	78.00	37.00	41.00
3	1	4.00	1.00	1.00	1.00	4.00	1.00	4.00	4.00	1.00	1.00	6.00	7.00	6.00	6.00	5.00	6.00	5.00	7.00	7.00	8.00	5.00	5.00	5.00	5.00	4.00	1.00	1.00	2.00	4.00	5.00	5.00	4.00	2.00	4.00	5.00	6.00	4.00	4.00	5.00	6.00	5.00	5.00	4.00	3.00	4.00	5.00	4.00	3.00	2.00	3.00	4.00	5.00	6.00	7.00	6.00	5.00	4.00	3.00	4.00	5.00	6.00	5.00	7.00	4.00	1.00	4.00	1.00	4.00	25.00	52.00	130.00	2.00	63.00	32.00	31.00
3	1	2.00	2.00	3.00	2.00	3.00	3.00	2.00	3.00	3.00	2.00	8.00	7.00	8.00	9.00	10.00	10.00	9.00	9.00	10.00	8.00	2.00	2.00	1.00	3.00	2.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	2.00	2.00	6.00	7.00	6.00	5.00	4.00	6.00	7.00	6.00	5.00	4.00	3.00	5.00	6.00	7.00	6.00	5.00	4.00	4.00	7.00	8.00	7.00	6.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	3.00	2.00	2.00	2.00	2.00	22.00	23.00	150.00	2.00	88.00	45.00	43.00
3	2	3.00	3.00	2.00	2.00	3.00	1.00	3.00	2.00	3.00	3.00	8.00	8.00	9.00	7.00	8.00	8.00	9.00	8.00	7.00	7.00	3.00	4.00	4.00	4.00	2.00	3.00	4.00	1.00	2.00	3.00	3.00	1.00	2.00	3.00	6.00	6.00	7.00	8.00	7.00	6.00	6.00	7.00	8.00	7.00	8.00	8.00	8.00	7.00	6.00	6.00	6.00	7.00	7.00	7.00	6.00	5.00	6.00	7.00	8.00	7.00	6.00	7.00	7.00	2.00	2.00	4.00	3.00	2.00	26.00	39.00	191.00	3.00	79.00	40.00	39.00
3	2	2.00	2.00	4.00	3.00	2.00	1.00	3.00	2.00	2.00	3.00	4.00	4.00	5.00	4.00	5.00	5.00	5.00	5.00	4.00	5.00	4.00	2.00	4.00	2.00	3.00	5.00	2.00	2.00	3.00	2.00	2.00	1.00	3.00	2.00	5.00	8.00	6.00	7.00	8.00	8.00	7.00	6.00	5.00	6.00	7.00	6.00	5.00	6.00	7.00	6.00	6.00	6.00	6.00	7.00	8.00	7.00	6.00	5.00	6.00	7.00	6.00	5.00	9.00	3.00	3.00	4.00	3.00	3.00	31.00	37.00	182.00	3.00	46.00	25.00	21.00
3	1	2.00	3.00	2.00	1.00	3.00	1.00	2.00	1.00	3.00	3.00	2.00	4.00	2.00	2.00	2.00	3.00	3.00	3.00	2.00	3.00	5.00	4.00	3.00	2.00	2.00	4.00	1.00	2.00	1.00	1.00	1.00	1.00	2.00	3.00	8.00	10.00	9.00	7.00	8.00	9.00	8.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	9.00	9.00	8.00	8.00	8.00	7.00	7.00	7.00	8.00	9.00	8.00	7.00	8.00	2.00	2.00	4.00	4.00	2.00	24.00	32.00	218.00	3.00	26.00	13.00	13.00
3	2	3.00	2.00	2.00	2.00	2.00	1.00	3.00	1.00	2.00	4.00	7.00	8.00	8.00	8.00	8.00	8.00	8.00	8.00	10.00	10.00	3.00	2.00	2.00	1.00	2.00	2.00	1.00	2.00	1.00	1.00	2.00	1.00	3.00	2.00	6.00	7.00	8.00	9.00	9.00	9.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	5.00	6.00	7.00	8.00	7.00	8.00	8.00	8.00	7.00	6.00	6.00	7.00	8.00	8.00	9.00	4.00	3.00	3.00	4.00	4.00	3.00	31.00	25.00	203.00	3.00	83.00	42.00	41.00
2	2	2.00	2.00	2.00	2.00	4.00	3.00	1.00	2.00	4.00	3.00	2.00	2.00	2.00	2.00	3.00	3.00	3.00	1.00	2.00	1.00	3.00	1.00	1.00	3.00	2.00	1.00	5.00	3.00	4.00	1.00	1.00	1.00	1.00	1.00	6.00	6.00	7.00	8.00	8.00	7.00	6.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	5.00	6.00	7.00	8.00	4.00	3.00	1.00	2.00	3.00	1.00	20.00	28.00	190.00	3.00	21.00	10.00	11.00
1	1	3.00	2.00	3.00	3.00	2.00	1.00	2.00	1.00	2.00	2.00	8.00	8.00	8.00	8.00	7.00	7.00	7.00	7.00	8.00	8.00	2.00	2.00	2.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	3.00	6.00	6.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	7.00	5.00	4.00	3.00	5.00	5.00	6.00	4.00	6.00	7.00	5.00	4.00	5.00	5.00	4.00	5.00	6.00	5.00	4.00	3.00	3.00	3.00	4.00	4.00	3.00	30.00	20.00	153.00	2.00	76.00	37.00	39.00
2	2	2.00	2.00	3.00	2.00	3.00	3.00	2.00	3.00	3.00	3.00	6.00	6.00	6.00	6.00	5.00	4.00	4.00	5.00	5.00	6.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	1.00	1.00	3.00	2.00	2.00	3.00	2.00	3.00	4.00	2.00	3.00	4.00	3.00	2.00	3.00	4.00	5.00	4.00	3.00	2.00	3.00	4.00	5.00	4.00	3.00	2.00	3.00	4.00	5.00	4.00	4.00	3.00	2.00	2.00	2.00	2.00	23.00	16.00	92.00	2.00	53.00	26.00	27.00
1	2	1.00	2.00	1.00	3.00	3.00	2.00	2.00	2.00	3.00	4.00	9.00	8.00	8.00	10.00	8.00	9.00	10.00	10.00	9.00	10.00	2.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	3.00	2.00	3.00	4.00	3.00	2.00	3.00	2.00	3.00	4.00	3.00	2.00	1.00	1.00	1.00	1.00	3.00	4.00	3.00	2.00	2.00	3.00	4.00	3.00	2.00	2.00	3.00	1.00	3.00	2.00	3.00	3.00	2.00	24.00	17.00	70.00	1.00	91.00	45.00	46.00
1	2	2.00	3.00	2.00	3.00	2.00	3.00	2.00	2.00	3.00	3.00	8.00	9.00	7.00	8.00	8.00	7.00	9.00	9.00	9.00	9.00	2.00	2.00	1.00	3.00	2.00	3.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	4.00	3.00	3.00	4.00	5.00	4.00	3.00	3.00	3.00	5.00	5.00	4.00	3.00	4.00	4.00	4.00	5.00	4.00	3.00	4.00	4.00	2.00	3.00	2.00	3.00	2.00	24.00	21.00	113.00	2.00	83.00	40.00	43.00
1	2	4.00	3.00	2.00	4.00	1.00	1.00	4.00	1.00	1.00	2.00	5.00	4.00	5.00	4.00	4.00	4.00	4.00	4.00	5.00	5.00	4.00	5.00	4.00	3.00	5.00	5.00	5.00	3.00	1.00	1.00	4.00	3.00	1.00	5.00	2.00	3.00	4.00	3.00	2.00	2.00	3.00	4.00	4.00	3.00	3.00	3.00	2.00	2.00	2.00	1.00	1.00	1.00	2.00	3.00	2.00	1.00	1.00	2.00	2.00	2.00	1.00	1.00	5.00	2.00	4.00	4.00	4.00	4.00	34.00	49.00	65.00	1.00	44.00	22.00	22.00
1	1	2.00	3.00	1.00	2.00	4.00	2.00	2.00	2.00	4.00	3.00	4.00	4.00	4.00	5.00	6.00	6.00	6.00	5.00	5.00	5.00	3.00	1.00	2.00	2.00	1.00	2.00	2.00	1.00	2.00	2.00	2.00	1.00	1.00	2.00	1.00	2.00	2.00	2.00	1.00	1.00	1.00	2.00	2.00	2.00	3.00	3.00	3.00	4.00	4.00	4.00	4.00	3.00	3.00	3.00	2.00	2.00	2.00	3.00	3.00	4.00	5.00	4.00	3.00	2.00	1.00	3.00	3.00	1.00	20.00	24.00	77.00	1.00	50.00	26.00	24.00
3	1	1.00	2.00	1.00	2.00	3.00	3.00	2.00	2.00	3.00	2.00	8.00	9.00	8.00	9.00	8.00	9.00	8.00	9.00	10.00	10.00	2.00	1.00	1.00	3.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	5.00	6.00	5.00	4.00	4.00	4.00	5.00	5.00	5.00	5.00	4.00	4.00	4.00	5.00	5.00	6.00	6.00	6.00	5.00	5.00	5.00	4.00	4.00	4.00	4.00	5.00	5.00	5.00	4.00	3.00	2.00	2.00	3.00	2.00	20.00	18.00	133.00	2.00	88.00	44.00	44.00
3	1	2.00	3.00	3.00	1.00	3.00	2.00	1.00	2.00	3.00	1.00	7.00	8.00	9.00	10.00	7.00	8.00	8.00	7.00	8.00	7.00	2.00	2.00	1.00	2.00	2.00	2.00	1.00	1.00	1.00	1.00	2.00	1.00	1.00	2.00	3.00	4.00	3.00	2.00	4.00	3.00	2.00	1.00	1.00	1.00	1.00	1.00	2.00	2.00	2.00	2.00	2.00	3.00	3.00	3.00	3.00	4.00	4.00	4.00	4.00	3.00	2.00	3.00	2.00	2.00	2.00	3.00	3.00	2.00	20.00	21.00	71.00	1.00	79.00	38.00	41.00
1	1	3.00	2.00	2.00	1.00	3.00	1.00	2.00	2.00	3.00	2.00	8.00	9.00	7.00	8.00	7.00	8.00	7.00	8.00	7.00	8.00	2.00	1.00	2.00	3.00	2.00	1.00	2.00	2.00	2.00	2.00	4.00	1.00	1.00	3.00	3.00	3.00	3.00	4.00	4.00	4.00	4.00	5.00	5.00	5.00	5.00	4.00	3.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	6.00	7.00	6.00	5.00	4.00	3.00	4.00	3.00	3.00	2.00	4.00	3.00	2.00	24.00	28.00	123.00	2.00	77.00	38.00	39.00
3	2	2.00	2.00	2.00	1.00	3.00	3.00	2.00	2.00	3.00	3.00	7.00	9.00	8.00	7.00	9.00	8.00	7.00	8.00	9.00	8.00	1.00	1.00	1.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	2.00	1.00	1.00	2.00	2.00	2.00	2.00	3.00	3.00	3.00	2.00	3.00	4.00	4.00	3.00	3.00	2.00	2.00	3.00	1.00	2.00	1.00	2.00	3.00	4.00	3.00	2.00	1.00	2.00	2.00	2.00	2.00	3.00	2.00	2.00	3.00	2.00	22.00	16.00	68.00	1.00	80.00	41.00	39.00
1	2	3.00	2.00	1.00	2.00	1.00	1.00	3.00	1.00	1.00	2.00	5.00	7.00	6.00	7.00	7.00	6.00	5.00	7.00	7.00	7.00	3.00	3.00	4.00	3.00	3.00	3.00	1.00	2.00	2.00	2.00	1.00	1.00	2.00	2.00	2.00	3.00	2.00	3.00	3.00	3.00	4.00	4.00	5.00	6.00	5.00	3.00	2.00	3.00	3.00	4.00	5.00	4.00	3.00	3.00	3.00	2.00	2.00	2.00	2.00	2.00	2.00	3.00	5.00	3.00	4.00	4.00	4.00	4.00	30.00	32.00	91.00	2.00	64.00	33.00	31.00
1	1	1.00	2.00	2.00	2.00	4.00	3.00	1.00	3.00	4.00	3.00	4.00	3.00	2.00	4.00	3.00	3.00	3.00	4.00	3.00	3.00	2.00	1.00	2.00	2.00	2.00	1.00	2.00	1.00	2.00	1.00	1.00	1.00	2.00	2.00	3.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	4.00	5.00	4.00	5.00	4.00	5.00	4.00	3.00	3.00	3.00	4.00	4.00	5.00	5.00	4.00	3.00	2.00	2.00	2.00	3.00	3.00	1.00	2.00	2.00	1.00	18.00	22.00	110.00	2.00	32.00	15.00	17.00
1	2	2.00	4.00	1.00	2.00	3.00	3.00	1.00	2.00	3.00	4.00	5.00	6.00	5.00	5.00	4.00	3.00	4.00	3.00	4.00	5.00	3.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	3.00	2.00	1.00	2.00	3.00	1.00	2.00	3.00	1.00	4.00	1.00	2.00	3.00	3.00	2.00	2.00	1.00	1.00	2.00	3.00	3.00	4.00	3.00	2.00	3.00	4.00	4.00	5.00	5.00	1.00	2.00	2.00	3.00	2.00	20.00	17.00	72.00	1.00	44.00	20.00	24.00
2	2	3.00	2.00	3.00	2.00	3.00	3.00	2.00	2.00	3.00	3.00	8.00	7.00	7.00	10.00	7.00	7.00	10.00	9.00	8.00	7.00	5.00	4.00	3.00	2.00	3.00	3.00	2.00	3.00	3.00	3.00	3.00	1.00	3.00	3.00	6.00	5.00	6.00	7.00	5.00	4.00	3.00	2.00	2.00	3.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	4.00	3.00	2.00	3.00	2.00	3.00	2.00	2.00	3.00	2.00	25.00	41.00	114.00	2.00	80.00	37.00	43.00
2	2	2.00	4.00	2.00	2.00	2.00	1.00	2.00	3.00	3.00	2.00	7.00	9.00	8.00	7.00	6.00	5.00	6.00	7.00	8.00	9.00	4.00	4.00	1.00	1.00	4.00	5.00	2.00	1.00	2.00	1.00	1.00	1.00	3.00	1.00	4.00	5.00	6.00	5.00	5.00	4.00	3.00	3.00	3.00	4.00	4.00	5.00	5.00	5.00	6.00	5.00	4.00	3.00	2.00	3.00	4.00	5.00	6.00	7.00	6.00	5.00	4.00	5.00	7.00	1.00	3.00	4.00	2.00	2.00	22.00	31.00	129.00	2.00	72.00	35.00	37.00
1	2	3.00	2.00	2.00	3.00	2.00	3.00	2.00	2.00	2.00	3.00	6.00	5.00	5.00	6.00	7.00	6.00	7.00	6.00	7.00	8.00	3.00	2.00	3.00	3.00	4.00	4.00	5.00	4.00	2.00	1.00	4.00	1.00	2.00	1.00	5.00	5.00	4.00	3.00	2.00	1.00	2.00	4.00	3.00	4.00	4.00	4.00	3.00	2.00	3.00	3.00	4.00	4.00	4.00	3.00	3.00	2.00	3.00	4.00	5.00	4.00	3.00	2.00	8.00	3.00	3.00	2.00	3.00	3.00	27.00	39.00	96.00	2.00	63.00	32.00	31.00
3	2	2.00	1.00	2.00	2.00	2.00	2.00	3.00	2.00	2.00	4.00	7.00	9.00	9.00	9.00	8.00	8.00	8.00	8.00	8.00	9.00	3.00	1.00	1.00	3.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	6.00	5.00	4.00	3.00	4.00	5.00	4.00	5.00	6.00	7.00	6.00	5.00	4.00	5.00	6.00	7.00	6.00	6.00	7.00	7.00	6.00	5.00	4.00	5.00	6.00	7.00	6.00	4.00	3.00	3.00	3.00	3.00	29.00	20.00	149.00	2.00	83.00	42.00	41.00
3	2	2.00	2.00	1.00	1.00	3.00	2.00	2.00	1.00	3.00	3.00	9.00	7.00	7.00	9.00	8.00	8.00	10.00	9.00	8.00	8.00	4.00	3.00	1.00	5.00	2.00	2.00	1.00	4.00	5.00	2.00	2.00	1.00	1.00	2.00	2.00	3.00	2.00	1.00	2.00	3.00	2.00	1.00	2.00	3.00	2.00	1.00	2.00	3.00	4.00	3.00	2.00	1.00	1.00	2.00	3.00	3.00	4.00	3.00	2.00	3.00	4.00	3.00	7.00	3.00	2.00	3.00	4.00	2.00	23.00	35.00	72.00	1.00	83.00	40.00	43.00
2	2	4.00	3.00	2.00	3.00	3.00	1.00	2.00	1.00	2.00	2.00	9.00	8.00	8.00	8.00	8.00	8.00	8.00	8.00	8.00	8.00	5.00	3.00	4.00	2.00	2.00	3.00	1.00	2.00	3.00	2.00	2.00	1.00	1.00	1.00	4.00	3.00	3.00	4.00	6.00	5.00	5.00	4.00	4.00	3.00	3.00	4.00	5.00	4.00	3.00	4.00	5.00	5.00	4.00	4.00	3.00	3.00	4.00	3.00	4.00	5.00	4.00	5.00	6.00	2.00	2.00	4.00	4.00	3.00	28.00	32.00	115.00	2.00	81.00	40.00	41.00
2	1	1.00	2.00	2.00	1.00	1.00	4.00	1.00	4.00	4.00	3.00	6.00	5.00	6.00	7.00	6.00	5.00	6.00	7.00	6.00	5.00	2.00	4.00	1.00	1.00	2.00	1.00	3.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	6.00	7.00	7.00	7.00	6.00	8.00	7.00	6.00	6.00	6.00	7.00	7.00	8.00	8.00	7.00	8.00	7.00	6.00	6.00	8.00	8.00	8.00	7.00	6.00	5.00	4.00	7.00	6.00	5.00	3.00	4.00	1.00	1.00	1.00	18.00	22.00	188.00	3.00	59.00	29.00	30.00
1	1	3.00	3.00	2.00	2.00	1.00	2.00	3.00	2.00	2.00	3.00	7.00	7.00	7.00	9.00	8.00	8.00	8.00	7.00	7.00	8.00	1.00	2.00	1.00	3.00	2.00	4.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	5.00	5.00	6.00	5.00	4.00	5.00	6.00	5.00	4.00	5.00	6.00	5.00	6.00	5.00	5.00	6.00	7.00	7.00	6.00	7.00	6.00	7.00	7.00	6.00	7.00	6.00	7.00	6.00	5.00	2.00	4.00	3.00	3.00	3.00	28.00	23.00	162.00	3.00	76.00	38.00	38.00
1	2	3.00	1.00	2.00	3.00	3.00	2.00	3.00	2.00	2.00	3.00	7.00	8.00	8.00	8.00	8.00	8.00	8.00	8.00	6.00	7.00	4.00	4.00	4.00	3.00	4.00	4.00	3.00	3.00	1.00	3.00	2.00	1.00	5.00	4.00	10.00	9.00	8.00	9.00	8.00	8.00	8.00	8.00	9.00	9.00	9.00	7.00	8.00	9.00	7.00	8.00	9.00	8.00	7.00	8.00	8.00	9.00	8.00	8.00	7.00	7.00	8.00	9.00	8.00	4.00	2.00	3.00	3.00	3.00	29.00	45.00	228.00	3.00	76.00	39.00	37.00
2	2	3.00	2.00	1.00	2.00	3.00	3.00	2.00	3.00	3.00	2.00	6.00	7.00	6.00	8.00	9.00	10.00	7.00	8.00	8.00	9.00	3.00	2.00	1.00	1.00	3.00	3.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	5.00	6.00	5.00	5.00	4.00	4.00	5.00	6.00	6.00	5.00	4.00	5.00	6.00	5.00	4.00	6.00	5.00	5.00	4.00	4.00	3.00	4.00	6.00	5.00	3.00	4.00	7.00	6.00	5.00	3.00	2.00	2.00	2.00	2.00	21.00	22.00	137.00	2.00	78.00	42.00	36.00
1	1	2.00	3.00	2.00	2.00	3.00	2.00	2.00	3.00	5.00	4.00	6.00	8.00	6.00	7.00	7.00	7.00	8.00	10.00	9.00	8.00	2.00	1.00	1.00	3.00	2.00	3.00	1.00	3.00	1.00	1.00	1.00	1.00	1.00	2.00	4.00	5.00	4.00	3.00	3.00	4.00	4.00	5.00	5.00	4.00	4.00	5.00	5.00	4.00	3.00	2.00	2.00	3.00	2.00	3.00	4.00	3.00	2.00	3.00	4.00	3.00	2.00	3.00	2.00	2.00	2.00	3.00	2.00			23.00	96.00	2.00	76.00	38.00	38.00
1	2	2.00	4.00	3.00	2.00	3.00	3.00	3.00	3.00	3.00	1.00	8.00	8.00	9.00	8.00	8.00	7.00	6.00	7.00	8.00	9.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	3.00	2.00	3.00	4.00	3.00	3.00	2.00	2.00	3.00	3.00	4.00	4.00	3.00	2.00	1.00	2.00	3.00	4.00	3.00	2.00	3.00	3.00	2.00	1.00	3.00	3.00	4.00	4.00	1.00	2.00	2.00	2.00	2.00	20.00	16.00	79.00	1.00	78.00	40.00	38.00
2	1	2.00	2.00	2.00	2.00	4.00	4.00	2.00	4.00	4.00	2.00	4.00	5.00	4.00	4.00	5.00	4.00	4.00	4.00	5.00	5.00	1.00	1.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	1.00	2.00	3.00	3.00	3.00	2.00	1.00	1.00	2.00	2.00	1.00	1.00	1.00	2.00	3.00	2.00	1.00	2.00	3.00	3.00	3.00	2.00	2.00	1.00	4.00	2.00	3.00	2.00	3.00	1.00	1.00	1.00	1.00	17.00	15.00	58.00	1.00	44.00	22.00	22.00
2	2	3.00	2.00	1.00	2.00	3.00	2.00	2.00	2.00	3.00	2.00	8.00	6.00	6.00	8.00	9.00	8.00	9.00	7.00	10.00	9.00	3.00	3.00	2.00	4.00	2.00	3.00	2.00	1.00	1.00	2.00	1.00	1.00	2.00	2.00	5.00	1.00	2.00	1.00	2.00	3.00	2.00	1.00	2.00	2.00	2.00	3.00	3.00	4.00	4.00	2.00	3.00	2.00	3.00	5.00	4.00	3.00	1.00	2.00	2.00	3.00	1.00	2.00	3.00	3.00	2.00	3.00	3.00	2.00	23.00	29.00	68.00	1.00	80.00	39.00	41.00
2	2	3.00	2.00	2.00	3.00	3.00	3.00	2.00	2.00	3.00	3.00	7.00	7.00	7.00	9.00	6.00	6.00	7.00	8.00	10.00	9.00	2.00	2.00	1.00	1.00	3.00	2.00	2.00	2.00	2.00	1.00	2.00	1.00	3.00	1.00	4.00	6.00	5.00	4.00	3.00	4.00	5.00	4.00	3.00	3.00	4.00	4.00	5.00	5.00	4.00	3.00	4.00	2.00	5.00	5.00	3.00	4.00	3.00	2.00	1.00	2.00	3.00	2.00	1.00	3.00	2.00	2.00	3.00	2.00	25.00	25.00	99.00	2.00	76.00	36.00	40.00
3	2	2.00	3.00	1.00	2.00	2.00	2.00	3.00	2.00	3.00	3.00	7.00	6.00	6.00	6.00	8.00	7.00	10.00	10.00	10.00	9.00	3.00	3.00	4.00	2.00	2.00	3.00	2.00	2.00	2.00	1.00	3.00	1.00	2.00	1.00	3.00	4.00	5.00	3.00	4.00	2.00	3.00	2.00	3.00	4.00	5.00	4.00	5.00	5.00	4.00	3.00	3.00	4.00	5.00	6.00	5.00	6.00	6.00	5.00	5.00	2.00	4.00	3.00	4.00	2.00	3.00	3.00	3.00	2.00	24.00	31.00	114.00	2.00	79.00	40.00	39.00
3	1	2.00	1.00	2.00	2.00	3.00	2.00	3.00	2.00	2.00	2.00	9.00	6.00	6.00	7.00	7.00	5.00	6.00	5.00	7.00	6.00	3.00	2.00	1.00	2.00	2.00	3.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	2.00	7.00	6.00	5.00	6.00	7.00	7.00	6.00	5.00	5.00	4.00	4.00	5.00	5.00	6.00	6.00	5.00	5.00	4.00	5.00	6.00	6.00	7.00	7.00	6.00	6.00	3.00	5.00	6.00	7.00	4.00	2.00	3.00	3.00	3.00	26.00	24.00	155.00	2.00	64.00	29.00	35.00
3	1	2.00	4.00	2.00	1.00	3.00	2.00	1.00	3.00	4.00	1.00	6.00	7.00	8.00	8.00	9.00	8.00	7.00	8.00	9.00	8.00	2.00	1.00	1.00	3.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	3.00	2.00	1.00	2.00	2.00	3.00	4.00	3.00	2.00	3.00	3.00	4.00	5.00	5.00	4.00	3.00	4.00	3.00	2.00	3.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	4.00	1.00	2.00	3.00	2.00	1.00	16.00	20.00	98.00	2.00	78.00	41.00	37.00
3	2	3.00	3.00	3.00	3.00	2.00	2.00	3.00	2.00	2.00	3.00	4.00	5.00	5.00	5.00	6.00	6.00	6.00	7.00	6.00	6.00	5.00	5.00	4.00	4.00	3.00	5.00	3.00	3.00	3.00	3.00	3.00	1.00	3.00	4.00	7.00	6.00	5.00	5.00	6.00	6.00	5.00	4.00	3.00	3.00	4.00	4.00	4.00	5.00	5.00	6.00	6.00	5.00	4.00	7.00	5.00	5.00	4.00	5.00	6.00	4.00	7.00	6.00	5.00	2.00	3.00	3.00	3.00	3.00	29.00	49.00	140.00	2.00	56.00	30.00	26.00
3	2	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	3.00	6.00	7.00	8.00	9.00	8.00	7.00	6.00	7.00	8.00	9.00	3.00	3.00	3.00	1.00	2.00	2.00	2.00	1.00	1.00	1.00	2.00	1.00	1.00	1.00	9.00	1.00	1.00	2.00	2.00	3.00	3.00	2.00	3.00	4.00	4.00	3.00	2.00	1.00	2.00	3.00	4.00	4.00	2.00	2.00	3.00	2.00	1.00	1.00	2.00	4.00	3.00	4.00	3.00	3.00	3.00	3.00	3.00	3.00	26.00	24.00	71.00	1.00	75.00	39.00	36.00
3	2	1.00	4.00	2.00	1.00	3.00	3.00	1.00	4.00	4.00	2.00	5.00	6.00	7.00	7.00	6.00	6.00	7.00	8.00	8.00	8.00	2.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	5.00	5.00	2.00	3.00	4.00	5.00	6.00	4.00	3.00	2.00	1.00	2.00	3.00	4.00	5.00	6.00	5.00	4.00	3.00	2.00	1.00	3.00	3.00	4.00	3.00	5.00	1.00	2.00	3.00	1.00	2.00	2.00	1.00	1.00	14.00	16.00	94.00	2.00	68.00	35.00	33.00
1	2	2.00	2.00	4.00	2.00	3.00	3.00	2.00	2.00	3.00	1.00	6.00	7.00	7.00	7.00	6.00	6.00	6.00	7.00	7.00	7.00	2.00	2.00	3.00	1.00	3.00	2.00	3.00	3.00	1.00	2.00	2.00	1.00	1.00	1.00	8.00	2.00	2.00	3.00	3.00	4.00	4.00	5.00	4.00	3.00	2.00	1.00	2.00	2.00	3.00	3.00	4.00	3.00	2.00	3.00	2.00	7.00	2.00	3.00	3.00	4.00	2.00	5.00	2.00	3.00	2.00	2.00	3.00	2.00	23.00	27.00	85.00	2.00	66.00	33.00	33.00
3	2	2.00	3.00	2.00	2.00	3.00	3.00	2.00	3.00	4.00	2.00	7.00	8.00	8.00	10.00	8.00	8.00	7.00	8.00	8.00	8.00	4.00	2.00	1.00	5.00	2.00	2.00	1.00	2.00	2.00	1.00	1.00	1.00	1.00	2.00	2.00	3.00	3.00	4.00	4.00	3.00	3.00	3.00	4.00	4.00	5.00	5.00	4.00	4.00	5.00	6.00	7.00	6.00	5.00	5.00	4.00	6.00	3.00	3.00	3.00	3.00	5.00	4.00	4.00	2.00	2.00	2.00	2.00	1.00	19.00	27.00	118.00	2.00	80.00	40.00	40.00
3	2	1.00	1.00	2.00	1.00	4.00	4.00	2.00	3.00	3.00	1.00	7.00	8.00	8.00	9.00	9.00	9.00	9.00	6.00	6.00	5.00	2.00	3.00	2.00	1.00	2.00	1.00	2.00	3.00	1.00	4.00	3.00	2.00	3.00	1.00	2.00	4.00	3.00	2.00	2.00	3.00	4.00	4.00	3.00	2.00	3.00	4.00	4.00	5.00	5.00	4.00	3.00	4.00	5.00	5.00	4.00	5.00	2.00	2.00	2.00	2.00	4.00	3.00	2.00	4.00	1.00	1.00	2.00	2.00	17.00	30.00	95.00	2.00	76.00	37.00	39.00
3	2	2.00	4.00	2.00	1.00	3.00	3.00	2.00	2.00	3.00	2.00	8.00	7.00	8.00	8.00	7.00	9.00	7.00	8.00	8.00	10.00	3.00	2.00	2.00	3.00	2.00	2.00	4.00	2.00	1.00	4.00	1.00	4.00	1.00	1.00	1.00	2.00	2.00	3.00	3.00	4.00	4.00	5.00	5.00	4.00	3.00	3.00	2.00	2.00	3.00	3.00	2.00	1.00	2.00	3.00	4.00	4.00	3.00	1.00	2.00	2.00	2.00	2.00	3.00	1.00	2.00	2.00	3.00	2.00	19.00	32.00	79.00	1.00	80.00	42.00	38.00
3	1	1.00	2.00	2.00	1.00	4.00	4.00	1.00	3.00	4.00	3.00	9.00	9.00	9.00	10.00	10.00	9.00	9.00	8.00	10.00	7.00	2.00	1.00	1.00	1.00	1.00	2.00	1.00	1.00	1.00	2.00	2.00	3.00	2.00	4.00	4.00	3.00	2.00	1.00	1.00	2.00	3.00	3.00	4.00	6.00	5.00	4.00	3.00	4.00	5.00	1.00	2.00	4.00	4.00	4.00	6.00	3.00	6.00	2.00	4.00	3.00	5.00	1.00	4.00	3.00	1.00	1.00	2.00	1.00	16.00	24.00	95.00	2.00	90.00	43.00	47.00
2	2	2.00	2.00	2.00	1.00	4.00	4.00	1.00	4.00	4.00	1.00	4.00	5.00	5.00	5.00	6.00	5.00	4.00	5.00	6.00	6.00	1.00	1.00	1.00	3.00	2.00	1.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	3.00	4.00	5.00	6.00	7.00	7.00	6.00	5.00	4.00	5.00	6.00	6.00	7.00	7.00	6.00	5.00	4.00	5.00	6.00	7.00	3.00	7.00	2.00	3.00	3.00	6.00	2.00	2.00	3.00	1.00	1.00	1.00	1.00	14.00	19.00	139.00	2.00	51.00	27.00	24.00
3	2	2.00	2.00	2.00	2.00	4.00	4.00	2.00	3.00	4.00	1.00	6.00	6.00	6.00	6.00	6.00	5.00	6.00	5.00	6.00	5.00	1.00	2.00	1.00	2.00	1.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	4.00	3.00	4.00	2.00	2.00	2.00	1.00	3.00	6.00	5.00	7.00	7.00	8.00	6.00	5.00	4.00	4.00	5.00	6.00	7.00	6.00	7.00	3.00	2.00	4.00	5.00	3.00	3.00	3.00	1.00	1.00	2.00	1.00	17.00	17.00	124.00	2.00	57.00	27.00	30.00
3	1	2.00	3.00	1.00	2.00	3.00	2.00	3.00	1.00	2.00	3.00	7.00	8.00	8.00	8.00	9.00	8.00	7.00	8.00	9.00	9.00	4.00	3.00	1.00	3.00	3.00	2.00	1.00	2.00	4.00	4.00	2.00	3.00	1.00	2.00	2.00	5.00	2.00	1.00	1.00	1.00	1.00	4.00	4.00	5.00	6.00	5.00	4.00	6.00	3.00	4.00	5.00	6.00	1.00	6.00	3.00	3.00	5.00	4.00	2.00	5.00	4.00	2.00	2.00	2.00	2.00	3.00	4.00	3.00	25.00	35.00	100.00	2.00	81.00	42.00	39.00
2	1	2.00	1.00	1.00	2.00	3.00	2.00	2.00	2.00	3.00	8.00	8.00	8.00	8.00	9.00	9.00	9.00	8.00	9.00	10.00	10.00	3.00	3.00	2.00	3.00	2.00	2.00	3.00	4.00	3.00	2.00	2.00	3.00	2.00	2.00	3.00	2.00	1.00	2.00	2.00	2.00	3.00	2.00	1.00	4.00	6.00	8.00	5.00	6.00	4.00	7.00	4.00	5.00	2.00	2.00	2.00	2.00	4.00	5.00	1.00	6.00	3.00	2.00	5.00	4.00	2.00	3.00	3.00	2.00	29.00	36.00	98.00	2.00	88.00	45.00	43.00
2	1	4.00	4.00	1.00	2.00	3.00	1.00	3.00	1.00	2.00	4.00	5.00	5.00	6.00	6.00	5.00	6.00	7.00	8.00	8.00	6.00	4.00	4.00	3.00	3.00	4.00	3.00	4.00	3.00	3.00	2.00	4.00	2.00	5.00	4.00	3.00	1.00	2.00	1.00	3.00	3.00	2.00	3.00	2.00	3.00	7.00	7.00	6.00	7.00	2.00	6.00	3.00	6.00	3.00	1.00	1.00	2.00	3.00	6.00	1.00	5.00	2.00	3.00	3.00	1.00	2.00	4.00	4.00	3.00	28.00	48.00	94.00	2.00	62.00	31.00	31.00
1	1	2.00	3.00	2.00	2.00	3.00	3.00	2.00	3.00	1.00	6.00	5.00	6.00	7.00	8.00	7.00	8.00	8.00	9.00	7.00	9.00	2.00	2.00	2.00	3.00	3.00	2.00	3.00	3.00	1.00	2.00	2.00	3.00	2.00	2.00	4.00	2.00	3.00	2.00	4.00	4.00	2.00	4.00	3.00	2.00	5.00	6.00	7.00	6.00	4.00	5.00	4.00	8.00	4.00	2.00	1.00	3.00	2.00	7.00	1.00	4.00	2.00	4.00	5.00	2.00	2.00	2.00	2.00	4.00	26.00	32.00	106.00	2.00	74.00	40.00	34.00
1	2	2.00	3.00	2.00	2.00	4.00	3.00	2.00	4.00	2.00	2.00	7.00	8.00	7.00	8.00	9.00	7.00	8.00	8.00	8.00	10.00	1.00	1.00	2.00	2.00	1.00	1.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	3.00	3.00	4.00	3.00	5.00	4.00	1.00	3.00	3.00	3.00	6.00	5.00	4.00	6.00	4.00	4.00	5.00	7.00	5.00	3.00	1.00	4.00	1.00	6.00	2.00	3.00	1.00	5.00	2.00	2.00	1.00	2.00	1.00	3.00	19.00	18.00	103.00	2.00	80.00	41.00	39.00
2	2	2.00	1.00	2.00	3.00	2.00	3.00	2.00	3.00	3.00	2.00	7.00	8.00	8.00	14.00	10.00	10.00	7.00	6.00	7.00	8.00	2.00	2.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	3.00	5.00	3.00	4.00	3.00	1.00	2.00	4.00	3.00	5.00	4.00	5.00	4.00	5.00	4.00	6.00	6.00	6.00	4.00	2.00	6.00	1.00	5.00	3.00	3.00	2.00	4.00	7.00	4.00	3.00	2.00	2.00	2.00	24.00	17.00	110.00	2.00	85.00	42.00	43.00
1	2	3.00	2.00	2.00	3.00	3.00	2.00	3.00	2.00	4.00	3.00	4.00	8.00	7.00	10.00	7.00	7.00	8.00	7.00	8.00	7.00	3.00	3.00	3.00	1.00	2.00	2.00	2.00	1.00	1.00	1.00	2.00	1.00	2.00	3.00	1.00	4.00	4.00	2.00	3.00	2.00	3.00	2.00	4.00	4.00	3.00	4.00	6.00	6.00	6.00	5.00	7.00	5.00	6.00	5.00	3.00	5.00	2.00	4.00	4.00	1.00	3.00	3.00	8.00	3.00	2.00	3.00	3.00	1.00	26.00	27.00	114.00	2.00	73.00	35.00	38.00
1	1	1.00	3.00	1.00	1.00	4.00	4.00	1.00	4.00	2.00	1.00	6.00	5.00	6.00	7.00	6.00	5.00	6.00	7.00	6.00	5.00	1.00	3.00	1.00	2.00	1.00	1.00	2.00	2.00	3.00	1.00	4.00	1.00	1.00	4.00	2.00	3.00	3.00	3.00	2.00	2.00	4.00	1.00	3.00	5.00	4.00	5.00	5.00	7.00	7.00	6.00	7.00	3.00	4.00	6.00	4.00	4.00	3.00	2.00	5.00	1.00	4.00	2.00	6.00	2.00	1.00	1.00	1.00	3.00	13.00	27.00	111.00	2.00	59.00	29.00	30.00
1	1	1.00	4.00	2.00	1.00	3.00	2.00	2.00	3.00	1.00	2.00	3.00	8.00	9.00	8.00	9.00	8.00	9.00	8.00	9.00	10.00	2.00	1.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	2.00	2.00	2.00	1.00	3.00	3.00	4.00	2.00	4.00	5.00	6.00	3.00	7.00	5.00	7.00	8.00	4.00	3.00	7.00	5.00	3.00	1.00	1.00	5.00	2.00	5.00	3.00	7.00	1.00	2.00	3.00	2.00	4.00	20.00	16.00	110.00	2.00	81.00	44.00	37.00
2	2	4.00	2.00	2.00	4.00	1.00	1.00	4.00	1.00	1.00	4.00	2.00	3.00	3.00	4.00	5.00	6.00	5.00	4.00	5.00	6.00	5.00	4.00	4.00	4.00	4.00	3.00	3.00	2.00	3.00	4.00	4.00	1.00	4.00	4.00	3.00	1.00	1.00	1.00	2.00	1.00	2.00	3.00	1.00	3.00	6.00	7.00	3.00	8.00	4.00	6.00	6.00	5.00	2.00	5.00	6.00	2.00	2.00	3.00	6.00	2.00	5.00	4.00	6.00	3.00	4.00	4.00	4.00	4.00	37.00	49.00	103.00	2.00	43.00	24.00	19.00
1	1	2.00	2.00	1.00	3.00	3.00	2.00	3.00	2.00	1.00	4.00	6.00	7.00	8.00	9.00	10.00	8.00	10.00	9.00	10.00	10.00	3.00	3.00	3.00	2.00	3.00	3.00	3.00	2.00	2.00	2.00	3.00	1.00	3.00	3.00	3.00	2.00	2.00	2.00	3.00	2.00	1.00	5.00	1.00	2.00	7.00	5.00	4.00	6.00	3.00	5.00	5.00	7.00	2.00	4.00	6.00	1.00	3.00	2.00	5.00	3.00	4.00	5.00	4.00	3.00	2.00	3.00	3.00	4.00	28.00	36.00	101.00	2.00	87.00	45.00	42.00
2	1	3.00	2.00	1.00	2.00	4.00	3.00	3.00	2.00	2.00	3.00	8.00	9.00	9.00	8.00	10.00	9.00	8.00	8.00	9.00	10.00	4.00	5.00	3.00	4.00	3.00	2.00	2.00	2.00	4.00	3.00	2.00	2.00	2.00	3.00	2.00	2.00	2.00	3.00	4.00	3.00	1.00	5.00	2.00	1.00	6.00	4.00	5.00	5.00	2.00	4.00	4.00	6.00	1.00	4.00	5.00	2.00	4.00	3.00	4.00	4.00	3.00	7.00	5.00	3.00	1.00	2.00	3.00	3.00	24.00	41.00	101.00	2.00	88.00	46.00	42.00
1	1	2.00	3.00	4.00	2.00	3.00	3.00	1.00	2.00	3.00	2.00	9.00	8.00	8.00	6.00	7.00	10.00	8.00	10.00	9.00	9.00	2.00	3.00	2.00	3.00	2.00	2.00	1.00	2.00	1.00	1.00	1.00	1.00	2.00	2.00	2.00	3.00	3.00	4.00	3.00	2.00	2.00	4.00	3.00	1.00	5.00	4.00	5.00	4.00	2.00	3.00	3.00	5.00	2.00	3.00	4.00	3.00	5.00	5.00	3.00	3.00	2.00	6.00	7.00	2.00	2.00	2.00	3.00	2.00	22.00	25.00	99.00	2.00	84.00	44.00	40.00
1	1	2.00	3.00	2.00	2.00	3.00	3.00	2.00	3.00	2.00	3.00	8.00	9.00	8.00	8.00	8.00	8.00	8.00	9.00	8.00	9.00	3.00	1.00	1.00	2.00	2.00	2.00	1.00	1.00	2.00	1.00	1.00	1.00	2.00	2.00	1.00	3.00	2.00	6.00	2.00	1.00	3.00	3.00	3.00	2.00	4.00	3.00	7.00	3.00	2.00	4.00	3.00	4.00	3.00	2.00	3.00	3.00	2.00	7.00	2.00	3.00	2.00	5.00	5.00	2.00	2.00	2.00	2.00	3.00	22.00	22.00	92.00	2.00	83.00	42.00	41.00
2	2	2.00	3.00	1.00	2.00	3.00	3.00	2.00	3.00	1.00	4.00	7.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	2.00	2.00	2.00	3.00	3.00	3.00	2.00	2.00	1.00	1.00	1.00	1.00	2.00	1.00	1.00	4.00	1.00	6.00	2.00	2.00	4.00	3.00	3.00	2.00	3.00	4.00	6.00	3.00	3.00	5.00	3.00	3.00	4.00	2.00	3.00	4.00	3.00	7.00	3.00	4.00	3.00	4.00	5.00	2.00	2.00	2.00	2.00	4.00	23.00	26.00	99.00	2.00	71.00	36.00	35.00
2	2	2.00	1.00	1.00	2.00	4.00	2.00	2.00	2.00	2.00	3.00	7.00	8.00	8.00	8.00	7.00	10.00	8.00	10.00	8.00	7.00	3.00	2.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	1.00	1.00	1.00	2.00	3.00	4.00	8.00	1.00	4.00	3.00	2.00	2.00	3.00	4.00	5.00	5.00	4.00	4.00	6.00	4.00	4.00	4.00	1.00	2.00	5.00	4.00	6.00	4.00	6.00	4.00	3.00	4.00	4.00	1.00	3.00	3.00	3.00	24.00	19.00	109.00	2.00	81.00	42.00	39.00
1	1	1.00	2.00	2.00	1.00	2.00	4.00	2.00	4.00	3.00	2.00	4.00	6.00	9.00	8.00	9.00	10.00	9.00	10.00	9.00	8.00	1.00	2.00	3.00	1.00	1.00	1.00	2.00	1.00	2.00	2.00	2.00	2.00	2.00	4.00	3.00	2.00	3.00	8.00	1.00	3.00	2.00	3.00	1.00	3.00	5.00	6.00	4.00	5.00	5.00	5.00	5.00	4.00	5.00	1.00	1.00	7.00	5.00	6.00	5.00	6.00	5.00	2.00	7.00	3.00	3.00	1.00	1.00	2.00	18.00	26.00	115.00	2.00	82.00	46.00	36.00
1	2	2.00	1.00	2.00	2.00	2.00	3.00	2.00	3.00	4.00	3.00	7.00	8.00	8.00	10.00	6.00	7.00	13.00	5.00	9.00	8.00	3.00	2.00	2.00	3.00	2.00	2.00	2.00	1.00	2.00	1.00	3.00	1.00	2.00	2.00	4.00	1.00	3.00	7.00	2.00	1.00	1.00	2.00	2.00	2.00	6.00	5.00	5.00	6.00	6.00	6.00	6.00	5.00	5.00	3.00	1.00	6.00	4.00	5.00	4.00	5.00	6.00	3.00	5.00	4.00	3.00	2.00	2.00	1.00	23.00	28.00	113.00	2.00	81.00	34.00	47.00
2	1	2.00	2.00	1.00	2.00	4.00	3.00	2.00	4.00	2.00	4.00	9.00	9.00	9.00	10.00	10.00	8.00	9.00	9.00	9.00	9.00	2.00	1.00	1.00	2.00	1.00	1.00	2.00	1.00	3.00	1.00	1.00	2.00	3.00	1.00	5.00	5.00	4.00	7.00	3.00	2.00	2.00	2.00	3.00	1.00	7.00	4.00	6.00	7.00	7.00	7.00	6.00	5.00	4.00	3.00	2.00	5.00	3.00	5.00	4.00	4.00	7.00	4.00	7.00	3.00	1.00	2.00	1.00	3.00	21.00	22.00	126.00	2.00	91.00	45.00	46.00
3	2	2.00	1.00	1.00	1.00	4.00	4.00	2.00	3.00	1.00	2.00	9.00	8.00	7.00	8.00	9.00	9.00	7.00	9.00	8.00	10.00	3.00	2.00	1.00	1.00	2.00	1.00	4.00	4.00	1.00	2.00	1.00	2.00	2.00	2.00	3.00	4.00	2.00	7.00	4.00	3.00	3.00	1.00	4.00	5.00	7.00	6.00	5.00	5.00	5.00	5.00	5.00	6.00	3.00	4.00	3.00	4.00	2.00	5.00	3.00	4.00	7.00	2.00	9.00	4.00	1.00	1.00	2.00	4.00	20.00	28.00	123.00	2.00	84.00	44.00	40.00
3	2	1.00	2.00	1.00	2.00	4.00	3.00	2.00	3.00	1.00	2.00	7.00	7.00	7.00	9.00	6.00	9.00	9.00	7.00	8.00	8.00	2.00	1.00	1.00	1.00	3.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	3.00	1.00	6.00	3.00	2.00	4.00	2.00	5.00	3.00	4.00	3.00	4.00	5.00	6.00	7.00	8.00	6.00	5.00	5.00	4.00	3.00	1.00	4.00	2.00	4.00	5.00	3.00	8.00	3.00	1.00	2.00	2.00	4.00	20.00	17.00	116.00	2.00	77.00	37.00	40.00
2	1	2.00	2.00	1.00	2.00	4.00	2.00	2.00	2.00	2.00	2.00	3.00	4.00	3.00	9.00	8.00	7.00	7.00	9.00	15.00	11.00	4.00	3.00	2.00	2.00	2.00	3.00	1.00	1.00	2.00	2.00	2.00	1.00	1.00	1.00	1.00	2.00	3.00	5.00	2.00	3.00	5.00	4.00	3.00	2.00	5.00	6.00	4.00	4.00	3.00	4.00	6.00	6.00	2.00	3.00	5.00	2.00	1.00	3.00	3.00	3.00	4.00	4.00	4.00	3.00	1.00	3.00	3.00	3.00	22.00	27.00	101.00	2.00	76.00	38.00	38.00
1	2	2.00	2.00	1.00	2.00	3.00	1.00	2.00	2.00	3.00	2.00	3.00	5.00	4.00	12.00	9.00	9.00	10.00	10.00	9.00	9.00	1.00	2.00	3.00	2.00	5.00	1.00	4.00	2.00	2.00	1.00	1.00	1.00	1.00	3.00	1.00	2.00	4.00	3.00	1.00	2.00	4.00	3.00	2.00	1.00	4.00	3.00	2.00	3.00	4.00	4.00	6.00	7.00	3.00	2.00	6.00	3.00	2.00	4.00	4.00	4.00	3.00	5.00	4.00	3.00	2.00	4.00	3.00	2.00	23.00	29.00	95.00	2.00	80.00	41.00	39.00
1	2	2.00	2.00	2.00	2.00	4.00	3.00	2.00	3.00	4.00	2.00	4.00	5.00	5.00	6.00	5.00	6.00	6.00	5.00	5.00	5.00	2.00	2.00	1.00	4.00	2.00	5.00	5.00	2.00	2.00	2.00	4.00	1.00	2.00	1.00	2.00	1.00	2.00	4.00	5.00	6.00	7.00	8.00	7.00	6.00	5.00	3.00	4.00	6.00	5.00	3.00	4.00	8.00	4.00	5.00	6.00	6.00	6.00	6.00	6.00	7.00	8.00	6.00	5.00	3.00	1.00	2.00	2.00	1.00	19.00	35.00	149.00	2.00	52.00	26.00	26.00
3	2	2.00	4.00	1.00	2.00	4.00	2.00	2.00	4.00	2.00	2.00	9.00	9.00	9.00	8.00	8.00	8.00	9.00	6.00	9.00	7.00	3.00	2.00	2.00	2.00	3.00	2.00	3.00	3.00	2.00	1.00	2.00	2.00	3.00	2.00	2.00	2.00	7.00	5.00	6.00	4.00	5.00	4.00	4.00	3.00	5.00	4.00	3.00	5.00	4.00	2.00	5.00	9.00	5.00	1.00	6.00	2.00	1.00	4.00	6.00	4.00	2.00	6.00	4.00	1.00	1.00	3.00	1.00	3.00	18.00	32.00	118.00	2.00	82.00	38.00	44.00
3	1	1.00	2.00	2.00	1.00	4.00	2.00	1.00	4.00	1.00	1.00	9.00	3.00	9.00	8.00	8.00	9.00	8.00	7.00	8.00	9.00	3.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	4.00	3.00	6.00	6.00	4.00	3.00	4.00	5.00	3.00	2.00	4.00	4.00	4.00	3.00	4.00	3.00	3.00	7.00	4.00	1.00	5.00	3.00	4.00	5.00	7.00	5.00	3.00	5.00	1.00	3.00	1.00	3.00	1.00	4.00	18.00	17.00	111.00	2.00	78.00	42.00	36.00
2	2	2.00	2.00	2.00	1.00	4.00	4.00	1.00	4.00	2.00	2.00	6.00	6.00	7.00	7.00	8.00	8.00	6.00	10.00	9.00	8.00	2.00	2.00	1.00	2.00	1.00	1.00	1.00	1.00	2.00	1.00	2.00	1.00	1.00	1.00	3.00	6.00	3.00	8.00	3.00	3.00	3.00	4.00	2.00	2.00	3.00	5.00	5.00	3.00	5.00	5.00	4.00	5.00	3.00	2.00	4.00	4.00	3.00	6.00	6.00	4.00	4.00	4.00	4.00	3.00	1.00	1.00	1.00	3.00	17.00	19.00	113.00	2.00	75.00	41.00	34.00
2	2	2.00	2.00	2.00	2.00	3.00	2.00	2.00	2.00	3.00	2.00	7.00	8.00	9.00	10.00	7.00	9.00	9.00	7.00	8.00	9.00	2.00	1.00	1.00	5.00	3.00	3.00	3.00	4.00	1.00	1.00	3.00	7.00	4.00	2.00	4.00	5.00	5.00	7.00	3.00	4.00	2.00	3.00	3.00	3.00	2.00	5.00	6.00	4.00	6.00	4.00	5.00	4.00	3.00	3.00	2.00	5.00	2.00	7.00	5.00	4.00	5.00	3.00	5.00	3.00	2.00	3.00	3.00	2.00	23.00	40.00	115.00	2.00	83.00	41.00	42.00
2	2	2.00	3.00	1.00	1.00	3.00	3.00	2.00	3.00	3.00	2.00	4.00	5.00	4.00	4.00	5.00	5.00	4.00	4.00	5.00	5.00	2.00	1.00	2.00	2.00	2.00	2.00	1.00	1.00	1.00	2.00	2.00	2.00	1.00	1.00	2.00	4.00	6.00	7.00	2.00	5.00	3.00	2.00	4.00	4.00	3.00	4.00	6.00	5.00	6.00	2.00	6.00	3.00	2.00	4.00	1.00	3.00	1.00	7.00	4.00	3.00	4.00	1.00	3.00	2.00	2.00	2.00	2.00	2.00	18.00	22.00	105.00	2.00	45.00	23.00	22.00
2	2	2.00	1.00	2.00	3.00	2.00	2.00	2.00	1.00	2.00	4.00	7.00	7.00	7.00	8.00	8.00	7.00	8.00	7.00	8.00	9.00	4.00	5.00	4.00	4.00	2.00	5.00	1.00	3.00	1.00	1.00	4.00	1.00	4.00	4.00	1.00	3.00	7.00	6.00	4.00	7.00	4.00	3.00	5.00	6.00	4.00	3.00	6.00	6.00	5.00	4.00	6.00	5.00	3.00	4.00	1.00	2.00	4.00	6.00	4.00	1.00	4.00	2.00	4.00	4.00	3.00	3.00	4.00	3.00	30.00	43.00	119.00	2.00	76.00	38.00	38.00
3	2	2.00	1.00	2.00	2.00	3.00	3.00	2.00	3.00	3.00	2.00	2.00	3.00	4.00	3.00	2.00	3.00	3.00	2.00	2.00	3.00	3.00	2.00	2.00	2.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	3.00	2.00	5.00	7.00	5.00	7.00	5.00	4.00	6.00	6.00	5.00	2.00	4.00	5.00	4.00	7.00	7.00	6.00	4.00	5.00	1.00	4.00	5.00	5.00	5.00	2.00	3.00	3.00	2.00	4.00	2.00	2.00	2.00	2.00	22.00	21.00	126.00	2.00	27.00	14.00	13.00
3	2	2.00	4.00	2.00	2.00	3.00	3.00	2.00	3.00	2.00	2.00	8.00	7.00	7.00	8.00	7.00	8.00	8.00	8.00	9.00	9.00	2.00	2.00	1.00	4.00	2.00	1.00	1.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	4.00	1.00	4.00	6.00	6.00	6.00	6.00	5.00	7.00	5.00	6.00	3.00	3.00	4.00	3.00	6.00	7.00	7.00	4.00	4.00	3.00	1.00	3.00	5.00	6.00	3.00	3.00	4.00	3.00	1.00	2.00	2.00	2.00	3.00	20.00	21.00	124.00	2.00	79.00	39.00	40.00
3	2	2.00	2.00	3.00	2.00	3.00	2.00	2.00	2.00	2.00	2.00	8.00	8.00	8.00	9.00	10.00	9.00	9.00	7.00	8.00	5.00	4.00	3.00	3.00	2.00	2.00	4.00	3.00	1.00	1.00	2.00	1.00	2.00	2.00	1.00	5.00	1.00	3.00	6.00	7.00	5.00	6.00	5.00	5.00	4.00	4.00	4.00	3.00	3.00	2.00	5.00	7.00	8.00	3.00	3.00	2.00	1.00	2.00	4.00	5.00	4.00	2.00	3.00	2.00	3.00	2.00	3.00	3.00	3.00	25.00	31.00	109.00	2.00	81.00	39.00	42.00
2	2	2.00	3.00	2.00	2.00	3.00	2.00	2.00	3.00	3.00	2.00	8.00	8.00	9.00	8.00	7.00	8.00	10.00	9.00	9.00	9.00	2.00	2.00	1.00	1.00	2.00	1.00	2.00	2.00	2.00	2.00	3.00	1.00	2.00	2.00	6.00	2.00	2.00	5.00	8.00	5.00	7.00	4.00	4.00	3.00	3.00	5.00	2.00	3.00	1.00	4.00	5.00	8.00	2.00	3.00	3.00	2.00	4.00	3.00	4.00	3.00	3.00	4.00	5.00	2.00	2.00	3.00	2.00	2.00	21.00	25.00	107.00	2.00	85.00	42.00	43.00
2	2	2.00	2.00	2.00	2.00	3.00	3.00	2.00	3.00	4.00	1.00	7.00	8.00	8.00	11.00	6.00	7.00	8.00	9.00	9.00	8.00	1.00	1.00	2.00	2.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	10.00	3.00	2.00	4.00	6.00	4.00	5.00	3.00	4.00	2.00	2.00	7.00	3.00	3.00	2.00	5.00	4.00	6.00	2.00	2.00	4.00	2.00	3.00	2.00	4.00	2.00	4.00	3.00	3.00	3.00	2.00	2.00	2.00	1.00	19.00	19.00	96.00	2.00	81.00	38.00	43.00
2	2	3.00	2.00	2.00	3.00	3.00	2.00	2.00	3.00	3.00	2.00	8.00	8.00	9.00	9.00	8.00	8.00	9.00	9.00	10.00	10.00	2.00	1.00	2.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	7.00	4.00	1.00	3.00	5.00	3.00	4.00	2.00	3.00	3.00	3.00	7.00	3.00	4.00	3.00	3.00	3.00	4.00	3.00	1.00	5.00	3.00	2.00	2.00	3.00	1.00	5.00	4.00	5.00	3.00	2.00	3.00	2.00	2.00	24.00	17.00	92.00	2.00	88.00	44.00	44.00
1	2	4.00	2.00	2.00	4.00	2.00	1.00	4.00	1.00	2.00	4.00	6.00	7.00	6.00	7.00	7.00	7.00	7.00	6.00	7.00	6.00	4.00	5.00	5.00	3.00	4.00	5.00	4.00	3.00	2.00	1.00	2.00	1.00	2.00	3.00	6.00	4.00	1.00	4.00	4.00	3.00	3.00	3.00	2.00	4.00	4.00	6.00	2.00	4.00	4.00	4.00	2.00	3.00	4.00	1.00	5.00	1.00	1.00	3.00	2.00	1.00	5.00	5.00	2.00	3.00	3.00	4.00	4.00	3.00	35.00	44.00	87.00	2.00	66.00	32.00	34.00
1	1	2.00	4.00	2.00	2.00	3.00	1.00	2.00	3.00	3.00	4.00	7.00	6.00	5.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	4.00	2.00	1.00	5.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	4.00	6.00	2.00	6.00	3.00	4.00	3.00	4.00	3.00	5.00	5.00	5.00	3.00	5.00	5.00	6.00	4.00	3.00	5.00	2.00	6.00	2.00	4.00	3.00	3.00	2.00	6.00	6.00	7.00	1.00	2.00	4.00	2.00	2.00	23.00	23.00	118.00	2.00	67.00	34.00	33.00
1	2	4.00	2.00	2.00	3.00	3.00	1.00	3.00	1.00	4.00	4.00	6.00	7.00	7.00	6.00	10.00	10.00	8.00	8.00	9.00	9.00	4.00	4.00	4.00	3.00	3.00	5.00	5.00	3.00	1.00	1.00	2.00	3.00	3.00	3.00	6.00	6.00	3.00	6.00	2.00	5.00	4.00	5.00	5.00	7.00	6.00	5.00	5.00	6.00	6.00	8.00	5.00	3.00	5.00	3.00	6.00	3.00	1.00	4.00	4.00	2.00	5.00	8.00	8.00	3.00	2.00	4.00	4.00	1.00	30.00	44.00	136.00	2.00	80.00	44.00	36.00
3	1	2.00	2.00	3.00	1.00	3.00	2.00	1.00	2.00	3.00	2.00	4.00	5.00	4.00	4.00	5.00	4.00	5.00	6.00	5.00	4.00	3.00	3.00	1.00	1.00	1.00	2.00	3.00	1.00	1.00	3.00	1.00	1.00	1.00	2.00	10.00	5.00	4.00	5.00	2.00	6.00	3.00	7.00	5.00	6.00	7.00	4.00	4.00	7.00	4.00	7.00	3.00	3.00	6.00	4.00	6.00	4.00	2.00	5.00	5.00	3.00	4.00	7.00	6.00	3.00	2.00	3.00	3.00	2.00	22.00	24.00	134.00	2.00	46.00	23.00	23.00
3	2	4.00	2.00	2.00	2.00	2.00	1.00	3.00	2.00	2.00	3.00	7.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	2.00	3.00	2.00	3.00	3.00	4.00	3.00	3.00	1.00	1.00	2.00	3.00	2.00	2.00	2.00	4.00	4.00	4.00	2.00	8.00	2.00	6.00	6.00	5.00	5.00	3.00	3.00	6.00	3.00	7.00	2.00	3.00	4.00	5.00	4.00	2.00	4.00	6.00	6.00	4.00	4.00	6.00	7.00	3.00	3.00	4.00	3.00	3.00	30.00	34.00	125.00	2.00	71.00	36.00	35.00
1	2	2.00	3.00	4.00	3.00	3.00	1.00	2.00	1.00	1.00	2.00	5.00	6.00	6.00	10.00	8.00	8.00	7.00	7.00	9.00	10.00	4.00	4.00	3.00	4.00	3.00	3.00	1.00	1.00	2.00	1.00	1.00	1.00	3.00	4.00	10.00	3.00	3.00	3.00	3.00	7.00	3.00	6.00	7.00	4.00	4.00	2.00	2.00	6.00	5.00	6.00	5.00	4.00	3.00	5.00	3.00	3.00	3.00	7.00	7.00	5.00	3.00	5.00	6.00	2.00	2.00	4.00	4.00	4.00	29.00	35.00	123.00	2.00	76.00	39.00	37.00
2	1	2.00	1.00	1.00	2.00	3.00	3.00	2.00	4.00	2.00	1.00	6.00	7.00	7.00	9.00	7.00	6.00	7.00	8.00	7.00	8.00	1.00	1.00	2.00	1.00	4.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	10.00	2.00	1.00	2.00	5.00	7.00	4.00	5.00	5.00	3.00	3.00	2.00	3.00	4.00	5.00	5.00	6.00	5.00	4.00	4.00	2.00	1.00	5.00	8.00	5.00	4.00	3.00	4.00	4.00	4.00	2.00	2.00	1.00	3.00	20.00	19.00	111.00	2.00	72.00	36.00	36.00
1	2	2.00	1.00	2.00	2.00	3.00	2.00	2.00	1.00	3.00	2.00	6.00	7.00	8.00	10.00	10.00	8.00	10.00	8.00	9.00	9.00	3.00	2.00	2.00	2.00	1.00	3.00	1.00	2.00	1.00	1.00	2.00	3.00	2.00	1.00	6.00	1.00	2.00	1.00	6.00	6.00	5.00	4.00	4.00	2.00	2.00	3.00	4.00	3.00	6.00	3.00	7.00	6.00	2.00	4.00	1.00	2.00	3.00	7.00	4.00	3.00	2.00	3.00	5.00	4.00	2.00	3.00	4.00	2.00	25.00	26.00	101.00	2.00	85.00	43.00	42.00
1	2	3.00	2.00	2.00	3.00	3.00	1.00	3.00	1.00	3.00	2.00	9.00	8.00	8.00	7.00	8.00	10.00	8.00	9.00	10.00	9.00	3.00	4.00	4.00	5.00	3.00	3.00	5.00	5.00	2.00	2.00	3.00	2.00	3.00	2.00	1.00	2.00	3.00	2.00	4.00	5.00	6.00	3.00	3.00	3.00	3.00	4.00	5.00	3.00	5.00	4.00	7.00	6.00	8.00	3.00	1.00	3.00	2.00	6.00	3.00	4.00	2.00	4.00	7.00	3.00	2.00	4.00	4.00	2.00	28.00	46.00	111.00	2.00	86.00	44.00	42.00
2	2	2.00	2.00	2.00	1.00	4.00	4.00	2.00	4.00	4.00	2.00	5.00	4.00	4.00	4.00	4.00	5.00	6.00	5.00	6.00	6.00	1.00	2.00	1.00	3.00	1.00	2.00	1.00	1.00	1.00	1.00	2.00	2.00	2.00	2.00	2.00	3.00	3.00	3.00	3.00	4.00	7.00	4.00	2.00	5.00	4.00	5.00	4.00	4.00	4.00	5.00	4.00	4.00	4.00	2.00	1.00	4.00	1.00	5.00	3.00	5.00	2.00	5.00	5.00	3.00	1.00	1.00	1.00	1.00	16.00	22.00	105.00	2.00	49.00	24.00	25.00
1	2	2.00	2.00	2.00	2.00	3.00	2.00	2.00	1.00	3.00	1.00	8.00	8.00	7.00	8.00	7.00	8.00	7.00	6.00	7.00	8.00	2.00	2.00	1.00	1.00	2.00	2.00	1.00	2.00	1.00	2.00	1.00	1.00	2.00	1.00	7.00	7.00	6.00	5.00	2.00	7.00	5.00	6.00	4.00	8.00	3.00	6.00	7.00	8.00	7.00	8.00	3.00	4.00	5.00	1.00	2.00	7.00	5.00	7.00	4.00	4.00	1.00	9.00	7.00	3.00	2.00	3.00	4.00	2.00	23.00	21.00	148.00	2.00	74.00	36.00	38.00
1	2	1.00	1.00	2.00	2.00	4.00	4.00	1.00	3.00	4.00	2.00	7.00	8.00	8.00	8.00	7.00	8.00	7.00	7.00	9.00	10.00	2.00	1.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	1.00	1.00	9.00	10.00	10.00	9.00	8.00	9.00	8.00	7.00	8.00	9.00	8.00	7.00	8.00	9.00	9.00	8.00	5.00	3.00	9.00	2.00	7.00	8.00	3.00	9.00	5.00	3.00	1.00	8.00	4.00	4.00	1.00	1.00	2.00	1.00	17.00	17.00	194.00	3.00	79.00	40.00	39.00
2	2	2.00	2.00	1.00	2.00	4.00	4.00	1.00	2.00	4.00	2.00	8.00	8.00	7.00	8.00	9.00	8.00	6.00	7.00	8.00	8.00	3.00	2.00	2.00	2.00	2.00	3.00	2.00	1.00	1.00	1.00	3.00	1.00	1.00	2.00	3.00	4.00	6.00	5.00	4.00	3.00	4.00	4.00	5.00	5.00	4.00	3.00	3.00	4.00	5.00	4.00	3.00	5.00	1.00	3.00	5.00	6.00	1.00	6.00	6.00	5.00	2.00	6.00	7.00	3.00	1.00	1.00	3.00	1.00	17.00	26.00	119.00	2.00	77.00	39.00	38.00
1	1	2.00	2.00	2.00	2.00	3.00	3.00	2.00	3.00	4.00	2.00	7.00	8.00	6.00	7.00	8.00	6.00	7.00	10.00	6.00	7.00	2.00	1.00	2.00	1.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	8.00	8.00	6.00	8.00	7.00	6.00	7.00	8.00	9.00	8.00	7.00	6.00	5.00	6.00	7.00	8.00	8.00	6.00	2.00	8.00	8.00	9.00	3.00	7.00	5.00	4.00	3.00	7.00	5.00	3.00	2.00	2.00	2.00	1.00	20.00	19.00	181.00	3.00	72.00	37.00	35.00
2	1	1.00	2.00	1.00	1.00	4.00	2.00	1.00	3.00	4.00	1.00	9.00	8.00	8.00	9.00	9.00	9.00	8.00	9.00	8.00	9.00	2.00	2.00	1.00	3.00	2.00	2.00	1.00	1.00	1.00	1.00	2.00	1.00	2.00	1.00	4.00	6.00	5.00	4.00	3.00	4.00	5.00	6.00	6.00	5.00	4.00	5.00	5.00	6.00	6.00	4.00	4.00	5.00	3.00	4.00	5.00	6.00	4.00	6.00	4.00	4.00	4.00	6.00	7.00	3.00	1.00	3.00	2.00	1.00	15.00	22.00	136.00	2.00	86.00	44.00	42.00
1	2	1.00	2.00	2.00	2.00	4.00	3.00	1.00	3.00	3.00	1.00	6.00	7.00	7.00	7.00	5.00	6.00	7.00	10.00	7.00	8.00	2.00	2.00	2.00	1.00	2.00	1.00	2.00	1.00	1.00	2.00	3.00	1.00	2.00	2.00	5.00	5.00	6.00	5.00	6.00	7.00	8.00	7.00	6.00	5.00	6.00	7.00	6.00	6.00	6.00	5.00	6.00	6.00	4.00	7.00	6.00	6.00	5.00	5.00	5.00	6.00	5.00	4.00	9.00	3.00	1.00	2.00	2.00	2.00	17.00	24.00	165.00	3.00	70.00	36.00	34.00
2	2	2.00	2.00	2.00	2.00	3.00	2.00	2.00	2.00	3.00	2.00	9.00	8.00	8.00	9.00	7.00	9.00	8.00	8.00	10.00	7.00	3.00	3.00	1.00	2.00	3.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	4.00	6.00	5.00	5.00	6.00	4.00	4.00	5.00	5.00	6.00	6.00	5.00	4.00	4.00	4.00	4.00	4.00	5.00	5.00	6.00	6.00	5.00	6.00	5.00	6.00	3.00	4.00	5.00	8.00	3.00	2.00	3.00	3.00	2.00	23.00	24.00	141.00	2.00	83.00	39.00	44.00
1	2	2.00	2.00	1.00	2.00	3.00	3.00	2.00	3.00	3.00	2.00	9.00	7.00	7.00	8.00	9.00	9.00	7.00	10.00	8.00	10.00	2.00	3.00	3.00	4.00	2.00	1.00	2.00	1.00	1.00	1.00	2.00	2.00	2.00	2.00	9.00	9.00	8.00	6.00	6.00	7.00	8.00	9.00	8.00	7.00	7.00	6.00	7.00	8.00	8.00	9.00	9.00	8.00	6.00	7.00	4.00	8.00	1.00	8.00	5.00	2.00	3.00	7.00	4.00	3.00	2.00	2.00	2.00	2.00	20.00	28.00	185.00	3.00	84.00	45.00	39.00
2	2	2.00	2.00	1.00	2.00	4.00	3.00	2.00	4.00	4.00	2.00	5.00	6.00	5.00	7.00	6.00	5.00	7.00	5.00	7.00	5.00	1.00	1.00	4.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	1.00	1.00	1.00	5.00	6.00	7.00	7.00	7.00	6.00	6.00	6.00	6.00	6.00	5.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	7.00	7.00	4.00	5.00	4.00	5.00	4.00	3.00	3.00	5.00	4.00	3.00	1.00	2.00	1.00	1.00	17.00	18.00	145.00	2.00	58.00	26.00	32.00
2	1	2.00	2.00	2.00	2.00	3.00	3.00	2.00	3.00	3.00	2.00	5.00	6.00	6.00	7.00	7.00	8.00	13.00	8.00	9.00	9.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	5.00	6.00	4.00	4.00	5.00	6.00	5.00	5.00	4.00	3.00	4.00	5.00	4.00	3.00	2.00	3.00	4.00	5.00	5.00	7.00	6.00	5.00	3.00	3.00	4.00	5.00	2.00	5.00	3.00	3.00	2.00	2.00	2.00	2.00	21.00	14.00	120.00	2.00	78.00	38.00	40.00
3	1	3.00	2.00	2.00	2.00	2.00	2.00	3.00	3.00	3.00	3.00	6.00	5.00	6.00	7.00	8.00	7.00	6.00	9.00	10.00	7.00	3.00	2.00	2.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	2.00	1.00	1.00	1.00	6.00	7.00	6.00	5.00	4.00	6.00	7.00	6.00	5.00	4.00	3.00	5.00	6.00	7.00	6.00	5.00	4.00	4.00	3.00	8.00	7.00	6.00	3.00	6.00	5.00	3.00	3.00	4.00	4.00	3.00	3.00	3.00	2.00	2.00	26.00	21.00	142.00	2.00	71.00	37.00	34.00
3	1	2.00	2.00	2.00	3.00	4.00	3.00	1.00	2.00	4.00	2.00	8.00	7.00	8.00	8.00	7.00	6.00	8.00	7.00	10.00	7.00	3.00	3.00	2.00	1.00	2.00	2.00	3.00	2.00	1.00	1.00	1.00	4.00	3.00	1.00	6.00	6.00	7.00	8.00	7.00	6.00	6.00	7.00	8.00	7.00	8.00	8.00	8.00	7.00	6.00	6.00	6.00	7.00	2.00	7.00	6.00	5.00	6.00	7.00	8.00	4.00	6.00	7.00	1.00	3.00	1.00	2.00	3.00	1.00	20.00	29.00	177.00	3.00	76.00	35.00	41.00
3	1	3.00	4.00	2.00	3.00	2.00	2.00	2.00	2.00	3.00	3.00	7.00	8.00	7.00	9.00	10.00	10.00	8.00	8.00	7.00	8.00	4.00	2.00	2.00	3.00	2.00	1.00	1.00	2.00	2.00	1.00	1.00	4.00	3.00	1.00	5.00	8.00	6.00	7.00	8.00	8.00	7.00	6.00	5.00	6.00	7.00	6.00	5.00	6.00	7.00	6.00	6.00	6.00	1.00	7.00	8.00	7.00	6.00	5.00	6.00	3.00	6.00	5.00	4.00	1.00	3.00	3.00	3.00	2.00	25.00	29.00	168.00	3.00	82.00	43.00	39.00
3	1	2.00	2.00	2.00	3.00	3.00	1.00	2.00	3.00	3.00	4.00	8.00	8.00	6.00	10.00	6.00	6.00	8.00	10.00	7.00	8.00	2.00	2.00	1.00	3.00	2.00	1.00	2.00	2.00	2.00	1.00	3.00	2.00	3.00	2.00	8.00	10.00	9.00	7.00	8.00	9.00	8.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	9.00	9.00	1.00	8.00	8.00	7.00	7.00	7.00	8.00	4.00	8.00	7.00	5.00	3.00	2.00	4.00	2.00	2.00	26.00	28.00	203.00	3.00	77.00	36.00	41.00
3	1	1.00	2.00	1.00	2.00	3.00	3.00	1.00	4.00	3.00	2.00	8.00	7.00	8.00	7.00	6.00	9.00	7.00	10.00	8.00	7.00	1.00	1.00	2.00	1.00	2.00	1.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	6.00	7.00	8.00	9.00	9.00	9.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	5.00	6.00	7.00	8.00	7.00	3.00	8.00	8.00	7.00	6.00	6.00	7.00	8.00	8.00	9.00	3.00	3.00	2.00	2.00	1.00	2.00	17.00	24.00	197.00	3.00	77.00	40.00	37.00
3	1	2.00	2.00	2.00	2.00	3.00	3.00	2.00	3.00	3.00	2.00	5.00	4.00	4.00	7.00	7.00	6.00	5.00	5.00	6.00	6.00	2.00	2.00	3.00	3.00	3.00	2.00	1.00	1.00	2.00	1.00	2.00	1.00	1.00	1.00	6.00	6.00	7.00	8.00	8.00	7.00	6.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	4.00	6.00	7.00	8.00	7.00	6.00	5.00	6.00	7.00	8.00	4.00	3.00	2.00	2.00	2.00	2.00	21.00	25.00	187.00	3.00	55.00	28.00	27.00
1	1	2.00	3.00	2.00	1.00	4.00	3.00	1.00	3.00	4.00	1.00	8.00	7.00	8.00	8.00	8.00	8.00	7.00	6.00	8.00	6.00	2.00	1.00	1.00	3.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	6.00	6.00	6.00	7.00	8.00	7.00	6.00	7.00	8.00	7.00	5.00	4.00	3.00	5.00	5.00	6.00	4.00	6.00	5.00	5.00	4.00	5.00	5.00	4.00	5.00	6.00	5.00	4.00	2.00	2.00	1.00	2.00	2.00	1.00	15.00	19.00	150.00	2.00	74.00	36.00	38.00
2	1	2.00	1.00	1.00	3.00	3.00	3.00	2.00	3.00	3.00	2.00	9.00	8.00	8.00	9.00	5.00	7.00	9.00	5.00	7.00	5.00	2.00	2.00	1.00	2.00	2.00	1.00	1.00	2.00	1.00	1.00	2.00	1.00	1.00	1.00	3.00	2.00	2.00	3.00	2.00	3.00	4.00	2.00	3.00	4.00	3.00	2.00	3.00	4.00	5.00	4.00	3.00	2.00	5.00	4.00	5.00	4.00	3.00	2.00	3.00	4.00	5.00	4.00	3.00	4.00	2.00	2.00	2.00	2.00	22.00	20.00	93.00	2.00	72.00	30.00	42.00
1	2	2.00	1.00	2.00	2.00	3.00	2.00	2.00	2.00	3.00	2.00	7.00	6.00	7.00	6.00	7.00	8.00	9.00	8.00	7.00	10.00	2.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	2.00	1.00	2.00	2.00	2.00	3.00	2.00	3.00	4.00	3.00	2.00	3.00	2.00	3.00	4.00	3.00	2.00	1.00	1.00	1.00	1.00	3.00	4.00	3.00	2.00	2.00	3.00	4.00	3.00	2.00	2.00	3.00	2.00	4.00	2.00	3.00	3.00	2.00	24.00	21.00	71.00	1.00	75.00	40.00	35.00
3	2	3.00	4.00	1.00	3.00	3.00	2.00	2.00	3.00	2.00	3.00	6.00	5.00	7.00	7.00	9.00	8.00	7.00	7.00	5.00	6.00	3.00	3.00	1.00	3.00	4.00	3.00	2.00	2.00	1.00	1.00	2.00	2.00	2.00	2.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	4.00	3.00	3.00	4.00	5.00	4.00	3.00	3.00	3.00	5.00	3.00	4.00	3.00	4.00	4.00	4.00	5.00	4.00	3.00	4.00	5.00	1.00	2.00	3.00	2.00	3.00	23.00	31.00	112.00	2.00	67.00	37.00	30.00
3	1	2.00	2.00	2.00	1.00	4.00	4.00	1.00	4.00	4.00	1.00	5.00	6.00	7.00	6.00	7.00	7.00	5.00	6.00	6.00	5.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	3.00	4.00	3.00	2.00	2.00	3.00	4.00	4.00	3.00	3.00	3.00	2.00	2.00	2.00	1.00	1.00	1.00	2.00	3.00	2.00	1.00	1.00	2.00	2.00	2.00	1.00	1.00	3.00	3.00	1.00	1.00	1.00	1.00	14.00	14.00	63.00	1.00	60.00	32.00	28.00
3	2	3.00	3.00	2.00	3.00	3.00	2.00	3.00	3.00	3.00	3.00	7.00	7.00	6.00	8.00	9.00	7.00	8.00	9.00	8.00	7.00	4.00	4.00	1.00	4.00	5.00	4.00	5.00	5.00	3.00	3.00	5.00	4.00	4.00	3.00	1.00	2.00	2.00	2.00	1.00	1.00	1.00	2.00	2.00	2.00	3.00	3.00	3.00	4.00	4.00	4.00	4.00	3.00	1.00	3.00	2.00	2.00	2.00	3.00	3.00	4.00	5.00	4.00	5.00	2.00	2.00	3.00	2.00	2.00	25.00	54.00	77.00	1.00	76.00	38.00	38.00
2	2	2.00	2.00	2.00	2.00	4.00	3.00	2.00	3.00	4.00	2.00	5.00	6.00	5.00	4.00	5.00	6.00	4.00	5.00	6.00	5.00	2.00	1.00	2.00	2.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	2.00	1.00	5.00	6.00	5.00	4.00	4.00	4.00	5.00	5.00	5.00	5.00	4.00	4.00	4.00	5.00	5.00	6.00	6.00	6.00	5.00	5.00	5.00	4.00	4.00	4.00	4.00	5.00	5.00	5.00	2.00	3.00	1.00	2.00	2.00	1.00	19.00	19.00	131.00	2.00	51.00	26.00	25.00
1	1	1.00	2.00	1.00	2.00	4.00	2.00	1.00	2.00	2.00	3.00	6.00	7.00	8.00	6.00	9.00	7.00	8.00	7.00	6.00	7.00	2.00	2.00	1.00	1.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	3.00	4.00	3.00	2.00	4.00	3.00	2.00	1.00	1.00	1.00	1.00	1.00	2.00	2.00	2.00	2.00	2.00	3.00	3.00	3.00	3.00	4.00	4.00	4.00	4.00	3.00	2.00	3.00	7.00	3.00	1.00	3.00	3.00	3.00	21.00	18.00	76.00	1.00	71.00	38.00	33.00
1	1	3.00	2.00	2.00	4.00	2.00	1.00	3.00	4.00	2.00	2.00	2.00	2.00	3.00	4.00	5.00	5.00	4.00	3.00	5.00	5.00	3.00	2.00	1.00	2.00	3.00	2.00	3.00	2.00	2.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	4.00	4.00	4.00	4.00	5.00	5.00	5.00	5.00	4.00	3.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	6.00	7.00	6.00	5.00	4.00	3.00	4.00	2.00	3.00	3.00	4.00	1.00	3.00	28.00	34.00	122.00	2.00	38.00	21.00	17.00
1	1	2.00	4.00	1.00	1.00	3.00	2.00	2.00	1.00	3.00	2.00	8.00	8.00	7.00	8.00	8.00	7.00	6.00	5.00	6.00	7.00	5.00	2.00	2.00	2.00	1.00	4.00	1.00	1.00	1.00	1.00	2.00	1.00	1.00	2.00	2.00	2.00	2.00	2.00	3.00	3.00	3.00	2.00	3.00	4.00	4.00	3.00	3.00	2.00	2.00	3.00	1.00	2.00	1.00	2.00	3.00	4.00	3.00	2.00	1.00	2.00	2.00	2.00	3.00	1.00	2.00	3.00	4.00	2.00	20.00	26.00	69.00	1.00	70.00	34.00	36.00
2	1	3.00	2.00	2.00	3.00	3.00	2.00	3.00	2.00	2.00	3.00	5.00	5.00	6.00	7.00	8.00	7.00	6.00	5.00	6.00	7.00	2.00	2.00	1.00	1.00	2.00	2.00	2.00	1.00	1.00	1.00	2.00	1.00	1.00	2.00	2.00	3.00	2.00	3.00	3.00	3.00	4.00	4.00	5.00	6.00	5.00	3.00	2.00	3.00	3.00	4.00	5.00	4.00	3.00	3.00	3.00	2.00	2.00	2.00	2.00	2.00	2.00	3.00	4.00	3.00	2.00	3.00	3.00	3.00	28.00	21.00	90.00	2.00	62.00	33.00	29.00
1	1	2.00	3.00	1.00	1.00	3.00	2.00	2.00	1.00	3.00	2.00	3.00	3.00	4.00	3.00	4.00	5.00	4.00	3.00	4.00	5.00	3.00	2.00	1.00	1.00	1.00	3.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	3.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	4.00	5.00	4.00	5.00	4.00	5.00	4.00	3.00	3.00	3.00	4.00	4.00	5.00	5.00	4.00	3.00	2.00	2.00	2.00	1.00	2.00	2.00	3.00	4.00	2.00	21.00	19.00	108.00	2.00	38.00	21.00	17.00
2	2	2.00	3.00	2.00	1.00	4.00	2.00	1.00	2.00	3.00	1.00	8.00	7.00	8.00	9.00	9.00	7.00	8.00	5.00	8.00	8.00	2.00	1.00	1.00	3.00	2.00	3.00	3.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	3.00	2.00	1.00	2.00	3.00	1.00	2.00	3.00	1.00	4.00	1.00	2.00	3.00	3.00	2.00	2.00	1.00	1.00	2.00	3.00	3.00	4.00	3.00	2.00	3.00	4.00	4.00	5.00	4.00	2.00	1.00	3.00	3.00	2.00	18.00	23.00	71.00	1.00	77.00	37.00	40.00
1	2	1.00	2.00	2.00	1.00	4.00	2.00	1.00	3.00	3.00	1.00	6.00	6.00	7.00	8.00	10.00	10.00	9.00	8.00	9.00	7.00	2.00	3.00	1.00	1.00	1.00	2.00	2.00	1.00	1.00	2.00	1.00	1.00	1.00	2.00	6.00	5.00	6.00	7.00	5.00	4.00	3.00	2.00	2.00	3.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	6.00	5.00	4.00	3.00	4.00	5.00	4.00	3.00	2.00	3.00	3.00	3.00	1.00	3.00	2.00	2.00	17.00	21.00	115.00	2.00	80.00	42.00	38.00



Appendix D – SPSS output


	


Between-Subjects Factors

	
	Value Label
	N

	Age group
	1
	young
	80

	
	2
	middle
	69

	
	3
	older
	52

	Gender
	1
	male
	88

	
	2
	female
	113

	total sontus groups
	1.00
	low media use
	31

	
	2.00
	medium media use
	124

	
	3.00
	high media use
	46





	


Levene's Test of Equality of Error Variancesa

	Dependent Variable:   total self objectification

	F
	df1
	df2
	Sig.

	1.747
	17
	183
	.038

	Tests the null hypothesis that the error variance of the dependent variable is equal across groups.

	a. Design: Intercept + Age_group + Gender + Sontus_groups + Age_group * Gender + Age_group * Sontus_groups + Gender * Sontus_groups + Age_group * Gender * Sontus_groups



	total self objectification

	Tukey HSDa,b,c  

	

	Age group
	N
	Subset

	
	
	1

	young
	80
	71.6500

	middle
	69
	72.0580

	older
	52
	72.1346

	Sig.
	
	.984

	Means for groups in homogeneous subsets are displayed.
 Based on observed means.
 The error term is Mean Square(Error) = 253.229.

	a. Uses Harmonic Mean Sample Size = 64.902.

	b. The group sizes are unequal. The harmonic mean of the group sizes is used. Type I error levels are not guaranteed.

	c. Alpha = .05.
















 

	Tests of Between-Subjects Effects

	Dependent Variable:   total self objectification  

	Source
	Type III Sum of Squares
	df
	Mean Square
	F
	Sig.
	Partial Eta Squared

	Corrected Model
	2134.654a
	17
	125.568
	.496
	.953
	.044

	Intercept
	641504.989
	1
	641504.989
	2533.300
	.000
	.933

	Age_group
	8.861
	2
	4.430
	.017
	.983
	.000

	Gender
	278.227
	1
	278.227
	1.099
	.296
	.006

	Sontus_groups
	13.035
	2
	6.517
	.026
	.975
	.000

	Age_group * Gender
	24.820
	2
	12.410
	.049
	.952
	.001

	Age_group * Sontus_groups
	146.388
	4
	36.597
	.145
	.965
	.003

	Gender * Sontus_groups
	700.793
	2
	350.397
	1.384
	.253
	.015

	Age_group * Gender * Sontus_groups
	1163.662
	4
	290.916
	1.149
	.335
	.024

	Error
	46340.908
	183
	253.229
	
	
	

	Total
	1088013.000
	201
	
	
	
	

	Corrected Total
	48475.562
	200
	
	
	
	

	a. R Squared = .044 (Adjusted R Squared = -.045)


















	





Descriptive Statistics

	Dependent Variable:   total self-objectification  

	Age group
	Gender
	total sontus groups
	Mean
	Std. Deviation
	N

	young
	male
	low media use
	73.2500
	12.52141
	8

	
	
	medium media use
	67.9444
	16.99298
	18

	
	
	high media use
	69.7143
	21.27373
	7

	
	
	Total
	69.6061
	16.65634
	33

	
	female
	low media use
	70.8571
	19.07379
	7

	
	
	medium media use
	72.4828
	13.32726
	29

	
	
	high media use
	76.0909
	12.25932
	11

	
	
	Total
	73.0851
	13.83416
	47

	
	Total
	low media use
	72.1333
	15.35702
	15

	
	
	medium media use
	70.7447
	14.82575
	47

	
	
	high media use
	73.6111
	16.07387
	18

	
	
	Total
	71.6500
	15.05946
	80

	middle
	male
	low media use
	66.0000
	20.84466
	5

	
	
	medium media use
	75.2000
	10.78303
	20

	
	
	high media use
	72.3333
	17.92949
	6

	
	
	Total
	73.1613
	14.02164
	31

	
	female
	low media use
	78.5000
	2.12132
	2

	
	
	medium media use
	71.0357
	14.73339
	28

	
	
	high media use
	69.7500
	25.58878
	8

	
	
	Total
	71.1579
	16.90438
	38

	
	Total
	low media use
	69.5714
	18.10025
	7

	
	
	medium media use
	72.7708
	13.26688
	48

	
	
	high media use
	70.8571
	21.86271
	14

	
	
	Total
	72.0580
	15.59589
	69

	older
	male
	low media use
	64.0000
	13.45362
	3

	
	
	medium media use
	75.6667
	12.81571
	12

	
	
	high media use
	70.8889
	20.67876
	9

	
	
	Total
	72.4167
	16.08379
	24

	
	female
	low media use
	79.8333
	3.86868
	6

	
	
	medium media use
	68.0588
	19.67063
	17

	
	
	high media use
	75.4000
	16.59217
	5

	
	
	Total
	71.8929
	17.27413
	28

	
	Total
	low media use
	74.5556
	10.82949
	9

	
	
	medium media use
	71.2069
	17.32541
	29

	
	
	high media use
	72.5000
	18.78522
	14

	
	
	Total
	72.1346
	16.57429
	52

	Total
	male
	low media use
	69.2500
	15.18991
	16

	
	
	medium media use
	72.7000
	13.96972
	50

	
	
	high media use
	70.9091
	19.23021
	22

	
	
	Total
	71.6250
	15.51737
	88

	
	female
	low media use
	75.4667
	13.47944
	15

	
	
	medium media use
	70.9189
	15.36564
	74

	
	
	high media use
	73.8333
	17.92416
	24

	
	
	Total
	72.1416
	15.67349
	113

	
	Total
	low media use
	72.2581
	14.49590
	31

	
	
	medium media use
	71.6371
	14.78647
	124

	
	
	high media use
	72.4348
	18.41093
	46

	
	
	Total
	71.9154
	15.56849
	201
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	Between-Subjects Factors

	
	Value Label
	N

	Age group
	1
	young
	79

	
	2
	middle
	69

	
	3
	older
	52

	Gender
	1
	male
	87

	
	2
	female
	113

	total sontus groups
	1.00
	low media use
	31

	
	2.00
	medium media use
	123

	
	3.00
	high media use
	46































	




Descriptive Statistics

	Dependent Variable:   total self esteem score  

	Age group
	Gender
	total sontus groups
	Mean
	Std. Deviation
	N

	young
	male
	low media use
	24.3750
	5.04090
	8

	
	
	medium media use
	22.2941
	4.56570
	17

	
	
	high media use
	24.2857
	3.86067
	7

	
	
	Total
	23.2500
	4.52235
	32

	
	female
	low media use
	24.2857
	4.82059
	7

	
	
	medium media use
	24.7586
	4.42118
	29

	
	
	high media use
	23.0909
	4.10986
	11

	
	
	Total
	24.2979
	4.36844
	47

	
	Total
	low media use
	24.3333
	4.76095
	15

	
	
	medium media use
	23.8478
	4.58484
	46

	
	
	high media use
	23.5556
	3.94405
	18

	
	
	Total
	23.8734
	4.43288
	79

	middle
	male
	low media use
	19.4000
	2.88097
	5

	
	
	medium media use
	23.1500
	4.53379
	20

	
	
	high media use
	22.0000
	4.73286
	6

	
	
	Total
	22.3226
	4.44513
	31

	
	female
	low media use
	20.5000
	3.53553
	2

	
	
	medium media use
	21.9643
	5.03677
	28

	
	
	high media use
	22.5000
	4.07080
	8

	
	
	Total
	22.0000
	4.70767
	38

	
	Total
	low media use
	19.7143
	2.81154
	7

	
	
	medium media use
	22.4583
	4.81999
	48

	
	
	high media use
	22.2857
	4.19576
	14

	
	
	Total
	22.1449
	4.56094
	69

	older
	male
	low media use
	19.0000
	4.58258
	3

	
	
	medium media use
	21.7500
	3.64629
	12

	
	
	high media use
	22.2222
	2.81859
	9

	
	
	Total
	21.5833
	3.46306
	24

	
	female
	low media use
	22.3333
	2.94392
	6

	
	
	medium media use
	22.2941
	5.18127
	17

	
	
	high media use
	25.2000
	7.36206
	5

	
	
	Total
	22.8214
	5.17869
	28

	
	Total
	low media use
	21.2222
	3.66667
	9

	
	
	medium media use
	22.0690
	4.54290
	29

	
	
	high media use
	23.2857
	4.87424
	14

	
	
	Total
	22.2500
	4.47159
	52

	Total
	male
	low media use
	21.8125
	4.88834
	16

	
	
	medium media use
	22.5102
	4.29691
	49

	
	
	high media use
	22.8182
	3.69860
	22

	
	
	Total
	22.4598
	4.23387
	87

	
	female
	low media use
	23.0000
	3.98210
	15

	
	
	medium media use
	23.1351
	4.94995
	74

	
	
	high media use
	23.3333
	4.77918
	24

	
	
	Total
	23.1593
	4.75951
	113

	
	Total
	low media use
	22.3871
	4.43980
	31

	
	
	medium media use
	22.8862
	4.69252
	123

	
	
	high media use
	23.0870
	4.25742
	46

	
	
	Total
	22.8550
	4.54060
	200





















	Levene's Test of Equality of Error Variancesa

	

	Dependent Variable:   total self esteem score  

	F
	df1
	df2
	Sig.

	.590
	17
	182
	.897

	Tests the null hypothesis that the error variance of the dependent variable is equal across groups.

	a. Design: Intercept + Age_group + Gender + Sontus_groups + Age_group * Gender + Age_group * Sontus_groups + Gender * Sontus_groups + Age_group * Gender * Sontus_groups

































	Tests of Between-Subjects Effects

	Dependent Variable:   total self esteem score  

	Source
	Type III Sum of Squares
	df
	Mean Square
	F
	Sig.
	Partial Eta Squared

	Corrected Model
	355.631a
	17
	20.919
	1.016
	.443
	.087

	Intercept
	62596.653
	1
	62596.653
	3040.324
	.000
	.944

	Age_group
	132.519
	2
	66.260
	3.218
	.042
	.034

	Gender
	27.194
	1
	27.194
	1.321
	.252
	.007

	Sontus_groups
	38.508
	2
	19.254
	.935
	.394
	.010

	Age_group * Gender
	26.816
	2
	13.408
	.651
	.523
	.007

	Age_group * Sontus_groups
	73.348
	4
	18.337
	.891
	.471
	.019

	Gender * Sontus_groups
	3.553
	2
	1.776
	.086
	.917
	.001

	Age_group * Gender * Sontus_groups
	79.419
	4
	19.855
	.964
	.428
	.021

	Error
	3747.164
	182
	20.589
	
	
	

	Total
	108573.000
	200
	
	
	
	

	Corrected Total
	4102.795
	199
	
	
	
	

	a. R Squared = .087 (Adjusted R Squared = .001)
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total self esteem score

	Tukey HSDa,b,c  

	Age group
	N
	Subset

	
	
	1

	middle
	69
	22.1449

	older
	52
	22.2500

	young
	79
	23.8734

	Sig.
	
	.080

	Means for groups in homogeneous subsets are displayed.
 Based on observed means.
 The error term is Mean Square(Error) = 20.589.

	a. Uses Harmonic Mean Sample Size = 64.681.

	b. The group sizes are unequal. The harmonic mean of the group sizes is used. Type I error levels are not guaranteed.

	c. Alpha = .05.
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	Between-Subjects Factors

	
	Value Label
	N

	Age group
	1
	young
	80

	
	2
	middle
	69

	
	3
	older
	52

	total sontus groups
	1.00
	low media use
	31

	
	2.00
	medium media use
	124

	
	3.00
	high media use
	46

	Gender
	1
	male
	88

	
	2
	female
	113






























	




Descriptive Statistics

	Dependent Variable:   total anxiety score  

	Age group
	total sontus groups
	Gender
	Mean
	Std. Deviation
	N

	young
	low media use
	male
	27.5000
	6.88684
	8

	
	
	female
	28.4286
	14.14045
	7

	
	
	Total
	27.9333
	10.47082
	15

	
	medium media use
	male
	25.3889
	6.23216
	18

	
	
	female
	31.5517
	9.57148
	29

	
	
	Total
	29.1915
	8.90442
	47

	
	high media use
	male
	28.0000
	9.20145
	7

	
	
	female
	33.0909
	9.17011
	11

	
	
	Total
	31.1111
	9.26657
	18

	
	Total
	male
	26.4545
	6.95113
	33

	
	
	female
	31.4468
	10.10770
	47

	
	
	Total
	29.3875
	9.22914
	80

	middle
	low media use
	male
	19.4000
	4.72229
	5

	
	
	female
	26.0000
	4.24264
	2

	
	
	Total
	21.2857
	5.31395
	7

	
	medium media use
	male
	26.6500
	8.79159
	20

	
	
	female
	26.2500
	8.78814
	28

	
	
	Total
	26.4167
	8.69784
	48

	
	high media use
	male
	26.3333
	9.30949
	6

	
	
	female
	25.6250
	5.73056
	8

	
	
	Total
	25.9286
	7.15181
	14

	
	Total
	male
	25.4194
	8.57817
	31

	
	
	female
	26.1053
	7.94505
	38

	
	
	Total
	25.7971
	8.18100
	69

	older
	low media use
	male
	18.3333
	3.78594
	3

	
	
	female
	29.1667
	14.75692
	6

	
	
	Total
	25.5556
	13.00107
	9

	
	medium media use
	male
	26.1667
	9.50438
	12

	
	
	female
	27.4706
	8.42702
	17

	
	
	Total
	26.9310
	8.74615
	29

	
	high media use
	male
	26.7778
	3.15348
	9

	
	
	female
	31.0000
	6.63325
	5

	
	
	Total
	28.2857
	4.90570
	14

	
	Total
	male
	25.4167
	7.44789
	24

	
	
	female
	28.4643
	9.53155
	28

	
	
	Total
	27.0577
	8.68719
	52

	Total
	low media use
	male
	23.2500
	7.02851
	16

	
	
	female
	28.4000
	12.87744
	15

	
	
	Total
	25.7419
	10.43701
	31

	
	medium media use
	male
	26.0800
	8.00214
	50

	
	
	female
	28.6081
	9.22744
	74

	
	
	Total
	27.5887
	8.80873
	124

	
	high media use
	male
	27.0455
	7.00664
	22

	
	
	female
	30.1667
	8.10081
	24

	
	
	Total
	28.6739
	7.67696
	46

	
	Total
	male
	25.8068
	7.62009
	88

	
	
	female
	28.9115
	9.49394
	113

	
	
	Total
	27.5522
	8.83847
	201
















	Multiple Comparisons

	Dependent Variable:   total anxiety score  

	Tukey HSD  

	(I) Age group
	(J) Age group
	Mean Difference (I-J)
	Std. Error
	Sig.
	95% Confidence Interval

	
	
	
	
	
	Lower Bound
	Upper Bound

	young
	middle
	3.5904*
	1.43359
	.035
	.2029
	6.9779

	
	older
	2.3298
	1.55432
	.294
	-1.3430
	6.0026

	middle
	young
	-3.5904*
	1.43359
	.035
	-6.9779
	-.2029

	
	older
	-1.2606
	1.60239
	.712
	-5.0469
	2.5258

	older
	young
	-2.3298
	1.55432
	.294
	-6.0026
	1.3430

	
	middle
	1.2606
	1.60239
	.712
	-2.5258
	5.0469

	Based on observed means.
 The error term is Mean Square(Error) = 76.138.

	*. The mean difference is significant at the .05 level.







	total anxiety score

	Tukey HSDa,b,c  

	total sontus groups
	N
	Subset

	
	
	1

	low media use
	31
	25.7419

	medium media use
	124
	27.5887

	high media use
	46
	28.6739

	Sig.
	
	.227

	Means for groups in homogeneous subsets are displayed.
 Based on observed means.
 The error term is Mean Square(Error) = 76.138.

	a. Uses Harmonic Mean Sample Size = 48.339.

	b. The group sizes are unequal. The harmonic mean of the group sizes is used. Type I error levels are not guaranteed.

	c. Alpha = .05.
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	Group Statistics

	
	Gender
	N
	Mean
	Std. Deviation
	Std. Error Mean

	total anxiety score
	male
	88
	25.8068
	7.62009
	.81230

	
	female
	113
	28.9115
	9.49394
	.89312
















	Independent Samples Test

	
	Levene's Test for Equality of Variances
	t-test for Equality of Means

	
	F
	Sig.
	t
	df
	Sig. (2-tailed)
	Mean Difference
	Std. Error Difference
	95% Confidence Interval of the Difference

	
	
	
	
	
	
	
	
	Lower
	Upper

	total anxiety score
	Equal variances assumed
	7.441
	.007
	-2.503
	199
	.013
	-3.10469
	1.24037
	-5.55065
	-.65873

	
	Equal variances not assumed
	
	
	-2.572
	198.805
	.011
	-3.10469
	1.20727
	-5.48538
	-.72400
























	

	Statistics

	Age group  

	N
	Valid
	201

	
	Missing
	3

	Minimum
	1

	Maximum
	3





	age_dichot

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1.00
	80
	39.2
	39.8
	39.8

	
	2.00
	121
	59.3
	60.2
	100.0

	
	Total
	201
	98.5
	100.0
	

	Missing
	System
	3
	1.5
	
	

	Total
	204
	100.0
	
	















	















Independent Samples Test

	
	Levene's Test for Equality of Variances
	t-test for Equality of Means

	
	F
	Sig.
	t
	df
	Sig. (2-tailed)
	Mean Difference
	Std. Error Difference
	95% Confidence Interval of the Difference

	
	
	
	
	
	
	
	
	Lower
	Upper

	total self esteem score
	Equal variances assumed
	.009
	.925
	2.600
	198
	.010
	1.68334
	.64748
	.40649
	2.96018

	
	Equal variances not assumed
	
	
	2.609
	168.758
	.010
	1.68334
	.64530
	.40943
	2.95724


	



Group Statistics

	
	age_dichot
	N
	Mean
	Std. Deviation
	Std. Error Mean

	total self esteem score
	1.00
	79
	23.8734
	4.43288
	.49874

	
	2.00
	121
	22.1901
	4.50428
	.40948




















































	


                                                    Multiple Comparisons
 
Dependent Variable:   total anxiety score  

	

	Tukey HSD  
	Type III Sum of Squares
	df
	Mean Square
	F
	Sig.
	Partial Eta Squared

	(I) total sontus groups
	(J) total sontus groups
	17
	99.439
	1.306
	.193
	.108

	
	
	1
	89012.315
	1169.093
	.000
	.865

	low media use
	medium media use
	2
	184.818
	2.427
	.091
	.026

	
	high media use
	2
	105.240
	1.382
	.254
	.015

	medium media use
	low media use
	1
	441.701
	5.801
	.017
	.031

	
	high media use
	4
	21.579
	.283
	.888
	.006

	high media use
	low media use
	2
	29.471
	.387
	.680
	.004

	
	medium media use
	2
	35.823
	.471
	.625
	.005

	Based on observed means.
 The error term is Mean Square(Error) = 76.138.
	271.579
	4
	67.895
	.892
	.470
	.019

	Error
	13933.239
	183
	76.138
	
	
	

	Total
	168208.000
	201
	
	
	
	

	Corrected Total
	15623.701
	200
	
	
	
	

	a. R Squared = .108 (Adjusted R Squared = .025)



















	




























	




Tests of Between-Subjects Effects


Dependent Variable:   total anxiety score  

	

	Tukey HSD  
	Type III Sum of Squares
	df
	Mean Square
	F
	Sig.
	Partial Eta Squared

	(I) total sontus groups
	(J) total sontus groups
	17
	99.439
	1.306
	.193
	.108

	
	
	1
	89012.315
	1169.093
	.000
	.865

	low media use
	medium media use
	2
	184.818
	2.427
	.091
	.026

	
	high media use
	2
	105.240
	1.382
	.254
	.015

	medium media use
	low media use
	1
	441.701
	5.801
	.017
	.031

	
	high media use
	4
	21.579
	.283
	.888
	.006

	high media use
	low media use
	2
	29.471
	.387
	.680
	.004

	
	medium media use
	2
	35.823
	.471
	.625
	.005

	Based on observed means.
 The error term is Mean Square(Error) = 76.138.
	271.579
	4
	67.895
	.892
	.470
	.019

	Error
	13933.239
	183
	76.138
	
	
	

	Total
	168208.000
	201
	
	
	
	

	Corrected Total
	15623.701
	200
	
	
	
	

	a. R Squared = .108 (Adjusted R Squared = .025)


















































Appendix E – Questionnaire

Q1 - When you are a seminar/workshop or training program
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q2 - When you are at home sitting idly?
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q3 - When you need to reduce your mental stress
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q4 - When you go to the stadium to watch football, basketball ect
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q5 - When you are doing school or job-related assignment at home
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q6 - When you are waiting for someone (e.g friends) either in their house or at a pre-arranged place
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q7 - When you are listening to music, radio, religious lectures ect.
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q8 - When you have gone through a lot of stress
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q9 - When you are at a meeting
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q10 - When you are in class receiving a lecture
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q11 - When you need to maintain contact with existing friends
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q12 - When you are in bed about to sleep
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q13 - When you are reading in the library for academic purpose, e.g recommended text for class
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q14 - When you are at a place to repair your car, house appliances, ect.
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q15 - When you need to reduce your emotional stress
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q16 - When you want to reduce pressure from your daily routines
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q17 - When you are at a social gathering like wedding ceremony, birthday party, ect.
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q18 - When you need to communicate with your families and friends
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q19 - When you are sitting in a religious place (e.g. church, mosque) and activities like sermon or prayer is yet to start
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q20 - When you need to find out more about people you met offline
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q21 - When you are in the company of friends/family/colleagues having fun
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q22 - When you are watching TV, news, football, films, sports, ect.
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q23 - When you go to the cinema to watch movie(s)
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q24 - When you are a passenger in a car/bus/train for at least 2 min
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q25 - When you need to find people you haven't seen for a while
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q26 - When you are waiting for your boss in her office for at least 2 min when she is not attending you
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q27 - When you are trying to forget your financial challenges
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q28 - When you are online doing school or job-related works e.g, project, homework
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time

Q29 - Watching academic-related video lectures or those related to your job
[image: ]Not applicable to me
[image: ]Not at all during the past week
[image: ]I used it once during the past week but spent less than 10 minutes
[image: ]I used it once during the past week but spent between 10 and 30 minutes
[image: ]I used it once during the past week but spent more than 30 minutes
[image: ]I used it between 2 and 3 times during the past week but spend less than 10 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it between 2 and 3 times during the past week but spend more than 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend less than 10 minutes every time
[image: ]I used it more than 3 times during the past week but spend between 10 and 30 minutes each time
[image: ]I used it more than 3 times during the past week but spend at least 30 minutes each time


















Appendix F – Information Sheet

Project Title: Exploring the Impact of Social Media Usage on Self-Esteem, Body Image, Self-Objectification and Anxiety Levels: Comparing Age and Gender Differences
 
Please read through this information before proceeding to the study.
 
Purpose of study: You are being asked to participate in a research study designed to explore the ways social media usage effects both men and women’s body image, self-esteem, self-objectification and anxiety levels.

Researcher: I am currently studying at Trinity St David, Wales and all data collected from this survey will be used for my dissertation to support my Degree.
 
Procedure: If you wish to take part in this study, you will be asked to complete a survey. The survey includes demographic questions regarding participants age, gender and location and 4 scales (The Hamilton Anxiety Rating Scale, The Self-Objectification Questionnaire, The Rosenberg Self-Esteem Scale and The Social Networking Time Use Scale). After this, you will read through the Debrief. The survey should take approximately 30 minutes to complete.

Risks: Participants should note there are possible risks associated with this study. This is due to the sensitive nature of the questions relating to body image, self-esteem and anxiety. However, to minimise negative effects from the study, the participant will read through a debrief that lists freely available online assistance, should the participant require additional support after the study. 
 
Benefits of taking part: Although the study may not directly benefit the participant, it could enhance future research by highlighting the ways social media effect body image, self-esteem and anxiety levels. This may also lead to future implications concerning this topic area.
 
Financial Considerations: There will be no financial compensation for your participation in this study, nor will you incur any costs.
 
Confidentiality: Your identity in this study will remain confidential. All data collected during this study will be used in my report and shared with my tutors and the University. All data will be retained as required for the APA and then destroyed.
 
Participation: You are free to decide whether to partake in this study. It is your right to withdraw from this study at any time up until data collection has finished (January 2019). If you wish to withdraw from this study before this time, please contact the researcher, Lydia Foster at 1502530@student.uwtsd.ac.uk so that I can terminate your data.
 
Please note that by completing this survey, participants are agreeing to this data being collected and used for the study.
 
If you are happy to proceed in the study, press the arrow button to turn the page and start the survey.











Appendix G – Debrief Sheet

Debrief
This study was designed to explore the ways media effects both men and women’s body image, self-esteem, self-objectification and anxiety levels.
The study involved completing a survey including demographic questions regarding participant’s age, gender and location. Participants completed 4 scales designed to measure self-esteem, anxiety, self-objectification levels and social media usage. This should take approximately 30 minutes.
If the participant has been affected by the study in any way, they are encouraged to seek additional support via one of the freely available support helplines and websites listed below.
The Primary Researcher is available via email at 1502530@uwtsd.ac.uk and the Supervisor at k.eatonthomas@uwtsd.ac.uk.
Participants can contact these mental health charities that provide free emotional support, a range of informative resources and a free to call helpline:
Samaritans:
telephone contact - 116 123 (UK)
website - https://www.samaritans.org/ 
Mind 
telephone contact - 0300 123 3393 
website - https://www.mind.org.uk/information-support/helplines/
Finally, thank you for taking part in my Survey. Your time is greatly appreciated!
 



























Appendix H – Ethics form


APPLICATION FOR ETHICAL APPROVAL

In order for research to result in benefit and minimise risk of harm, it must be conducted ethically. A researcher may not be covered by the University’s insurance if ethical approval has not been obtained prior to commencement.

The University follows the OECD Frascati manual definition of research activity: “creative work undertaken on a systematic basis in order to increase the stock of knowledge, including knowledge of man, culture and society, and the use of this stock of knowledge to devise new applications”. As such this covers activities undertaken by members of staff, postgraduate research students, and both taught postgraduate and undergraduate students working on dissertations/projects.

The individual undertaking the research activity is known as the “principal researcher”.

Ethical approval is not required for routine audits, performance reviews, quality assurance studies, testing within normal educational requirements, and literary or artistic criticism.

Please read the notes for guidance before completing ALL sections of the form.

This form must be completed and approved prior to undertaking any research activity. Please see Checklist for details of process for different categories of application.  















SECTION A: About You (Principal Researcher)

	Full Name:
	Lydia Foster

	Tick all boxes which apply:

	Member of staff:
	☐	Student:
	☒	Honorary research fellow:
	☐


	Faculty/School/Centre:
	School of Psychology

	Campus:
	Carmarthen

	E-mail address:
	Lydiaf612@gmail.com

	Contact Telephone Number:
	

	For students:

	Student Number:
	1502530
	Undergraduate
	☒
	Programme of Study:
	Bsc Applied Psychology
	Taught Postgraduate
	☐
	Director of Studies/Supervisor:
	Karen Eaton Thomas
	Research
	☐


SECTION B: Approval for Research Activity

	Has the research activity received approval in principle?
(please check the Guidance Notes as to the appropriate approval process for different levels of research by different categories of individual)
	YES
	☒	NO
	☐
	     
	Date

	If Yes, please indicate source of approval (and date where known):
	Research Degrees Committee
	☐	

	
	Faculty Research Committee
	☐	

	
	Other (write in)
Karen Eaton Thomas (Supervisor)

	☒	25/07/2018


Approval in principle must be obtained from the relevant source prior to seeking ethical approval.







SECTION C:  External Ethical Guidance Materials

	Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).  Please tick to confirm that your research proposal adheres to these codes and guidelines.

	Research Ethics & Integrity Code of Practice 2017-2020
	☒
	Ethical Principles of Psychologists and Code of Conduct 2017 
	☒

	Survey Monkey and IRB Guidelines 
	☒




SECTION D: External Collaborative Research Activity

	Does the research activity involve collaborators outside of the University?
	YES
	☐
	NO
	☒

	
If Yes, please provide the name of the external organisation and name and contact details for the main contact person:

	Institution
	

	Contact person name
	

	Contact person e-mail address
	



Where research activity is carried out in collaboration with an external organisation
	Does this organisation have its own ethics approval system?
	YES
	☒
	NO
	☐

	If Yes, please attach a copy of any final approval (or interim approval) from the organisation




SECTION E: Details of Research Activity

	Indicative title:
	Exploring the Impact of Media Usage Levels on Self-Esteem, Body Image, Self-Objectification and Anxiety: Comparing Age and Gender Differences.

	Proposed start date:
	12/11/2018
	Proposed end date:
	4/04/2019

	Purpose of research activity (including aims and objectives)
Outline the purpose, aims and objectives of the research activity, including key research questions. Show briefly how existing research has informed the proposed activity and explain what the research activity will add and how it addresses an area of importance. (Maximum 300 words)

	[bookmark: _Hlk527927022]The purpose is to explore whether media usage effects men and women’s self-esteem, body image, anxiety levels and self-objectification. Considering that media usage has increased in the recent years, it is important to study this topic area (Ofcom,2018). 
The study proposes that one of the main effects from media usage links in with objectification theory (Fredrickson, 1997). Social comparison theory will also be explored (Leon Festinger,1954). 
The aim is to make a comparison between gender differences, media usage levels and age groups.
The objective is to separate these factors into groups and use scales to measure the differences. 
Valid scales will be used for this process. The scales are; The Rosenberg Self-Esteem scale, Self-Objectification scale and The Hamilton Anxiety Rating Scale. The established Body Image Scale was not included in this study as it’s focus is too specific on individual features, which this study is not investigating. Looking to create link between 
Self-worth, and attitude towards one’s self will be used to measure self-esteem, as researchers have found them to be reliable indicators of measurement (Simpson and Boyle, 1975). 
Media will encompass magazine images and television advertisements because they are linked to objectification theory; which increases body image concerns and decreases self-esteem (Groesz, Levine and Murnen (2001). Social media platforms will be explored as they facilitate social comparison theory; which impacts self-esteem and body image (Kalyango & Paasch, 2015). 
Previous research has shown links between self-esteem, body image, self-objectification, anxiety levels and media usage (Grabe, Hyde & Ward, 2008; Morry & Staska, 2001; Fisher & Schneider, 1991). However, these factors have typically been considered separately. This study hopes to bring together these elements to compare the effects of media usage and to examine if the effects cross-over between these factors. This study could provide future implications for this topic area.
(this box should expand as you type)

	Proposed methods
Provide a brief summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed. (Maximum 600 words)

	[bookmark: _Hlk527926036][bookmark: _Hlk527924390][bookmark: _Hlk527925968]The study will involve participants completing a questionnaire regarding their age, gender, media usage, self-esteem, self-objectification and anxiety levels. The questionnaire will be accessed online via Survey Monkey. Before proceeding with the questionnaire, participants are required to read the Information Sheet. The Information sheet provides details regarding the purpose, aim and method of the study. It also explains participants right to withdraw and the study’s data protection policy. Informed consent will be given by clicking the “I wish to participate in this study” options before proceeding to the questionnaire. At the start of the questionnaire there will be male/female and age group box options to choose from. Following on from this, media usage questions will be asked to determine the amount of media participants utilised. The Rosenberg Self-Esteem scale, Self-Objectification scale and The Hamilton Anxiety Rating Scale are then listed for participants to complete. This concludes the questionnaire. A debrief form is attached to the end of the questionnaire for participants to read. The debrief outlines the purpose, aims and methodology of the study. The debrief lists free to access helplines and websites for further support if required by participants. The Debrief also has the Primary Researcher and Supervisor contact details for participants to email regarding the study. After the questionnaires have been completed, the data will be collected and put into SPSS. A 2x3 Between-Groups ANOVA has been chosen to determine if there is a difference between the independent variable groups (age, gender and media usage) and effects on participants score on the Dependent variables (The Rosenberg Self-Esteem scale, Self-Objectification scale and Hamilton Anxiety Rating Scale). ANOVA is the most appropriate method of choice because it compares the mean differences between groups. A 2x3 ANOVA has been chosen because it will look at the differences between groups that have been separated on three independent variables. ANOVA is also suitable because the dependent variable in this study is being measured at the continuous level. This is due to the dependent variables being scales and therefore test performance ranging from 0-100. The independent variables have at least two categorical and independent, unrelated groups. For example, the independent variables such as gender have 2 categorical groups, age has 3 categorical groups and media usage also has 3 categorical groups. A Bonferroni Procedure Post-Hoc Test will be conducted after the ANOVA to analyse the results of the data. The Post-Hoc Test will be performed to distinguish the correlations between the data. This type of Post-Hoc Test has been chosen due to the multiple independent and dependant variables.
(this box should expand as you type)



	Location of research activity
Identify all locations where research activity will take place.

	The research will be conducted from the home and University of the Primary Researcher in Carmarthen, Wales. The survey will be completed online via Survey Monkey. 
(this box should expand as you type)

	Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural sensitivities or vulnerabilities of participants.

	

(this box should expand as you type)




SECTION F: Scope of Research Activity

	Will the research activity include:
	
YES
	
NO

	Use of a questionnaire or similar research instrument?
	☒
	☐

	Use of interviews?
	☐
	☒

	Use of diaries?
	☐
	☒

	Participant observation with their knowledge?
	☐
	☒

	Participant observation without their knowledge?
	☐
	☒

	Use of video or audio recording?
	☐
	☒

	Access to personal or confidential information without the participants’ specific consent?
	☐
	☒

	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☒
	☐

	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☒

	Investigation of participants involved in illegal activities?
	☐
	☒

	Use of procedures that involve deception?
	☐
	☒

	Administration of any substance, agent or placebo?
	☐
	☒

	Working with live vertebrate animals?
	☐
	☒

	Other primary data collection methods, please explain in this box



	☐
	☒



If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 

SECTION G: Intended Participants

	Who are the intended participants:
	
YES
	
NO

	Students or staff at the University?
	☐
	☒

	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	Vulnerable adults?
	☐
	☒

	Children under 18?
	☐
	☒

	Prisoners?
	☐
	☒

	Young offenders?
	☐
	☒

	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	People engaged in illegal activities?
	☐
	☒

	Others (please identify):


	☐
	☒



	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	The study will use an opportunity sample of 200-300 participants and will be accessed online via Survey Monkey. The Survey Monkey link will be shared on Social Media to maximise access. 
this box should expand as you type)



	Information for participants:
	
YES
	NO
	
N/A

	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	Will you obtain written consent for participation?
	☒
	☐
	☐

	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☒
	☐
	☐

	If the research is observational, will you ask participants for their consent to being observed?
	☐
	☐
	☒

	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☐

	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☒
	☐
	☐

	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☒
	☐
	☐

	If NO to any of above questions, please give an explanation 

	


(this box should expand as you type)




	Information for participants:
	
YES
	NO
	
N/A

	Will participants be paid?
	☐
	☒
	☐

	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
	☐

	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☒
	☐

	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	If YES to any question, please provide full details 

	


(this box should expand as you type)





SECTION H: Anticipated Risks

	
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	Full risk assessment completed and appended? 

Yes                               ☒
 No                                   ☐


	Risks to participants
For example: emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	Due to the sensitive topic area, the Primary Researcher is aware that participants may experience emotional distress from being involved in this study. Therefore, safeguarding precautions that adhere to the BPS guidelines will be taken. 
Firstly, the study will be clearly explained to participants in terms of its aim, objectives, procedure and reasons behind it being conducted. This explanation will be provided on the Information Sheet, which participants will read through before taking part in the study.
Informed consent will be collected following the BPS guidelines. Participants will give consent before starting the study by clicking the “I wish to participate in this study” option.
Participants will be made aware of their right to withdraw at any point during the collection of data for the study and have their data destroyed according to the BPS and Data Protection Act policies. 
This will be explained on the Information Sheet. Right to refuse to answer any questions will also be explained to participants on the Information Sheet. Participants will be informed about the storage and archiving of data and how long it will be stored for, on the Information Sheet.
Participants may contact the Primary Researcher and Supervisor on the University email addresses. By keeping a line of contact open for participants, any questions regarding the study can be put forth to keep participants well informed. The Primary Researcher and Supervisor University email contact details will be provided on the Debrief Form. The Debrief Form will be read by participants at the end of the study. The Debrief Form will explain why the study was conducted and what the Primary Researcher hopes to achieve from the data the participant has given. The Debrief Form will also list free to access mental health charity helplines and websites, should the participant require further support.
Lastly, participants will not be personally identifiable by the data they have given for the study. No third party or other sources will be able to identify them from this information. 
By following the BPS guidelines and Data Protection Act, the Primary Researcher will limit any emotional distress to the participant.
(this box should expand as you type)

	

	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	As the topic area is of a sensitive nature and to minimise the potential emotional distress risk for participants, safeguarding precautions have been followed according to the BPS guidelines. This entails providing a detailed Information Sheet for participants to read before participating. A Debrief Form detailing the study will be provided to all participants at the end of the Survey. Support lines and websites will be listed on the Debrief Form, should the participant require additional support after completing the Survey. The Primary Researcher and Supervisor’s University email addresses will be listed on the Debrief Form should the participant have any questions concerning the study.
(this box should expand as you type)

	

	Risks to investigator
For example: personal safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	The Primary Researcher is aware that they may experience emotional distress whilst conducting the study. There is also a risk to the Primary Researcher of being accused of causing emotional distress to the participant. (this box should expand as you type)

	

	University/institutional risks
For example: adverse publicity, financial loss, data protection

	There is a risk to the university of being accused of authorising the study should it cause emotional distress to the participant. To limit any risks to the University, safeguarding measures will be put into place that adhere to the BPS and Data Protection Act policies. 
This includes making the details and intentions of the study as clear as possible to the participants. The details of the study will be provided to the participant via the Information Sheet before they proceed to the study. Informed consent will be collected from participants according to the BPS guidelines. Informed consent will be given by participants clicking the “I wish to participate in this study” option, before they proceed to the questionnaire. A detailed Debrief Form providing free to access mental health charity websites and helplines will be given to participants. The Debrief Form will also list the Primary Researcher and Supervisors University email contact details for participants, should they wish to contact them. 
The Information Sheet will provide participants with details regarding their right to withdraw, refuse to answer questions and have their data destroyed. It will also detail how the data will be stored, where it will be stored and for how long. Participants will not be personally identifiable from the data they give for the study. No third party or outside source will be able to identify them by the information given for the study. 
By following the BPS and Data Protection Act policies, the Primary Researcher will limit any negative repercussions from the study for the University. 
 (this box should expand as you type)

	

	Adverse outcomes
List measures put in place to limit any adverse effects or outcomes of research activity where appropriate. Include any emergency protocols. 

	However, to reduce the risk of these adverse outcomes, the Primary researcher will adhere to the BPS and Data Protection Act guidelines. 
An Information Sheet will be read through by participants before commencing the study. The Information Sheet details the purpose, aims and objectives and methodology of the study. It will explain informed consent, anonymity and the participant’s rights to withdraw from the study. 
The Debrief Form will be attached to the end of the Survey. The Debrief Form will provide details of the study. It will list the Primary Researcher and Supervisors University email addresses for participants to contact regarding questions about the study. Lastly, the Debrief Form will list free to access helplines and online websites for additional support for participants. 
The free online websites and helplines are:
Supportline website - https://www.supportline.org.uk/about/what.php 
Supportline helpline - 01708 765200
Mind website - https://www.mind.org.uk/information-support/types-of-mental-health-problems/self-esteem/useful-contacts/#.W8YBdtNKiUk 
Mind helpline - 03001233393
Samritans website - https://www.samaritans.org/ 
Samaritans helpline - 1116123

SupportLine, Mind and Samaritans are all mental health charities that offer free emotional support, a range of informative resources and a free to call helpline. 
(this box should expand as you type)





	Disclosure and Barring Service

	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	

YES



	


NO
	


N/A

	Has a DBS certificate been obtained?
	☐
	☐
	☒



SECTION I: Feedback, Consent and Confidentiality

	Feedback
What feedback will be provided to participants, how will this be done and when? 

	Participants will receive feedback via an online debrief form at the end of the questionnaire. The Primary Researcher and Supervisors University email contact details will be provided on the Debrief Form, should the participant require contact with them at any point during the study. 
(this box should expand as you type)

	

	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded.

	Participants will read the Information Sheet outlining the details of the study before they agree to participate. Informed consent will be given by participants as they will tick the yes option to “I would like to participate in this study”, before they receive the questions on the questionnaire.  
 (this box should expand as you type)

	

	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	The Primary Researcher will adhere to the Data Protection Act to ensure participant’s anonymity is kept. There will be demographic questions at the start of the questionnaire to gather information about participant’s age, gender and media usage. However, participant’s names will not be used for the study and instead participant 1 and so forth will be used to ensure anonymity. The Primary Researcher will not meet the participants as the Survey will be completed online. This also aids to keep participants identity anonymous.  
(this box should expand as you type)






SECTION J: Data Protection and Storage

In completing this section refer to the University’s Research Data Management Policy and the extensive resources on the University’s Research Data Management web pages ().
	
	YES
	NO

	Does the research activity involve personal data (as defined by the Data Protection Act)?
“personal data” means data which relate to a living individual who can be identified—
(a) from those data, or
(b) from those data and other information which is in the possession of, or is likely to come into the possession of, the data controller, and includes any expression of opinion about the individual and any indication of the intentions of the data controller or any other person in respect of the individual.
	☒
	☐

	If YES, provide a description of the data and explain why this data needs to be collected:

	Demographic questions will be asked in the Survey. They are such as follows: 
“I am between 18-29/30-49/50-65”
“I am Male/Female”
These questions are an important part of the study. This is because they form the basis of data showing differences between the ages and gender of participants and media usage. If these correlations are supported in the study, it could provide insightful conclusions which could help future research in this area.
(this box should expand as you type)

	

	Does it involve sensitive personal data (as defined by the Data Protection Act)?
“Sensitive personal data” means personal data consisting of information as to –
(a) the racial or ethnic origin of the data subject,
(b) his political opinions,
(c ) his religious beliefs or other beliefs of a similar nature,
(d) whether he is a member of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) his physical or mental health or condition,
(f) his sexual life,
(g) the commission or alleged commission by him of any offence, or
(h) any proceedings for any offence committed or alleged to have been committed by him, the disposal of such proceedings or the sentence of any court in such proceedings.
	☒
	☐

	If YES, provide a description of the data and explain why this data needs to be collected:

	The Survey will ask questions concerning the participant’s mental health and perceptions of self. These questions are of a personal nature and may be considered as sensitive information.
The questions are part of the following scales; The Hamilton Anxiety Scale, The Rosenberg Self-Esteem Scale and The Self-Objectification Belief Scale.
Questions in the scales are worded as such:
“I am able to do things as well as most other people” – exhibited from The Rosenberg Self-Esteem Scale.
The scales are an important part of the study as they will form the basis to the effects of media usage on participants. If the findings show a correlation between media usage and effects on participants, this could help future research and implications in this area of study.
(this box should expand as you type)



	Will the research activity involve storing personal data on one of the following:
	YES
	NO

	Manual files (i.e. in paper form)?
	☒
	☐

	University computers?
	☒
	☐

	Private company computers?
	☐
	☒

	Home or other personal computers?
	☒
	☐

	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☒
	☐

	“Cloud” storage or websites?
	☐
	☒

	Other – specify:

	☐
	☒

	For all stored data, explain the measures in place to ensure data confidentiality, including details of password protection, encryption and anonymisation:

	Data will be stored on the Primary researcher’s home laptop, and university campus computer, both of which are password protected and only the Primary researcher has access to. Data will also be stored on a memory stick that only the Primary Researcher has access to. The printed form of the data will be kept by the University and viewed only by the University of Wales Trinity Saint David Organisation. The data will be stored and archived according to the Data Protection act and BPS guidelines.
 (this box should expand as you type)

	Will the research activity involve any of the following activities:
	YES
	NO

	Electronic transfer of data in any form?
	☒
	☐

	Sharing of data with others at the University?
	☐
	☒

	Sharing of data with other organisations?
	☐
	☒

	Export of data outside the European Union or importing of data from outside the UK?
	☐
	☒

	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	Publication of data that might allow identification of individuals?
	☐
	☒

	Use of data management system?
	☒
	☒

	Data archiving?
	☐
	☒

	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the Data Protection Act (and/or any international equivalent):

	Electronic transfer of data will include storing data on a memory stick. However, only the Primary Researcher will have access to the memory stick. 
The data management system being used is IBM SPSS to analyse data from the study. Only the Primary Researcher will have access to this data. The data from both these sources will be destroyed according to APA guidelines when the Primary Researchers course has finished.   
(this box should expand as you type)



	List all who will have access to the data generated by the research activity:

	The Primary Researcher will have access to the data from this study.
(this box should expand as you type)

	

	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	The Primary Researcher will have control of, and act custodian for data generated by the research activity. 
(this box should expand as you type)

	

	Give details of data storage arrangements, including where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	Data from the survey will be stored on the Primary Researchers laptop, University computer on the Primary researcher’s personal drive, these are password encrypted and only accessible by the Primary researcher. The data will also be stored on a memory stick only accessible by the primary researcher. The results from SPSS will also be stored on these devices. The data will be stored until the end of the study and destroyed in accordance with the Data Protection Act and BPS guidelines. 
(this box should expand as you type)



SECTION K: Declaration

	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice

	Signature of applicant:
 L Foster
	
	Date:
	26/10/2018



For students:
	Director of Studies/Supervisor:
	Karen Eaton Thomas

	Signature:
	


	Date:
	



For staff:
	Head of School/Assistant Dean:
	

	Signature:
	


	Date:
	




Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☐
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☐
	
I have attached a full risk assessment (and have NOT completed Section H of this form) (where appropriate)


	☒
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Head of School.




	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.



STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit  this form (and receive the outcome) via systems explained to you by the supervisor/module leader.


Application Process

All staff research projects and all research students must submit the Ethical Approval Form to the University Ethics Committee via the Academic Office (pgresearch@uwtsd.ac.uk).  
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